Best  able  to  help 

get  more 

sales! 

THE  biggest  volume  of  advertising  ever  placed 
in  any  Chicago  newspaper!  That's  the  record  of 
the  Chicago  Tribune  during  the  first  six  months 
of  1956. 

The  Tribune  total — 27,743,884  lines — was 
more  than  double  that  of  any  other  Chicago 
newspaper  and  greater  than  the  linage  of  any 
other  two  Chicago  newspapers  combined. 

The  Tribune’s  lead  is  based  on  better  results. 
If  you  want  a  bigger  share  of  the  business  in  the 
booming  Chicago  market,  get  in  touch  with  your 
nearest  Tribune  representative  today. 
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THl  WOXtO’f  OXIATIIT  NIWIVArtIt 


UIDOD  autopasters, 
reels  &  tensions 


INDISPENSABLE 

EQUIPMENT 

in  Americas  leading 
newspaper  plants 


THE  IDEAL  COMBINATION  FOR  FEEDING  HIGH-SPEED  PRESSES 


WOOD  Autopasters,  Reels  and 
Tensions  can  be  used  in 
conjunction  with  any  make  of 
press  and,  through  the  use  of 
Wood  Autopasters,  makes  press 
feeding  completely  automatic  at 
the  full  running  speed 
of  the  press. 

Send  for  descriptive  literature. 


WOOD  ELECTROTAB  AUTOPASTER  WOOD  STATIONARY  STRAP  TENSIONS  WOOD  STANDARD  REELS 


•  Increases  web-fed  production 

•  Decreases  core  waste 

•  Maintains  register  during  paste 
operation 

•  Renews  paper  at  running  speed 
of  press 


Air  cylinders  mounted  vertically  at 
floor  below  brush  arm. 

Optional  installation  of  cylinders, 
horizontal,  overhead  or  below  reel- 
room  floor. 


Installed  in  the  reelroom  of  a  lead¬ 
ing  newspaper  plant.  This  view  is 
typical  of  many  similar  WOOD  instal¬ 
lations. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 

EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y. 


MAKERS  OF  STEREOTYPE  AND  REELROOM  EQUIPMENT  FOR  OVER  A  HALF  CENTURY 


they  Buy  More  because  they  Have  More 


•  There’s  plenty  of  sweet  sales  music  in  Indianapolis  for 
"hi-fi,”  phonograph,  TV,  radio  and  house  furnishings  man¬ 
ufacturers.  Sales  of  furniture-household-radio  stores  are 
22%  above  the  national  average.*  But  this  is  just  a  beauti¬ 
ful  prelude  to  the  fast  and  lively  movement  that  awaits 
all  products  in  the  rich  Indianapolis  market . . .  7th  ranking 
in  retail  sales  per  capita  among  cities  of  600,000  or  over.* 
You’re  invited  to  join  the  happy  sales  band  in  Indian¬ 
apolis  where  you  get  all  these  additional  advantages: 


►  It’s  Big  .  .  .  over  600,000  population. 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture. 

►  It’s  Easily  Reached  .  . .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Indianapolis  Star 
and  The  Indianapolis  News.  IFrite  for  complete  market  data. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Salts  Management,  Survey  of  Buying  Power,  May  10,  1956 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 


THE  ALLEN-KLAPP  CO. 


'i'y' 


NOW  OVER 
1/4  MILLION  PEOPLE 

with 

57%  on  the  Illinois  side 
ROCK  ISLAND  •  MOLINE  •  EAST  MOLINE 


Quad-Cifiet'  Largest  i  ' iti-.-* 

''Combined  Daily  Circulation  •.  ■  i  '  ■ 

The  Rock  Island  Argus 
The  Moline  Dispatch 


What  Papers  Can  Do 
To  Get  Out  the  Vote 


ADRIAN,  MICH.  MARKET 

CITY  ZONE  (ABC)  25,508 

LOCATION :  Adrian  is  the  county  scat  of  Lenawee  county 
in  the  aouthcast  corner  of  Michigan. 

POPULATION!  City  zone  (ABC)  25.508.  Lenawee  county 
74,800.  City  and  retail  trading  area  1950  census  82,295. 

EMPLOYMENT :  Principal  industries  include:  auto  parts, 
paper  products  and  laboratory  equipment. 

RESOURCES  &  SALES:  Savings  deposits  in  the  three 
Adrian  banks  total  in  excess  of  $9  million.  Retail  sales 
over  $40  million  in  Adrian,  over  $90  million  in  Lenawee 
county. 

NEWSPAPER!  The  ADRIAN  TELEGRAM  serves  the  com¬ 
munity  and  surrounding  area.  It  is  an  evening,  daily 
paper  with  circulation  of  17,690  (March  1955  ABC).  81% 
coverage  of  Lenawee  county. 

An  Allen-Klapp  man  contacts  the  trade  in 
this  area  regularly.  He  knows  the  market. 

R*pr*8«af(flg  The  Mlddlewbst  Newspaper  Llsf 


THE  ALLEN-KLAPP  CO 

ESTABLISHED  IN  1903 


CHicaao  Nuw  touk  oemoir  :  uan  francisco 

•Asooiea  0-tS7Z  •  MUssAT  Hill  a-4a*t  :  Taiaitr  i-otzt  I  sums  l-*40l 


To  THE  Editor:  The  national 
election  serves  as  a  timely  re¬ 
minder  to  the  newspaper  pro¬ 
fession  that  it  still  is  in  the 
forefront  in  day  after  day  cov¬ 
erage  of  important  news  that 
extends  from  the  national  level 
to  the  award  and  precinct 
around  the  corner. 

Even  without  the  fantastic 
convention  coverage,  big  and 
small  papers  alike  provide 
morning  and  evening  coverage 
of  the  political  scene  in  a  way 
that  enables  the  reader  to  con¬ 
sider  the  issues  and  arrive  at 
conclusions. 

As  Chairman  for  Participa¬ 
tion  for  Newspapers  for  the 
non-partisan  .\merican  Heritage 
Foundation,  I’ve  been  particular¬ 
ly  interested  in  the  general 
election  coverage  this  year. 

The  second  of  the  three 
phases  of  the  Foundation  cam¬ 
paign  (the  first  was  to  get  out 
a  vote  in  the  primaries;  the 
final  phase  will  be  to  get  out  a 
j  vote  on  November  6)  is  to  urge 
I  a  study  of  the  campaign  issues 
I  so  people  won’t  vote  in  the 
I  dark.  Some  wonderful  work  has 
1  been  done  in  this  area. 

j  Voters’  Guide 

j  I  cite  only  one  example:  The 
I  Houston  Chronicle  on  Sunday, 

I  July  1,  issued  a  Voters’  Guide 
i  supplement  running  32  pages  in 
]  tabloid  form.  From  the  state 
!  ticket  down  to  constable,  each 
I  candidate  had  an  opportunity  to 
1  present  his  platform.  I  counted 
91  pictures  of  candidates  and 
i  related  political  subjects.  There 
I  were,  in  addition,  nine  cartoons, 
i  Despite  such  a  public  service 
job,  and  they  are  becoming 
more  and  more  numerous,  the 
fact  remains  that  millions  of 
.Americans  —  and  some  read 
newspapers  —  fail  to  register 
and  vote. 

,  .Almost  two  out  of  every  five 
potentially  eligible  voters  failed 
I  to  vote  in  the  last  presidential 
year. 

That  is  the  overriding  reason 
.  why  newspapers,  and  all  com- 
I  munications  media  must  keep 
hammering  away  at  the  impor- 
i  tance  of  the  registering  and 
voting  as  well  as  covering  the 
basic  political  story. 


Voting  represents  one  of  the 
few  specific  acts  of  political  re¬ 
sponsibility  that  the  average 
citizen  can  do  and  newspapers 
will  want  to  remain  in  the  van¬ 
guard  in  dispelling  apathy  when 
it  comes  to  registering  and  vot¬ 
ing. 

Newspapers  should  rightfully 
take  their  place  beside  these 
community  organizations  and 
provide  the  leadership  and  the 
rallying  ground  for  the  many 
diverse  economic,  political  and 
social  forces  in  the  town  work¬ 
ing  for  this  non-partisan  goal  of 
a  wider,  more  informed  elec¬ 
torate. 

Henry  P.  Martin 
Register  &  Tribune  Syndicate, 
Des  Moines,  Iowa. 


Politics : 

The  climax  was  reached  as 
President  Eisenhower  and  Vice 
President  Nixon  appeared  on 
the  rostum  and  acknowledged  a 
thunderclap  of  tears. — Camden 
(N.  J.)  Courier-Post. 

• 

cow  PASTURE,  San  Francisco, 
Aug.  20 — New  York  Herald 
Tribune. 


These  days,  for  a  summer’s 
breakfast,  Adlai  Stevenson  will 
have  a  bowl  of  shredded  what 
covered  with  berries  or  peachei 
— St.  Petersburg  (Fla.)  rimes. 


It  was,  as  the  man  said,  “a 
give  ’em  hell  and  heaven” 
speech,  nor  of  T  ennes  uov-  ,ng 
Im  tee,  .3GC  B6e  nk  rarF  ettsh 
s  Id  hrr.  —  Virginia  (Minn.) 
Mesabi  Daily  News. 


The  only  limitation  on  Ike's 
champaign  activity  will  a 
matter  of  taste  and  preserving 
the  dignity  of  the  presidency.— 
Louisville  (Ky.)  Courier-Jour¬ 
nal. 
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doesn’t  everyone 
yon  know 


No  matter  how  exciting  the  game, 

there’s  an  added  thrill  awaiting  you  in  tomorrow  morning’s  HERALD. 

The  trained  eyes  of  HERALD  sports  writers  capture  all  the  color  and 
drama... the  heartbeats  and  the  statistics... the  strategy  and  dressing- 
room  lore  that  adds  so  much  to  the  pleasure  of  football.  Inside 
knowledge  of  U.  of  M.  football,  players  and  practice  sessions...  colorfully 


LUTHER  EVANS  reported  in  The  HERALD  makes  it  a  must  for  Hurricane  supporters. 


your  "eyes  and  ears" 
with  the 

Miami  Hurricanes 


the  Miami 


Herald 
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When  hunting  for  readers  a  full  charge  of 
NEA  Comics  and  Features  will  help  you  bog 
the  limit!  Don't  scatter  your  shots  with  hit 
or  miss  features.  NEA's  dependable  quality, 
which  has  aided  the  growth  of  newspapers 
for  over  50  years,  is  at  your  service  ...  in 
top  comics,  exclusive  newsfeatures,  sparkling 
pictures,  entertaining,  informative  columns. 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 


.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 


CHAS.  T.  MAIN,  INC. 


^  .  r  /^  /  *  *  * 

rwin  J  l^oiumn 

it  ir  it  it  it  ir 

(Tljr  (Enuntif  (Dlartnn 

]3  ESK-CLEAMNC  and  idealess  idleness  indulged  by  culumiiiUs 
!  sometimes  generate  intriguing  chitchat  with  the  writer  rumin- 
:  ating,  reminiscing,  space-filling,  time-killing  on  a  dull  day. 
Louis  Sohol  wrote  such  a  column  when  he  closed  shop  for 
vacation  and  Neil  Morgan,  San  Diego  Evening  T rihune,  did  a 
diary  of  a  deadly  doldrums  day,  newsless  but  fascinating. 
Speaking  of  vacations,  Julia  Yohn  Pickett,  managing  editor, 
Baltimore  Beacon,  versifies: 

I  would  like  a  vacation  without  a  deadline. 

Where  noboviy  ever  has  made  a  headline! 

— And  the  Baltimore  Evening  Sun  headlines:  ‘"Beach  Suit 
Due  To  Be  Dropped.”  That  beach  will  be  crowded  as  Coney! 

.  .  .  Charles  Connor,  Charleston  (W.  Va.)  Daily  Mail  police 
reporter,  vacationing  on  a  beach  at  Surfside,  S.  C.,  saved  two 
boys  from  drowning,  crediting  a  Red  Cross  life-saving  course 
he  took  15  years  ago.  .  .  .  The  Topeka  Daily  Capital  found  and 
returned  to  a  little  girl  in  Colorado  Springs  her  lost  and  injured 
dog.  .  .  .  Serving  as  reporters  and  copy  readers  for  the  Houston 
Press  this  Summer  were  three  students:  Mark  Braly,  Medill 
School  of  Journalism,  Northwestern  University;  Dewey  Brown, 
Harding  College,  Searcy,  Ark..  Jim  Bernhard,  Rice  Institute, 
who  finished  second  in  the  1950  national  spelling  bee  as  the 
Press  representative. 

— If  an  average  reporter  tries  to  use  that  new  typewriter  key. 
board  his  stuff  will  come  out  something  like  this:  Kjg;  |; 
ndgig  ktrdh  si  a  ktrd,  ogdko  dxfgrrdh  gnkj  a  ;kalhaoh  vdtnsaobr. 
That  jabberwocky  reads,  when  typed  with  regular  keyboard: 

I  ‘"This  is  being  typed  on  a  typewriter  equipped  with  a  standard 
keyboard.” 

I 

j  Hollywood  Hi  jinx 

j  Don  Iddon,  London  Daily  Mail  correspondent  in  New  York, 

'  charges  in  IV orld's  Press  News,  London : 

“Some  (Hollywood)  columnists  take  loot.  Once  at  (ihrisimas 
a  columnist  sent  a  car  to  a  studio  which  obligingly  loaded  it  op 
with  gifts  valued  at  several  thousand  dollars.  On  the  way  to  ihr 
columnist’s  house  the  car  was  hijacked  and  the  presents  stolen. 
"The  columnist  calmly  rang  up  the  studio  and  sent  another  car  for 
a  duplicate  set  of  presents — and  got  them.” 

Fact  or  fiction,  the  sordid  saga  unreels  like  a  Grade  B  flicker. 

A  release  reveals  eight  foreign  correspondents  in  Tokyo  are 
to  play  their  real-life  roles  in  a  press  conference  sequence  of 
Universal  -  International’s  “Joe  Butterfly,”  now  filming  on 
location. 

I 

Portrait  of  a  Reporter 

Those  silly  cloak-and-dagger  TV  portrayals  of  reporters 
disgust  Clete  Jones,  Warren  (Ohio)  Tribune  Chronicle.  His 
column  states: 

“Reporters  don’t  single-handedly  wipe  out  syndicates.  They  don't 
break  crooked  politicians  with  a  single  blast  on  the  front  page.  The 
don’t  prowl  dark  alleys  looking  for  the  real  killer,  while  an  innocent 
man  waits  to  fry  in  the  pen.  .And  consequently  they  don’t  get  gunnel 
down  in  gutters.  It  may  not  be  romantic  but  here  it  is:  A  ret>orter  » 
tall,  short,  thin  or  fat.  He  has  hair  of  one  color  or  another — if  he  hi: 
hair.  He  drives  a  car  (seldom  a  Jaguar),  and  dresses  according  to  hi*-^ 
or  his  wife’s— taste.  Some  reporters  wear  trench  coats,  but  only  when  it 
rains.  It’s  hard  to  tell  a  reporter  from  ordinary  people.  A  typical  r*" 
porter  might  be  a  slightly  dispeptic  family  man,  whose  job  calls  him 
out  at  discouraging  hours.  His  ‘scoops’  are  confined  to  vanilla,  on  SundiT 
drives  with  the  wife  and  kids.’’ 


BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


NOW... 


cover  this  RICH, 
HALF  BILLION 


Pennsylvania  Market  Completely  with 
The  SUNDAY  PATRIOT- NEWS 


Everybody  reads  it!  Everybody  likes  it!  In 
6V2  years,  this  Progressive  Sunday  Paper 
has  changed  "Blue  Monday"  to  "BIG  MON¬ 
DAY"  (Up  to  22%  of  the  week's  Retail 
Business).  Reader  Confidence  means  Ad¬ 
vertising  Response.  The  Charts  below  tell 
their  own  story. 
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ABC  CITY  ZONE  CIRCULATIONS 


ABC  CITY  &  RTZ  CIRCULATIONS 


1949  1956  1949  1956 

HARRISBURG  SOURCE:  Lorett  ABC  Re^ortt 

Sunday  PATRIOT-NEWS 

Total  Sunday  ABC  Circulation  .  .  126,971 

Represented  Notionally  by  MOLONEY,  REGAN  &  SCHMITT 
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editorial 

State  Department’s  Ban 

"IT  IS  unfortunate  and  disappointing  that  prominent  spokesmen  for 
American  journalism  have  dropped  their  protests  against  the  State 
Department’s  ban  en  sending  reporters  into  Red  China  simplv  because 
President  Eisenhower  expressed  his  “full  concurrence  in  the  policy 
statement.”  It  is  apparently  the  feeling  of  these  journalists  that  they 
do  not  want  to  dispute  the  judgment  of  the  President  of  the  United 
States. 

It  is  our  feeling  that  if  the  principle  involved  was  worth  arguing 
before  it  is  still  worth  fighting  for  regardless  of  the  President’s  posi¬ 
tion.  flis  pronouncement  might  solidify  the  State  Department’s  policy 
and  make  it  impossible  to  alter,  but  it  does  not  make  that  policy  auto¬ 
matically  correct.  i;or  does  it  prevent  .American  newspapermen  from 
criticizing  it  or  espousing  a  different  policy  which  they  believe  to  be 
the  correct  one. 

The  Unitc'd  States  has  already  lost  the  propaganda  initiative  in 
the  Far  East  over  it>  refusal  to  permit  newsmen  to  accept  Red  China’s 
invitation,  .\d\ices  from  an  Australian  correspondent  who  was  in 
(ihina  at  the  time  revc*al  Chine.se  newspapc*rs  are  criticizing  the  U.  S. 
lor  preventing  the  free  flow  of  information. 

Rut  the  real  point  at  issue  is  whether  U.  S.  new.spapermen  should 
be  the  pawns  of  our  gover  nment’s  foreign  policy  or  should  they  follow 
liistorical  precedents  to  search  out  the  news  wherever  it  is  available 
and  wherever  they  want.  Thev  are  now  in  the  unhappy  and  dangerous 
positon  of  being  a  bargaining  factor  in  our  government’s  relations 
with  Red  China.  The  government  has  said:  “This  news  source  is 
closed  to  vou  because  we  don’t  approve  of  it.” 

W’e  think  this  warrants  the  protest,  not  the  concurrence,  of  all 
I’.  S.  newspapermen. 

Disillusionment  With  TV 

^ INHERE  IS  no  doubt  that  the  two  political  conventions  just  con- 
-*■  eluded  were  geared,  timed  and  staged  for  the  television  audience. 
The  participants  played  their  roles  as  if  Mr.  and  Mrs.  America  were 
glued  with  fascination  to  their  T\’  screens.  The  three  television  net¬ 
works  threw  ewerything  thc*v  had  into  covering  the  two  spectacles. 

Rut  it  begins  to  appear  that  the  politicians  and  the  networks 
overestimatc*cl  the  interest  of  Mr.  and  Mrs.  America  in  watching 
these  doings  hour  after  hour  when  much  of  it  was  extremely  dull  T\’ 
fare. 

.\  Philadelphia  rescxirch  organization,  Singlinger  &  Co.,  measured 
the  TV  audience  during  those  two  weeks  and  reports  that  fewer  people 
saw  the  conventions  on  all  three  networks  than  normallv  watch  a 
popular  theatrical  program  on  one*  network.  It  placed  the  percentage 
of  sets  turnc*d  on  at  about  27'v .  Another  measuring  organization, 
Trenclex,  said  about  45^(  of  the  sets  were  in  use  but  that  the  average 
“rating”  tor  all  the  convention  sessions  was  25%.  According  to 
Trendex,  only  33%  of  the  sets  w'ere  turned  on  to  hear  Eisenhower’s 
acceptance  speech. 

This  is  a  prettx  poor  showing  especially  when  you  consider  that 
somewhere  betw’cen  25  and  30'f  of  the  U.  S.  homes  do  not  have 
T\’  sets. 

The  recent  experience  should  prove  to  politicians  of  today,  and 
to  those  of  the  future  who  w’ill  be  organizing  national  political  con¬ 
ventions  four  years  hence,  that  the  people  are  more  interested  in 
w'hat  they  say  than  how’  they  l(K)k.  They  will  be  missing  the  boat  in 
this  and  future  campaigns  if  they  count  too  heavily  on  television 
to  reach  the  people.  Thev  shouldn’t  forget  that  newspapers  are  still 
the  number  one  iTiformation  medium  with  56,0(K),000  paid-for  copies 
going  into  almost  e\'erv  U.  S.  home  everyday. 


.  .  .  Forgetting  thoae  things  irhich  nrr 
behind,  and  reaching  forth  unto  those 
things  which  are  before.  .  .  . 

- Philippians.  Ill;  13, 
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Reader’s  Guide 

ABROAD  VIEW — Educator  finds  U.S. 
coverage  of  Western  Europe  wanting  in 
several  respects.  Page  9. 


FOU  STUDENTS'  USE 

To  THE  Editor:  Roy  Coppenid’s  column 
on  the  Use  of  the  language  is  to  me  one  of 
the  most  interesting  features  of  E&P.  I 
often  pass  on  comments  to  our  senior 
students  in  connection  with  their  interning 
with  Reno  newspapers. 

A.  L.  Higginbotham 
University  of  Nevada, 

Reno,  Nevada. 


IIU.MOK  COLUMNS 

To  THE  Editor:  I  agree  with  Lee  Ship- 
pev’s  views  (Aug.  18)  regarding  columnists 
today.  There’s  too  much  pontificating  .  .  . 
The  “common”  man  loves  down-to-earth 
humor  in  verse,  prose  or  cartoons.  Today’s 
“smart,”  brittle  humor  will  pass  .  .  .  Everv’ 
paper  should  find  and  encourage  a  local 
humorist  who  would  sound  off  daily  in 
a  column. 

Graham  Hunter 

42  Clonavor  Road, 

West  Orange,  N.  J. 
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L.ADIE.S’  DAY — Gone  are  the  “sob 
sister”  assignments;  the  gals  handle  any 
story  now.  Pages  10-11. 

*  *  * 

EYE-OPENER — FBI  links  some  no¬ 
torious  hoodlums  to  the  acid  attack  on 
Victor  Riesel.  Page  12. 

«  «  * 

LOOK  UP.  boys:— A  tryout  plan  on 
the  New  York  Post  keeps  up  the  spirit 
of  aspiring  copyboys.  Page  13. 

*  »  ♦ 
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BO.STON  BOUNCE — How  the  Boston 
Post  is  striving  to  regain  business  after 
8-(lay  suspension.  Page  1 1. 
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BULLISH — Newspapers  to  get  major 
share  of  Stock  Exchange’s  advertising 
money.  Page  17. 
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GIVEAWAY? — Newspapers  are  hand¬ 
ing  TV  free  .space  worth  a  billion  dol¬ 
lars.  Page  20. 
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SCHOOL  TIME — Stress  need  for 
newspapers  to  pay  more  attention  to 
education  and  schools.  Page  22. 


REDUCE  COST — New'  system  for 
billing  advertisers  saves  dollars. 

Page  26. 
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BIKE  IDEA — Bicycle  rodeo  promotion 
has  great  potentiality.  Page  32. 

*  ♦  » 


I  C  A  M  P  I  G  N  —  Small  newspaper’s 
“make  or  break”  program  changes  en- 
4%  1  tire  city.  Page  16. 


To  THE  Editor:  Inasmuch  as  an  issue  has 
been  made  of  President  Eisenhower’s  health, 
I  am  strongly  urging  the  nation’s  wire  serv¬ 
ices  and  dailies  to  assign  science  editors 
and  medical  writers  to  participate  in  the 
coverage  of  this  year’s  political  campaign 

I  am  cjuite  serious  in  making  this  sug¬ 
gestion.  I  am  making  it  as  an  experienced 
science  writer  who  has  for  the  past  10  years 
specialized  in  the  field  of  medicine  and 
who  for  the  past  seven  has  Iwen  a  meni- 
Iht  of  the  National  AsscK-iation  of  Scienci' 
Writers.  I  am  making  this  suggestion  also 
as  a  former  newspaperman  who  had  sjient 
1.5  vears  on  dailv  newspapers,  the  last  fivi' 
of  them  as  science  c'ditor  of  the  Birniing- 
ham  { Ala. )  .Veits. 

I  know  that  no  citv  editor  w’ould  dr«'am 
of  sending  his  jxilitical  expert  to  cov«t  the 
development  of  a  new  drug  or  the  re¬ 
lease  of  a  new  medical  or  surgical  tech¬ 
nique.  He  would  send  his  science  editor 
or  his  medical  writer,  men  well  versed  and 
at  home  in  their  fields. 

Then  whv.  with  the  gixid  judgment  edi¬ 
tors  are  snpposetl  to  have,  do  they  assign 
their  pilitical  writers  to  interpret  and  re¬ 
port  on  the  medical  facts  surrounding  Presi¬ 
dent  Eisenhower’s  health? 

William  Kitay 

Science  Editor, 

Arthritis  and  Rheumatism 
Foundation,  New  York,  .N.  Y. 


>\(MMHV  SEWMUE 

To  THE  Editor:  For  manv  vears  I’ve 
been  a  loval  reailer  of  Editor  &  Publisher. 
It’s  alxiiit  time  that  I  received  a  subscrip¬ 
tion  instead  of  driving  all  over  town  to 
find  a  copy  .  .  .  You  perform  a  worthy- 
service. 

GeoHI.E  |.  I.IK:Kyv(K)D 

Chicago,  111. 


1956 


ED 


TOR  St  PUBLISHER  for  September  1,  1956 


TOO  MUCH  PUBLIUnV 

To  THE  Editor:  This  has  reference  to 
Elmer  C.  Rhoden’s  article  on  press  pam¬ 
pering  of  TV  at  theatres’  exjxmse  ( .\ug.  18, 
page  52). 

While  Mr.  Rhoden  probably  feels  some 
justification  for  his  kick,  he  .should  have 
talkt'd  to  his  publicity  men  first.  They 
would  have,  I  am  sure,  adviseil  him  not  to 
speak  of  “advertising”  and  “publicity”  in 
the  same  breath. 

Using  Mr.  Rluxlen’s  own  figures  ( for 
.Seattle),  if  he  received  equal  consideration, 
then  his  3,270  inches  of  advertising  would 
have  rated  him  2.3,720  column  inchi's  of 
publicity.  While  people  like  to  read  of 
movie  stars,  studios,  and  “who  pushed  who 
into  whose  swimming  pixil,”  I  don’t  Ix'lieve 
they  would  like  2.3,720  column  inches 
thrown  at  them  constantly. 

.\.s  a  former  newspap<‘rman  who  wan¬ 
dered  into  the  slightly  greener,  but  much 
slippi'rier,  meadows  of  public  relations,  I 
have  found  that  if  it’s  ni'ws,  it’ll  he  printi'd. 

James  M.  C.ARDyvELL 

Publicity  Director, 

Forest  Lawn  P'oundation, 

Glendale,  Calif. 


KDirOK.  NDT  ADITOK 

To  THE  Editor:  .\s  a  puhlieitv  writer 
I  have  long  admired  the  .staunch  integrity 
of  editors  of  metro|H)litan  dailies  which 
refuses  to  allow  advertising  space  to  have 
any  influence  whatsiMvi-r  on  tin-  handling 
of  puhlieitv  material,  so  I  was  astonished 
to  read  Miss  Blanche  Morton’s  letter 
(.Aug.  18)  in  which  she  implies  that  the 
big  dailies  publish  publicity  bi'i-ausc  it  is 
backed  up  with  generous  paid  space. 

The  editor  yvho  consults  the  ad  schedule 
as  a  guide  to  editorial  treatment  of  a  story 
is  a  bliHHl-hrother  of  the  so-called  pub- 
lic'itv  man  yvho  attempts  to  use  his  oyvn 
organization’s  advertising  biulget  as  a  yvedge 
to  opi'ii  th<'  wav  for  his  puff-filled  re¬ 
leases. 

Thi-re’s  nothing  “frei'”  alxmt  a  yvell-yvrit- 
ten  publicity  storv.  It  pavs  for  its  oyvn  yvay 
bv  its  inherc'ut  readc'r-interest. 

Th«'  good  publicity  yvriter  aims  bis  stories 
at  the  lu'yvspaper  reader,  not  llu'  paper’s 
adyertising  manager. 

Let  every  I'ditor  consider  ncyvs  releases 
in  exactly  the  s.iiuc  light  as  stories  from 
reporters  covering  other  phases  of  human 
activity.  And  never,  no  never,  let  an  ad 
count  infringe  on  obji'ctive,  editorial  jiulg- 
ment. 

If  all  editors  folloyyed  the  .il)o\e.  the 
charlatans  and  free  loaders  yvho  i  reate  and 
semi  out  puff-sheets  iiiuler  the  label  of 
“ncyvs”  yvonid  sikid  dis;q->]icar  from  the 
journalistic  .scene.  .And,  giKul  ridilance! 

[oils  L.  NoRyiovi.E 

Publicity  Sujx-rvisor, 

■Allstate  Insurance  Co., 

Skokie,  III. 
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If  space  is  at  a  premium  in  your  library,  why  month,  or  a  future  one-costs  only  $180  a  year, 

not  take  a  tip  from  leading  newspapers  all  over  You  get  a  handsome  return  on  your  investment! 

the  country?  For  in  addition  to  reclaiming  all  that  space,  you 

In  using  The  New  York  Times  on  Microfilm,  eliminate  the  expense  of  binding  and  repairing 

they  are  salvaging  close  to  96%  of  the  space  it  newsprint  copies.  Microfilm  lasts  indefinitely, 
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8 


EDITOR  8C  PUBLISHER  for  September  1,  1956 


Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


iiiniiiiiiiiiiiiiiiiimmiiiniiiiiiiiiiiM 


its  added  expense  and  nuisance 
is  eliminated. 

“But  this  is  not  the  basic 
reason  for  hiring  non-Ameri¬ 
cans. 

Aftermath  of  Cartel 
“I  do  not  wish  to  go  into 
the  infamous  news  cartel  which 
un-  more  or  less  collapsed  in  1933, 


Educator  Says  Our  Coverage 
Of  Western  Europe  Is  Weak 

wr  1  1  •  A  I  T’ollr  respondent’s  wife.  She’s  un-  more  or  less  collapsed  in  1933, 

IVrUglaK^  in  laiK.  happy  with  the  living  accommo-  but  the  aftermath  of  this  ex- 

T  r  T>rt  •  Filial  <lations,  the  food,  the  schools,  perience  is  directly  responsible 

LjOW  i  ay  anU  /Agencies  CFUctl  IVint  I^gj^  gf  companionship.  And  for  our  greatest  problems  in 

Evanston,  Ill.  his  fellow  educators.  Some  of  home  looks  good.  ^  Europe  today. 

For  two  years  (1952-1953)  the  socalled  “correspondents”  “Secondly,  and  this  again  is  “In  most  of  the  European 

Prof.  Theodore  E.  Kruglak  per-  serving  American  newspapers  ^  news  agency  problem,  is  the  countries,  the  American  news 

sonaily  appraised,  at  close  were  mere  tourists,  art  school  question  of  pay.  My  analysis  of  agencies  are  trying  to  carry 

range,  the  job  pupils,  or  “mysterious  charac-  Pay  scales  indicates  that  the  water  on  both  shoulders.  They 

being  done  by  ters  who  did  not  seem  to  have  news  agency  personnel  are  un-  are  gathering  news  for  Amer- 

American  news-  any  visible  means  of  support.”  derpaid  by  the  standards  of  ican  consumption  and  at  the 
papers  and  A  great  number  of  persons  other  media.  News  agencies  same  time  are  trying  to  com- 

news  agencies  who  turn  up  at  official  cocktail  abroad  just  cannot  keep  their  pete  with  the  European  agen- 

in  covering  parties  as  press  representatives  junior  members  at  the  present  cies  in  the  sale  of  American 
had  obtained  credentials  for  rate  of  pay.”  news  to  the  local  press, 

this  purpose  alone.  Professor  .*^hould  Separate  Services  “I  think  I  can  best  express 

Kruglak  related.  Criticizing  the  agencies’  at-  the  dilemma  by  citing  the  case 

In  1952-53,  he  said,  he  com-  tempt  to  carry  water  on  both  of  one  news  agency  reporter 

piled  a  record  from  various  shoulders,  to  serve  two  masters,  who  was  sent  to  Brussels  to 

sources  of  286  full-time  cor-  Professor  Kruglak  said  they  reopen  the  agency’s  office  after 


Western  Europe. 

His  observations 
led  to  several 
conclusions  of  a 
critical  n  a  t  ure 
which  he  laid 

before  journal-  respondents  for  all  U.S.  media 
[ism  educators  here  this  week,  in  Western  Europe.  They  in- 
Prof.  Kruglak,  provost  of  eluded  169  wire  service  news- 
iLong  Island  University  and  men,  69  newspapermen,  34  mag 


Kruglak 


must  separate  their  services  the  war.  He  soon  discovered 
“even  if  it  means  higher  costs  that  newsgathering  was  the 
to  American  subscribers.”  least  of  his  duties.  He  was 

“One  news  agency  executive,”  supposed  to  line  up  the  Belgian 
head  of  its  Journalism  Depart-  azine  correspondents,  and  14  he  .said,  “was  quite  indignant  newspapers  as  clients,  arrange 
meat,  found  new's  coverage  of  radio  -  TV  newsmen.  When  a  that  I  raised  the  question  of  for  unblocking  funds,  collect 
Europe  defective  in  the  follow-  news  agency  speaks  of  having  non-Americans  working  for  his  had  debts,  and  keep  the  editors 
inir  respects:  400  abroad,  the  figure  includes  agency.  I  was  a.ssured  that  a  happy  with  his  incoming  news 

•  Too  few  major  U.S.  news-  technicians,  office  help,  etc.,  correspondent’s  passport  should  .service.  When  you  consider  that 

pipers  have  full-time  corres-  Profe.ssor  Kruglak  said.  not  be  a  criterion  for  ju«lging  his  knowledge  of  Flemish  was 

pendents  abroad.  The  New  York  Times,  he  his  ability.  I  quite  agree.  But  non-exi.stent,  and  his  French 

•  Poor  pay  and  unhappy  mentioned,  had  more  men  work-  is  ability  the  sole  basis  for  the  restaurant  variety,  you  can 

wives  cause  a  high  rate  of  turn-  ing  on  its  copy  desk  in  London  hiring  correspondents  in  those  understand  his  problems.  I  think 

over  in  staffs.  than  any  one  U.S.  newspaper  countries?  The  turnover  of  non-  he  lasted  about  a  year  before 

•  News  agencies  rely  too  had  in  the  field,  but  the  Times  .American  correspondents  out-  asking  for  a  transfer  to  a  post 

iieavily  on  non-Americans  who  didn’t  count  them  l>ecause  they  side  the  four  major  centers  is  where  he  could  do  the  thing  he 
ook  mainly  for  sensational  sto-  were  news  processors  and  not  quite  low.  You’ll  find  that  death  was  best  qualified  to  do — re- 
ri«s.  reporters.  or  retirement  accounts  for  most  port  the  news.  Incidentally,  he 

•  The  dual  service  of  U.S.  High  Rate  of  Turnover  of  the  change.  is  now  a  highly  paid  magazine 

awncie.s — gathering  news  for  The  high  turnover  rate  was  “The  non  -  American  corres-  correspondent. 

American  readers  and  selling  pointed  up  by  his  analysis  pondents  are  quite  superior  in  (Continued  on  page  60) 

Mws  to  the  local  European  which  showed  that  today  72%  education,  language  ability  and 

pipers — i.s  not  beneficial.  of  the  American  news  agency  knowledge  of  the  country  in  i  i  *  f  i 

‘A  Dismal  Picture’  correspondents,  50%  of  the  which  they  reside.  My  study,  f^usry  t  ututs 

Professor  Kruglak,  speaking  magazine  correspondents,  47%  however,  suggests  that  they  are  I' or  Schools  LotC 


t  the  annual  meeting  of  the  of  the  radio  correspondents  and  not  up  to  par  in  knowledge 
American  .Association  for  Edu-  25%  of  the  newspaper  corres-  of  American  history  and  poli- 
»tion  in  Journalism,  deplored  pondents  were  not  in  their  posts  tics  or  the  American  idiom. 


|4e  practice  by  many  “prestige  in  1953 


^^pers"  (85  in  the  over  100,000 
^rculation  class)  of  relying  al- 
Iviost  entirely  on  the  press  as- 
ciations  for  European  cover- 
At  the  time  of  his  examin- 
i'ln  only  16  U.S.  dailies  had 
eir  own  correspondents  in 
■jro|H*.  Missing  from  the  list,  fore  sending 
f  said,  were  a  dozen  of  our 
failing  papers. 

It  was  a  “dismal  picture”  he 


The  news  agencies,  with 
their  low  salaries,  still  provide 
a  happy  hunting  ground  for 
raiders,”  Professor  Kruglak 
said. 

“The  high  turnover  can  lie 
stopped  by  better  screening  be- 
man  over.  I 


Most  of  them  are  still  con¬ 
vinced  that  American  editors 
want  sensational  news. 

“News  agencies  hire  these 
correspondents  for  reasons 
other  than  ability.  A  passport 
may  not  be  a  criterion  for  per¬ 
formance,  but  it  certainly  is 
a  criterion  for  judging  salaries 


would  estimate  that  at  least  and  other  expenses.  The  non- 
a  third  of  the  requests  for  re-  Americans  are  lucky  to  get  half 
assignment  to  the  States  are  the  pay  of  their  .American  col- 


found,  Professor  Kruglak  told  directly  attributable  to  the  cor-  leagues,  and  home  leave  with 
,  1954  editor  ac  PUBLISHER  for  September  1,  1956 


Evanston,  Ill. 

Only  a  fifth  of  the  finan¬ 
cial  contributions  to  journal¬ 
ism  schools  come  from 
sources  in  the  communica¬ 
tions  industry. 

A  poll  of  30  schools  on  last 
year’s  funds  showed  a  total 
of  11,0,36,144,  of  which  $204,- 
278  came  from  the  industry 
immediately  served.  The  re¬ 
port  was  made  by  Kenneth 
R.  Marvin,  Iowa  State  Col¬ 
lege,  at  the  ACEJ  meeting 
here  this  week. 
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Sob  Sisters’  Fading  Out, 
Ladies  of  Press’  Emerge 


By  Philip  N.  Schuyler 

“Sob  Sisters”  are  losing  caste  in  the  city  rooms.  The 
girls  still  write  from  their  hearts,  but— 

Those  replying  to  a  poll  on  the  subject  say  there’s  hardly 
an  assignment  a  woman  can’t  fill  as  capably  as  her  mascu¬ 
line  colleague. 

Rave  notices  were  written  CARROLL:  .  .  the  Herald 

about  their  girl  staffers  by  City  Tribune  does  not  have  ‘Ladies 
Editors  Frank  S.  Adams,  New  of  the  Press’  on  our  staff.  We 
York  Times;  Luke  P.  Carroll,  have  reporters.  Some  are  men. 

New  York  Herald  Tribune;  Some  are  women.  But  they  are 

Nelson  Griswold,  Buffalo  Eve-  reporters  and  they  are  treated 
ning  News;  Edwin  Tribble,  as  reporters.” 

Washington  (D.  C.)  Evening  GRISWOLD:  “On  the  basis 
Star;  Kenneth  B.  Keller,  Fort  qJ  being  able  to  do  almost  any- 
Wayne  (Ind.)  Journal-Gazette;  thing.  I’d  say  our  best  is 
and  Howell  Jones,  Atlanta  Mildred  Spencer  ...  I  can  gpve 


(Ga.)  Constitution. 


her  any  kind  of  an  assignment 


ADAMS:  “Mrs.  Edith  Evans  j  a  bang- 

Asbury  pts  more  importont  as- 
signments  than  any  other  wo-  -j,  ,  „ 

man  reporter  on  the  staff  of  the  ®  ‘ 

New  York  Times.  She  has  TRIBBLE:  “Name:  Miriam 
handled  almost  every  kind  of  Ottenberg  .  .  .  What  kind  of 
assignment  with  success  .  .  .”  assignments  does  she  get?  .  .  . 


The  answer  is  All  .  .  .  She’s 
been  through  the  mill  on  every 
beat  we  have.” 

KELLER:  “Jeanne  Franke’i 
versatility  gets  her  into  a  lot 
of  writing  ...  On  her  regular 
beat,  a  nebulous  and  difficult 
one,  she  regularly  comes  up 
with  city  news  headliners. 
Along  with  her  work,  she  does 
a  remarkable  public  relations 
job  for  the  newspaper  .  .  .” 

JONES:  “Celestine  Sibley’s 
good  at  anything  .  .  .  news 
features,  spot  news,  investiga¬ 
tions,  columnist  .  .  .” 

What  One  Girl  Does 

After  such  enthusiastic  bil¬ 
ling  you  might  expect  an  anti¬ 
climax  in  the  stories  about  the 
girls  themselves.  Such  is  not 
the  case. 

Let’s  go  first  to  the  nation’s 
capital,  where  Miss  Otten- 


Edith  Evans  Asbury 


Neil  Meffert 


Miriam  OHonber9 


Marianne  Cole 
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Mary  Hirthfald 


lina  Robartson 


CE  and  Calastina 


Jeanne  Franke 


Judith  Crist 


Muriel  Fischer 


U.  S.  Links  5  Hoods 
With  Riesel  Blinding 


Five  New  York  City  hood¬ 
lums,  all  with  police  records, 
were  held  this  week  in  $475,000 
bail  as  alleged  co-conspirators 
in  the  acid  blinding  of  Victor 
Riesel,  Hall  Syndicate  labor 
columnist. 

Biggest  catch  of  the  five  was 
John  Dioguardi,  better  known 
as  Johnny  Dio,  labor  racketeer, 
who  was  described  by  United 
States  Attorney  Paul  W.  Wil¬ 
liams  as  “the  mastermind  of 
the  whole  thing.”  His  bail  was 
set  at  $100,000. 

The  others  were  Tommy  Dio, 
brother  of  the  “mastermind,” 
who  reportedly  was  in  on  the 
payoff;  Nick  Bando,  accused  of 
helping  to  point  out  Mr.  Riesel 
to  the  acid  hurler,  Abraham 
Telvi,  who  was  murdered; 
Charles  Tuso,  said  to  have  been 
present  when  the  first  payoff 
was  made;  and  Charles  Carlino, 
who  allegedly  turned  over 
money  after  the  attack  on  April 
5. 

The  ‘Fingerman’ 

Two  other  defendants  were 
arrested  Aug.  17.  They  are 
Joseph  Peter  Carlino — not  re¬ 
lated  to  Charles  Carlino — who 
allegedly  got  Telvi  for  the  job 
and  then  drove  him  to  an  Ohio 
hideout.  The  seventh  man  is 
Gondolfo  Miranti,  small-time 
hood  named  as  the  fingerman 
who  pointed  out  Mr.  Riesel  to 
Telvi. 

In  disclosing  in  Federal  Court 
details  behind  the  case,  Mr. 
Williams  said  Telvi  was  mur¬ 
dered  when,  after  learning  the 
identity  of  his  victim,  he  de¬ 
manded  $50,000  for  the  job  in¬ 
stead  of  the  $1,.")00  he  received. 

The  murdered  punk,  Mr.  Wil¬ 
liams  said,  thought  he  was  acid¬ 
bathing  a  disc  jockey  for  an 
irate  wife  who  believed  her 
husband  had  been  indiscreet. 
His  demands  for  the  higher 
rate  were  rewarded  with  a  bul¬ 
let  in  the  head. 

Technical  Charge 

The  specific  charge  against 
the  seven,  it  was  pointed  out, 
is  one  of  trying  to  obstruct 
justice  by  conspiring  to  keep  a 
potential  witness — Mr.  Riesel — 
from  testifying  before  a  Grand 
Jury  looking  into  rackets  in 
the  garment  business.  The  pen¬ 
alty  for  this  crime  is  a  maxi¬ 
mum  five  years  in  jail  and  a 
$10,000  fine. 

“There  is  no  basis  now  for 
the  thought,”  Mr.  Williams  said, 
“that  this  was  a  personal 
grudge  held  by  Johnny  Dio 


against  Mr.  Riesel.” 

Mr.  Williams  presented  this 
sequence  of  events  in  the  as¬ 
sault  and  murder.  Late  last 
March,  he  said,  Dio  and  Tuso 
visited  Miranti’s  candy  store  on 
Manhattan’s  lower  East  Side, 
where  Miranti  was  told  Dio 
would  pay  $1,000  for  an  acid 
job  on  “somebody.” 

Miranti  reportedly  asked 
Joseph  Carlino  to  handle  it,  but 
Carlino  rejected  the  offer,  so 
Miranti  got  in  touch  with  Telvi. 
Both  Miranti  and  Telvi,  Mr. 
Williams  explained,  were  in¬ 
formed  the  victim  was  a  disc 
jockey. 

Telvi  wanted  to  work  the 
“somebody”  over  with  his  fists, 
but  was  told  he  had  to  use 
acid.  This  settled,  Miranti  an«l 
Bando  went  with  Telvi  to  a 
restaurant  where  Mr.  Riesel 
was  emceeing  a  post-midnight 
radio  broadcast.  They  pointed 
the  columnist  out  to  Telvi. 

Mr.  Williams  said  the  next 
step  was  to  have  Telvi  driven 
by  Cadillac  to  a  Broadway  res¬ 
taurant  early  on  the  morning 
of  April  5.  Mr.  Riesel  was  in¬ 
side  having  coffee. 

When  the  columnist  left  in 
the  company  of  his  radio-TV 
assistant,  Betty  Nevins,  they 
were  followed  by  Telvi,  who, 
according  to  Mr.  Williams,  ap¬ 
parently  threw  two  doses  of 
acid,  with  the  first  missing  the 
columnist.  The  second  shot 
caught  Mr.  Riesel  full  in  the 
eyes,  blinding  him  permanently. 
The  hood  caught  some  of  his 
own  medicine.  Some  of  the  acid 
splattered  on  his  face. 

The  next  night,  Mr.  Williams 
continued,  Telvi  was  hidden  in 
a  restaurant  owned  by  Joseph 
Carlino  and  later  he  and  his 
girl  friend  were  spirited  to  a 
home  in  Youngstown,  Ohio. 

When  he  returned  to  New 
York  in  10  days,  he  became  a 
“nuisance”  by  demanding  the 
$50,000  fee,  Mr.  Williams  said, 
and  it  was  shortly  thereafter 
he  was  rubbed  out. 

Father  Beaten  Up 

Nathan  Riesel,  his  father, 
who  died  following  a  beating 
by  union  mobsters,  is  the  story 
behind  Victor  Riesel.  The  father 
was  organizer  and  first  presi¬ 
dent  of  a  small  embroiderers 
union  in  New  York.  While  in 
the  hospital  after  he  was  at¬ 
tacked,  the  $40-a  week  unionist 
refused  to  take  extra  help  from 
his  union  on  the  plea  that  he 
was  not  earning  it.  His  son. 


who  had  been  attacking  mob 
rule  in  a  number  of  unions, 
was  believed  to  be  a  similar 
victim  of  what  he  referred  to 
in  his  column  as  the  “sleazy 
underworld”,  or  the  “second 
government”  in  a  number  of 
large  unions. 

Victor  Riesel  had  just  come 
from  a  radio  broadcast  during 
which  he  had  attacked  mob  ele¬ 
ments  in  Local  138,  Interna¬ 
tional  Union  of  Operating  En¬ 
gineers.  It  was  3  A.M.  near 
Lindy’s  Restaurant  in  the  heart 
of  the  theatre  district.  With 
him  at  the  time  was  Betty 
Nevins,  who  helped  him  on  his 
radio  and  TV  assignments.  A 
young  man  approached  him. 
He  hollered  “Hey!”  Riesel 
turned  and  got  .sulphuric  acid 
full  in  the  face. 

Writings  .Analyzed 

Immediately  the  District  .At¬ 
torney’s  office  took  over.  The 
FBI  also  entered  the  case. 

A  week  before  the  attack, 
Riesel  had  exposed  shakedown 
techniques  of  racket  unions 
which  concentrated  on  small 
business  in  the  New  York  City 
and  Long  Island  areas.  Three 
days  before  April  5  he  had 
ironically  written: 

“Now  there’s  still  plenty  of 
muscle  around  and  they  can 
put  acid  on  dresses  or  stink 
bombs  in  food  in  restaurants. 
But  that’s  crude.” 

A  rundown  of  10  racket 
unions  de.scribed  in  his  columns 
revealed  that  many  of  its  of¬ 
ficers  had  long  police  records, 
from  larceny  to  attempted  mur¬ 
der.  Columns  from  February 
1  to  April  5  were  peppered  with 
such  phrases  as  “murderers 
now  on  the  loose”  and  “hired 
killers  with  trigger  fingers.” 

In  one  column  Riesel  had 
written  about  “shaking  off  the 
mobsters’  talons.”  He  told  how 
a  Federal  Grand  Jury  had  been 
hearing  many  witnesses  in  an 
investigation  of  infiltration  of 
racket  elements  into  unions, 
which  “might  disclose  the  iden¬ 
tity  of  the  Mr.  Bigs  running 
the  American  Crime  Syndicate.” 

Talked  With  Prosecutor 

Riesel  had  been  talking  to 
U.S.  Attorney  Williams  in 
charge  of  the  rackets  jury. 
Later  he  told  newspaper  men 
he  would,  of  course,  give  and 
was  giving  Mr.  Williams  all 
the  Information  he  possessed, 
but  as  a  newspaperman  he 
would  not  testify  before  the 
jury.  It  was  his  own  belief,  he 
-said,  that  goons  in  the  racke¬ 
teering  unions  wanted  to  mark 
him  as  a  walking  symbol  of 
what  might  happen  to  others 
brave  enough  to  testify. 


Gambling 
Crusade 
Editor  Fired 

Cody,  Wyo. 

An  editor  has  been  fired  and 
the  general  manager  of  the 
Cody  Enterprise  has  resigned 
as  an  outgrowth  of  an  expose 
of  gambling  in  the  tourist  town 
of  Jackson,  Wyo. 

Bill  Stewart,  editor  of  the 
weekly  Enterprise,  was  roughed 
up  by  two  men  Aug.  11  while 
he  tried  to  photograph  gam¬ 
bling  activities  in  Jackson.  The 
men  who  claimed  to  be  sheriff’s 
deputies  held  him  while  they 
burned  the  film  he  had  exposed. 

This  led  to  two  actions: 

A  state  probe  of  gambling 
was  ordered  by  Gov.  Milward 
Simpson,  a  former  stockholder 
in  the  Cody  weekly. 

Paul  Stock,  oilman  and  co¬ 
owner  of  the  paper,  ordered  Mr. 
Stewart  fired  for  “past  con¬ 
duct”.  Mr.  Stewart  insisted  the 
firing  was  directly  attributable 
to  his  story  of  gambling  activi¬ 
ties. 

He  made  this  statement: 

“In  my  18  years  in  the  news¬ 
paper  business  I  have  never 
heard  of  a  newspaper  advocat¬ 
ing  the  support  of  lawlessness 
and  gambler.s. 

“Although  it  may  seem  that 
Governor  Simpson  put  the  heat 
on  my  employers,  I  believe  he 
is  completely  serious  in  his  de¬ 
sire  to  close  up  gambling  at 
Jackson. 

“I  urge  citizens  everywhere 
to  protest  to  the  owners  of  the 
Enterprise  the  black  eye  they 
have  given  newspapers.” 

The  Enterprise  is  owned  by 
Paul  Stock  and  Glenn  Nielson, 
oilmen.  Neither  made  any  com¬ 
ment. 

Keith  Baird,  general  manager 
of  the  Enterprise,  said  he  had 
sent  Mr.  Stewart  to  Jackson  to 
check  on  reports  of  gambling. 

“We  thought  there  was  a 
news  story  in  it,”  Mr.  Baird 
.said. 

When  Mr.  Baird  was  ordered 
by  the  newspaper’s  owners  to 
fire  the  editor,  he  announced  his 
resignation. 

Adrian  Reynolds,  publisher 
of  the  Green  River  Star,  ex¬ 
pressed  concern,  as  president  of 
the  Wyoming  Press  Association, 
for  a  “serious”  threat  to  free¬ 
dom  of  the  press  in  the  destmc- 
tion  of  the  film. 

“Is  there  a  legal  right,”  he 
asked,  “to  take  a  man’s  camera 
and  burn  his  film?  Can  some¬ 
one  take  a  reporter’s  note  pad  ' 
and  destroy  his  notes?”  | 
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Aspiring  Reporters  Given 
Tryouts  in  N.  Y.  Post  Plan 


Biller  Grievance  Brings  About 
A  Morale-Building  Experiment 


By  Leonard  Lurie 

An  ajfreement  between  the  mously  decided  that  every  copy- 
Sew  York  Pont  and  the  News-  boy  and  editorial  assistant 
paper  Guild  of  New  York  City  present  would  support  the  filing 
goes  far  toward  of  a  mass  grievance, 
solving  one  of  Tyie  grievance  was  heard  the 
the  oldest  and  next  morning  in  the  administra- 
most  depressing  tive  offices  of  the  Post.  Every 
f  problems  of  the  copyboy  and  editorial  assistant, 
newspaper  busi-  except  one  boy  to  run  copy  and 
■r'  ^  ‘  editorial  assistant  to  handle 

pk  give  young  as-  the  switchboard,  was  present. 

piring  reporters  ^r.  Wechsler,  Marvin  Berger, 

_  an  opportunity  business  manager,  and  Jesse 

Y  to  start  on  the  Simons,  personnel  director,  re- 

I  •  bottom  without  presented  management, 

killing  their  in-  . 

itiative  and  drive  by  keeping  *** 

them  dangling  on  the  vine  too  At  this  time  it  was  pointed 
](,ng  out  to  Mr.  Wechsler  that  the 

The  agreement  was  reached  firing  of  this  inexperienced 
as  a  result  of  a  controversy  student  had  convinced  the  copy- 
that  took  place  at  the  beginning  Joys  and  editorial  assistants 
of  June,  last  year,  when  edi-  they  must  fight  for  an  im- 

tors  of  the  Post  hired  a  college  P’-ojement  in  promotional  op- 
student  to  serve  as  reporter  Portunities. 

during  the  summer  vacation  These  were  the  last  bitter 

words  that  were  spoken,  for 

{EDITOR'S  NOTE:  The  Wechsler  began  to 

writer,  Leonard  Lurie,  is  one 

of  the  four  men  named  for  a  ^  W  W 

reporter  tryout  at  the  Post  in  ./*.  M^lttlG  JOy 

the  next  year.)  Within  a  12-hour  period  Mar- 

Morale  Crisis  vin  Smilon,  New  York  Post 

There  was  an  emotional  ex-  editorial  assistant,  received 

plosion  in  the  city  room  that  some  of  the  best 

threatened  to  destroy  the  morale  n®ws  of  his  life, 

of  the  entire  staff,  for  there 

were  over  a  dozen  young  men  I  °f  ^ 

who  had  been  working  for  the  1  ^  J®  informed 

Post  for  up  to  six  years  waiting  ,  that  he  was  one 

a  chance  to  go  out  on  the  street.  |  t  "'1®" 

„  .  ,  ^  V  /  picked  to  receive 

;  .^opyboys  and  editorial  as-  X-/  ^  ^ 

I  sistants  complained  to  City  Edi-  ^  g^^ond  year 

I  tor  John  Bott,  pointing  out  that  .  ^  ^  t  h  e  promotion 

:  they  had  spent  years  working  jg  ^pera- 

I  at  the  Post  looking  for  just  such  bmiion 

an  opportunity  to  show  what  ,,  ,  ^  ,  . ,  ,  .  ,  , 

they  could  do.  L  nderstandably  elated,  he 

_  ,  ,  .  ^  called  his  wife  and  told  her  the 

One  of  the  copyboys  went  to 

see  Editor  James  A.  Wechsler  ** ...  ,,  j  *  ♦u  : 

and  informed  him  of  the  effect  t^e  word  that  their  baby  s 

that  the  hiring  of  this  young  imminent, 

student  was  having.  W’ithin  24  Within  a  few  hours  she  pres- 
hours  posters  were  tacked  up  ented  him  with  a  girl,  Joy 
on  bulletin  boards  in  the  city  Susan. 

room  calling  for  an  “action”  jugj  prove  that  good 

meeting  of  the  copyboys  and  ]uck  comes  in  threes,  Smilon 
editorial  assistants.  found  that  he  had  passed  his 

That  meeting  took  place  June  (driving  test  and  had  received 
IG  at  Guild  Headquarters.  After  j,jg  license, 
a  stormy  session  it  was  unani-  _ 
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talk  it  became  apparent  that  a 
significant  step  was  about  to 
be  taken  in  the  matter  of  han¬ 
dling  the  logical  ambitions  of 
junior  w’orkers. 

Mr.  Wechsler  stated  that  he 
had  not  realized  the  emotions 
of  so  many  people  were  involved 
in  what  he  had  originally  con¬ 
sidered  the  simple  hiring  of  a 
summer  replacement.  He  apolo¬ 
gized  for  this  oversight. 

But  then  he  went  on  to  say 
that  it  was  his  hope  that  a 
great  deal  of  good  would  come 
out  of  this  unfortunate  event. 
He  thereupon  presented  the 
committee  with  the  broad  out¬ 
lines  of  a  promotion  plan  which 
with  certain  minor  alterations 
to  fit  local  factors  may  become 
the  pattern  in  the  treatment  of 
copyboys  the  next  few  years. 

Tryout  List 

Once  a  year  he  would  issue  a 
list  containing  the  names  of 
four  copyboys  and  editorial  as¬ 
sistants.  These  four  individuals 
would  receive  tryouts  as  re¬ 
porters  for  three  months  during 
the  following  year — only  one  of 
them  being  out  on  the  street 
at  any  given  time. 

During  his  tryout  the  fledg¬ 
ling  reporter  would  be  trained 
by  experienced  members  of  the 
staff  and  would  handle  regular 
assignments.  At  the  end  of 
three  months,  he  would  return 
to  his  old  classification  and  be 
informed  by  the  City  Editor 
how  he  made  out  and  what  his 
chances  were  for  a  permanent 
position  should  an  opening  oc¬ 
cur. 

The  men  who  received  tryouts 
would  then  be  in  a  position  to 
make  up  their  minds  whether 
to  sweat  out  a  shot  at  becoming 
a  reporter  or  turn  elsewhere 
in  an  endeavor  to  shape  their 
newspaper  career. 

Seniority  and  Merit 
Mr.  Wechsler  assured  the 
group  that  seniority  and  merit 
would  be  the  primary  consider¬ 
ations  governing  the  determina¬ 
tion  of  whom  would  be  .selected 
for  the  list.  Nevertheless,  he 
reserved  the  right  to  exercise 
“management’s  prerogative”  to 
include  on  the  list  “.some  one 
such  as  a  brilliant  college  edi¬ 
tor”  whose  name  might  be 
1  brought  to  his  attention. 

The  New  York  Guild’s  execu¬ 
tive  vicepresident  Tom  Mur¬ 
phy,  said,  “The  plan  is  attrac- 


MADE  THE  GRADE — Jack  Fox  it 
the  firtt  of  the  New  York  Pott's 
tryout  reporters  to  receive  a 
place  on  the  staff. 

tive  to  the  Guild  since  it  gives 
the  younger  members  of  the 
staff  an  opportunity  to  show 
what  they  can  do  without  dis¬ 
turbing  the  job  security  provi¬ 
sions  of  the  union  contract.” 

The  only  change  suggested 
by  the  grievance  committee  was 
that  Editor  Wechsler  take  ■  on 
his  shoulders  the  responsibility 
for  the  hii'ing  of  all  copyboys — 
a  task  which  had  been  per¬ 
formed  by  a  subordinate. 

Mr.  Wechsler  indicated  that 
no  one’s  name  would  be  on  the 
tryout  list  if  he  did  not  honest¬ 
ly  think  that  he  would  make 
{Continued  on  page  62) 

How  It  Works 

After  a  screening  by  the  per¬ 
sonnel  department,  and  three 
months  of  voucher  employ¬ 
ment,  each  New  York  Post 
copyboy  is  inteiwiewed  by  Edi¬ 
tor  James  A.  Wechsler  before 
he  is  put  on  the  payroll. 

The  copyboy  then  works  in 
his  classification,  learning  how 
the  Post  organization  operates. 

Once  a  year  Mr.  Wechsler  is¬ 
sues  a  list  containing  four 
names  of  copyboys  and  editorial 
assistants,  chosen  primarily  on 
the  basis  of  seniority  and  merit, 
who  will  receive  tryouts  as  re¬ 
porters  during  the  following 
year. 

These  fledgling  reporters  re¬ 
ceive  their  press  card  one  at  a 
time  and  spend  three  months 
covering  all  kinds  of  stories. 

At  the  end  of  their  tryout 
tour  they  return  to  their  old 
classification  and  are  informed 
by  City  Editor  John  Bott  what 
impression  he  has  of  their  work 
and  what  chance  they  might 
have  for  a  permanent  job. 


Boston  Post  Trustees 
Confident  of  Rebuilding 

By  Guy  Livingston 


Boston 

After  one  week’s  resumption 
of  publishing,  the  three  court- 
appointed  trustees  told  Editor 
&  Publisher  this  week  they 
held  “high  hopes”  of  getting 
the  Boston  Post  back  on  its 
feet.  The  125-year-old  daily- 
Sunday  newspaper  suspended 
publication  for  eight  days,  un¬ 
til  the  publisher,  John  Fox, 
went  into  court  and  asked  for 
reorganization  proceedings. 

On  Thursday  this  week,  the 
trustees  —  Charles  W.  Bartlett, 
Joseph  P.  Healey  and  Thomas 
W.  Lawless  —  joined  in  this 
statement:  “We  are  running  an 
interim  operation,  bending  every 
effort  to  put  the  Post  on  a 
solid  foundation.  We  have  high 
hopes.” 

$500,000  Borrowed 

The  trustees  declined  to 
identify  “the  large  New  York 
City  bank”  which  advanced 
$500,000  to  them,  on  priority 
certificates,  to  get  the  Post  back 
into  business.  They  said  there 
was  “great  interest”  being 
shown  by  outsiders  in  submit¬ 
ting  plans  for  reorganization 
of  the  Boston  Post  Publishing 
Company. 

The’e  are  “at  least  five  in¬ 
terested  parties,”  the  trustees 
said,  but  they  stressed  that  they 
are  not  prospective  purchasers 

in  the  strict  sense. 

The  trustees  named  M.  D. 
Sherman,  a  well  known  Boston 
certified  public  accountant,  as 
comptroller  and  also  retained  a 
firm  of  public  accountants  to 
examine  the  publishing  com¬ 
pany’s  tangled  financial  pre¬ 
dicament.  The  fact  that  Mr. 
Fox  at  times  used  the  Post  com¬ 
pany  as  a  holding  company  for 
some  of  his  other  interests  is 
known  to  have  complicated  the 
picture. 

As  the  first  dramatic  move 
designed  to  regain  lost  circula¬ 
tion,  General  Manager  McHenry 
Browne  put  the  Sunday  Post 
on  a  lOc-per-copy  basis,  begin¬ 
ning  Sept.  2.  Prior  to  suspen¬ 
sion  it  sold  at  20c  a  copy,  the 
same  as  competitive  papers. 

Subscribers’  Complaint 

A  skeletonized  Sunday  paper 
of  Aug.  26  had  a  press  run  of 
295,000  copies.  Priced  at  5c  a 
copy,  a  first  run  of  245,000  sold 
out  and  50,000  more  were  run 
off  and  sold.  There  were  40 
pages  in  the  paper  and  there 
was  little  advertising.  Editions 
during  the  week  ran  to  about 


16  pages,  including  that  of 
Thursday  in  which  food  adver¬ 
tising  was  light. 

Of  curious  concern  to  the 
Post  management  were  the 
scores  of  letters  coming  from 
old  mail  subscribers  who  com¬ 
plained  that  they  were  now  re¬ 
ceiving  another  Boston  paper. 

Mr.  Browne  said  he  had  con¬ 
tracted  for  an  eight-page  comics 
section,  containing  almost  all 
new  features,  since  the  old  Post 
comics  had  been  picked  up  by 
the  Boston  Herald.  The  Sunday 
Post  will  not  have  Parade  mag¬ 
azine  but  it  will  feature  a  local 
magazine  section  which  includes 
the  Post’s  own  creation,  TV- 
Eye. 

It  is  Mr.  Browne’s  goal  to 
attain  a  Sunday  sale  of  225,000 
and  a  daily  sale  of  275,000.  'This 
would  place  the  Post  in  a  posi¬ 
tion  to  compete  strongly  against 
the  other  local  dailies’  Sunday- 
Tuesday  combination  rate  for 
advertising.  The  Post  had  shown 
a  substantial  gain  in  linage 
with  such  a  combination  before 
it  ran  into  downhill  troubles. 

‘Strongly  Democratic’ 

The  Post  began  publishing 
again  Friday  morning,  Aug.  24, 
with  an  eight-column  streamer 
in  red,  “A  Happy  Good  Morning 
to  All — The  Boston  Post”  across 
its  front  page.  A  page  one  edi¬ 
torial  said: 

“The  Boston  Post  resumes 
publication  with  today’s  issue. 
Publication  is  under  the  super¬ 
vision  and  direct  control  of 
three  trustees  who  serve  as 
owners  and  publishers  of  the 
Boston  Post. 

“They  announce  that  the  Post 
will  be  a  strongly  Democratic 
newspaper  as  it  has  been  over 
most  of  the  125  years  of  its 
existence.  It  is  their  intention 
to  have  the  Post  reflect  the 
best,  most  enlightened  and  hon¬ 
orable  aspirations  of  the  com¬ 
munity,  the  State,  the  nation 
and  the  Democratic  party. 

“The  trustees  have  deter¬ 
mined  that  this  newspaper  in 
addition  to  impartial  coverage 
of  all  the  news  has  a  mission 
to  document  and  support  the 
Democratic  viewpoint  and  build 
on  a  solid  Democratic  tradition. 
Only  in  this  way  can  it  fulfill 
its  responsibility  to  the  com¬ 
munity  which  it  serves. 

“To  the  public  and  to  hun¬ 
dreds  of  thousands  of  loyal 
friends  and  readers  the  man¬ 
agement  of  this  newspaper 


pledges  a  daily  newspaper  of 
unassailable  integrity.  Over  a 
long  life,  the  Post  has  cemented 
intimate  and  almost  unique  re¬ 
lations  with  a  large  and  loyal 
group  of  readers.  We  wish  to 
thank  all  who  have  borne  with 
the  inconvenience  of  being  de¬ 
prived  of  their  favorite  morn¬ 
ing  newspaper  for  their  for¬ 
bearance,  and  for  their  con¬ 
tinued  support.” 

Banner  Across  Street 

About  800  workers  returned 
to  their  jobs  after  a  series  of 
union  meetings.  A  joint  state¬ 
ment  was  issued  by  the  presi¬ 
dents  of  the  Boston  Typographi¬ 
cal  Union  and  the  Boston 
Newspaper  Printing  Pressmen’s 
Union,  which  said:  “After  pro¬ 
longed  union  meetings  .  .  .  we 
have  decided  to  return  to  work 
.  .  .  although  the  members 
realize  that  they  may  be 
jeopardizing  their  hack  wages 

9f 

The  Post  strung  a  50-foot 
banner  across  Washington 
Street  outside  the  plant,  read¬ 
ing  “The  Boston  Post  is  Back 
and  Back  to  Stay  Under  New 
Management.”  Radio  and  TV 
announcements  also  plugged 
the  theme. 

Cost  of  operating  the  Post 
is  said  to  be  $100,000  a  week. 
Payrolls  run  $80,000  to  $85,000 
a  week. 

The  Post  suffered  some  losses 
in  personnel  during  its  sus¬ 
pension.  No  longer  with  the 
paper  are:  Joe  Harrington, 
columnist,  who  went  to  the 
Globe;  Rose  Walsh,  society 
editor,  who  went  to  the 
Record-American-Sunday  Ad¬ 
vertiser.  Larry  Goldberg  long¬ 
time  crime  reporter  and  feature 
writer,  is  no  longer  with  the 
paper.  Three  advertising  solici¬ 
tors  resigned. 

Appraised  by  Expert 

.4t  the  hearing  on  the  court 
petition,  Trustee  Lawless  said 
he  wanted  to  correct  some  mis¬ 
apprehensions.  He  said  the 
trustees  had  not  decided  to  bor¬ 
row  money  with  a  view  to  re¬ 
suming  publication  simply  on 
the  basis  of  an  unaudited  bal¬ 
ance  sheet  of  the  Post. 

He  said,  “We  have  had  the 
services  of  an  expert  appraiser, 
and  since  we  were  appointed 
last  Thursday  we  have  had  a 
thorough  estimate  of  values. 
We  feel  confident  that  the  Post 
can  be  reorganized  and  that  it 
is  possible  to  preserve  the 
assets  if  we  get  the  $500,000.” 

He  said  the  trustees  feel  that 
under  a  reorganization  the 
creditors  would  get  between 
$1,500,000  and  $2,000,000  more 
than  they  would  if  the  company 
were  liquidated. 


$40,000,000 
For  New  Plant 

The  New  York  Times  filed 
plans  this  week  for  its  pro¬ 
posed  new  home,  a  14-story 
plant  that  will  cost  $40,000,- 
000.  It  will  be  built  on  a 
site  in  the  west  60’s  along¬ 
side  the  New  York  Central 
Railroad.  (E&P,  May  12, 
page  72.) 

Immediate  plans  call  for 
erection  of  a  three-story 
building  to  house  some  Sun¬ 
day  press  units  and  news¬ 
print  storage.  The  complete 
move  from  Times  Square  is 
“for  the  distant  future.” 


FBI  Praises 
Newsday  In 
Kidnap  Case 

J.  Edgar  Hoover  expressed 
the  FBI’s  deep  appreciation  for 
the  “magnificent  cooperation” 
it  received  from  Newsday,  Long 
Island,  N.  Y.,  during  the  hours 
leading  to  the  arrest  of  Angelo 
John  LaMarca,  charged  with 
kidnaping  baby  Peter  Wein¬ 
berger. 

The  FBI  director  stated  in 
Wa.shington: 

“Newsday  rendered  an  out¬ 
standing  contribution  to  law 
enforcement  in  its  cooperation 
with  the  FBI  in  withholding 
publication  o  f  developments 
leading  to  the  arrest  of  the  kid¬ 
naper  of  little  Peter  Wein¬ 
berger.” 

At  9:30  Wednesday  night, 
Newsday  police  reporter  Jim 
O’Neill  received  a  tip  that  the 
FBI  and  Nassau  police  were 
about  to  break  the  Weinberger 
case  and  had  surrounded  the 
kidnaper’s  home  in  Plainview. 

The  editors  stressed  that  it 
was  their  desire  to  get  a  pic¬ 
ture  of  the  kidnaper  after  the 
FBI  closed  in  on  him  and  ar¬ 
rested  him.  They  offered  to 
recall  their  men  if  the  FBI 
would  assure  the  paper  that  it 
would  be  notified  in  time  to 
make  such  a  picture. 

The  FBI  official  replied  that 
such  an  arrangement  was  im¬ 
possible  because  ‘a  baby’s  life 
may  be  at  stake.’  The  editors 
decided — and  told  the  FBI  offi¬ 
cial — that  no  newspaper  story 
was  w’orth  placing  the  kidnaped 
child’s  life  in  even  the  slightest 
jeopardy. 

The  reporters  and  photog¬ 
raphers  were  contacted  and 
told  to  return  to  their  office. 

L I  S  H  E  R  for  September  1, 


EDITOR  &  PUB 


14 


News  Services 


Won’t  Change 
Party  Name 


Efforts  of  L.  Richard  Guylay, 
public  relation  director  of  the 
Republican  National  Committee, 
to  change  the  name  of  the  Dem¬ 
ocratic  Party  by  leaving  off 
the  “ic”  at  the  end  will  not  find 
support  among  news  services,  a 
survey  showed. 

Mr.  Guylay  said  in  Washing¬ 
ton  it  will  be  “a  matter  of  of¬ 
ficial  policy”  for  Republicans 
to  refer  to  their  opposition 
party  as  the  “Democrat”  party 
instead  of  by  its  correct  official 
name. 

At  the  GOP  convention  in 
San  Francisco,  every  speech 
was  edited  in  keeping  with  the 
Guylay  edict.  Reporters  noted 
in  their  copies  of  Thomas  E. 
Dewey’s  speech  that  there  were 
two  smudges  where  party  staf¬ 
fers  had  erased  “ic.” 


“We  will  never  use  ‘Demo¬ 
crat’  Party  unless  it  is  in  a 
direct  quote  and  the  ‘Democrat’ 
will  be  in  quotation  marks,” 
said  Mr.  Michelson,  “We  will 
be  careful  to  make  that  dis¬ 
tinction  and  an  order  has  gone 
out  about  it.  In  our  log  this 
week  we  will  carry  some  ‘don’ts’ 
on  campaign  coverage  and  one 
of  them  will  be  an  instruction 
not  to  use  ‘Democrat’  Party  on 
our  own.” 


7  of  1,000 
Guessed  Right 
On  2  Tickets 


Services  Polled 


Harry  Ferguson,  executive 
editor,  United  Press,  said  its 
UP  policy  to  use  names  that 
parties  choose  for  themselves. 

“If  the  Democrats  want  to 
change  the  name  of  their  party, 
then  we  will  change,  too,  but 
not  until  then,”  he  said. 

Paul  Michelson,  general  news 
editor.  Associated  Press,  said 
AP  will  continue  to  follow 
Webster,  which  asserts  “a 
Democrat  is  a  member  of  the 
Democratic  Party.” 

editor  ac  PUBLISHER 


Barry  Faris,  editor-in-chief. 
International  News  Service, 
said  the  term  had  been  dis¬ 
cussed  informally  but  no  in¬ 
structions  had  been  given. 

Washington  Style 

The  Washinf/ton  Post  and 
Times-Herald  will  have  no  dif¬ 
ficulty:  “W’e  don’t  use  nouns  as 
adjectives.  When  we  are  quot¬ 
ing  some  one  we  will  run  it  as 
spoken  or  written  by  him.” 

Practical  considerations  con¬ 
trol  on  the  Washington  Star 
desk:  “We  use  ‘Democratic’  as 
a  matter  of  course  and  because 
it  is  a  grammatical  thing.  Also, 
the  party  says  the  name  is 
Democratic.  When  quoting  we 
will  follow  the  expression  used. 
‘Democrat’  has  and  will  appear 
when  the  problems  of  head 
count  dictate.” 

Washington  Daily  Mews:  “We 
have  never  thought  of  it  as  a 
problem.  It  would  seem  that 
the  party  has  a  right  to  name 
itself  and  the  Republicans  can 
call  it  whatever  they  wish  (if 
they  don’t  call  it  anything 
worse  than  ‘democrat’  they’ll 
be  fortunate).  We  will  respect 
quotes  but  otherwise  it  will  be 
‘Democratic’.” 


Results  of  the  Republican  and 
Democratic  conventions  made 
accurate  political  prophets  out 
of  just  seven  of  the  1,000  cor¬ 
respondents  accredited  to  the 
Congressional  Press  Galleries  in 
Washington. 

Last  November,  these  seven 
correctly  predicted  that  the 
Republican  ticket  would  be 
Eisenhower  and  Nixon,  the 
Democratic  ticket  Stevenson  and 
Kefauver. 

These  predictions  were  made 
in  a  poll  conducted  by  Peter 
Edson,  chief  of  the  Washing¬ 
ton  bureau  of  NEA  Service. 
The  purpose  was  to  get  a  line 
on  political  prospects  less  than 
two  months  after  President 
Eisenhower  suffered  a  heart  at¬ 
tack. 

The  seven  reporters  who  cor¬ 
rectly  named  the  tickets  nine 
months  ahead  of  the  nominating 
conventions  were: 

Walker  S.  Buel,  Cleveland 
Plain  Dealer. 

George  Bookman  of  Time- 
Life,  Inc. 

Ray  Henle  of  National  Broad¬ 
casting  Co. 

William  F.  Pyper  of  the 
Booth  Newspapers  of  Michigan. 

Edward  H.  Sims  of  Columbia 
(S.  C.)  State  and  Record. 

Harold  G.  Stagg  of  Army 
Times. 


Walter  Trohan  of  the  Chi¬ 
cago  Tribune. 

Two  other  correspondents 
also  correctly  named  the  tick¬ 
ets,  but  did  not  sign  their  pre¬ 
dictions.  This  will  permit  all 
other  Washington  newsmen  to 
lay  claim  they  were  one  of 
these  two  around  the  Press 
Club  bar.  But  handwriting 
samples  will  have  to  be  sub¬ 
mitted  before  credit  is  given, 
Mr.  Edson  warned. 

Eight  other  correspondents 
—  one  anonymous  —  correctly 
picked  three  of  the  four  stan¬ 
dard  bearers.  All  of  them 
named  Eisenhower  and  Steven¬ 
son,  but  missed  on  one  of  the 
vice  presidential  candidates. 

Those  with  the  75^  .score 
were  Ted  Ayers  of  CBS,  Mark 
Foote  of  Booth  Newspapers, 
John  F.  McLeod  of  Washington 
Daily  News,  Chester  Potter  of 
Scripps  -  Howard  Newspapers, 
William  G.  Raleigh  of  Bureau 
of  National  Affairs,  James  T. 
Rogers  of  Gannett  Newspapers 
and  Peter  Edson,  who  picked 
Warren  instead  of  Nixon. 

Only  four  other  correspon¬ 
dents — one  anonymous — correct¬ 
ly  picked  Eisenhower  and  Ste¬ 
venson  to  head  the  tickets  but 
missed  on  both  vice  presidential 
nominees.  The  three  signers 
were:  Earl  Godwin  of  NBC, 
Fred  Perkins  of  Scripps-How- 
ard  and  Marjorie  Van  de  Wa¬ 
ter  of  Science  Service. 

When  the  poll  was  taken,  88% 
of  the  correspondents  thought 
President  Eisenhower  would  not 
be  a  candidate  for  a  second 
term.  Only  11%  thought  he 
would  run  again. 
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ANPA  Protests  WU 
Press  Rate  Increase 

Proposed  press  rate  increases  minimum  rate  is  increased  from 
by  Western  Union  represent  an  60c  to  75c — an  increase  of  25%. 


increase  in  six  years  of  more 
than  45%,  the  American  News¬ 
paper  Publishers  Association 
protested. 

Higher  rates  will  result  in 


Big  Increase 

“We  respectfully  point  out 
that  if  the  present  press  rate 
increase  is  granted  it  will  re- 


less  income  for  the  company  an  increase  within  six 

because  newspapers  will  be  y^^rs  of  more  than  45%. 


“Western  Union  Telegraph 


newspapers 

forced  to  use  less  costly  means  ^ 
of  communication,  the  ANPA  Company  will  not  receive  in- 
dicted  creased  revenue  as  a  result  of 

The  Western  Union  Telegraph  these  press  rate  increases.  In 
Company  was  permitted  by  the  the  face  of  increases  already 
Federal  Communications  Com-  made,  actual  revenue  from  press 
mission  to  put  in  effect  a  gen-  y^tes  has,  according  to  Western 
eral  rate  increase  on  telegrams  Lmion’s  own  figures,  remainal 
on  August  26.  The  proposed  in-  Practically  the  same  because 
crease  in  press  rates  is  to  be-  newspapers  are  being  forced  to 
come  effective  Sept.  14  unless  ®ther  cheaper  methods  of 

blocked  by  the  FCC.  communications. 

The  general  and  press  rate  in-  “We  are  not  asking  for  a 
creases  are  designed  to  produce  hearing  in  the  matter  of  press 
net  additional  annual  revenues  rates  requiring  presentation  of 
of  approximately  $11,400,000.  a  lot  of  technical  details  by 

ANPA.  Because  the  responsibil- 

ANPA  Letter 


Mileage 

Zones 

Day  Press  Rate 

Night  Press  Rate 

For 

X5  Words 
or 

(1)  Less 

For  Each 

Add'l  5  Words 
or  Fraction 
(2)  Thereof 

For 

15  Words 
or 

(1)  Less 

For  Each 
Add'l  5  Words 
or  Fraction 
(2)  Thereof 

From  To 

Pres- 

Pro- 

Pres- 

Pro- 

Pres- 

Pro- 

Pres- 

Pro- 

ent 

posed 

ent 

posed 

ent 

posed 

ent 

posed 

0  -  75 

30c 

34c 

5.8c 

6.6c 

15c 

17c 

2.9c 

3.8e 

76  -  125 

36 

34 

6.8 

6.6 

18 

17 

3.4 

3.3 

126  -  225 

44 

44 

8.3 

9.0 

22 

22 

4.2 

4.5 

226  -  425 

52 

54 

9.8 

10.6 

26 

27 

4.9 

5.3 

426  -  750 

60 

64 

11.3 

12.2 

30 

32 

5.7 

6.1 

751  -  1125 

68 

74 

12.8 

13.8 

34 

37 

6.4 

6.9 

1126  -  1550 

76 

84 

14.3 

15.4 

38 

42 

7.2 

7.7 

1551  -  :iooo 

84 

94 

15.8 

17.0 

42 

47 

7.9 

8.5 

( 1 )  Proiwiseri 

minimum 

ctiarge  for  Day  or 

.Night  Press  75c. 

Present, 

60e. 

(2)  Rrlatiunsliip  uf  ailditiunal  word  tu  initial  word 

rate  averages  approximately  57% 

with  range  from 

approximately  61%  in  tlH‘ 

second  zone 

to  .1 

4%  in  the  last  zone  under 

proposed  rates. 

Range  at  present 

is  from  1 

58%  in  first  zone  to  approximatelv 

■■>6%  in 

last  zone  with  averages  approximately  57%. 

The  ANPA  letter  of  protest 
to  the  FCC,  dated  Aug.  24  and 
signed  by  Cranston  Williams, 
general  manager,  follows  in  full: 


ity  for  determining  fair  rates 
rests  entirely  with  the  Federal 
Communications  Commission, 
we  believe  we  should  go  on  re¬ 
cord,  as  we  are  doing  in  this 


“The  American  Newspaper  letter,  pointing  out  that  the  pro- 
Publishers  Association  has  been  ^ates  will  result  in  an 

informed  that  a  rate  schedule  overall  increase  in  press  rates 
filed  by  Western  Union  Tele-  within  six  years  of  more  than 
graph  Company  with  Federal  459^^  and  that  in  our  judgment 
Comunications  Commission  calls  these  higher  rates  will  result 
for  an  increase  in  press  rates,  jjj  less  revenue  because  daily 
in  all  rate  zones,  averaging  ap-  newspapers  undoubtedly  will  use 
proximately  8.22%.  other  means  of  communications 

“The  American  Newspaper  are  less  costly. 

Publishers  Association  is  a  trade 
association  comprising  more 
than  800  daily  newspapers  hav¬ 
ing  more  than  00%  of  total  U.S. 
daily  circulation. 

“We  wish  to  enter  our  protest 
against  the  proposed  new  press 
rate  tariffs. 

“The  present  request  for  an 
increase  in  press  rates  is  in 
addition  to  a  total  overall  in¬ 
crease  in  press  rates  since  1950 
of  36.65%  and  an  overall  total 
commercial  rate  increase  of 
34.51%. 

“We  respectfully  point  out 
that  this  present  rate  schedule 
is  on  top  of  a  press  rate  in¬ 
crease  in  1950  of  7.16%  as  com¬ 
pared  to  2.61%  in  commercial 
messages;  in  1951  of  17.01% 
as  compared  to  a  commercial 
rate  increase  of  11.06%;  in  1952  estate  of  close  to  $1,000,000 
an  increase  of  6.03%  as  against  when  he  died  Sept.  7,  1954.  Af- 
a  9.03%  for  commercial  tariff  ter  debts  the  net  estate  of  the 


“It  is  hoped  that  the  Federal 
Communications  Commission 
will  give  consideration  to  this 
protest  of  the  American  News¬ 
paper  Publishers  Association.” 

• 

Resipiatioii  from 
.4BC  Withdrawn 

Differences  between  the  Audit 
Bureau  of  Circulations  and  the 
Portsmouth  (N.  H.)  Herald 

have  been  mutually  resolved, 
according  to  Publisher  J.  D. 
Hartford,  and  the  Herald  has 
withdrawn  its  resignation  from 
ABC  as  of  Aug.  25.  (E&P,  July 
28,  page  73.) 

• 

Bud  Fisher’s  Estate 

Harry  (Bud)  Fisher  left  an 


and  in  1954  an  increase  of  6.7% 
as  against  a  commercial  rate 
increase  of  11%. 

“It  is  also  pointed  out  that 
in  the  proposed  schedule  filed 
by  Western  Union  the  press 


cartoonist  was  $548,027,  accord¬ 
ing  to  a  state  tax  appraisal 
filed  this  week.  His  interest  in 
“Mutt  and  Jeff”  and  “Cicero 
the  Cat”  was  appraised  at 
$300,000. 


Guild  Using 
Strike  Threat 
F  requently 

“Strike”  appears  as  the  key 
word  in  the  Guild  Reporter's 
chronicling  of  contract  negotia¬ 
tions  around  the  country.  Head¬ 
lines  and  stories  in  the  Amer¬ 
ican  Newspaper  Guild’s  organ 
reflect  this  picture: 

Bargaining  at  the  Wnshivg- 
ton  (D.C.)  Star  is  under  strike 
vote  sanction; 

Employees  at  the  San  Jose 
(Calif.)  Mercury-News  won  a 
new  contract  “at  strike-hour 
deadline”: 

An  impasse  in  talks  with 
Chester  (Pa.)  Times  manage¬ 
ment  caused  the  guild  unit  to 
call  a  “strike-authorization” 
meeting ; 

A  strike  vote — the  first  re¬ 
quired  in  17  years  of  contract 
history — brought  contract  gains 
for  the  Minneapolis  (Minn.) 
Star  and  Tribune  unit; 

Members  of  the  St.  Louis 
(Mo.)  Globe  Democrat  unit  will 
“take  a  strike  vote  to  compel 
settlement  of  contract  griev¬ 
ances.” 

Greater  Gains  .Sought 

This  frequent  recourse  to 
strike  threats  follows  in  the 
line  of  the  collective  bargain¬ 
ing  policy  adopted  at  the  ANG’s 
June  convention.  The  union  felt 
that  contracts  negotiated  in  the 
past  year  failed  to  reflect  gains 
“in  proportion  to  the  tremen¬ 
dous  gain  in  the  profit  producti¬ 
vity  of  the  newspaper  indus¬ 
try.” 

The  W’ashington  Star  unit  is 
seeking,  among  its  demands,  a 
“super-minimum”  equal  to  that 
negotiated  with  the  Post  and 
Times-Herald  and  the  News. 
This  is  a  guarantee  that  half  of 
the  top-experience  reporters 


and  photographers  will  receive 
at  least  $1.50  a  week. 

Attention  is  centered  on  the 
New  York  City  negotiations. 
The  Guild  has  received  notice 
that  the  publishers  of  each 
paper  will  have  “observers”  at 
all  sessions.  This  amounts,  in 
the  guild’s  view,  to  a  “united 
front”  stand  by  management. 
October  31  is  the  expiration 
date  of  contracts  and  the  New 
York  Guild  has  warned  that  it 
will  strike  in  the  absence  of  a 
contract.  Demands  include  $200 
a  week,  a  30-hour  workweek, 
and  pension  plan. 

• 

Government  Settles 
Suit  Aiiainst  Milner 

Jackson,  Miss. 
Payment  of  $45,000  has  ef¬ 
fected  settlement  of  the  govern¬ 
ment’s  civil  suit  for  $144,000 
against  R.  E.  Dumas  Milner  and 
nine  others.  The  complaint  was 
dismissed,  with  prejudice,  by 
Federal  Judge  Sid  C.  Mize  on 
Aug.  15. 

Mr.  Milner,  who  heads  the 
Citizens  Publishing  Co.,  pub¬ 
lisher  of  the  Jackson  State 
Times,  and  nine  other  defen¬ 
dants  were  sued  on  a  violation 
of  federal  property  law  in  con¬ 
nection  with  the  disposal  of  war 
surplus  motor  vehicles. 

• 

7;>,(M)0  .\t  Chicago 
Daily  News’  Regatta 

Chicago 

The  25th  annual  Chicago 
Daily  News  Regatta  brought 
75,000  spectators  to  the  lake- 
front  Aug.  26.  Marty  Nilsen, 
72-year-old  sailmaker,  skippered 
his  Lorelei  II  to  the  widest  mar¬ 
gin  of  victory  in  regatta  history 
to  win  the  John  S.  Knight 
trophy  on  the  10-mile  course. 
An  attraction  was  a  dramatic 
air-sea  rescue  with  a  Korean 
war  hero,  Lt.  H.  O.  McEachem 
at  the  controls  of  a  Navy  heli¬ 
copter. 
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Advertiser  •  iVewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


TV  T  ■  T)  1 1  the  coupon,  the  average  coupon 

Newspapers  Lret  rSlllk  cost  -including  responses  to 

member  firms — dropped  to  $2.78 
^  1  1  ^  compared  with  $3.00  for  1955, 

(Jt  Stock  Exchange  | 

were  larger.” 

Newspapers  will  get  the  lion’s  of  products  and  services — both  Mj.,  Lawrence  noted  that  tie- 
share  of  the  New  York  Stock  among  men  and  women  readers.  advertisinir  bv  member  firms 
Exchange’s  $700,000  budget  «Our  page  ad  in  Thin  Week  is  also  on  the  increase.  He  said 
scheduled  for  the  second  half  foj.  February  26  had  the  high-  an  incomplete  report  shows  that 
of  1956  on  an  intensified  edu-  ggt  ‘read  most’  rating  among  129  firms  tied  in  this  spring  as 
cational  advertising  campaign,  ^len  and  the  third  highest  against  108  last  fall,  and  ran 
according  to  Keith  Funston,  among  women  of  any  of  the  51  a  total  of  841  ads  as  against 
president.  black  and  white  page  ads  in  797  last  year. 

This  will  raise  to  $1,300,000  t},g  entire  preceding  six-month  New  Campaigns 

Sy  ui  «'.•  •!’“ » 

history  of  the  Exchange.  The  schedule  ^r  the  first  time  this  med^^Vr^^l^m^^'two^^ne*^^^ 
Exchange’s  advertising  expend-  year  1  media  program,  two  new  ex- 

itures  for  the  full  year  1955  '  .  ‘  perimental  campaigns  are  being 

totaled  $975,000.  For  the  first  ,  J®’  readied-  One  will  be  a  special 

six  months  of  1956  the  Ex-  'f  ‘"^idental  to  the  edu-  campaign  in  selected  circulation 

change  spent  $600,000  on  its  magazines  and  professional 

educationil  ad  campaign  (via 

Calkins  &  Holden,  Inc.).  ‘"^ome  business  and  pro- 

from  the  first  seven  ads  of  this  fessional  people  who  do  not 
Basic  Schedule  year  were  25%  greater  than  own  stock  in  public  corpora- 


history  of  the  Exchange.  The  schedule  for  the  first  time  this 
Exchange’s  advertising  expend-  year.) 

itures  for  the  full  year  1955  '  „iiru -i  _ ,.*• 

totaled  $975,000.  For  the  first  , 

six  months  of  1956  the  Ex-  ‘“T®  'f  incidental  to  the  edu- 


Basic  Schedule  year  were  25%  greater  than  own 

Mr.  Funston  revealed  this  those  for  the  first  seven  ads  of  tions. 


up  this  exciting  medium  and 
use  it  profitably.” 

New  Media  Director 

Roger  Bumstead,  formerly 


week  that  the  basic  schedule  the  previous  year,  and  our  The  other  will  be  an  experi- 
for  the  latter  half  of  1956  will  April  22  ad  in  Sunday  supple-  mental  spot  TV  campaign  in 
include  four  ads  in  567  daily  ments  pulled  18,000  coupons —  two  test  cities  to  see  “if  we 
newspapers  with  a  combined  more  than  any  ad  in  the  history  can’t  help  our  members  open 
circulation  of  some  46,000,000,  the  Exchange.  up  this  exciting  medium  and 

one  full  page  and  three  half  74  qoq  inquiries  *^se  it  profitably.” 

pages  in  163  Sun, lay  supple-  ..Responses  directly  to  the  ,  * 

ments  to  new.spapeis  with  a  Exchange  for  the  first  .six  New  Media  Director 

combined  circulation  of  more  _ j  j  „  ^  ... 

than  34,000,000,  two  full  pages  T^®  ^*''®  ^  Bumstead,  formerly 

in  each  of  two  general  circula-  ^^,000,  and  we  estimate  that  at  media  director  of  David  J. 
tion  national  magazines  plus  equal  number  went  Mahoney,  Inc.,  has  been  ap- 

ads  in  financial  trade  papers.  member  firms.  pointed  media  director  of  Mac- 

According  to  Mr.  Funston,  I-awrence  added  that  in  Manus,  John  &  Adams,  Inc., 

the  Exchange’s  advertising  will'  spring  New  York.  This  is  in  line  with 

continue  to  stress  the  basic  when  the  Exchange  put  the  organization  of  a  complete 

theme:  “Own  Your  Share  of  ■■'f’mewhat  greater  emphasis  on  media  department. 

American  Business”  ( E  &  P, 

Jan.  21,  page  17).  - 

“We  want  to  continue  to  give 
people  everywhere  some  of  the 
fundamentals  of  investment,  the  •  A 

risks  and  rewards  o  f  share 
ownership,  the  work  of  t  h  e  ;  '  ) 

Stock  Exchange  and  what  the  N  "  / 

broker  can  do  to  help  the  in-  >  '  '  "  ' 

vestor,”  the  Exchange’s  presi-  V.  .  .1 

dent  said,  adding  that  the  in-  .\n>  >i«i  wh,H7jng  along  on 

formal  and  friendly  approach  An*  iim  suffeiing  onh  i,n,‘ imome.  w 

in  Exchange  ads  (see  cut)  will  .  ‘  1. 

be  continued  during  the  second  fn»m  ptKkcl  mmi  -  Uik  hen*. old  man- 

half  of  1956.  (hscrasia.  — is  Muir  wife  fimilv  in 

“This  new  program,”  Mr.  1  th,.  driv,Ts  s.-ai  ’ 

Funston  said,  “has  turned  out  - »■— 1 

.  ,  1  .  t  1  Mi*fnh»Tv  V»  ViHt 

to  be  highly  enective.  - - -  si.-k  Kvk-w 

V  a.  . 

Test  Results  '  "  .  ■  Stixli  Fxthantp' 

Ruddick  C.  Lawrence,  Ex-  -  '  nj  idLi::.—  ’”” 

change  vicepresident,  comment-  j :  .  Lr.:-...—....]  '  I 

ing  on  readership  studies,  said:  i—  -  ;  _ _ _  I !.  1 

“Nation-wide  readership  stud-  - - r  - — . i 

ies  show  that  Exchange  adver-  "* 

tising  ranks  at  the  top  with  the  YORK  STOCK  EXCHANGE  will  continue  to  tell  itf  $tory  wit) 

best  read  advertising  being  these  fresh,  informal  and  personal  ads  in  567  daily  newspapers  ane 

published  today  for  all  kinds  163  Sunday  supplements. 


An*  Miu  suffciing 
fn»m  ptH  kcllKMik- 
(Ivscrasia? 


McmUix 

Y«trk  Siiipk  KwhaniLjp 


.\n*  MMi  whiHvjng  along  on 
onh  on,*  in«*om,*'.’ 


iititthsTv  V»  ViHt 
SiiH'k  Kv  Kangi* 


IjhiI,  hen*,  old  man- 
is  Miur  wife  fimdv  in 
the  driwrs  seal  ? 


Mt-niJiprs 

N»Av.Vni  Stm-k  Fxt  hancr* 


July  Linage  Up 
.8%;  Gain  for 
Year  Is  4.5% 


NEW  YORK  STOCK  EXCHANGE  will  continue  to  tell  its  story  with 
these  fresh,  informal  and  personal  ads  in  567  daily  newspapers  and 
163  Sunday  supplements. 


July  linage  in  the  52  index 
cities  measured  by  Media  Rec¬ 
ords  Inc.  totaled  213,961,302 
lines  for  a  gain  of  .8%  over 
July  1955’s  total  of  212,279,259 
lines.  Linage  for  the  year  to 
date  was  up  4.5%  with  a  total 
of  1,664,495,924  lines  as  against 
the  1,593,359,626  lines  racked 
up  in  the  first  seven  months  of 
1955. 

Classified,  off  .6%  and  Auto¬ 
motive,  down  15%,  were  the 
only  linage  categories  in  the 
loss  column  for  July.  For  the 
year  to  date.  Classified  was  up 
6.9%  and  Automotive  was 
down  1.3%. 

Other  classifications  gained 
in  July  as  follows:  Display, 
1.4%;  Retail,  1.2%;  Depart¬ 
ment  Store,  1.8%;  General, 
8.5%;  and  Financial,  23.3%. 

Citv-by-city  figures  on  pages 
50-53. 

• 

Tuned  to  Linage 

Tonawanda,  N.  Y. 

The  Tonawanda  News  on 
Aug.  25  published  its  second- 
biggest  edition — 56  pages,  in¬ 
cluding  two  special  sections 
totaling  44  pages  devoted  to  the 
100th  anniversary  of  the  Ru¬ 
dolph  Wurlitzer  Co.,  manufac¬ 
turer  of  musical  instruments. 
The  News’  record  58  pages 
were  published  March  23,  1953, 
in  obsei-vance  of  the  50th  anni¬ 
versary  of  the  City  of  Tona¬ 
wanda. 

• 

ANCAM’s  ’57  Dale 

The  1957  convention  of  the 
Association  of  Newspaper  Class¬ 
ified  Advertising  Managers  will 
take  place  in  In,iianapolis,  it 
was  announced  this  week.  The 
dates  are  June  16  through  20. 

• 

Ban  on  Ad  Sponsor 

Washington 

The  Methodist  Board  of  Tem¬ 
perance  advises  its  members 
that  an  a,lvertisement  for  the 
Ground  Observer  Corps,  carry¬ 
ing  a  five-column  picture  and 
statement  of  President  Eisen¬ 
hower,  contains  the  stipulation 
that  it  is  not  to  be  sponsored 
by  a  manufacturer  or  distribu¬ 
tor  of  alcoholic  beverages. 
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AD  CAMPAIGNS 


Smolclt  Engaged 


Monsanto  Mounts  Drive 
For  Super-Rinse  a/r 


By  Ad  Bureau 

The  Bureau  of  Advertising, 
American  Newspaper  Publish¬ 
ers’  Association,  has  engaged 
Walter  L.  Smoldt  as  western 
manager  of  Chain  and  Depart¬ 
ment  Store  sales. 

Mr.  Smoldt  formerly  headed 

An  extensive  new.s  paper  •  Newspapers  will  no  doubt  his  own  firm  of  consultants  on 
advertising  campaign  (via  share  in  the  advertising  plans  advertising,  research  and  sales 
Needham,  Louis  &  Brorby,  Inc.)  (via  BBDO)  for  American  To-  promotion.  Previously  he  had 
for  its  “new  super-rinse  ‘all’  ’’  bacco  Co.’s  upcoming  filter  tip  been  for  eight  years  advertis- 
detergent  in  108  newspapers  in  cigaret  due  for  the  market  la-  ing  executive  of  the  North 
85  eastern  markets  has  been  ter  this  year.  Name  of  the  Hollywood  (Cal.)  Valley  Times. 
announced  by  Monsanto  Chem-  brand  and  promotion  plans  will  For  several  years  he  was  pro- 
ical  Co.  The  company  also  an-  be  announced  prior  to  introduc-  motion  manager  of  the  Casper 
nounced  a  heavy  continuing  ad  tion  to  consumer.  (Wyo.)  Tribune-Herald. 

program  for  the  regular  con-  ^  <•  Almost  every  one’’  of  the 
densed  “all  being  marketed  m  newspapers  will  * 

receive  ads  up  to  1,000  lines  Huilv  INailies  Kep 
as  part  of  Lewyt  Corp.’s  $2-  The  Dothan  (Ala.)  Eagle  has 
million  dollar  fall  ad  campaign  appointed  Johnson,  Kent,  Gavin 
c  .  ,,  ,  ..  .  which  also  includes  Sunday  sup-  &  Sinding,  Inc.,  as  its  exclusive 

.  uper-nnse  ^  ^  ver  ising  plements  and  national  maga-  national  advertising  representa- 

lOI*  GflSvGriT  Sw&wCS  Will  in*  A*  OP  A.*  o  A  4 

,  .  -  •  1.  1  zines.  tive,  efrective  Sept.  1. 

volve  a  senes  of  approximately  ' 

10  insertions,  to  be  run  between 
September  17  and  December  10. 

The  ads  will  be  in  three  sizes: 
full-page,  seven  column  and 
1,500-line.  Full-color  copy  will 
be  used  in  newspapers  offering 
such  facilities. 

The  continuing  western  cam¬ 
paign  for  regular  condensed 
“all”  will  embrace  77  papers  in 
67  cities.  Size,  frequency  and 
timing  of  the  ads  will  parallel 
those  of  the  ea.stern  campaign 
for  super-rinse  “all”.  In  the 
aggregate,  the  two  camjjaigns 
will  cover  185  papers  in  152 
cities. 


westein  areas. 

Plans  for  western  marketing 
of  new  super-rinse  “all”  will 
be  announced  later. 


liiii'iii:!!: 


CHAIN  REACTION  NO.  18 

I  DALE  DANCE 
I  STUDIOS,  INC. 

I  New  York,  N.Y. 

g  Twenty-year  old  chain  of  23 
B  dance  studios  located  in  as 
J  many  principal  cities 
g  throughout  the  U.  S.  Gross 
g  annual  sales  run  between 
1  $2^000,000  and  $3,O0O,n00. 


Brunsu'ick  Sets  Up 
51-Paper  fMmpaign 

Newspapers  have  again  been 
chosen  by  Brunswick-Balke-Col- 
lender  Co.  for  its  nation-wide 
ad  campaign  (via  McCann- 
Erickson)  to  kick  off  the  bowl¬ 
ing  season. 

The  century-old  leader  of  the 
bowling  industry  is  using  56 
newspapers  in  41  major  metro¬ 
politan  markets  to  spearhead  a 
drive  on  its  consumer  items — 
balls,  bags  and  shoes. 

Initial  ads  appeared  on  Aug. 
22  and  the  campaign  will  run 
through  Oct.  3.  Insertions  run 
3U0  and  600  lines. 

Other  Campaigns  .  .  . 

•  Full-page  newspaper  ads 
(via  Emil  Mogul  Co.)  in  New 
York  and  other  northeaster  .a 
cities  will  be  used  as  part  of 
National  Shoes,  Inc.’s  fall  ad 
campaign. 

• 

•  Formfit  Company  will 
double  size  of  its  national  news¬ 
paper-advertising  in  35  major 
markets  through  fall  and  w'inter. 


1  Newspaper  Budget: 

I  SI 50,000 

^  ♦ 

M  Dryden  once  called  danc- 
B  ing  the  “poetry  of  the 
B  foot.”  But  for  Murray  Dale, 
M  president,  Dale  Dance  Stu- 
I  dios,  Inc.,  it  has  become  the 
B  poetry  of  the  cash  register. 
B  Hungarian  born  Murray 
g  came  to  this  country  in  1921. 
B  When  he  was  16  he  worked 
B  as  an  instructor  in  a  dance 
p  studio  owned  by  his  three 
B  uncles.  He  opened  his  own 
P  studio  in  New  York  back  in 
i  July,  1936. 

p  A  Manhattan  cliff-dweller, 
B  Murray  is  married  to  his 
B  former  New  York  office  re- 
g  ceptionist.  They  have  a  nine- 
p  months  old  daughter, 
g  Murray  seems  to  dance 
B  for  joy  over  the  effectiveness 
H  of  his  studios’  newspaper  ad- 
M  vertising,  which  is  placed  by 
g  each  individual  studio  in  its 
B  local  newspaper. 

B  “Out  of  our  total  ad  bud- 
p  get  of  $300,000,  we  spend 
B  half  in  newspaper  space  and 
B  the  balance  in  radio  and 
I  miscellaneous  media.  Inser- 


Murray  Dale  g 

tions  range  from  20  lines  on  g 
one  column  up  to  200  lines  B 
on  three  columns,”  he  told  S 
E&P.  I 

“I  was  in  TV.  Tried  spots,  m 
movies  and  participations  1 
but  it  never  paid  off.  Radio  E 
does  a  much  better  job  for  fi 
us.  M 

“But  for  immediate  re-  g 
suits,  we’ll  take  newspaper  M 
advertising  everytime.  Run  B 
an  ad  today  and  you  get  re-  B 
suits  tomorow.  u 

“That’s  the  kind  of  action  B 
we’ve  become  accustomed  to  B 
expecting  from  our  newspa-  W 
per  advertising  investment.”  J 
—  R.  B.  McI.  I 

Sol:iool  or  DGLXioing; 


Newspaper 
Space  Best 
For  Photo  Ads 

Because  of  their  size,  news¬ 
papers  offer  the  best  medium 
for  photographic  sales  appeal, 
according  to  Valentino  Sarra, 
president  of  Sarra,  Inc. 

This  firm,  observing  its  25th 
anniversary,  serves  most  of  the 
largest  advertising  agencies  in 
the  country  through  its  New 
York  and  Chicago  offices,  with 
photographs  for  advertising  il¬ 
lustration. 

Using  100  different  cameras, 
Mr.  Sarra  and  his  staff  receive 
from  $25  to  $20,000  for  a  single 
glossy  print.  Average  price  for 
advertising  pictures  is  about 
$900  each,  but  $3,000  a  copy  is 
not  uncommon. 

“For  my  money,  you  can’t 
beat  a  full  newspaper  page  for 
selling  by  photography”,  Mr. 
Sarra  said.  “Those  newspapers 
that  are  today  reproducing  color 
photographs  are  doing  a  ter¬ 
rific  job.” 

Mr.  Sarra’s  favorite  camera 
is  the  Swedish  Hasselblad, 
while  Stanley  Johnson,  his  top 
staff  cameraman,  prefers  the 
Rolleiflex.  Original  negatives 
214  by  214,  blown  up  about  five 
times,  are  what  both  agree 
make  any  advertisement  “domi¬ 
nate  the  show  with  socko.” 

Simplicity  and  realism  is  the 
Sarra  trademark,  A  picture 
should  also  appeal  to  basic 
human  emotions;  should  make 
people  who  see  them  happy  or 
afraid,  he  said.  Above  all,  those 
who  look  should  be  able  to  get 
quick  self-identification  vvith 
the  subject  portrayed. 

Current  big-space  campaign 
illustrated  by  Sarra  is  for  All, 
the  washing  machine  detergent, 
produced  by  Monsanto  Chemical 
Company.  These  advertis^ 
ments,  usually  nearly  a  full 
page,  are  running  in  about 
156  newspapers.  International 
Nickel,  Dupont,  Institute  of 
Life  Insurance,  Falstaff  beer, 
and  Gulf  are  among  other  ad¬ 
vertisers  who  believe  in  Sarra 
newspaper  pictures. 

• 

Open  for  Color  Ails 

Philadelphia 

The  tabloid  Philadelphia 
Daily  News  has  begun  to  print 
ROP  color  advertising.  John  T. 
Condon  Jr.,  advertising  direc¬ 
tor,  said  that  several  color  re¬ 
servations  were  received  by 
phone  soon  after  the  News 
printed  its  first  ROP  color  ad. 


EDITOR  8c  PUBLISHER  tor  September  1,  1956 


18 


THE  PUNCH  of  the  steam  shovel  and  the  bull¬ 
dozer  is  hitting  Cleveland  like  few  other  cities. 
General  Motors’  proposed  323-acre  plant  at 
Hudson  is  just  one  facet  of  the  multi-million 
dollar  industrial  boom  that  is  encompassing 
the  Best  Location  in  the  Nation. 

THE  PLUS  the  Plain  Dealer  offers  advertisers 
in  this  growing  market  is  unbeatable.  For  only 
the  P.D.  covers  greater  Cleveland  plus  the  26 
adjacent  counties — the  outlying  areas  where 
the  plants  are  locating,  the  workers  settling. 
Two  markets  for  the  price  of  one!  Your  dol¬ 
lars  make  sense  in  the  Cleveland  Plain  Dealer. 


( CJevtlamJ)  26  Adjactn! 

Cuyahoga  Cy.  County  Ana* 

Total  Retail  Sales  .  .  $2,005,983,000  $1,800,638,000 

Food  Sales  ....  470,684,000  426,330,000 

Gen.  Merchandise  Sales  350,408,000  165,407,000 

Drug  Sales  ....  72,543,000  46,715,000 

Furn.,Hsld.,  Radio  Sales  105,088,000  90,327,000 

Eff.  Buying  Income  .  3,419,942,000  2,580,143,000 

*  Akron,  Canton,  Youngstown  not  intludid. 

Figures— Salts  Management  Survey,  May,  /9J6. 


CLEVELAND  PLAIN  DEALER 

Cleveland’s  Home  Newspaper 

Creamer  &  Woodward,  Ine>, 
New  York,  Detroit,  Chicago,  San  Francisco,  Los  Angeles,  Atlanta 
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What  Price  Radio-TV? 
Billion  $  in  Free  Space 


By  Henry  A.  Erhaeh 

Allen-Klapp  Co.,  Newspaper  Representatives 


Each  year,  newspaper  pub-  shocked  to  learn  that  his  news- 


lishers  must  be  strong  and  put  Editors  Honor  Their 
up  a  unit^  trout  Our  .pace  is  Mosteil 

as  valuable  as  time  on  the  air 

and  therefore  we  must  come  to  Du  Quoin,  111. 

some  logical  conclusions.  Miss  Virginia  Davis,  presi- 

Either  all  publishers  will  not  dent  of  the  Davis  Advertising 
run  any  television  and  radio  Co.,  St.  Louis,  Mo.,  was  pre¬ 
logs,  publicity,  etc.  (this  being  .sented  with  an  honorary  life- 
highly  improbable)  or  time  membership  in  the  South- 

Publishers  can  charge  each  ern  Illinois  Editorial  Associa- 


lishers  contribute  “X”  number  papers  were  giving  away  an-  station  pro  rata  for  any  space  tion  in  ceremonies  on  Editors’ 
of  dollars  to  support  the  Bureau  nually  f 27,907.88  free  space  to  used  for  radio  and  television  day  (Aug.  28)  at  the  Du  Quoin 


of  Advertising  and  various  state  radio  and  television  logs  etc.  He  loRs  on  a  general  rate  ...  or  fair. 

associations  to  help  defray  the  measured  20  other  newspapers  Newspapers  should  compute  The  presentation  was  made 
cost  of  newspaper  promotion,  daily  for  one  week  and  this  cost  of  the  free  space  do-  by  Robert  W.  Evans,  president 
These  wonderful  orsanizations  linage  was  then  multiplied  by  nated  in  their  individual  publi-  of  the  association  and  publisher 
do  a  very  capable  job  in  pre-  general  rates  available  in  the  cations  on  an  annual  basis  and  of  the  McLeansboro  Times- 
venting  the  tide  of  media  dol-  Editor  &  Publisher  Year  Book,  demand  “X”  number  of  dollars  Leader.  Miss  Davis,  a  former 
lars  from  shifting  into  TV  and  Combined,  these  newspapers  in  ^^ee  spot  announcements  on  the  St.  Louis  newspaperwoman, 
other  media.  one  week  gave  $205,624.93  and  uir.  handled  the  fair  s  publicity  for 

The  American  Association  of  projected  over  52  weeks  it  came  In  words  of  Frank  Shan-  five  years  and  inaugurated  the 
Newspaper  Representatives  has  to  $10,692,496.36.  If  we  project  non  of  Terre  Haute,  ^ If  you  give  Editors  day  festivities, 
set  aside  a  special  budget  for  this  on  a  national  basis  to  in-  if  away  .  .  .  you  can  t  sell  it.  • 

competitive  media  research  and  elude  all  daily  newspapers  run-  •  Kehoe  Reannuillled 

has  new  business  committee  ning  daily  radio  and  television  Ifnir  Rewlorer  Ad  l  ^  * 

salesmen  making  field  calls  to  logs  etc.,  the  figure  can  well  ^  j  T"  •  1  Mack  Kehoe,  manager  of  Mil- 

convince  advertisers  and  their  reach  one  billion  dollars  an-  Ciopy  r lacCHl  on  trial  ler  Brewing  Company  corn- 

agencies  on  the  selling  power  of  nually  .  .  .  just  think  .  ,  .  one  CINCINNATI  relations  and  publicity, 

newspaper  advertising.  billion  dollars  from  newspapers  Alleged  false  advertising  has  been  reappointed  to  the 


Under  these  circumstances,  is  to  their  arch  competitors  .  .  .  claims  in  newspapers  made  by  If.  committee  of 

it  good  business  on  the  part  of  free.  Bishop  Hair  Experts  of  this  .  ®  National  Editorial  Associt- 

newspapers  to  annually  contrib-  Just  recently  a  television  city  are  on  trial  before  the  organization  of  5,531 


ute  nearly  one  billion  dollars  in  salesman  was  queried  about  free  Fe<leral  Trade  Commission  here.  ''on-^®fropolitan  daily  and 

free  space  to  radio  and  tele-  TV  listings  in  newspapers.  His  After  a  two-day  session  the  weekly  newspapers  with  nation- 

vision  logs  plus  publicity  re-  reply  was  “but  it’s  a  public  hearing  was  postponed  until  ®  headquarters  in  Chicago.  The 

leases?  service  and  therefore  is  expect-  about  Sept.  20. 

Recently,  Frank  Shannon,  ad-  ed  of  newspapers.”  Well,  if  this  The  FTC  introduced  copy  of-  „  “  president 

vertising  director  of  the  Terra  jg  the  case  then  why  not  have  fering  “home  treatment  kits.”  ,  f. 

Haute  (Ind.)  Tribune-Star,  was  a  reciprocity  of  public  service  Gilbert  S.  Bishop,  president,  {  W is.)  Sentinel  reporter 

from  the  radio  and  television  testified  his  company’s  policy  -  c«a  (Ariz.)  Daily  Tnh- 

people?  Why  couldn’t  the  local  was  to  give  a  30-(iay  guarantee  managing  editoi. 

TV  and  radio  people  let  their  on  customer-satisfaction  with  • 


listeners  know  that  today  on  the  hair-restoration  method,  and  Boui^t  Printer!^’  Pay 


In  1955,  only  the 
Boston  Globe 
gained  in  all  major 
classifications  and 
in  all  ARC 
circulation  zones 
— combined 
Daily  and 
Sunday! 

Get  Complete  - 
L  Details  From  . . 


page  four  of  the  Joumal-Ga-  agreed  to  refund  money  already  lyj  j  jj 

zette  the  housewives  can  find  paid.  Maui  Publishing  Co.  and 'the 

their  favorite  recipes,  page  10  .  International  Typographical  un- 

has  that  human  interest  story  Paners  Seek  '^^^^hed  agreement  on 

and  section  two  tells  you  at  ^lailie  t^apers  ^eek  ^  two-year  labor  contract  pro- 

which  stores  you  can  save  that  Citizens  Vote  Pledge  viding  a  wage  boost  cf  17H 
extra  dollar  in  your  shopping.  Augusta,  Me.  cents  an  hour.  The  contract 

Naturally  the  next  retort  from  Maine  Press  Association’s  gives  the  Hawaii  printers  a  pay 
television  people  would  be  president,  John  R.  McKernan  of  raise  of  five-cents  an  hour  ret- 
But  our  time  on  the  air  is  val-  qjj  7own,  has  announced  that  roactive  to  last  July  1,  another 
uable  and  costs  money.  Maybe  ^lore  than  40  weekly  and  semi-  five-cent  hike  next  Jan.  2,  and 
so  and  so  does  the  newspapers  weekly  newspapers  are  being  a  third  raise  of  7‘/2  cents  next 


Maui,  T.  H. 

Maui  Publishing  Co.  and  the 
International  Typographical  un¬ 
ion  have  reached  agreement  on 
a  two-year  labor  contract  pro¬ 
viding  a  wage  boost  cf  17H 


On  an  issue  such  as  this  pub-  out-the-vote  campaign. 


urged  to  launch  their  own  get-  June  20.  The  third  pay  boost 


will  bring  the  rate  for  journey- 


The  MPA  plan  would  place  a  men  printers  to  $2.25  an  hour. 
“Maine  Citizen’s  Pledge”  be- 


-Everything  in^ 
ultimoreTevolves 


fore  the  readers,  asking  that 

the  pledges  be  clipped  out,  ^larkel  Study 

signed  and  returned  to  the 

newspapers.  The  editors  wouM  t-u  c 

then  compile  and  publish  a  eomi 

“Citizen’s  Roll  of  Honor”.  Cincinnati  busine 


around 


Booster  Named 


Cincinnati 
The  first  complete  study  of 
Cincinnati  business,  tracing  25 
years  of  growth,  will  be  dis¬ 
tributed  by  the  Enquirer's  re¬ 
search  department.  Called  “.At- 


Cresmcf  &  Woodward,  Inc. 

New  York,  San  Francisco,  Los  Angeles 


Scolaro  Meeker  &  Scon  Chicago,  Detroit 
The  Leonard  Ca  Miami  Beach,  Florida 


THE 


SUN 


Cincinnati  of  Business  Centers  in 
Glenn  Thompson,  executive  Hamilton  County,”  the  32-page 
editor,  has  named  Janet  Junker  pamphlet  summarizes  a  395- 
Caldwell  as  editorial  promotion  PRge  volume  published  through 
director  of  the  Enquirer.  Wife  cooperation  of  the  John  Shil- 
of  John  Caldwell,  Sunday  maga-  l4to  Co.,  Kroger  Co.  and  Cen- 


zine  editor,  and  until  now  his  tral  Trust  Co.  The  book  was 
assistant,  she  will  work  with  compiled  by  Cincinnati  Chap- 


radio  and  television  stations  and  ter,  American  Marketing  .As- 


other  media. 
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News  and  Ads  Grow 
On  School  Grounds 


As  schools  open  this  Fall, 
inside  and  outside  pressures 
are  being  exerted  to  get  news¬ 
papers  to  pay  increased  atten¬ 
tion  to  education  and  specific¬ 
ally  to  their  local  institutions. 
The  pressures  currently  are 
agreeably  intermingling.  From 
this  fusion,  all  those  pressing 
hope  for  both  constructive  news 
explosions  and  also  advertising 
linage. 

Inside  are  members  of  the 
Education  Writers  Association 
and  the  Newspaper  Advertising 
Executives  Association.  Outside 
groups  interested  in  both  news 
and  advertising  coverage  in¬ 
clude  the  National  Citizens 
Council  for  Better  Schools  and 
The  Advertising  Council.  The 
outside  groups,  however,  obvi¬ 
ously  break  down  into  a  wide 
variety  of  bodies,  national, 
state,  and  city. 

To  try  to  get  as  many  as 
possible  of  these  manifold 
groups  closer  than  they  may 
be  now  to  both  the  editorial 
and  advertising  departments  of 
newspapers  is  one  of  the  ob¬ 


jectives  of  a  tabloid  called 
Better  Schools  which  is  pub¬ 
lished  monthly  during  the  school 
year  by  the  National  Citizens 
Council  for  Better  Schools,  9 
East  40th  Street,  New  York. 

On  Free  List 

Editor  of  Better  Schools  is 
Don  Morris.  He  came  to  the 
post  from  many  years  of  news¬ 
paper  experience.  His  associate 
editor  is  Erwin  Knoll,  until 
recently  on  the  staff  of  Editor 
&  Publisher. 

Better  Schools  is  now  on  a 
paid  basis.  Formerly  distrib¬ 
uted  free,  a  charge  of  $1  for  10 
issues  is  being  made.  News¬ 
papers  have  been  kept  on  the 
free  list,  however,  because  of 
the  belief  that  there  is  a  strong 
mutuality  of  interest. 

The  September  issue  includes 
a  supplement,  “Better  Schools — 
Spotlight  Report”.  The  lead 
story  is  headlined:  “An  Adver¬ 
tising  Goldmine  for  Your 
Schools.”  It  details  to  school 
improvement  workers  the  new 
newspaper  kit  distributed  by 


Oh,  how  he  wishes  he  was  in  Peoria! 

This  spocebuyer's  test  schedule  should  have  been  in 
Peoria.  Peoria  is  a  Burgoyne  "Test  Panel"  city  ...  a  self- 
contained  market  as  far  from  St.  Louis  or  Chicago  as 
Baltimore  is  from  New  York  .  .  .  within  easy  reach  for 
market  checks.  Peoria  Journal  Star  has  more  than 
100,000  circulation  with  a  99.7%  circulation  ratio  to 
homes  in  metropolitan  Peoria. 


"And  when  the  testing's  over  and  you're  gunning  for  consumer 
dollars,  you'll  find  363,448,000  of  them  in  Metropolitan  Peoria!" 


the  Advertising  Council.  The 
story  includes  these  para¬ 
graphs: 

“Naturally,  the  editor  or  ad¬ 
vertising  manager  will  be  more 
receptive  to  running  one  or 
two  of  the  ads  if  the  commu¬ 
nity  has  displayed  interest  in 
the  paper  doing  so.  Local  cit¬ 
izens’  committees  can  call  the 
paper,  find  out  if  the  kit  ar¬ 
rived,  and  talk  over  with  the 
newspaper  men  how  to  get  the 
ads  run. 

“Because  of  the  current  news¬ 
print  shortage  some  newspa¬ 
pers  feel  they  cannot  use  space 
all  the  time  for  public  service 
ads.  However,  a  local  citizens 
committee  can  help  find  adver¬ 
tisers  to  pay  for  running  the 
ads,  or  the  committee  can  adapt 
the  copy  to  its  own  purposes 
and  pay  for  the  ads  itself.” 

Series  of  13  Ads 

Under  a  plan  just  started  in 
cooperation  with  the  Newspaper 
Advertising  Executives  Associ¬ 
ation,  with  350  papers  partici¬ 
pating,  a  series  of  13  ads  will 
be  run,  one  a  week,  on  one 
campaign. 

As  a  further  tie-in  with 
newspapers,  and  one  aimed  at 
the  editorial  side.  Better  Schools 
has  arranged  with  Fred  M. 
Hechinger,  president  of  Educa¬ 
tion  Writers  Association,  to 
write  a  monthly  column  headed 
“Schools  Are  News.”  Mr.  Hech¬ 
inger  was  formerly  education 
editor  of  the  New  York  Herald 
Tribune,  and  now  associate 
publisher  of  the  Bridgeport 
(Conn.)  Sunday  Herald. 

On  the  Herald,  Mr.  Hechin¬ 
ger  is  finding  that  the  assembly 
of  school  news  into  supplements 
can  be  made  a  profitable  oper¬ 
ation  for  a  newspaper.  He  has 
prepared  a  “Back  to  School 
Magazine.”  It  runs  16  pages. 
Advertisers  like  it;  so  do  rea¬ 
ders.  This  magazine  opens  with 
a  front-page  editorial  on  local 
schools  written  by  Mr.  Hechin¬ 
ger.  Other  articles  are  by 
school  administrators  and  teach¬ 
ers.  There  are  also  fashion  pic¬ 
tures;  an  article  on  how  to 
learn  to  read;  and  another  on 
getting  the  child  ready  for 
entry  into  school. 

Mr.  Hechinger  plans  other 
supplements  during  the  school 
year.  There  will  be  one  at 
Christmas  time,  he  expects. 
Another  on  the  schedule  will 
be  devoted  to  education  in  the 
social  and  political  sciences. 

The  EWA  that  Mr.  Hechinger 
heads  is  a  growing  group  that 
currently  numbers  about  90  ac¬ 
tive  newspaper  men  and  women, 
apart  from  its  associate  mem¬ 
bership.  It  was  started  by  10 
education  editors  eight  years 
ago. 


.Aims  of  Column 

Through  his  column  in  Better 
Schools,  Mr.  Hechinger  has 
written  that  he  hopes  to: 

“1.  Demonstrate,  month  af¬ 
ter  month,  to  newspaper  rea¬ 
ders  and  newspaper  editors  how 
constantly,  how  importantly, 
and,  for  many  parents  and  chil¬ 
dren,  how  desperately  educa¬ 
tion  is  news. 

“2.  Take  the  provincialism 
out  of  all  our  thinking  about 
education  news  by  showing  and 
comparing  the  treatment  of  the 
schools  from  coast  to  coast. 

3.  Give  the  reader  in  an  area 
with  disinterested  newspapers 
a  chance  to  see  what  they  are 
missing  —  so  that  they  can 
needle  the  local  editors  into 
consciousness. 

“4.  Open  to  ourselves  —  the 
working  men  and  women  in 
education  writing — the  oppor¬ 
tunity  to  compete  with  each 
other  in  the  best  sense  of  the 
word:  for  better  work  toward 
better  education  writing.  This 
is  probably  the  most  important 
point.  It  will  make  us  admit 
humbly  that  we  have  much  to 
learn,  and  that  we  can  learn 
it  from  colleagues  on  newspa¬ 
pers  whose  names  we  may  never 
have  heard.” 

Better  Schools  also  announces 
in  its  September  issue  nine 
newspaper  editors  and  publish¬ 
ers  have  accepted  appointment 
as  members  of  an  advisory 
committee  for  Better  Schools. 
They  are:  Palmer  Hoyt,  Denver 
Post;  Louis  B.  Seltzer,  Cleve¬ 
land  Press;  Louis  J.  Berman, 
Whitehall  (Mich.)  Forum; 
Hodding  Carter,  Greenville 
(Miss.)  Delta  Democrat-Times; 
Hugh  Patterson,  Little  Rock 
(Ark.)  Gazette;  David  J.  John¬ 
son,  Nowata  (Okla.)  Daily 
Star;  Carl  T.  Rowan,  Minne¬ 
apolis  Tribune;  and  Lawrence 
Martin,  associate  editor,  Denver 
Post. 


Pajje  for  Youth 

Cincinnati 
The  Enquirer  will  introduce 
Sept.  1  a  weekly  page  devoted 
to  news  exclusively  for  young 
readers.  Glenn  Thompson,  ex¬ 
ecutive  editor,  says  it  will  nei¬ 
ther  “teach  nor  preach.”  The 
terms  “youth”  and  “teen-age” 
will  also  be  avoided. 


Name  Misspellecl 

The  name  of  Erwin  W.  Pol- 
koske,  68,  formerly  media  di¬ 
rector  of  U.  S.  Advertising 
Corp.,  Chicago,  was  incorrectly 
spelled  in  his  obituary  in  the 
Aug.  25  issue  of  E&P. 
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Represented  nationally  by  Ward-Griffith  Co.,  Inc. 
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Advertising 
linage  is  the 
final  measure  of  a 
newspaper’s  sales  power 

lliuiutrer 


Exdusive  Advertising  Representatives: 

NEW  YORK  CHICAGO 


DETROIT 


Constrtictively  Serving  Delaware  Valley,  U.S.A. 

West  Coast  Representatives: 

SAN  FRANCISCO  LOS  ANGELES 


Robert  T.  Devlin,  Jr.  Edward  J.  Lynch  George  S.  Dix  Fitzpatrick  Associates  Fitzpatrick  Associates 

342  Madison  Ave.  20  N.  Wacker  Drive  Penobscot  Bldg.  155  Montgomery  St.  3460  Wilshire  Boulevard 

Murray  Hill  2-5838  Andover  3-6270  Woodward  5-7260  Garfield  1-7946  Dunkirk  5-3557 
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AD  GALLEY 


ISeiV  Ctir  Lines  York,  Sept.  18,  with  the  release 

date  for  pictures  and  publicity 
Watch  for  a  spurt  in  auto-  Sept_  26.  The  1957  Ford  will  be 
mobile  linage.  unveiled  for  newspaper  men  on 

New  model  time  is  near  and  Sept.  25  in  New  York.  Mercury 
by  October  all  comi)anies  will  jg  previewing  to  dealers  Sept, 
have  had  their  press  shows,  and  28  in  Miami, 
advertising  schedules,  now  se-  Buick's  press  announcement 
cret,  will  be  in  operation.  Ex-  is  set  for  Sept.  26  in  Flint, 
pected  is  sufficient  linage  to  Mich.,  according  to  invitations 
bring  1956  totals  up  to  record  from  Waldo  McNaught.  An- 
1955.  Pessimists  are  not  sure  nouncement  date  is  Nov.  5. 
what  the  cost  of  the  gala  De-  Oldsmobile's  Ed  Warner  has  in- 
cember  .show  in  New  York’s  vited  auto  editors  to  see  their 
Coliseum  will  do  to  appropria-  new  car  Sept.  12,  and  the  an- 
tions.  Optimists  say  TV  is  tak-  nouncements  will  be  made  Nov. 
ing  .some  trimming;  that  money  4.  Chevrolet's  announcement 
diverted  from  expensive  pro-  date  is  Oct.  17. 
grams  will  seep  into  print  McCann-Erickson  advises  the 
media,  especially  if  local  deal-  press  will  see  the  new  Chrysler 
ers  are  assiduously  cultivated  model  on  or  about  Oct.  1.  An- 
by  newspaper  ad  men.  Most  nouncement  ads  are  tentatively 
newspaper  linage  is  dealer-  scheduled  for  Oct.  24.  Dealers 
coop.  Newspapers  have  been  and  auto  editors  have  not  yet 
getting  607c  of  Chevy’s  and  been  given  a  date  to  see 
Buick’s  gigantic  budgets.  Plymouth,  N.  W.  Ayer’s  baby, 

but  announcement  copy  will 
_ I  probably  appear  about  Oct.  24. 

,  BBDO  says  press  and  dealers 

in  the  New  York  and  Philadel- 
phia  areas  will  see  the  1957 

. version  of  the  DeSoto  at  the 

illWlilW  1  Convention  Hall,  Atlantic  City, 

yvC  Oct.  11.  It  is  understood  an- 

nouncement  ads  are  scheduled 
J  for  Oct.  29.  According  to 

^  BBDO’s  Detroit  office,  new’spa- 
,  per  schedules  will  be  “about  the 

li/M  ^  year.’’ 

Wi  ^  Cadillac's  preview  is  set  for 

^  Iff  ^  Detroit  Oct.  8,  and  announce- 
1  ^  nient  ads  will  be  placed  by  Mc- 

Manus,  John  &  Adams,  Inc., 
.  ’  Nov.  7.  Same  agency  handles 

Studehaker  so  far^  is  first  Pontiac,  which  will  be  shown  to 
with  a  press  preview,  an-  the  press  in  Detroit,  Oct.  9,  with 
nouncing  Sept.  5  for  New  York  announcement  ads  Nov.  9. 


A  WELCOMED  SERVICE  —  Russel  Woodward,  left,  executive  vice- 
president  of  Peters,  Griffin,  Woodward,  Inc.,  presents  a  copy  of 
"Project  Information"  to  William  B.  Lewis,  president  of  Kenyon  & 
Eckhardt.  The  project,  in  behalf  of  radio-TV  stations,  is  based  on 
114  market  studies.  Data  culled  from  the  EDITOR  &  PUBLISHER 
Market  Guide  is  included  in  handy-reference  folders.  Many  of  P.G&W 


stations  are  newspaper-affiliated, 
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YOU  CAN  MEASURE  A  NEWSPAPER’S  INFLUENCE  BY  THE  SIZE  OF  ITS  HEART 


In  Portland,  Oregon,  3 

cities,  teenagers  needed 
summer  jobs.  But  in 
Portland  the  teenagers 
and  the  Oregon  Journal  ^ 
did  something  about  it. 

Credit  for  the  idea 

goes  to  one  teenage  girl,  Carol  O’Brien.  After  a 
fruitless  week  searching  for  work,  Carol  and 
her  father  came  up  with  the  idea  of  a  teenage 
employment  agency.  They  went  to  The  Journal, 
their  hometown  newspaper. 

The  Journal’s  "Teen-Age  Job  Shop”  took 
hold  immediately.  By  the  end  of  summer  hun¬ 
dreds  of  boys  and  girls  had  found  the  summer 
work  they  wanted.  Praise  from  hundreds  of 
employers  for  these  willing  youngsters  was  the 
highest. 


une,  as  in 


Many  summer  jobs  are  now  "after  school” 
jobs.  As  Carol  O’Brien  wanted  to  prove  at  the 
beginning,  "most  teenagers  are  high  grade.” 

The  Job  Shop  will  continue  during  the  1956 
summer  vacation  as  another  regular  Journal 
service.  Here  is  evidence  again  that  The  Journal 
is  really  a  part  of  family  life,  looked  to  as  a 
staunch  leader  in  the  community,  looked  to  for 
the  new  in  news  and  advertising.  Is  The  Journal 
covering  the  rich  Oregon  market  on  your 
schedule? 


You  can't  sell  Portland  without 


OREGON  lOURNAL 
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CLASSIFIED  CLIMC 


How  to  Reduce  Cost 
Of  Billing  for  T&T 

By  N.  J.  Mages 

Chief  Aiccuntant,  Seattle  Post-IntelliKencer 


In  about  three  years,  from 
Sprint?  of  1953  to  1956,  the 
Seattle  Post-Intelligencer’ a  vol¬ 
ume  in  T  &  T — telephone  and 
transient — classified  advertising 
increased  about  a  third. 

Yet,  in  1956  it  cost  us  approx¬ 
imately  $100  less  per  month 
to  send  4,000  want  ad  bills  than 
it  did  during  1953  when  bills 
were  totalling  about  3,000  per 
month. 

The  difference  has  been  reg¬ 
istered  by  a  system  under  which 
the  girl  who  prepares  the  bills 
can  spend  virtually  all  of  her 
time  typing.  Formerly,  close 
to  half  her  time  was  spent  in 
putting  bills  into  the  typewriter 
and  taking  them  out. 

Postcard  Mailing 

Added  to  this  time  savings, 
our  new  bill  forms  provide  for 
a  saving  of  $10  per  thousand 
through  the  courtesy  of  Uncle 
Sam.  The  new  forms  are  post¬ 
cards,  saving  us  a  penny  as 
compared  with  the  old  forms, 
which  were  mailed  in  window 
envelopes.  The  envelopes,  inci¬ 
dentally,  account  for  another 
$7  per  thousand  saving. 

As  a  rule,  ads  taken  by 
classified  operators  during  the 
day  are  sent  to  the  composing 
room,  set  and  proofread  the 
same  night.  The  following 
morning,  original  copy  is  in  the 
billing  department.  Working  in 
spaces  provided  on  the  original 
copy  form,  clerks  here  rate  and 
extend  the  amounts  to  be  billed 
for  each  ad.  The  rated  ads  are 
grouped  in  control  batches  and 
adding  machine  tapes  are  run 
to  be  used  later  in  balancing 


billing  and  accounting.  Next, 
they  are  passed  over  to  the 
typing  station  where  we  have 
recently  eliminated  the  major 
bottleneck. 

Preparing  a  T  &  T  want  ad 
bill  and  all  accompanying  pa¬ 
pers  needed  to  follow  up  on  and 
account  for  it  is  now  done  in 
a  matter  of  seconds.  Our  new 
bills — designed  and  supplied  by 
a  specialist  from  the  Standard 
Register  Company — are  post¬ 
card  size.  They  are  made  up 
for  uninterrupted  typing  on 
Kant-Slip,  continuous,  margin¬ 
ally  punched  forms.  The  forms 
are  pulled  through  the  type¬ 
writer  by  protruding  pins  of  a 
Registrator  Platen,  which  en¬ 
gage  in  the  marginal  holes. 

Less  Time  Required 

The  typewriter  is  also 
equipped  with  an  Automatic 
Line  Finder.  With  this  device, 
the  operator  quickly  pulls  an 
activating  lever  as  she  finishes 
writing  each  bill.  This  automat¬ 
ically  advances  the  forms — 
bringing  the  next  bill  to  the 
exact  position  for  the  first  typed 
entry. 

Compared  with  our  former 
method  of  using  larger — 6  by 

inch — unit  sets  for  these 
bills,  the  new  system  enables 
the  operator  to  complete  the 
whole  job  in  less  time  than  it 
used  to  take  to  roll  in  and 
align  the  old  forms  individually. 

Our  new  bill  is  made  up 
about  like  a  picture  postcard. 
Divided  in  half  on  its  face,  the 
right  hand  portion  is  for  the 
address  of  the  advertiser.  At 
the  left,  the  “Message”  section 
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contains  ruled  spaces  for  billing 
data.  Columns  include  publica¬ 
tion  date,  classification  number, 
words,  number  of  insertions, 
rate  code  and  amount  of  the 
ad.  We  can  list  up  to  three  ads 
and  a  total  amount  due  on  each 
bill.  This  covers  about  anything 
we  are  likely  to  encounter  in 
T&T,  since  the  greatest  bulk 
of  the  bills  are  for  a  single  ad. 

The  address  position  on  the 
card  is  aligned  so  that  it  can 
be  filled  out  in  a  continuous 
line-for-line  typing  operation 
in  coordination  with  entries  on 
the  bill  form. 

Copies  Separated 

In  this  single  typing  opera¬ 
tion,  the  operator  creates  five 
separate  copies  of  the  bill  form. 
As  these  feed  from  the  machine, 
they  are  automatically  sepa¬ 
rated  into  two  groups  on  a  Pack- 
holder-Refold  tray.  Copies  four 
and  five  of  the  bills  are  refolded 
separately  and  sent  immediately 
to  the  collection  department 
while  the  first  three  copies  are 
grouped  for  processing  in  the 
billing  department.  This  im¬ 
mediate  separation  gives  us  an 
additional  check  -  and  -  balance 
feature  in  this  system.  By  send¬ 
ing  the  bills  to  separate  depart¬ 
ments  in  this  way,  we  have  two 
separate  followup  procedures 
checking  each  other  to  elimin¬ 
ate  possibilities  of  loss  of  mis¬ 
placement  of  bills. 

Use  of  the  five  copies  of  the 
form  is  as  follows: 

Part  one,  on  card  stock,  is 
the  bill.  It  is  mailed  to  the 
advertiser  immediately  after  the 
bills  have  been  balanced  against 
control  batch  totals.  The  re¬ 
verse  side  of  this  bill,  it  should 
be  noted  is  an  ad  in  itself — list¬ 
ing  our  want  ad  phone  number 
for  future  reference.  The  card 
is  perforated  and  printed  in¬ 
structions  advise  the  advertiser 
to  tear  off  the  right  hand  sec¬ 
tion  of  the  card — bearing  his 
name  and  address — and  return 
it  with  his  remittance.  This,  of 
course,  gives  us  immediate 
guidance  in  crediting  payments 
for  the  ads. 

The  second  copy,  created  by 
the  interleaved  carbons  which 
come  with  the  new  forms,  is  an 
accounting  ledger  record.  This 
is  placed  in  a  file  alphabetically 
by  advertiser’s  name.  Printed 
on  this  form  is  a  ruled  chart 
for  recording  payments  against 
the  account. 

The  third  copy  goes  to  a 
permanent  numeric  file.  The 
forms  are  pre-numbered  at  the 
Standard  Register  plant  and 
this  file  serves  to  give  us  a 
complete  double  check  of  our 
activities.  Should  any  payments 
be  made  on  bill  number  refer¬ 
ence  only,  we  would  use  this  file 


id  sent  immediately  CONTINUOUS  postcard  bills, 

ection  department  prepared  at  this  high-speed  work 

St  three  copies  are  the  SeaHle  Post- 

Intelligencer  to  absorb  a  ont- 
processing  in  the  .....  “  . 

.  —X.  •  third  increase  in  Classified  TiT 

rtment.  This  im-  volume  and  save  $100  a  month 

.ration  gives  us  an  billing. 

:heck  -  and  -  balance  a  cross  reference  to  get  the 
IS  system.  By  send-  name  of  the  advertiser  so  we 
to  separate  depart-  could  locate  the  ledger  record, 
j  way,  we  have  two  p^rt  four,  the  first  copv  of 
llowup  proc^ures  the  set  which  goes  to  the'col- 
;h  other  to  elimm-  lection  department,  is  a  second 
*”***  notice  for  delinquent  accounts, 
bills.  These  copies  are  filed  according 

;  five  copies  of  the  to  date  and  withdrawn  and 
follows:  destroyed  as  collections  are  re- 

on  card  stock,  is  ceived.  When  accounts  have  not 
is  mailed  to  the  been  paid  in  20  days,  these 
imediately  after  the  copies  are  withdrawn  and 
en  balanced  against  mailed  to  the  advertisers  in 
:h  totals.  The  re-  window  envelopes.  (Note:  Pos- 
F  this  bill,  it  should  tal  regulations  prohibit  the  use 
in  ad  in  itself — list-  of  postcards  in  collection  work.) 
t  ad  phone  number  Part  five  is  a  collection  fol- 
•eference.  The  card  lowup  record.  On  the  reverse 
id  and  printed  in-  side  of  this  copy  is  a  printed 
ivise  the  advertiser  followup  schedule  for  the  guid- 
the  right  hand  sec-  ance  of  the  Credit  Department. 

card — bearing  his  Also  provided  are  spaces  for 
iddress — and  return  entries  of  previous  charges  and 
remittance.  This,  of  a  record  of  cases  in  which  the 
res  us  immediate  advertiser’s  credit  is  stopped, 
crediting  payments  Thus,  this  simple  form,  at 
one  writing,  provides  for  every 
id  copy,  created  by  contingency  in  billing  and  col- 
ived  carbons  which  lecting  for  a  want  ad. 
he  new  forms,  is  an  In  1953,  with  3,000  bills  a 
ledger  record.  This  month,  we  were  averaging  16 
a  file  alphabetically  hours  a  month  in  overtime  for 
er’s  name.  Printed  one  girl  to  keep  up  with  the 
m  is  a  ruled  chart  work.  Now,  with  4,000  bills,  one 
,g  payments  against  girl  is  still  doing  the  job  and 
overtime  is  virtually  unheard 
d  copy  goes  to  a  of.  This  saving  in  labor,  to- 
numeric  file.  The  gether  with  the  postage  and 
jre-numbered  at  the  envelope  savings,  enables  us 
tegister  plant  and  conservatively  to  list  our  sav- 
irves  to  give  us  a  ings  in  excess  of  $100  per 
juble  check  of  our  month.  We  have  absorbed  the 
hould  any  payments  increased  volume  while  decreas- 
i  bill  number  refer-  ing  the  cost  of  this  billing  de- 
fe  would  use  this  file  partment. 
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JOLUNALISM  EDUCATION 


Blumberg  New  Dean 
Of  Montana  5  Sehool 


Missoula,  Mont. 

The  new  dean  of  the  School 
of  Journalism  at  Montana 
State  University  will  be  Nathan 
B.  Blumberp, 
Rhodes  Scholar, 
Oxford,  Ph.I)., 
p  racticing 
newspaperman, 
and  experienced 
university  pro¬ 
fessor. 

Dr.  Blumberg 
received  a  bach- 
lor’s  and  a  mas¬ 
ter’s  degree 
from  the  Uni¬ 
versity  of  Colorado,  where  he 
was  editor  of  the  student  paper. 
He  received  the  degree  of  doc¬ 
tor  of  philosophy  from  Oxford 
University,  England. 

A  teacher  of  journalism  at 
the  University  of  Nebraska  and, 
more  recently,  at  Michigan 
State  University,  Dr.  Blumberg 
is  or  has  been  a  member  of 
various  committees  of  educa¬ 
tional  or  professional  organi¬ 
zations  such  as  the  Association 
for  Education  in  Journalism 
and  the  National  Conference  of 
Editorial  Writers.  He  has  also 
served  as  correspondent  for  the 
Associated  Press  at  Boulder, 
Colo.,  staff  writer  for  the  Den¬ 
ver  (Colo.)  Post,  Army  editor 
in  Germany  and  Austria,  as¬ 
sociate  editor  of  the  weekly 
Ashland  (Neb.)  Gazette,  and 
associate  editor  of  the  Lincoln 
(Neb.)  Star,  He  served  this 
summer  as  assi.stant  city  editor 
of  the  Washington  (D.  C.) 
Post  and  Times  Herald. 


Writ*  ui  or  oik  our  roproiontotivo 
lor  o  sotnplo  copy.  bo  luro 
•o  too  Ihoto  othori  in  Moire's  bol- 
lory  of  linogo  building  tofvicoti 

•  Metro  Newspaper  Sorvico 

•  Metro  Deportmonl  Store  Service 

•  Fashion  Review  Sorvico 

•  Metro  Jewelry  Sorvico 

■  Metro's  Book  of  Headings 

And  many  other  supplomontory 
tervicoi  that  moan  INCREASED 
1  inace  for  your  nowtpoporl 


As  the  dean  of  the  School  of 
Journalism  at  MSU,  Dr.  Blum- 
berg’s  efforts  will  be  devoted 
first  to  the  betterment  of  aca¬ 
demic  standards  and  emphasis 
upon  broad  learning  as  well  as 
responsible  training  for  practi¬ 
cal  newspaper  work,  particular¬ 
ly  the  on-campus  laboratory 
work  in  reporting,  editing,  and 
other  aspects  of  the  practice  of 
journalism,  according  to  Presi¬ 
dent  Carl  McFarland. 

The  School  of  Journalism, 
founded  in  1914,  had  10  stu¬ 
dents  in  its  first  class.  More 
than  100  men  and  women  were 
enrolled  in  the  school  during 
the  past  year. 

After  2‘-i  years  of  precarious 
shelter,  first  in  tents  and  later 
in  various  wooden  “shacks”  on 
the  campus,  the  .school  found  a 
fitting  home  in  1937,  when  a 
new  Journalism  Building  was 
dedicated.  The  building  financed 
by  student  fees  and  federal 
loans,  without  cost  to  the  state, 
houses  administrative  offices, 
classrooms,  laboratories,  a  radio 
control  room  and  studio,  a  li¬ 
brary,  and  an  auditorium. 

The  .school  is  on  the  roster 
of  the  American  Association  of 
Accredited  Schools  and  Depart¬ 
ments  of  Journalism. 

Dr.  Blumberg’s  publications 
include  a  book  on  the  press  cov¬ 
erage  of  the  195‘2  presidential 
campaign  and  articles  con¬ 
tributed  to  the  Nieinan  Reports. 
He  is  an  adviser  to  the  Govern¬ 
ment  Information  Subcommittee 
of  the  House  of  Representa¬ 
tives. 

Married  and  the  father  of 
three  children.  Dr.  Blumberg 
served  three  years  in  the  Army 
artillery,  including  18  months 
in  the  European  Theater  of 
Operations  where  he  was 
awarded  three  battle  stars  and 
the  bronze  star. 


Hall 


Training  Designed  RHl IPPlf 
For  Smaller  Papers  UUd  lUl  & 

Lincoln,  Neb.  Merit  AwaPd 
Dr.  William  E.  Hall,  newly  TV 70  T 

appointed  director  of  the  Uni-  (^rOCS  tO  W  O J 
versity  of  Nebraska  s  School  of  ^ 

Journalism,  has  Evanston,  Ill. 

promised  the  For  its  superiority  in  report- 
state  an  educa-  interpretation,  and  writing 
tional  program  style,  and  especially  for  distin- 
m  o  r  e  produc-  guished  service  to  a  specialized 
tive  to  the  reading  clientele,  the  Wall 
ranks  of  the  Street  Journal  was  awarded  the 
personnel  of  Htb  annual  citation  of  the 
smaller  news-  American  Society  of  Journalism 
papers.  School  Administrators  this  week 

The  program,  at  the  national  conference  at 
he  said,  will  be  Northwestern  University, 
planned  to  de-  Bernard  Kilgore,  president  of 
velop  “a  newswriter  who  is  ob-  the  Wall  Street  Journal,  re- 
sessed  with  a  zeal  and  loyalty  ceived  a  hand-illuminated  scroll 
for  his  profession.”  from  the  society  and  addressed 

“Newspapermen  themselves,”  200  journalism  educators  from 
Dr.  Hall  said,  “are  inclined  to  all  over  the  United  States, 
discount  their  professional  sta-  Dr.  Warren  K.  Agee,  piesi- 
tus  and  unknowingly  detract  <l®nt  of  ASJSA  and  chairman  of 
from  the  value  of  a  newspaper  the  journalism  department  of 
career.”  The  new  director  called  Texas  Christian  University, 
for  the  revival  of  ‘  newspaper  Fort  Worth,  assisted  by  Direc- 
fundmentals  which  either  have  tor  P.  I.  Reed,  of  the  School  of 
been  neglected,  ignored  or  for-  Journalism,  West  Virginia  Uni- 
gotten.”  versity,  chairman  of  the  awards 

While  head  of  the  journalism  committee,  explained  the  award 
department  and  public  informa-  and  presented  the  scroll.  The 
tion  director  at  Texas  Tech  society’s  citation  reads  thus: 
University  before  coming  to  “lo  recognition  of  its  distin- 
Nebraska,  Dr.  Hall  helped  guished  record  over  the  last 
evolve  a  unique  newspaperman  decade  for  thorough  coverage  of 
“recruiting”  program  at  that  national  and  world  events,  for 
■school.  high-quality  writing  and  inter- 

The  plan  calls  for  a  “home-  pretation,  for  a  steady,  dispas- 
town  scholarship”  to  be  given  sionate  attitude  in  presenting 
by  a  sponsoring  newspaper  to  America  to  the  world,  and  for 
the  best  qualified  high  school  services  to  a  specialized  clien- 
graduate  in  this  area.  The  tele  in  a  manner  notable  for 
newspaper  also  agrees  to  em-  comprehensiveness,  readability, 
ploy  the  scholarship  holder  as  accuracy,  and  reliability  the 
an  intern  for  at  least  one  sum-  Wall  Street  Journal  is  awarded 
mer  during  his  college  career,  this  Citation  of  Merit  by  the 
“Given  that  much  head  American  Society  of  Journalism 
start,”  Dr.  Hall  said,  “few  pub-  School  Administrators.” 

Ushers  need  be  overtaken  in  the  To  choose  the  winner  out  of 
race  for  this  student’s  seiwices  18  nominations,  two  national 
upon  graduation.”  polls  were  conducted  by  the 

Such  a  plan  not  only  provide.s  society,  which  represents  up- 
potential  employes  but  the  pres-  ward  of  50  leading  schools  and 
tige  value  of  the  scholarship  to  departments  of  journalism.  The 
the  newspaper  is  as  important  of  this  annual  citation  is  to 


METRO 


60  Madison  Ave 
Yo*k  16  N  y 


Nt’U'  Book! 

“MONEY  MAKING 
USED  CAR  ADVERTISING" 

by  WAKEMAN 

Every  u.c.  classified  salesman  should 
have.  Gives  complete  and  practical 
guidance.  Written  for  practicing 
used  car  men.  Sells  cars  I  Based 
on  intimate  knowledge,  plus  re 
search  and  testing.  Price  $9.95. 
Special  pre-publication  price  if  or¬ 
dered  now  $7.50.  TEN  DAY  FREE 

examination. 

Send  order  to 

GILBERT  PRESS 

1351  EP  Post  St.,  San  Francisco 


keep  before  journalism  educa¬ 
tors  present-day  journalism  at 
its  best  and  to  emphasize  the 
schools’  dependence  on  the  prac¬ 
ticing  press. 


as  the  monetary  value.  Dr,  Hall 
said. 

• 

Guaya<|uil  Paper 
Installs  Hoe  Press 

Guayaquil,  Ecuador  New  Weekly  in  N.  M. 

The  morning  newspaper,  El  Gra.nts,  N.  M. 

TeLegrafo,  inaugurated  a  new  George  Dannenbaum,  publish- 
Hoe  Printmaster  press  with  a  er  of  the  Uranium  City  Newt 
special  88-page  edition  on  Aug.  here,  has  begun  publication  of 
10.  The  press  is  part  of  an  ex-  the  weekly  Valley  Star,  serving 
tensive  re-equipment  program  the  Belen-Los  Lunas,  N.  M., 
for  the  Ecuadorean  newspaper  area.  This  i..ove  puts  him  in  di- 
which  was  founded  in  1884.  J.  rect  competition  in  two  areas 
Santiago  Castillo,  publisher,  with  Carter  Waid,  publisher  of 
was  a  recipient  of  a  Maria  the  weekly  Grants  Beacon  and 
Moors  Cabot  gold  medal  in  the  tri-weekly  Belen  News-Bul- 
1949.  biin. 
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The  advertising  volume  of  the  Post-Dispatch  is  hitting 
new  highs,  exceeding  even  the  record-breaking  year  of 
1955. 

For  the  first  six  months  of  1956,  the  advertising  lineage 
figures  are  as  follows: 

1956  19,948,709  lines 

1955  18,573,293  lines 

1,375,416  lines  GAIN 

The  above  figures  include  only  FULL  RUN,  PAID 
ADVERTISING  measured  by  Media  Records.  The  Post- 
Dispatch  figures  do  not  include  the  syndicated  Sunday 
supplements,  part  run  advertising  with  duplicated  meas¬ 
urements,  or  free  advertising. 


Consistent  advertising  leadership  is  the  result  of  pro¬ 
ducing  results  for  advertisers  at  low  cost,  and  since  the 
year  1900  Post-Dispatch  advertising  leadership  has  steadi¬ 
ly  increased,  for  more  than  55  unbroken  years. 


ST. LOUIS  POST-DISPATCH 


More  than  400,000  daily 


Nearly  500,000  Sunday 
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SigniBcantly,  in  two  classifications  in  which 
immediate  advertising  results  are  easily 
measured — Department  Store  and  Classi¬ 
fied  advertising — The  Times  during  the 
first  six  months  of  1956  published  more 
advertising  than  all  other  Los  Angeles 
metropolitan  newspapers  combined. 

Leadership  is  based  on  results;  and  in  the 
case  of  The  Times  in  Los  Angeles,  results 
are  based  on  several  factors:  the  largest 
daily,  Sunday  and  home  delivered  circu¬ 
lation  in  Southern  California  and  the  confi¬ 
dence  and  respect  of  readers  based  on 
seventy-five  years  of  service  to  the  West’s 
largest  and  fastest-growing  community. 


The  Los  Angeles  Times,  leading  newspaper 
in  the  nation  in  advertising,  news  and 
feature  content  for  the  year  1955,  continues 
in  the  Number  One  position  in  1956.  During 
the  first  six  months  of  this  year.  The  Times 
published  32,852,100  lines  of  advertising — 
the  greatest  advertising  volume  in  its 
75-year  history — a  gain  of  4,394,143  lines 
over  the  same  period  of  a  year  ago. 

In  its  own  field — Los  Angeles — Times 
leadership  extends  into  every  major  classi¬ 
fication.  The  Times  is  by  far  and  away  the 
preferred  medium  in  Display,  General, 
Retail,  Department  Store,  Automotive  and 
Classified  advertising. 


LOS  ANGELES 


NATIONALLY  REPRESENTED  BY  CRESMER  AND  WOODWARD,  NEW  YORK,  CHICAGO,  DETROIT,  ATLANTA,  SAN  FRANCI! 
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PKOMOTION 


Buffalo's  Bike  Bodeo 
Has  Great  Potentials 


By  T.  S.  Irvin 

There’s  a  promotion  for  Namara,  who  ran  this  year’s 
youngsters  cooking  up  in  Buf-  program,  predicts  inter-city  and 
falo  that  could  well  spread  and  international  bike  rodeos  in  the 
grow  to  the  proportions  of  the  future. 

Soap  Box  Derby.  It’s  the  Bike 
Rodeo  promoted  this  year  for  Hizzoner  Sez 
the  third  time  by  the  Buffalo  Mayor  George  Christopher  of 
Courier-Express.  San  Francisco  is  a  great  boost- 

More  than  500  youngsters  er  for  newspaper  advertising, 
aged  8  to  17  participated  this  He  got  off  some  good  remarks 
year.  They  received,  as  Promo-  about  it  recently  when  he  ad- 
tion  Manager  James  C.  Ken-  dressed  the  weekly  meeting  of 
nedy  tells  us,  “an  exciting,  the  San  Francisco  (Calif.)  Ex- 
painless  education  in  bicycle  amineFs  classified  department, 
safety.’’  The  youngsters  dem-  “Every  day,”  he  said,  “I  turn 
on.strated  their  abilities  in  five  to  the  Examiner’s  want  ad  sec- 
different  tests  of  skill.  The  ro-  tion.  Its  real  estate  columns 
deo  took  place  in  a  huge  city  tell  me  of  property  values  and 
wading  pool  that  had  been  its  business  opportunities  of  our 
drained  for  the  event.  city’s  revolving  prosperity.” 

“A  bicycle  rodeo,”  Mr.  Ken-  The  Mayor  has  had  personal 
nedy  says,  “is  a  promotion  experience  with  the  power  of 
man’s  dream.  It  creates  interest  newspaper  advertising.  His  first 
in  all  areas.  Every  child  owns  indoctrination  came  when  he 
a  bike  or  can  borrow  one.  It  worked  in  the  Examiner’s  busi- 
promotes  safety  education.  It  is  ness  office.  Then  he  went  into 
very  inexpensive  for  the  paper  the  dairy  business, 
to  run.  There  are  categories  for 
boys  and  girls  in  three  age 
groups.  Every  entrant  has 
fair  chance  of  winning.” 

Winners  of  the  preliminaries,  vised 
held  in  the  afternoon, 

96  trophies.  They  competed  in  The  dairy  industry  at  that  time  vertisers. 
the  championships,  in  the  eve¬ 
ning.  Eighteen  plaques  went  to  of  milk  a  day  in  San  Francis- 
first,  second  and  third  place  co.  ~  ~ 

winners.  Every  entrant  got  a  is  a  convincing  demonstration 
Crusade  for  Safety  emblem  for  of  the  power  of  advertising.” 
his  bike. 

The  rodeo  is  co-sponsored  by  Statistic 
the  Police  Athletic  League,  the  Getting  a  statistic  across  in 
Buffalo  Automobile  Club,  the  promotion  with  full  impact  of  right-hand 
Western  New  York  Safety  Con-  its  importance  is  no  easy  job.  as  you  turn  and  open  the 
ference  and  the  Buffalo  Recrea-  “Statistics,”  as  the  New  York  broadside  bigger  and  bigger, 
tion  Department.  City  Recrea-  Mirror’s  Bert  Metter  notes.  When  you  finally  have  it  opened 
tion  Director  Vincent  M.  Me-  “are  used  so  often  in  promotion  full — big  enough  to  cover  your 


T  *  1  .1  1  •  non  .^ynan^aTO.  inoii  ivony  or  rno  poaium  ona  *!•  Dropny 

“When  I  entered  the  dairy  alongside, 

business,”  he  notes,  “I  was  told  ■ 

a  that  no  more  milk  could  be  sold  they  sometimes  tend  to  lose  which  is  here  briefly  and  point- 

in  San  Francisco  and  was  ad-  their  effectiveness.”  edly  told. 

against  advertising.  I  The  Mirror  had  a  statistic  it  “We  found  this  little  piece 

shared  didn’t  believe  this.  I  advertised,  wanted  to  impress  on  local  ad-  to  be  quite  effective,”  reports 

The  statistic  was  a  Leonard  E.  Bach,  the  Inquirer’s 
was  selling  about  35,000  gallons  20,885  gain  in  the  paper’s  general  promotion  manager. 

7  ~  Queens-Long  Island  Sunday  cir-  “We  don’t  expect  our  original 

Today  it' sells  70,000.  This  culation.  cards  to  stay  in  for  any  length 

So  Mr.  Metter  fashioned  a  of  time,  but  we  feel  that  our 

giant-size  broadside,  making  it  points  will  have  been  effectively 
appear  as  though  you  were  go-  made  before  they  are  removed.” 
ing  to  enter  a  huge  circus  tent.  »  .i  Rg,a 
A  little  ringmaster  in  the  lower  o 

corner  directs  you  Detroit  (Mich.)  News  out 


'the  service  that  heirs  in  the 
'use  of  newspaper  advertising 


Newspaper 

representatives  favor 
ACB  (Checking  Proof 
Service  and  recogpiize 
its  value. 


United  Press 


Service  Offices  •newthk  •cnicuo 

_  ^  •  COlDMim  •  MEMPRIS 

•  SM  FUNCISet 


AOVIRTISINGj 
[CHICKING  BUREAU,  INcJ 


El 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 
R.  ().  I*,  full  color  noir  avuiluhle  to  oflvertisers  seven  tlays  a  iveek 

Advertising  Offices:  Pkiladelpkia,  30th  and  Market  Streett  *  Nem  Yorkt  542  Madison  Avenue  •  Ckicago,  520  North  MichiHn  Avenue 
RFPKFSENtATives:  .Vavyer  Ferfaioa  H''a/ifrer  Company  in  Detroit  *  Atlanta  *  Los  Angeles  *  San  Francisco 
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NO  builder  or  user  questions  the 
functional  and  cost-saving  ad¬ 
vantages  of  the  all-steel  building  for 
warehouses,  factories,  storage  struc¬ 
tures,  supermarkets  and  many  other 
commercial  uses. 

But  often  these  buildings  have  been 
the  “plain  Janes”  of  commerce.  High¬ 
ly  serviceable  unquestionably,  but 
lacking  esthetic  appeal. 

Now  Comes  Stran-Satin 

Now,  however,  with  the  new  Stran- 
Satin  steel  wall  and  roof,  steel  build¬ 
ings  step  out  with  an  eye-appealing 
new  luxury  look!  For  in  Stran-Satin, 
an  exclusive  development  of  National 
Steel,  the  softly  metallic,  satin-like 
luster  of  its  surface  combines  with  the 
economy,  durability  and  corrosion 
resistance  of  the  finest  zinc-coated 
steel  sheet. 

Stran-Satin  comes  in  wide,  long, 
easy-to-handle  panels.  Its  attractive 
rib  design  provides  a  clean,  unbrokoi 
line  from  ground  to  building  eave.  It 
merges  ideally,  too,  with  other  con- 


All  of  a  sudden, 
steel  buildings  take  on 
a  new  luxury  look 

New  Stran-Satin  steel  walls  give  all-steel 
structures  a  transfusion  of  smartness 


Stran>Steel  Rigid  Frame  buildings  in  five  dear-span  widths  of  40,  .'>0,  60,  70  and 
KO  feet  provide  maximum  flexibility  for  the  size  and  shape  building  liest  suited  to 
your  needs.  Their  20-foot  bays  permit  individual  site-styling,  t<M>,  so  that  eaeh  biiihi- 
ing  can  l>e  ideally  harmonize*]  to  Itest  conform  with  its  site  tiiniensions  and  setting. 


Stran-Steel  Rigid  Frame  buildings  are 
erected  with  sizable  steel  panels,  pre-engi- 
neere«l  and  swiftly  assemble*! — residting  in 
inip*trtant  savings  in  **onstructi*>n  *'*»sts. 


('lear-span  interiors  provide  an  unob¬ 
structed  area  for  the  use  of  trucks, 
cranes,  presses  and  *>ther  machinery, 
thus  utilizing  every  inch  indoors. 


together  at  both  the  peak  and  knee. 

Convenient  credit  terms  are  readily 
available  through  the  Stran-Steel 
purchase  plan. 

Stran-Satin  and  the  new  Stran- 
Steel  Rigid  Frame  buildings  are  typi¬ 
cal  of  the  new  products  constantly 
being  developed  by  National  Steel  to 
help  American  industry  better  serve 
America.  They  reflect  National  Steel’s 
unchanging  policy  to  produce  better 
and  better  steel  of  the  quality  and  in 
the  quantity  wanted,  at  the  lowest 
(xtssible  cost  to  our  customers. 

☆  ☆  ☆  ☆ 

Fiend  for  Stran-Steel 

RniUlinft  Catalog 

For  new  catalog  giving  full  information 
on  the  complete  line  of  Stran-Steel  in¬ 
dustrial  buildings  write  to  Stran-Steel 
Corporation,  Ecorse,  Detroit  29,  Mich. 


struction  materials  —  brick,  stone, 
wood,  glass  —  as  the  basis  of  a  limit¬ 
less  variation  of  modem  exterior  decor, 


Rigid  Frame  Construction 

Stran-Satin  walls  and  roofs  are  a 
unique  feature  of  the  new  Stran-Steel 
Rigid  Frame  buildings — America’s 
newest  and  finest  site-styled,  pre¬ 
engineered  steel  structures  which  look 
better  on  the  outside,  work  better  on 
the  inside. 

By  combining  Stran-Satin  and  the 
equally  new  rigid  frame  construction, 
these  new  Stran-Steel  buildings 
achieve  a  flexibility  of  use  and  a  smart¬ 
ness  of  appearance  never  before  avail¬ 
able  at  so  low  a  cost.  They  can  be 
erected  in  any  length  desired,  or  as¬ 
sembled  in  multiple  units. 


NATIONAL 
,  STEEL  J 


lakes  steel  corporation 

WEIRTON  STEEL  COMPANY 
STRAN-STEEL  CORPCIRATION 
THE  HANNA  FURNACE  CORI*ORATION 
HANNA  IRON  ORE  COMPANY 
NATIONAL  MINES  CORPORATION 
NATIONAL  STEEL  PROOUirTS  COMPANY 


A  Strong,  Rugged  Building 
Strength?  Under  the  smart  appear¬ 
ance  of  the  Stran-Satin  wall  is  a  strong 
steel  structure!  The  continuously 
*elded  and  tapered  I -shaped  sections 
I  ef  the  Rigid  Frame  are  securely  bolted 


CORPORATION 


NATIONAL  STEEL 


PITTSBURGH,  PA, 


GRANT  BUILDING 


Soripps  Heiress  ^ 

Cincinnati  H 

It’s  a  baby  daughter  for  Mr. 

and  Mrs.  Charles  E.  Scripps  at  ,  tt  tt  •  < 

Christ  Hospital.  Their  other  Koenf.nn  University  of 

children  are  Marilyn,  Eaton  Missouri  journalism  graduate- 
and  Charles  E.  Jr.  Father  is 

chairman  of  the  board  of  E.  W.  -^fontgomery  (Ala.)  Journal. 

Scripps  Company’  publishers  of  *  *  * 

the  Cincinnati  Post  and  other 

Scripps-Howard  Newspapers.  Marian  Coe,  former  Mont- 
,  ,  ,  gonvery  (Ala.)  Journal  reporter 

— now  with  the  St.  Petersburg 
Anne  Thompson,  co-pub-  (Fla.)  Independent  as  a  gen- 

lisher  of  the  Rocky  Ford  eral  assignment  reporter. 

(Colo.)  Daily  Gazette — a  Re¬ 
publican  nominee  for  state  •  ♦  • 

representative.  Sullivan,  former  re-  Ellis  Haller,  industrial  edi- 

^  *  porter  for  the  Seattle  (Wash.)  tor  of  the  Wall  Street  Journal 

Times  and  Seattle  (Wash.)  and  former  chief  of  the  paper’s 

Ralph  Looney  —  from  the  Post-Intelligencer  and  son  of  Washington  bureau  —  joining 

staff  of  the  St.  Louis  (Mo.)  Leo  Sullivan,  news  editor  of  the  staff  of  (L.S’.  News  &  World 

Globe-Democrat  to  city  editor  the  Seattle  Times  —  has  been  Report. 


Arthur  Grehan  Jr.,  as.sist- 
ant  markets  editor  of  the  Mem¬ 
phis  (Tenn.)  Commercial  Ap¬ 
peal — joined  the  sales  promo¬ 
tion  and  public  relations  divi¬ 
sion  of  the  National  Cotton 
Council. 


Stan  Syman  has  resigned 
from  the  advertising  staff  of 
the  New  York  Journal- Ameri¬ 
can  to  head  the  New  York  office 
of  M.  B.  Scott,  Inc.,  an  adver¬ 
tising  agency. 


Frank  W.  Bill,  Bloomington 
(111.)  Pantograph  farm  editor- 
observed  his  40th  year  at  the 
Pantagraph  Aug.  1.  Mr.  Rill’.s 
father,  the  late  A.  J.  Bill,  was 
the  first  farm  editor  on  the 
paper  in  1807. 


BRIDAL  TOAST — Some  Associeted 
Pre»i  winneri  of  Pulitier  Prizes 
toast  the  bride  at  weddin9  of 
Hans  Von  Nolde,  AP  photogra¬ 
pher,  and  Audrey  Wolfe  Arbib, 
mana9er  of  a  New  York  slander- 
izin9  salon.  Clink!n9  9lasses  are 
Daniel  DeLuca,  Hal  Boyle,  the 
newlyweds,  Max  Desfors  and 
Frank  Noel. 

James  J.  Dougherty,  Phila- 

•  *  *  delphia  sales  manager  for 

George  A.  McDevitt  Co.,  news- 
Robert  N.  Cool,  formerly  papgj.  representatives  —  named 
with  AP  newsfeatures— promo-  advertising  director  of  the 
ted  from  assistant  to  Sunday  Trenton  Times  Newspapers, 
editor  of  the  Providence  (R.I.)  *  *  ♦ 

Journal  -  Bidletin.  Stuart  0.  ^he  Athens 

Hai-E  feature  writer— promoted  (q^.)  Banner-Herald  —  ad- 
to  city  editor  of  the  Evening  vanced  from  teaching  assistant 
Bulletin.  to  part-time  assistant  professor 

*  *  *  at  the  Henry  W.  Grady  School 

of  Journalism. 

Arnold  Kuhn,  co-publisher 
of  the  Hemingford  (Neb.) 

Ledger  —  elected  president  of 
the  West  Nebraska  Press  Asso¬ 
ciation.  Stanley  Smith,  pub¬ 
lisher  of  the  TFouncto  (Neb.) 

Breeze  —  named  secretary-trea¬ 
surer. 


Joyce  L.  Wilson,  former  re¬ 
porter  on  the  Lockjiort  (N.  Y.) 
Union -Sun  &  Journal — joined 
the  Buffalo  (N.  Y.)  Courier- 
Express  women’s  staff. 


A  Junior  Partnership  in  a  small  Mid¬ 
western  Daily  with  unusual  possibilities 
is  available.  $25,000  cash  is  required. 


Wire  or  write  Box  3623,  Editor  & 


Garrett  Winter,  former  real 
estate  editor  of  the  New  York 
Sun,  has  resigned  as  news  edi¬ 
tor  of  the  American  Builder 
Magazine  to  join  two  affiliated 
magazines.  New  Homes  Guide 
and  Home  Modernizing. 
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Goss  Promotes 
Edgar  Morrison 

Chicago 

Announcement  of  the  ap- 
The  autobiography  of  Louis  pointment  of  Edgar  G.  Morri- 
B.  Seltzer,  editor  of  the 
Cleveland  Preaa,  which  is  to 
be  published  Oct.  29,  has  been 
purchased  by  Life  magazine. 

Title  of  Mr.  Seltzer’s  book  is 
“The  Years  Were  Good.”  The 
book  is  to  be  published  by 
the  World  Publishing  Co.  of 
New  York  and  Cleveland. 

Life  announced  that  its 
emphasis  would  be  placed  on 
the  first  six  chapters,  which 
carry  the  editor  through  early 
boyhood  and  up  to  age  14. 


Life  to  Publish 
Seltzer^s  Memoirs 


Morrison 


member  of  the  sports  staff,  suc¬ 
ceeding  Jack  Edwards,  who 
has  moved  to  the  copy  de.sk. 


Herbert  L.  Allen — in  charge 
V  of  research  for  the  State  Divi- 

^  i  sion  of  Industrial  Planning  and 

9  Development  at  Springfield,  Ill. 

•  Allen  was  formerly  asso- 

^  ciated  with  the  Denver  (Colo.) 
Post,  The  Cheyenne  (Wyo.) 
Eap/e  -  Tribune  and  Mattoon 
(HI.)  Journal-Gazette. 

WINTERIZING — Mr.  and  Mrs.  Luthar  L  Hill  aro  pictured  at  Naples, 

Fla.  where  they  have  bought  a  winter  home.  Mr.  Hill  is  publisher  of  *  #  * 

the  Des  Moines  (Iowa)  Register  and  Tribune.  G.  PATRICK  SiDDONS,  govern- 

JOSEPII  J.  Fouciiard  has  been  Mary  Felix  has  joined  the 
appointed  chief  of  the  copy  advertising  staff  of  the  Santa  .  f‘  1/  (  J'd.)  ews- 

desk  of  the  St.  Louis  (Mo.)  Fe  (N.M.)  New  Mexican.  Jan  appoint^  to  toe 

Globe-Democrat.  HensiiAw  was  named  assistant  gelations  staff  ^  the 

*  ,  ,  to  women’s  editor  of  the  New 

Mexican  Mansfield,  Ohio. 

Charles  Ross,  former  re-  "‘e^'^an.  ^  ^  ^ 

porter  on  the  San  Antonio 

(Tex.)  News — left  to  join  the  Bill  Fullerton,  formerly  on  David  N.  Sumner  has  joined 
staff  of  the  San  Diego  (Calif.)  the  staff  of  the  Conroe  (Tex.)  the  UP  staff  in  New  York,  re¬ 
union.  Courier — is  a  new  reporter  on  placing  David  O’Neill,  who  re- 

the  staff  of  the  Houston  (Tex.)  signed  to  join  the  Ashland 
Press.  Catherine  Edwards  is  (Ohio)  Tim.es-Gazette. 
a  new  general  assignment  re¬ 
porter  on  the  .staff.  Millie  — — 

Budd,  formerly  with  the  IVi-  _ 

chita  Falls  (Tex.)  Daily  Times,  -  ^ 

.Marshall  (Tex.)  News-Messen¬ 
ger  and  San  Angelo  (Tex.) 

Standard-Times — has  joined  the 
Houston  Press  as  a  general  as¬ 
signment  reporter  and  TV 
Willis  J.  Oldfieij),  a  Flint  columnist. 

(Mich.)  Journal  reporter  prior 
to  1942 — now  public  relations 


Larry  Sherman,  member  of 
the  Springfield  (Mass.)  f-’nion 
city  staff  for  the  past  year — 
joined  the  state  staff  of  the 
Providence  (R.I.)  Journal  and 
Bulletin. 


William  T.  Hughes,  re¬ 
porter  -  photographer  for  the 
Rock  Hill  (S.C.)  Even  ng  Her¬ 
ald — reporting  for  flight  train¬ 
ing  in  the  Air  National  Guard. 


George  J.  Borrelli  and  Mary 
Lou  Rowell,  Buffalo  (N.  Y.) 
Courier  -  Express  reporters  — 
married. 


Richard  I).  McMaster  has 
joined  the  UP  staff  in  Wash¬ 
ington,  D.  C. 


Alvin  W.  Beam,  reporter- 
manager  for  Milwaukee  plants  photographer  for  the  Youngs- 
of  AC  Spark  Plug  Division  of  town  (Ohio)  Vindicator — has 
General  Motors.  joined  the  staff  of  the  Cleveland 

*  *  ♦  Plain  Dealer. 

Houstoun  Waring  will  cele-  *  *  • 

brate  his  SOth  anniversary  of  Bob  Cirry,  sports  editor  of 
association  with  the  Littleton  the  Flast  Liverpool  (Ohio)  Re- 
(Colo.)  Independent  and  Ara-  view — has  joined  the  Yoiings- 
pahoe  (Colo.)  Herald  Sept.  7.  town  (Ohio)  Vindicator,  as  a 
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Personal 

(Continued  from  page  37) 


W,  M.  O’Hern,  former  news¬ 
paperman  in  Tulsa,  Okla. — 
named  director  of  publicity  for 
United  Air  Lines. 

*  «  * 

Russell  E.  Baker  has  been 
appointed  manager  of  general 
advertising  of  the  Washington 
(D.  C.)  Post  and  Times  Herald. 
Mr.  Baker  had  been  with  Saw- 
yer-Ferguson-Walker  Co.,  pub¬ 
lishers  representatives  since 
1950.  He  entered  the  newspaper 
field  in  1939  with  the  Chicago 
Times.  The  office  he  will  fill  has 
been  vacant  since  1954  when 
Jack  B.  Sacks  was  made  an  as¬ 
sistant  advertising  director. 

*  *  • 

Pat  Higgins,  former  federal- 
beat  reporter  and  onetime 
Korea  war  correspondent  for 
the  Buffalo  (N.  Y.)  Evening 
News — to  WBUF-TV  staff. 

*  *  * 

Glen  O.  Long,  for  the  past 
two  years  managing  editor  of 
the  Spartanburg  (S.  C.)  Jour¬ 
nal — transferred  to  the  Spar¬ 
tanburg  Herald  as  managing 
editor.  Tom  Fleming,  formerly 
managing  editor  of  the  Herald, 
has  replaced  Mr.  Long  on  the 
Journal.  Rudy  Rivers,  reporter 
— promoted  to  city  editor  of  the 
Herald. 

*  *  * 

George  Bunch,  formerly  as¬ 
sociated  with  the  advertising 
department  of  the  Spartanburg 
(S.  C.)  Herald-Joumal — named 
editor  and  publisher  of  the 
Cherokee  Scout,  weekly  news¬ 
paper  at  Murphy,  N.  C. 


S.  L.  Childs,  for  10  years  as¬ 
sociated  with  the  Spartanburg 
(S.  C.)  Herald-Joumal  in  ad¬ 
vertising,  circulation  and  busi¬ 
ness  office  capacities  —  named 
editor  and  publisher  of  the 
Manchester  (Ga.)  Mercury. 


Betty  Lips,  women’s  and  so¬ 
ciety  editor  of  the  Brooklyn 
Daily — new  fashion  editor  of 
the  Miami  (Fla.)  Daily  News. 

»  «  * 

Willis  H.  Nolt,  Jb.,  former 
assistant  advertising  manager 
of  Lancaster  (Pa.)  Newspapers, 
Inc. — appointed  national  adver¬ 
tising  manager  of  the  Phila¬ 
delphia  (Pa.)  Daily  News. 


Chief  Investigator 
Post  For  Writer 

Memphis,  Tenn. 

Richard  Allen,  staff  writer  for 
The  Commercial  Appeal,  has 
been  named  chief  investigator 
for  a  House  Congressional 
Committee  to  investigate  cam¬ 
paign  expenditures.  The  ap¬ 
pointment  was  announced  by 
Rep.  Clifford  Davis  (D.,  Tenn.), 
chairman  of  the  five  man  com¬ 
mittee. 

Mr.  Allen  has  been  with  the 
Commercial  Appeal  since  1943 
and  will  be  given  a  leave  of 
absence  by  Frank  R.  Ahlgren, 
editor.  The  investigation  is  ex¬ 
pected  to  take  about  five 
months. 


Davis  Retires, 
Frost  to  Head 
Texas  Papers 


Davit 


Froft 


Austin  Kiplinger,  formerly 
of  the  San  Francisco  (Calif.) 
Chronicle  and  later  with  the 
old  Chicago  (Ill.)  Journal  of 
Commerce  news  staff  —  left 
NBC’s  Chicago  radio-television 
news  staff  to  become  associate 
editor  of  the  Kiplinger  Wash¬ 
ington  Letter. 


D.  F.  Byrne  Named 
Des  Moines  Chief 

Chicago 

Daniel  F.  Byrne,  29,  has  been 
named  chief  of  the  Des  Moines 
bureau  of  the  United  Press  by 
Bert  Masterson,  Central  Divi¬ 
sion  manager.  Mr.  Byrne  will 
operate  the  bureau  as  part  of 
the  overall  state  coverage  di¬ 
rected  by  W’illiam  E.  Spicer, 
Iowa  state  manager. 

Mr.  Byrne  joined  the  UP  in 
October,  1950,  at  Madison,  Wis. 
He  remained  there  until  June, 
1955,  specializing  in  legislative 
coverage  and  then  moved  to 
Milwaukee.  He  has  been  in  Des 
Moines  since  October,  1955. 

A  native  of  Omaha,  Neb.,  he 
is  a  graduate  of  Creighton  Uni¬ 
versity  and  served  in  the  armed 
forces  during  World  War  11. 


OBSERVER  at  the  Republican 
National  Convention  in  San  Fran¬ 
cisco  was  Mrs.  Edward  W.  Scripps, 
wife  of  the  president  of  the 
Scripps  Lea9ue  of  Newspapers. 

Secretary  Shaw 
Clifford  A.  Shaw,  promotion 
manager  of  the  Providence 
(R.  I.)  Journal  and  Bulletin, 
has  succeeded  the  late  Frank  A. 
Knight  as  secretary-treasurer 
of  the  National  Newspaper  Pro¬ 
motion  Association.  His  unan¬ 
imous  election  by  the  board  of 
directors  was  announced  by  Ted 
Barrett,  Dallas  (Tex.)  News, 
NNPA  president. 

• 

Switches  to  Radio-TV 

Washington 
Ralph  R.  McCawley,  promo¬ 
tion  art  Director  of  the  Wash¬ 
ington  Evening  Star,  has  been 
named  manager  of  advertising 
and  promotion  for  WRC  and 
WRC-TV,  the  NBC  stations 
here.  , 

Sunday  Up  to  20c 

SIGNAL  FOR  FUN — Publishers  attending  the  first  anniversary  celebra-  MADISON  Wis 

tion  of  the  Santa  Fa  &  Disneyland  Railway  in  California  included:  t,.  ci-*  il _ ..i 

Left  to  right-Edgar  F.  Elfstrom.  Fullerton  Daily  News-Tribune;  Frank  ,  ^he  M  isconsin  State  Joumid 
Rospaw,  Placentia  Courier:  H.  P.  O'Leary,  Santa  Fe  PR  representative;  announced  a  OC  inciease,  to 

Karl  Wray,  San  Clemente  Sun;  and  Ben  Reddick,  Newport  Harbor  20c,  in  the  price  of  the  Sunday 
News-Press.  edition. 


E.  C.  Davis,  long-time  chief 
operating  executive  of  the 
Beaumont  Enterprise  and  Jour¬ 
nal,  retired  Sept.  1  from  active 
management  of  the  Beaumont 
newspapers.  He  will  retain  his 
financial  interest  in  the  prop¬ 
erty  and  continue  as  a  member 
of  the  board  of  directors.  He 
will  be  succeeded  by  .Assistant 
Business  Manager  R.  M.  (Jack) 
Frost. 

Mr.  Davis’  newspaper  work 
began  on  the  Enterprise  in 
July,  1910,  when  he  was  em¬ 
ployed  as  bookkeeper  on  what 
at  that  time  was  intended  as  a 
temporary  assignment  while 
waiting  the  materialization  the 
following  year  of  a  permanent 
connection  he  had  been  offered 
in  Dallas.  This  temporary  job 
became  his  career. 

With  the  exception  of  several 
years  with  the  El  Paso  (Tex.) 
Times  just  prior  to  and  during 
the  early  twenties,  his  46  years 
as  a  newspaper  man  have  been 
spent  with  the  Enterprise  Com¬ 
pany.  At  one  time  or  another 
during  those  years  he  has  held 
virtually  every  executive  post  in 
the  business  departments.  In 
1934  Mr.  Davis  was  named  vice- 
president,  treasurer,  and  a 
member  of  the  board  of  direc¬ 
tors  of  the  Enterprise  Com¬ 
pany.  At  that  time  also  he  was 
appointed  business  manager  of 
the  Enterprise  and  Journal. 

Mr.  Frost  was  circulation 
manager  of  the  Miami  (Fla.) 
Daily  News  for  a  number  of 
years  prior  to  World  War  II- 
He  joined  the  armed  forces  and 
participated  in  action  in  the 
Southwest  Pacific  as  executive 
officer  of  a  heavy  mortar  bat¬ 
talion.  Immediately  following 
his  release  from  active  duty 
early  in  1946,  Colonel  Frost  was 
named  circulation  director  of 
the  Beaumont  newspapers  which 
position  he  held  until  his  ap¬ 
pointment  as  assistant  business 
manager  in  February,  1951. 
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These  are  a  few  of  the  500  who  earn  approximately  f 2,000,000  a  Corn's  king  in  the  Corn  Belt — but  a  lot  of  it  is  sold  as  beef  and  milk 

year  at  the  Hyster  Co.  A  multi-million  dollar  expansion  program  and  pork  by  "modern  farm-factories.”  Even  so,  crops  brought 

has  been  announced,  which  will  eventually  double  employment.  $36,167,582  to  Vermilion  (III.)  and  Fountain  (Ind.)  County  farmers. 


means  more  sales  for  ^ou. 


Outstanding,  among  mid-west  coun¬ 
ties,  is  Danville's  Vermilion  County,  Illi¬ 
nois,  in  almost  perfect  balance  of  $44.3 
millions  industrial  payrolls — $30.9  mil¬ 
lions  cash  farm  income. 

New!  An  industrial  city  developed  in 
15  years  ...  54  industrial  plants  that 
keep  at  home  the  earning  capacity  re¬ 
leased  by  farm  mechanization.  And  in 

Published  Evening  and  Sunday 
Represented  by  J.  P.  McKinney  8C  Son,  Inc. 


'56,  three  more  that  will  employ  2,250. 

Significant!  Look  what  it  means  in 
sales  .  .  .  see  panel  to  right.  Sales  that 
have  increased  4.5  times  in  the  15  yearsi 

To  test  the  new  diversified  mid-west, 
Danville  is  the  place  to  start.  It  affords 
you  a  good  true  sample;  large  enough 
for  profit. 

•  New  York  •  Syracuse 


Danvillr’a  p«r  Capita  Retail  Sales 


are  better  than  .  .  .  . 

rh»r*ro’i 

Illinois’ 

In  Food  Stores  by: 

165% 

172% 

In  General  Merchandise 
Stores  by : 

269} 

98% 

In  Apparel  Stores  by : 

14% 

62% 

In  Furniture  and  , 

Appliance  Stores  by: 

118% 

84% 

In  Automotive  Dealers 
and  Stations  by : 

»s% 

88% 

In  Drua  Stores  by: 

84% 

112% 

In  Total  Retail 

Sales  by: 

64% 

84% 

A.B.C.  City  Zone  population  has  increased 
45%  in  10  years:  City  Zone  circulation  57%; 

I  General  Advcrtiaing  rate  only  27%. 

Member:  The  Gannett  Group  of  Newspapers 
•  Chicago  *  San  Francisco 


DANVILLE  COMMERCIAL  NEWS 
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Judge  Favors 
Public  Scrutiny 

Common  Pleas  Judf^e  Anne 
X.  Alpern  of  Pittsburgh  has 
written  an  article,  ‘Public 
Authorities  Should  Operate  Un¬ 
der  Glass,”  in  which  she  says 
the  public  has  a  right  to  de¬ 
tailed  reports  of  their  actions. 

The  judge,  former  solicitor  of 
Pittsbu,rgh  and  past  president 
of  the  National  In.stitute  of 
Municipal  Law  Officers,  says 
that  public  authorities,  a  new 
device  in  government,  must 
“afford  complete  public  scrutiny 
of  all  their  actions.” 

“A  public  corporation  that  is 
not  directly  subject  to  the  con¬ 
trol  of  the  electorate  can  be¬ 
come  autocratic  and  all-suffi¬ 
cient,”  she  writes.  “It  is  of  the 
utmost  importance,  therefore, 
that  authorities  afford  com¬ 
plete  public  scrutiny  of  all  of 
their  actions. 

“They  are  not  private  busi¬ 
ness  corporations.  The  public 
has  a  right  to  have  detailed  re¬ 
ports  of  their  activities  and  in¬ 
timate  knowledge  of  their  pro¬ 
grams.  Since  the  services  ren¬ 
dered  by  the  authority  vitally 
affect  the  welfare  of  its  citi¬ 
zens,  they  should  operate  under 
glass  and  not  behind  closed 
doors.” 


THE  FOURTH  ESTATE  .  .  . 


Hoe  is  now  sole 
North  American 
source  for  this 
M-A'N  equipment 


Hoe  will  supplement  its  own  line 
of  Graphic  Arts  Equipment  with 
these  outstanding  machines  being 
manufactured  by  M-A-N  of  Augs¬ 
burg.  West  Germany: 

•  M-A-N  Plate  Castinf  Machines 

'  Multepress  Automatic  Hydraulic  Matrix 
Press 

•  M-A-N  Web  Offset  Press 

•  M-A-N  Rotofravure  Press  (Narrow  Width) 
M-A-N  Letterpress  Matazine  and  Book 
Press 

j  A  Curved  Plate  Shaving  Machine 

•  Flat  and  Curved  Routing  Machines  and  a 
Straight  Edge  Trimming  MKhine 

•  and  also  see  Hoe  for  additional  M-A-N 
oquipment 

Hoe’s  engineers,  after  the  most 
extensive  study,  decided  that  this 
M-A-N  line  has  by  far  the  most  to 
offer  North  American  printers. 
Fresh  new  engineering  approaches 
in  M-A-N  equipment  give  it  top 
performance.  It  will  pay  you  to 
investigate  it  by  getting  in  touch 
with  Hoe. 


]l 

y— 

□  □ 

"Wanted  in  State  Assembly:  Honest,  handsome  young  man  like  Jim  Lyman! 


Afghaiiifutan  Open 
To  N.  Y.  Times  Staff 

Denial  of  a  visa  to  a  New 
York  Thru’S  correspondent  to 
cover  the  international  trade 
fair  in  Kabul  was  attributed 
this  week  to  a  misunderstanding 
and  some  confusion  on  the  part 
of  Afghanistan  officials.  E&P, 
Aug.  25,  page  70.) 

Sheldon  T.  Mills,  U.S.  Ambas¬ 
sador  in  Kabul,  informed  the 
State  Department  that  the 
Afghan  Government  would  wel¬ 
come  any  representative  of  the 
Times.  The  Afghan  Embassy  in 
New  Delhi  had  refused  a  visa 
to  A.  M.  Rosenthal,  Times  cor¬ 
respondent  in  India. 

• 

Pay  Hike  in  Hawaii 

Honolulu 

i  Editorial  department  em¬ 
ployes  of  the  Honolulu  (Hono- 
1  lulu)  Advertiser  have  ratified  a 
new  two-year  contract  negoti¬ 
ated  by  the  company  and  the 
American  Newspaper  Guild.  The 
contract  grants  wage  increases 
ranging  from  $2.50  to  $5  a 
week  retroactive  to  Aug.  9  and 
I  another  pay  hike  ranging  from 
$3.50  to  $5  a  week  next  August. 


910  East  13Bth  St..  New  York  S4,  N.Y. 
■  RANCHES:  ROSTON  •  CHICAGO 
SAN  FRANCISCO  •  lIRMINCHAM 
PORTLAND,  ORE. 


AtteRtion! 

MAGAZINE  PUBLISHERS 

We  offer  you  full  facilities 
plus  centralized  location  for 
printing,  binding  and  mailing 
your  periodical  publication, 
either  sheet-fed  multi-color 
letterpress,  offset  or  web-fed 
offset.  Ample  paper  supplies 
available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  203  South  7th, 
Columbia,  Missouri. 


Game  Violation 
‘Fix’  Is  Exposed 

Lincoln,  Neb. 

Combined  coverage  by  Ne¬ 
braska  newspapers  has  brought 
about  the  investigation  of  the 
dismissal  of  a  game  violation 
complaint  against  a  member  of 
the  State  Game  Commission. 

Commissioner  Don  F.  Rob¬ 
ertson  of  North  Platte  was 
charged  with  shooting  a  quail 
from  a  public  road  in  a  com¬ 
plaint  filed  by  a  game  warden. 
But  Melvin  O.  Steen,  executive 
secretary  of  the  commission, 
ordered  the  complaint  with¬ 
drawn  five  days  after  Steen  as¬ 
sumed  his  office  and  before  the 
complaint  came  up  for  hearing. 

The  story  was  broken  follow¬ 
ing  a  tip  received  by  the  Lin¬ 
coln  Journal  and  quickly  fol¬ 
lowed  up  by  wire  services  and 
other  newspapeis. 

Members  of  a  Legislative 
Council  committee  say  the  mat¬ 
ter  will  be  brought  before  the 
1957  Legislature. 

The  newspaper  stories  brought 
many  statements  of  commenda¬ 
tion  from  sportsmen. 

• 

Stafford  to  Coach 
Prei^H  in  IndoncHia 

Greenville,  Mich. 

Dale  Stafford,  editor  and  pub¬ 
lisher  of  the  Greenville  Daily 
News,  has  accepted  an  assign¬ 
ment  to  provide  technical  as¬ 
sistance  to  the  newspapers  of 
the  Republic  of  Indonesia. 

His  services  will  be  sponsored 
by  the  .4sia  Foundation,  the 
Indonesian  Journalists  Associa¬ 
tion  and  the  Indonesian  Publish¬ 
ers  Association. 


China  Held 
Fine  Hotel 
For  Newsmen 

American  newsmen  accepting 
the  invitation  to  visit  Red 
China  were  to  be  quartered  in 
one  of  Peiping’s  superior  hotels, 
according  to  Reg  Leonard  of 
the  Melbourne  Herald. 

The  Austiialian  reporter,  who 
recently  made  an  extended  tour 
through  China,  wrote  this  week 
that  the  Communists  were  dis¬ 
appointed  by  the  official  United 
States  stand  against  alDwin-' 
newsmen  to  accept  visas.  (E&P, 
Aug.  25,  page  9.)  However, 
he  said,  the  Reds  were  making 
the  most  of  the  propaganda 
value  of  the  American’s  own 
bamboo  curtain. 

The  hotel  set  aside  for  the 
newsmen,  Mr.  Leonard  reported, 
was  one  several  grades  above 
that  usually  occupied  by  report¬ 
ers.  He  was  told  the  Americans 
would  have  been  shown  any¬ 
thing  they  wanted  to  see  with¬ 
in  the  time  limits  of  their  travel 
permits. 

Mr.  Leonard  doubted  that  the 
U.S.  reporters  would  have  been 
granted  an  interview  with  Mao 
Tse-tung,  the  chief  of  .state,  but 
he  believed  they  would  have  had 
a  shot  at  Premier  Chou  En-lai, 
with  no  questions  banned. 

• 

Reporters  Disclose 
Traffic  Ticket  Laxity 

Omaha,  Neb. 

Investigation  by  the  Omaha 
World-Herald  has  revealed  that 
the  presiding  judge  of  Omaha’s 
Municipal  Court  has  dismis.sed 
nearly  600  tiEiffic  tickets  in  an 
approximate  45-day  period. 

In  the  first  three  weeks  of 
August  alone,  the  court  docket 
showed  that  Judge  Patrick  W. 
O’Connor  dismissed  112  tickets 
without  holding  open  court  any¬ 
where  in  the  city. 

Judge  O’Connor  has  taken 
a  “no  comment”  stand. 

World-Herald  reporters  dis¬ 
covered  the  dismissals  included 
traffic  tickets  given  city  officials. 

1  Meeting,  27  Stories 

Plant  City,  Fla. 

The  Aug.  17  issue  of  the 
Plant  City  Courier  contained  27 
separate  stories  about  one  city 
commission  meeting.  Various 
subjects  covered  by  the  com¬ 
mission’s  action  were  written 
as  separate  news  articles  for 
easier  reading  and  better  un¬ 
derstanding. 
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IN  NORTHERN  CALIFORNIA  IT'S 
THE  SAN  FRANCISCO  EXAMINER... 


First  in  liriiilation  aiul  first  in  advcrtisinir, 

Tlic  l  Aainincr  is  Northern  ( 'alifornia’s  Newspaper  Nnniher  One 


Represented  b\  F^carst  Advertisinj;  Serviee,  Iiu..  Offices  in  all  principal  cities 


BOOKS  IN  REVIEW 


Early  Montana  Editing 
Was  Blunt  and  Rugged 

By  Prof.  Roscoe  EUard 


FRONTIER  EDITOR.  By  Daniel  W.  Whet¬ 
stone.  New  York:  Hastings  House,  Pub¬ 
lishers.  2S7  pp.  $4.50. 

There  was  Jack  Fergus,  edi¬ 
tor  of  the  Conrad  Observer.  It 
was  1909  in  frontier  Montana, 
and  no  weasel-worded  writer 
was  Mr.  Fergus.  He  would  have 
considered  any  issue  of  his  pa¬ 
per  not  worth  the  printing,  if 
it  neglected  to  denounce  Mose 
Pettijohn,  editor  of  the  nearby 
Shelby,  Montana,  Searchlight. 

Sometimes  Fergus  described 
Pettijohn  as  “a  sly,  snaky  hy- 
pocrit.”  Occasionally  the  Search¬ 
light  publisher  appeared  in  Ob¬ 
server  editorials  as  merely 
“wicked  and  depraved.”  In  a 
blistering  political  argument, 
however,  Fergus  could  turn  to 
alliteration,  describing  his  com¬ 
petitor  as  “a  cowardly,  creeping, 
contemptible  crocodile.” 

The  town  of  Shelby,  itself, 
Fergus  regarded  editorially  as 
a  swine  pasture,  the  habitation 
of  besotted  creatures  of  dark¬ 
ness,  a  town  that  God  forgot. 
Not  that  Fergus  used  quite  those 
words.  He  described  Shelby  in 
more  pungent  language,  seldom 
resorting  to  more  than  four 
letters  in  any  one  descriptive 
term. 

*  *  « 

Then  in  the  late  fall  of  1909, 
a  new  editor  announced  he 
would  start  a  paper  in  the  vill¬ 
age  of  Valier.  That  was  pretty 
close  to  Conrad,  and  Fergus 
thought  it  proper  to  bum  up 
the  newest  competitor  editori¬ 
ally.  Anyhow  it  gave  him  a  topic 


for  vitriolic  writing.  His  wel¬ 
come  started  out  this  way: 

“A  cocky  young  smarty 
named  Dewar  was  in  town  this 
week  and  gave  it  out  that  he 
was  shipping  a  printing  plant 
to  Valier,  the  little  settlement 
west  of  Conrad.  Valier  now  has 
a  hotel  filled  with  land  sharks, 
a  pack  of  painted  white  chippies 
and  a  number  of  girls  off  the 
Blackfeet  reservation  that  don’t 
need  to  paint,  a  blacksmith  shop 
and  a  tumble-down  shack  called 
a  railway  station  at  the  end  of 
what’s  kiddingly  called  the 
Montana  Western  Railway.  This 
young  pistol  is  in  for  some 
tough  going. 

“This  is  part  of  the  editorial 
enterprise  Daniel  Whetstone 
found  47  years  ago  when  he 
went  to  Montana  to  start  a 
weekly  newspaper.  He  had  set 
out  for  “anywhere  in  the  fron¬ 
tier  country  that  had  a  future 
and  was  more  exciting  than  the 
quiet  village  in  Minnesota” 
where  Whetstone  had  run  a  suc¬ 
cessful  weekly.  He  reminisces 
in  this  book  with  a  delightful 
understatement  that  cuts  clear 
vignettes  of  the  Americana  that 
was  Montana  nearly  50  years 
ago. 

Dan  Whetstone  tells  how  care¬ 
fully  he  sized  up  town  after 
town — with  the  advice  of  local 
bankers,  resident  editors,  land 
office  officials,  and  zealous 
chamber  of  commerce  orators. 
Finally  a  land  office  official 
convinced  him  that  Cut  Bank 
was  the  best  location.  Con¬ 
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vinced  him  with  unemotional 
figures  about  the  railroad,  lands 
opening  up,  and  about  business 
potentials — from  a  man  who 
had  no  ax  to  g^rind. 

Today  Mr.  Whetstone  owns 
the  Cut  Bank  Pioneer  Press. 
And  he’s  built  a  parallel  and 
successful  career  in  both  state 
and  national  politics.  For  the 
last  10  years  he  has  been  Re¬ 
publican  National  Committee¬ 
man  from  Montana.  He  started 
out  to  teach  school  but  decided 
it  was  too  monotonous.  So  he 
decided  on  the  newspaper  busi¬ 
ness. 

He  didn’t  think  newspapering 
was  unexciting,  but  he  thought 
his  village  in  Minnesota  was — 
with  too  little  future.  No  mat¬ 
ter  how  good  a  newspaper  you 
get  out,  you  can’t  make  money 
in  a  town  with  too  little  busi¬ 
ness. 

“Frontier  Editor”  modestly, 
wittily,  and  with  colorful  nar¬ 
rative  shows  how  carefully  and 
unromantically  must  an  editor 
judge  his  location  and  his  pos¬ 
sibilities.  He  can  be  an  optimist 
of  restraint  and  an  idealist  of 
acumen  and  practicality,  but  he 
must  have  his  business  feet  on 
the  ground,  no  matter  where 
his  high-held  journalistic  head 
is. 

This  is  not  only  good  writing 
of  the  blessedly  simple  news¬ 
paper  kind.  Mr.  Whetstone’s 
book  is  also  a  frontier  epic  of 
newspaper  building,  and  a  valid, 
pungent  chronicle  of  one  of 
America’s  last  frontiers. 

• 

Bassett  to  Work 
On  Nixon  Campaign 

Los  Angeles 

The  Republicans  are  taking 
James  Bassett  away  from  the 
city  desk  again. 

A  few  years  ago  Mr.  Bassett 
took  a  leave  of  absence  from 
the  Mirror-News  to  be  public 
relations  director  of  the  Repub¬ 
lican  National  Committee.  This 
time  he  will  direct  public  rela¬ 
tions  for  V’ice  President  Nixon’s 
campaign. 

• 

Executive  Changes 
On  Gary  Post-Tribune 

Gary,  Ind. 

H.  B.  Snyder,  acting  pub¬ 
lisher  for  several  years,  has 
been  elected  publisher  of  the 
Post-Tribune.  He  will  have 
the  combined  title  of  editor- 
publisher.  He  is  also  president 
of  the  Gary  Printing  &  Pub¬ 
lishing  Co. 

J.  R.  Snyder,  publisher  since 
March,  1910,  has  been  named 
chairman  of  the  board  and  first 
vicepresident. 

EDITORS  PUE 


Ike  at  Washington 
In  Detailed  Roundup 

EISENHOWER:  THE  INSIDE  STORY.  R, 
Robert  J.  Donovan.  New  York:  Harper  ani 
Brothers.  423  pp.  $4.95. 

When  the  Cabinet  met  six 
days  after  the  President’s  heart 
attack  with  the  President  1551 
miles  away  in  Denver,  it  was 
decided  that  government  affairs 
should  be  carried  on  with  dis¬ 
patch — “within  the  framework 
of  policies  already  established 
by  Mr.  Eisenhower.”  There  was 
to  be  no  logjam  awaiting  his  re¬ 
turn.  Important  measures  were 
to  be  channeled  through  the 
Cabinet. 

Reports  were  heard  on  the 
problems  of  foreign  and  domes¬ 
tic  affairs.  The  Vice-President 
reserved  for  Mr.  Eisenhower’s 
future  decision  any  establish¬ 
ment  of  important  new  policies. 

Robert  J.  Donovan  records 
every  detail  of  that  historic 
meeting.  In  his  frank,  excellently 
reported,  and  tightly  written 
book,  he  also  fills  in  details  of 
what  the  President  ordered  for 
meeting  the  threatened  reces¬ 
sion,  and  what  lay  behind  his 
decision  to  settle  for  a  divided 
Indo-China.  We  find  here  the 
full  account  of  Ike’s  “policy  of 
patience”  in  the  McCarthy  show 
down — and  of  what  happened  in 
the  White  House  on  the  night 
of  Stalin’s  stroke.  And  indeed, 
a  pretty  full  and  human  picture 
of  the  Eisenhower  administra¬ 
tion. 

Mr.  Donovan,  a  Washington 
correspondent  for  the  New  York 
Herald  Tribune  since  1940,  had 
access  to  Cabinet  officers  addi¬ 
tional  key  men,  and  other  sour¬ 
ces.  He  has  much  candid  ma¬ 
terial.  In  reporting  the  Presi¬ 
dent’s  refusal  to  reply  to  Sena¬ 
tor  McCarthy  by  name  because 
he  believed  he  “should  not  at¬ 
tack  any  individual.”  Mr.  Don¬ 
ovan  quotes  Mr.  Eisenhower  in 
rejecting  an  aid-prepared  state¬ 
ment  rebuffing  McCarthy.  The 
President  banged  his  hand  on  the 
table  and  declared: 

“I  will  not  get  in  the  gutter 
with  that  guy.” 

Books  Received 

CALEB,  MY  SON.  A  novel 
by  Lucy  Daniels.  New  York: 
J.  B.  Lippincott  Co.  125  pp- 
$2.75.  An  extraordinary  first 
novel  by  the  22-year-old 
daughter  of  Jonathan  Daniels, 
editor  of  the  Raleigh  (N.C.) 
News  and  Obsei-ver.  It  is  time¬ 
ly  in  its  Southern  segregation 
theme. 

\V.4KE  I  P  THE  ECHOES.  From  tho  Spoftl 
P««es  of  the  No*  Y'ork  Herilil  Triha*. 
EiUted  by  Bob  Cooke.  New  Y'ork:  575 
.Madison,  Hanover  House.  251  pp.  $3.50. 
More  tban  100  sports  stories,  from  tJrinl- 
land  Riee  and  Heywood  Broun  througb  Rd 
Smith — from  1919  tbrougb  1955. 
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The  only  way  to  secure 
FULL  KNOWLEDGE 
of  local,  national  and 
international  news  is  to 


READ  ALL  ABOUT  IT 
EVERY  DAY 

IN  YOUR  FAVORITE  NEWSPAPER! 


worth  remembering  — 

In  NEWSPAPERS  the  reader 
WELCOMES  ADVERTISING 


Newspapers  alone  perform  this  invaluable 
service  for  the  people  of  America, 
which  is  no  doubt  WHY 
the  people  of  America  every  day  BUY 
over  56  Million  newspapers. 


TODAY,  MORE  PEOPLE  ARE 
BUYING  MORE  NEWSPAPERS 
THAN  EVER  BEFORE  IN  THE 
HISTORY  OF  AMERICA. 


Moloney,  Regan  &  Schmitt 

Herbert  W.  Moloney,  President 
Newspaper  Representatives  Since  1900 
Representing  Newspapers  only 
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CIKCULATION 


Papers  Promote  ABC 
As  Advertising  Aid 


More  than  1,0C0  newspaper 
members  of  the  Audit  Bureau 
of  Circulations  will  participate 
in  the  Bureau’s  October  “A.B.C. 
Month”  program. 

The  “A.B.C.  Month”  program 
is  an  educational  campaign  car¬ 
ried  out  by  the  Bureau’s  pub¬ 
lisher  members  in  an  effort  to 
explain  the  significance  and 
benefits  of  audited  circulation 
to  advertisers  and  adverti.sing 
agencies. 

This  year’s  “A.B.C.  Month” 
will  be  carried  out  through 
editorials,  display  adverti.se- 
ments,  news  stories,  sales  con¬ 
tacts,  and  direct  mail. 

The  Bureau  has  supplied  each 
of  its  newspaper  members  with 
a  special  promotions  kit,  con¬ 
taining  suggestions  for  partici¬ 
pation.  Of  major  interest  is  a 
series  of  six  display  advertise¬ 
ments,  available  to  participating 
newspapers  in  matrix  or  etch 
proof  form. 

Helping  Advertisers 

The  display  advertisements 
are  based  on  the  theme,  “How 
This  Newspaper  Helps  Adver¬ 
tisers,”  each  dealing  with  a 
different  pha.se  of  the  newspa¬ 
per’s  service  to  advertisers,  and 
each  tieing  back  to  the  basic 
theme  of  the  month-long  cam¬ 
paign,  “A.B.C.,  Measure  of 
Service  .  .  .  Mark  of  Integrity.” 
The  ad  copy  is  directed  es¬ 
pecially  to  advertisers  located 
within  the  paper’s  market. 

Also  included  in  the  special 
kit  of  suggestions  are  three 
envelope  enclosures,  one  of 
which  is  titled,  “Helping  You 
Do  a  Better  Job,”  and  which 
expands  on  the  theme  of  the 
display  advertisements. 


BOOST  CIRCULATION  . . . 

WITH 


WRiri  FOR 
•  •mtfptr  and  PRices 


J- 


A  DIVISION  OF 
STEEL  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 


The  kit  also  includes  4  and  8 
inch  decals  of  the  Bureau’s 
insigne  for  use  in  displays  or 
on  windows  or  trucks;  sug¬ 
gested  editorial  copy  that  ties 
in  with  the  National  Newspa¬ 
per  Week  theme;  and  a  folder 
describing  the  Bureau’s  film, 
“Now  We  Know'.” 

9.'>0  Papers  Respond 

The  “A.B.C.  Month”  cam¬ 
paign  which  was  originated  in 
1952  has  caught  on  with  the 
Bureau’s  publisher  members. 
Last  year,  more  than  950  news¬ 
papers  responded  to  the  Bu¬ 
reau’s  offer  of  promotional  ma¬ 
terials.  Already  this  year,  sev¬ 
eral  hundred  of  the  Bureau’s 
periodical  members  have  al¬ 
ready  announced  their  plans 
to  participate  in  October. 

• 

Trips  to  Europe 
Prizes  for  Carriers 

Reading,  Pa. 

Five  newspaper  cinie  s  of 
the  Reading  Times  and  Reading 
Ecugle  will  win  14-day  trips  to 
Europe  in  a  contest  announced 
by  Joseph  A.  Abey,  circulation 
manager. 

The  contest  will  have  each  boy 
trying  to  obtain  the  most  new 
subscribers  in  his  district  be¬ 
fore  Feb.  11.  The  top  boys  in 
each  of  the  13  circulation  dis¬ 
tricts  will  be  eligible  for  trips 
to  Europe  next  June  or  to 
Bermuda  next  July.  The  five 
boys  who  obtained  the  most  in¬ 
creases  will  receive  the  Euro¬ 
pean  trips  while  the  eight  re¬ 
maining  boys  go  to  Bermuda. 

The  contest  was  outlined  to 
approximately  1,000  carriers. 


Circulation  -Builders 

Th«tt  popular 
"Vtnding  loi- 
•t"  for  news- 
p<ptrs  maht  it 
p  o  >  t  i  b  I  •  lor 
ptople  in  a 
hurry  to  gat 
thair  papar,  at 
points  whara 
distribution  is 
missing. 

Coin  droppad  in  .  .  .  papar  with¬ 
drawn  aasily.  Prica  indicatad. 
Waathar-rasistant.  Now  widaly  usad, 
with  suceass.  Sand  for  complain 
data. 

TheNEWS  VENDOR 

.Milwaiikra  .Matal  Troilurta  Co. 
1*3*  N.  Palinar  St. 
.Mnss-wiikaa  12,  IViaconkin 


Central  Stale  CMs 
To  Meet  in  Peoria 

Peoria,  Hi. 

The  Peoria  Journal  Star  will 
be  hosts  to  the  fall  meeting  of 
the  Central  States  Circulation 
Managers  Association  at  the 
Pere  Marquette  Hotel,  Sept. 
16-18. 

Highlights  of  the  program 
being  arranged  by  Ivan  G. 
Sundberg,  St.  Paul  (Minn.) 
Dispatch  and  Pioneer  Press,  in¬ 
clude  a  Monday  morning  break¬ 
fast  roundtable  discussion,  with 
ICMA  President  W’alter  Arnoff, 
Detroit  (Mich.)  Times,  address¬ 
ing  the  Monday  morning  gene¬ 
ral  assembly.  Other  speakeis 
will  include: 

Robert  Bauer,  Muscatine 
(Iowa)  Journal  &  News-Trib¬ 
une;  C.  K.  Jefferson,  Des 
Moines  (Iowa)  Registt^r  and 
Tribune;  and  Ray  Houk,  In¬ 
dianapolis  (Ind.)  Star  and 
News.  A  panel  of  “experts”  will 
answer  circulation  questions  at 
the  Tuesday  .session.  Panel 
members  are  Robert  Taylor, 
Flint  (Mich.)  Journal,  M.  E. 
Fisher,  Minneapolis  (Minn.) 
Star  and  Tribune,  and  Edward 
Keefe,  LaCrosse  (Wis.)  Trib¬ 
une  and  Leader-Press. 

• 

Bible  Edilttrial 
Award  Announced 

The  Laymen’s  National  Com¬ 
mittee,  Inc.,  the  all-faiths  or¬ 
ganization  which  sponsors  Na¬ 
tional  Bible  Week  in  October, 
announces  the  second  annual 
Editorial  Award,  open  to  news¬ 
paper  editorial  writers  of  all 
faiths.  Writers  are  invited  to  do 
a  600-word  piece,  based  on  the 
1956  National  Bible  Week 
theme:  “The  Bible  —  Timeless 
and  Eternal,”  Oct.  8-21. 

Copies  must  be  mailed  to  “The 
Judges”  care  of  the  I^aymen’s 
National  Committee,  Hotel  Man¬ 
ger  Vanderbilt,  New  York  City, 
by  Nov.  1. 

• 

Ed  Mason  Retires 
From  lo\va  Faculty 

Iowa  City,  Iowa 

Edward  F.  Mason,  for  26 
years  a  member  of  the  State 
University  of  Iowa  School  of 
Journalism  faculty,  has  retired 
from  full-time  teaching.  He  and 
Mrs.  Mason  are  on  an  extended 
tour  of  Europe.  He  plans  to  re- 
tuJTi  to  part-time  teaching  next 
year. 

He  will  be  succeeded  as  head 
of  pictorial  journalism  at  SUl 
by  William  R.  Hazard,  former 
lecturer  at  the  University  of 
Wisconsin  and  staffer  on  the 
Milwaukee  Journal. 


Public  Offered 
City  Plans 
In  Booklet 

Bloo.mington,  Ill. 

The  Pantagraph  has  pub- 
lished  what  publisher  Loring 
.Merwin  (presently  chairman  of 
the  Bloomington  Planning  Com¬ 
mission),  calls  the  “poor  man’s 
edition  of  the  City  Plan.” 

It  is  entitled  “A  Pictorial 
Summary  of  the  Bloomington 
City  Plan”  and  is  a  collection 
of  the  15  special  City  Plan  sec¬ 
tions  which  appeared  in  the 
Pantagraph  in  tabloid  form.  The 
official  City  Plan  .sells  for  $5 
and  the  bound  tabloids  which 
sell  for  a  dollar  provide  the 
same  essential  information  in  a 
more  readable  form — and  with 
pictures! 

A  Civic  Promotion 

This  “Pictorial  Summary”  is 
the  culmination  of  one  of  the 
largest  civic  promotions  the 
Pantagraph  has  ever  under¬ 
taken.  In  terms  of  community 
support  it  is  undoubtedly  the 
largest  because  over  5,000  inches 
of  space  was  paid  for  by  inter¬ 
ested  Bloomington  businesses 
and  individuals. 

In  appreciation  of  financial 
assistance  given  by  so  many, 
the  Pantagraph  distributed  2()0 
complimentary  copies  to  mem¬ 
bers  of  the  Plan  Commission, 
the  Advisory  Council  to  the 
Commission  and  to  the  members 
of  the  Public  Information  Com¬ 
mittee  who  underwrote  the  cost 
of  publication  of  the  original 
newspaper  sections. 

Bloomington-Normal  school* 
and  colleges  will  receive  315 
free  copies  for  use  in  the  study 
of  civic  affairs.  The  remaining 
copies  were  put  on  sale  for  $1. 

Davis  U.  Merwin  of  the  Pan¬ 
tagraph  staff  did  the  writing 
and  editing  for  the  full  series. 

Copies  of  the  Bound  City 
Plan  booklets  were  made  avail¬ 
able  at  several  downtown  news¬ 
stands  in  Bloomington,  as  well 
as  at  the  Pantagraph  office.  .X 
few  copies  of  the  bound  City 
Plan  are  available  to  any  news¬ 
paper  interested  in  city  plan¬ 
ning. 

• 

Anniversary  Eclition 

Scranton,  Pa. 

The  Scranton  Tribune  cele¬ 
brated  its  lOOth  anniversary  on 
.■\ug.  15  with  a  special  edition. 
Features  included  a  letter  from 
President  Eisenhower  and  a 
page  ad  from  the  Scranton 
Times,  the  other  daily  news¬ 
paper  in  Scranton. 
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Wcstcrti  Electric 


His  work  is  the 
talk  of  the  town 


Telephone  talk,  that  is!  For  Joseph  Rouse 
installs  Bell  central  office  switching  equipment 
made  in  our  factories.  He’s  shown  here  doing 
just  that . . .  helping  to  bring  more  dial  telephotie 
service  to  Thomasville,  Ga. 


It  could  easily  be  your  community.  For,  last  year 
alone,  our  1  7,()()0-man  installation  organization 
worked  on  45,000  separate  jobs  in  over  6,500 
cities  and  towns  doing  such  work  as  making 
additions,  modifying  equipment  and  changing 
manual  switching  equipment  to  dial  service. 


Installation  of  central  office  equipment  is  one 
more  way  Western  Electric  people  help  your 
local  Bell  telephone  company  provide  your  town 
with  g(Kxl,  dependable  telephone  serv-ice. 
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Make  or  Break  Plan 
Changes  Entire  City 


By  (Campbell  Watson 

Alameda,  Calif. 

A  small  newspaper’s  big 
“make  or  break”  program 
launched  two  years  ago  is 
paying  impressive  dividends  to 
this  small,  water-encircled  city. 

Greatest  of  the  payments  is 
the  development  of  a  va.st  new 
area.  This  move,  just  begun, 
will  create  homes,  apartments, 
shops  and  beauty  spots  in  the 
San  Francisco  Bay  tidelands. 

This  South  Shore  develop¬ 
ment  involves  the  filling  of  384 
acres.  It  is  expected  to  boost 
.\lame<la’s  population  by  15,000. 
An  additional  project  is  on  the 
planning  boards  for  880  acres 
on  adjacent  Bay  Farm  Island, 
also  in  the  city  limits. 

‘Year  of  Decision’ 

These  developing  projects 
cap  a  series  of  improvements 
accomplished  since  the  Ala¬ 
meda  Times-Star,  circulation 
slightly  under  10,000,  began  its 
drastic  campaigning  early  in 
1954.  Story  after  story  carried 
then  bore  the  line:  “Year  of 
Decision.” 

“Today  we  have  every  reason 
to  believe  we  have  an  economic 
future  unimagined  before,” 
enthused  G.  B.  Thrall,  manag¬ 
ing  editor  and  editor  of  the 
editorial  page,  as  he  outlined 
the  steps  taken,  the  missions  ac¬ 
complished  and  the  goals  yet  to 
be  achieved. 

But  when  the  campaign 
broke,  “the  beef  was  on,”  Mr. 
Thrall  reports.  One  group  of 
merchants  even  tried  a  short¬ 
lived  boycott. 

Credit  for  the  campaigning 
that  has  aroused  this  city  of 
74,000  which  is  .separated  only 
by  an  estuaiy  from,  Oakland 


goes  to  William  G.  W’erner,  pub¬ 
lisher,  the  editor  declares. 

“When  Bill  Werner  came 
here  after  selling  the  Gilroy 
Dispatch,  he  told  me  he  was 
going  to  strike  in  a  big  way 
as  soon  as  he  had  the  feel  of 
the  town,”  the  editor  recalled. 

Basis  of  Program 
“Under  his  policy,  we  have 
always  tried  to  give  the  pub¬ 
lic  the  entire  story.  In  doing 
this,  we  have  ended  the  city’s 
do-nothing  now  attitude,”  Mr. 
Thrall  told  Editor  &  PUBLISHER. 

The  complete  story  broke 
with  a  series  of  reports  con¬ 
trasting  conditions  in  Alameda 
with  those  in  progressive  com¬ 
munities.  This  series  covered 
every  phase  of  Alameda  life, 
from  signs  and  parking  to 
buildings  and  street  lighting. 

“The  stories  brought  storms 
of  wrath  upon  us,”  the  editor 
reported.  These  came  from  all 
directions,  as  the  newspaper 
series  scored  Federal  govern¬ 
ment  encroachments,  protested 
old  buildings  that  had  come  to 
be  regarded  affectionately  as 
landmarks,  and  urged  new  rec¬ 
reation  facilities. 

Factual  Replies 
The  South  Shore  area  pro¬ 
tested  vehemently  against 
change,  and  the  T-S  replied 
with  photos  of  debris-laden 
beaches  and  with  comment  on 
the  “rusting  waterfront.” 

City  Hall  protested.  The  T-S 
replied  with  photos  of  auto 
parking  conditions  here  and 
elsewhere,  praised  firemen  for 
their  record  despite  ancient 
housing  on  poor  traffic  thor¬ 
oughfares,  and  compared  Ala¬ 
meda’s  early-day  city  hall  with 
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modern  municipal  buildings  in 
nearby  cities. 

The  Chamber  of  Commerce 
stormed,  but  the  T-S  pointed  to 
the  need  of  new  housing,  and 
industrial  area  development, 
and  general  cleanup  of  clut¬ 
tered  areas. 

The  Tally  Card 

Here’s  part  of  the  score  sheet 
as  provided  by  Mr.  Thrall: 

Areas  of  swamp  and  mud  and 
houseboats  are  gone;  an  audi¬ 
torium  has  been  built;  a  mu¬ 
nicipal  swimming  pool  has  been 
provided — “we  found  a  fund 
for  that  purpose  had  been  be¬ 
queathed  to  the  city  and  set 
aside  for  so  long  it  had  been 
forgotten.” 

Phone  and  electric  wires  have 
gone  underground — “our  photos 
showed  as  many  as  eight  cross¬ 
ties  to  a  pole.”  A  recreation 
center  knowm  as  “Tiny  Tot 
Land”  has  been  provided.  An 
82-year  old  building  shown  in 
the  T-S  is  now  being  replaced 
by  a  modern  structure. 

Streets  have  been  improved. 
Signs  marking  a  rail  line  no 
longer  existent  have  been  re¬ 
moved.  A  new  golf  course,  fi¬ 
nanced  by  profits  from  the  old 
municipal  links,  is  now  in  use. 

New  Council  Named 

In  the  course  of  these  events, 
a  new  city  council  composed  of 
progressives  has  been  elected, 
Mr.  Thrall  reports.  There’s  a 
new  fire  hou.se.  Police  quarters 
and  a  new  city  hall  are  among 
matters  on  the  “yet  to  do” 
schedule. 

The  major  projects  which 
have  resulted  are  the  establish¬ 
ment  of  an  industrial  park  for 
new  industry — “though  ’twas 
said  we  had  no  room  for  new 
industry”  —  and  the  two  new 
centers. 

The  South  Shore  and  Bay 
Farm  Island  plans  call  for  two 
distinct  new  communities.  The 
site  for  the  latter  is  880  acres. 
Combined,  the  results  call  for 
3,310  homes,  1,364  apartments 
and  two  new  business  areas. 

The  Bay  Farm  site  was 
“saved”  from  absorption  into 
an  Oakland  Airport  expansion 
program  by  the  newspaper’s 
advance  discovery  of  the  move, 
Mr.  Thrall  explained. 

Mr.  Werner,  principal  T-S 
owner,  came  up  on  the  mechani¬ 
cal  side  and  advanced  to  me¬ 
chanical  superintendent  of  the 
Richmond  (Calif.)  Independent 
before  buying  the  Gilroy  news¬ 
paper. 

Associated  with  him  in  the 
ownership  as  well  as  the  oper¬ 
ation  are  Jo.seph  Luczak,  busi¬ 
ness  manager,  and  Mr.  Thrall, 
a  one-time  San  Francisco  Exam¬ 
iner  police  reporter  who  joined 
the  T-S  in  1948  as  city  editor. 


New  Daily 
For  Capital 
Of  Illinois 

Springfield,  in. 

The  Citizens  Tribune,  Spring, 
field  weekly  newspaper  the  past 
20  years,  will  become  a  daily 
late  in  September,  J.  R.  Fitz¬ 
patrick,  publisher,  announced 
here. 

Mr.  Fitzpatrick  said  the  new 
paper  will  be  published  six 
afternoons  a  week.  It  will  be 
politically  independent. 

The  new  state  capital  daily 
will  have  the  Associated  Press 
wire  service  and  Photofax  pic¬ 
tures. 

Group  Interested 

Springfield  has  two  other 
newspapers,  the  afternoon 
State  Register  and  the  morning 
Illinois  State  Journal,  both  pub¬ 
lished  by  the  Copley  Press.  The 
Journal  and  Register  publish  a 
combined  Sunday  edition. 

Mr.  Fitzpatrick  gave  the  de¬ 
tails  of  the  new  daily  in  the 
following  statement: 

“Preparations  for  the  conver¬ 
sion  and  establishment  of  the 
new  Springfield  Citizens  Trib¬ 
une  have  been  underway  for  two 
and  a  half  years. 

“The  new  daily  new.spaper 
will  definitely  not  be  a  one-man 
operation.  A  substantial  group 
of  Springfield  civic  leaders  will 
be  associated  with  us. 

“Our  publication  will  broaden 
out  and  serve  all  of  Springfield, 
its  fringe  areas  and  suburbs, 
and  all  of  Sangamon  county. 

Entirely  New  “Dress" 

“The  new  daily  will  have  an 
entirely  new  “dress” — lighter, 
easier  to  read  type,  and  a  com¬ 
pletely  modem  format. 

“This  momentous  decision 
carries  terrific  responsibilities. 
Of  these  responsibilities  we  are 
fully  conscious.  Yet,  we  have 
become  aware  that  this  commu¬ 
nity  is  clamoring  for  a  com¬ 
peting  newspaper.  Our  decision 
was  based  on  the  constant  urg¬ 
ing  of  local  individuals  from  all 
walks  of  life.  We  sincerely  be¬ 
lieve  that  our  city,  and  its  peo¬ 
ple,  have  much  to  gain  ulti¬ 
mately  from  this  decision  to 
expand  our  operation.” 

The  publisher  requested  that 
everyone  be  patient  and  toler¬ 
ant  while  the  new  afternoon 
newspaper  is  in  its  formative 
stages.  “It  is  an  arduous  under¬ 
taking,”  he  said.  “Under  no  cir¬ 
cumstances  would  such  a  bold 
move  be  an  easy  one.  It  may  be 
more  difficult  in  Springfield  than 
in  many  other  places,”  he 
added. 
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DIESEL  AND  GAS 

TURBINE  LOCOMOTIVE  .  .  .  REPAIRS  .  .  .  $25,076,226.23 
STEAM  LOCOMOTIVE  .  .  .  REPAIRS  .  .  .  4,387,612.44 


TOTAL  .  .  .  $29,463,838.67 

(From  the  Union  Pacific  1955  Annual  Report) 


Yes,  my  friend,  that  healthy  repair  bill  of  almost  29^  million 
looks  pretty  big  when  stacked  up  against  a  repair  bill  on  the 
family  car. 

No  real  comparison,  of  course.  But  the  point  is  that  you  realize 
the  importance  of  keeping  your  car,  or  any  other  piece  of 
machinery,  in  good  working  condition. 

It  goes  back  to  the  old  saying  stitch  in  time  saves  nine.’* 
As  a  preventive  measure  our  power  units  are  periodically 
' 'shopped,”  as  we  call  it,  to  make  sure  that  they  are  always 
in  first  class  operating  condition.  It’s  just  good  business,  eco¬ 
nomically  sound. 

As  a  result.  Union  Pacific  has  an  enviable  record  for  main¬ 
taining  passenger  train  schedules,  and  for  prompt  delivery  of 
freight  shipments  placed  in  its  care. 


UNION  PACIFIC  RAILROAD 

Omaha  2,  Nebraska 
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We  told  you  so! 

82  replies  for 


SITUATIONS  WANTED 


Editoriai 


News  KDITOR— Tested,  proven  abil¬ 
ity  to  develop  blanket  city,  area  rov« 
erase  with  minimum  staff.  Firm  belief 
lo<'al  news  and  feature#  are  only  ex- 
ruH<>  y^r  competi^e  daily  under 
lS,OO^^ir«piat^u^fepQa^of  concrete 

h  vear#a<mlenlmentin  writing,  editing, 
desisn,  photography.  Imagination  with 
accuracy.  Under  30,  married,  decree. 
Samples.  Box  3145,  Editor  A  Publisher. 


YOUNG 


SPORTS- 
Anxious  to 
l^d  experience. 
3148.  Edi- 


NEOPHYTE  NEWSMAN,  i 
(Wor  Pub|^her. 


no  habits  to 
vet,  free 
Box  3149, 


CITY  EDI7*OR  hitrhly  competitive  area, 

7  years  on  S  small-medium  dailies,  B.A. 
[sm.  other  ^joj^alism  iMCk- 
for  self, 
38.  capable, 
leamlns.  Prefer  West. 
Box  3239,  Editfvr  A  Publisher. 

,  EOITOR-REPORTER-PHOTOT,  —  Mis¬ 
souri  irrad :  4  years  mi^Mid-West.  West- 

Box  '32O8, 

hklito^ A  Publisher. 

EDITOR  WRITER 

Tiiouflttful,  hard^oi  kinsr,  able.  AvaiU 
•«b«e  In  dally  in  Caro- 

1  in  a  0/  2203.  Mitor  A 

EDUCATION  REPORTER.  33,  Ha^  ) 
MA  in  journalism.  Tautrht  hltrh  school 

2  years;  2  years  in  collesre  administra¬ 
tion  and  publicity;  4  years  on  news¬ 
papers.  (^11  Bill  Gibbon,  Bowlinr 
(»reen,  Ohio. 


EXTREMELY  CAPABLE  editorial  ex- 
ecutive.  national  reputation,  after  fnjs- 
tratintr  year  in  public  relations,  seeks 
.to  first  tove>^  l^itor,  manafrinir 
~>ui>erb  pro- 
^  character 

refe^WFel.  lEaftinatlve,  mature,  dy- 
Can  sifcrk  paper,  assume  exact- 
ine  responsibilities.  Personable  com¬ 
munity  leader.  Good  health.  Salary 
0!>en.  Box  3214,  Editor  A  Publisher. 

hYlRMKR  LARGE-CTTY  reporter,  city 
editor  8000  daily,  iu^  out  of  Army 
'^eel^A^^litical,  rcn^l^t  je;>oitinir,  larce 
city/^atcj _ _ 

ional  Reln- 
^  riahf  paticr. 

job  and  salary.  Box  3218,  Editor 
Publisher. 

HARDWORKING  REPORTER.  30. 
married.  8  years  experience.  BA  and 
MA  deirrees,  wants  Rovemment  news 
*oh  on  Inrse  daily.  R.  S.  Johnston, 
P3iri.  Stadium  Terrace,  Otamidain. 
Illinois. 

IS  THERE  a  Ip'c.  Atlantic  coast  non- 
metropolitan  daily  atteresfed  In  a 
editor  '^llh^he  enerey  and 
intain 
Out- 

Box  3240.  Editor  A 

Ptihlisher. 


J-GRAD,  years,  as  copy  editor, 

.  extension  cg^Ke  writer  wants 
Cal^foxnia.  i^ilA'fl  50  miles 
on  news- 
^feran.  late 
photoRraphy  knowl- 
Have  done  freelancinr.  Write 


edjre. 


to  Box  3212,  Editor  A  Publisher. 


12  ads ...  ! 

Proof  that 
situation 
ads  in  E&P 
get  results! 

Here's  a  column  of  "Sit-  ! 

uafions  Wanted"  class!-  | 

8ed  ads  selected  at  ran-  j 

dom,  and  reprinted  in  | 

the  exact  order  of  ap¬ 
pearance,  from  the  Au¬ 
gust  4,  1956  issue  of 
EDITOR  &  PUBLISHER. 

Twelve  of  the  fourteen 
ads  carried  E&P  box  { 

numbers.  On  August  21 
the  dozen  ads  had  re¬ 
ceived  82  REPLIESI  (Of 
course,  there  will  un¬ 
doubtedly  be  more  to 
come,  tool) 

Let  that  be  a  lesson  to 
you.  If  you're  looking  for 
a  pb,  seeking  a  change, 
just  remember  there's  an 
EASY  way  that  really  ' 

gets  RESULTS!  I 

It’s  E&P 
Classified  Ads 
First  for 
Finding  a  Job! 

Editor  &  Publisher  i 

1475  Broadway.  N.  Y.  36,  N.  Y.  ! 

Phone  BRyant  9-3052  I 


Section  Fetes 
500th  Year  of 
Print  Progress 

A  special  newspaper  supple¬ 
ment,  prepared  by  the  National 
Committee  for  Commemora¬ 
tion  of  500  Years  of  Progress 
through  Printing,  is  being 
mailed  this  week  without  cost 
to  every  daily  newspaper  in 
the  U.S.  for  suggested  use  dur¬ 
ing  National  Newspaper  Week, 
Oct.  1-8. 

The  supplement,  consisting  of 
four  pages  of  illustration  and 
editorial  matter,  is  aimed  at 
securi''g  broad  newspaper  co¬ 
operation  in  a  nation-wide  com¬ 
memoration  of  the  completion 
of  the  42-line  Gutenberg  Bible 
in  1456,  marking  the  500th  an¬ 
niversary  of  the  origin  of  print¬ 
ing. 

Contents 

Content  of  the  supplement 
includes  stories  and  pictures 
covering  virtually  every  phase 
of  the  graphic  arts  inrlustry 
and  its  contributions  to  Ameri¬ 
ca’s  growth  and  prosperity.  The 
role  played  by  newspapers  is 
given  special  emphasis. 

Among  features  included  is 
an  open  letter  from  President 
Eisenhower,  stressing  the  im¬ 
portance  of  printing  to  civiliza¬ 
tion  and  to  the  American  way 
of  life. 

Mats  of  all  picture  material 
in  the  supplement,  and  mats  of 
advertising  logos  contained  in 
a  jacket  accompanying  the  sup¬ 
plement,  are  bring  made  avail¬ 
able  by  the  committee  at  no 
cost  to  those  newspapers  wish¬ 
ing  to  participate  in  the  ob¬ 
servance  of  this  5C0th  anni¬ 
versary. 

Metro  Associated  Services, 
Inc.,  New  York,  in  addition  to 
handling  the  mailing  of  the  sup¬ 
plements,  will  service  requests 
for  mats. 

Sponsoring  Committee 

The  sponsoring  committee  is 
headed  hy  Milton  J.  Gage-, 
president,  American  Type 
Founders  Co.,  Inc.  Others  on 
the  committee  include:  William 
Dwight,  president,  American 
Newspaper  Publishers  Associa¬ 
tion,  .^NPA;  Robert  D.  Hol¬ 
brook,  chairman  of  the  board, 
American  Association  of  .Ad¬ 
vertising  Agencies;  David  L. 
Luke,  Jr.,  president,  American 
Paper  and  Pulp  As.sociation, 
and  George  Meany,  president 
AFI.-CIO. 

A  special  graphic  arts  divi¬ 
sion  of  the  committee  includes: 
Walter  T.  Armstrong,  Sr., 
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president.  Advertising  Typog- 
raphers  Association;  Harold  R. 
Dantuma,  president,  Interna¬ 
tional  Typographic  Composition 
.Association;  Rex  G.  Howard, 
president,  National  Association 
of  Photo  Lithographers;  J.  R. 
Jackman,  president.  Printing 
Industry  of  America,  Inc.;  Carl 
N.  Reed,  president,  Liihogra- 
phers  National  Association;  R. 
C.  Walker,  pre.sident,  .American 
Photo  Engravers  Association 
and  George  Wise,  president,  Na¬ 
tional  Association  of  Printing 
House  Craftsmen,  Inc. 

• 

‘Lousy’  Reporter 
Beaten  by  Hoodliiiiis 

Lorain,  Ohio 

.A  Lorain  Journal  reporter, 
Jack  l.aVriha,  41,  was  beaten 
by  hoodlums  linked  to  Ixirain 
County’s  pinball  racket.  Police 
arrested  four  men  in  connection 
with  the  case.  On  their  pleas  of 
innocent  to  assault  and  battery 
charges,  a  hearing  was  set  for 
Sept.  27. 

The  reporter  was  attacked  in 
downtown  Ixirain  by  five  men 
after  he  had  written  a  series 
of  stories  for  his  newspaper  ex¬ 
posing  pinball  operations  in  the 
county.  The  veteran  newspaper¬ 
man,  who  suffered  injuries  to 
his  shoulder  and  neck,  broke 
away  from  his  attackers  and 
police  were  called. 

Mr.  LaVriha  .said  the  men 
kept  referr-ng  to  his  “lousy  re¬ 
porting”  on  pinhalls  and  said 
that  he  was  “giving  us  a  lot  of 
trouble  in  the  Journal.’’ 

• 

20,000  Spcclalurs 
.4t  TV’il  Horse  Show 

Some  20,000  spectators  were 
treated  to  thrilling  exhibitions 
of  amateur  horsemanship  .Aue. 
24-2")  at  the  eighth  annual  Chi¬ 
cago  Sun-Tinu s  Horse  Show. 

The  two-day  event  was  the 
biggest  in  the  history  of  the 
Sun-Times  promotion,  attracting 
a  record  high  of  7.31  entries. 
Riders  from  6  to  60  competed 
for  trophy  and  ribbon  prizes  at 
the  Lincoln  Park  arena,  situated 
on  Chicago’s  lakefront. 

S6.5()  2-Yrar  Hikf* 

Albany,  N.  Y. 

.Agreement  has  been  reached 
between  the  Newsnaner  Guild 
of  Albany  and  the  Knickerbock¬ 
er  \ewe  management  on  a  now 
two-year  contract,  providing  for 
a  $4  raise  in  the  top  minimums 
the  first  year,  and  an  auto¬ 
matic  $2.50  raise  May  1,  1057, 
in  the  same  wage  bracket.  The 
old  contract  expired  May  1,  but 
was  in  force  while  negotiations 
were  in  progress.  The  raise  will 
be  retro:^ctive  to  May  1. 

LISHER  for  Soptemher  1,  1936 
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Tunnel  to  Outer  Space 


World's  most  powerful  wind  tunnel,  lashing  to¬ 
morrow's  spacecraft  with  winds  many  times  the 
speed  of  sound  .  . . 

World's  largest  outdoor  turbine,  producingelectricity 
for  Atomic  Energy  Works  at  Paducah,  Kentucky  . . . 

World's  most  completely  automated  plant,  manu¬ 
facturing  automobile  engines  .  .  . 

First  successful  diamond-making  machine,  with 
pressures  up  to  1 ,500,(XX)  pounds  per  square  inch  . . . 

These  newchallenges  to  man's  lubrication  know-how 


all  have  this  one  thing  in  common,  socony  mobil's 
master  touch  in  oil.  It  guards  one  of  every  six  indus¬ 
trial  wheels  turning  in  the  Free  World,  including 
more  than  half  of  all  the  big  turbines  (5,000  kilo¬ 
watts  and  over). 

Good  reason!  Men  who  depend  on  machinery  de¬ 
pend  on  SOCONY  MOBIL  as  a  partner  in  its  protection. 

*  *  * 

Wherever  there's  progress  in  motion — in  your  car, 
your  plane,  your  farm,  your  factory,  your  boat,  your 
home — you,  too,  can  look  to  the  leader for  lubrication. 


SOCONY  MOBIL  OIL  COMPA 


N  yT^I  N 


LEADER  IN  LUBRICATION  FOR  90  YEARS 
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H 


1957 


Market  Selection 
is  EASY  with 
the  E&P 
Market  Guide! 

This  single-volume  reference 
library  brings  you  latest  Cen¬ 
sus  data  and  accurate  1956 
and  1957  forecasts  on  popu¬ 
lation,  retail  sales,  individual 
incomes.  (More  than  a  year 
ahead  of  any  other  publica¬ 
tion!) 

You'll  also  get  data  on 
housing,  banking,  auto  regis¬ 
trations,  industry,  agriculture, 
climate,  transportation  .  .  . 
and  many  other  research  facts 
necessary  for  market  and 
media  selection,  picking  store 
and  factory  locations,  plan¬ 
ning  sales  and  marketing  pro¬ 
grams.  Facts  on  1,500  daily 
newspaper  markets,  with  State 
maps,  too.  Place  your  order 
now.  Publication  date,  Decem¬ 
ber  I,  1956. 

$6  a  copy! 
SEND  THIS  COUPON! 


The  Editor  &  Publisher  Co. 

Suite  1700,  1475  Broadway 
New  York  36,  N.  Y. 

Please  reserve  my  copy  of 
1957  Market  Guide 

Q  $6  enclosed. 

□  Bill  my  company. 

Name  . 

Company  . 

Address  . 

City  . 

State  . 

A  few  copies  of  the  1956  edition  are 
still  available  for  immediate  delivery. 


AKRON.  OHIO 


1956 

1955 

Beacon  Journal-e 

2,016,149 

2.067.250 

{Beacon  Journal-S 

967.010 

800,379 

Grand  Total 

2.982.169 

2,867,629 

{Includes  PARADE,  46,373 

lines. 

ALBANY.  N.  Y. 

Knickerbocker- 

News-e 

1,087,906 

986.030 

Times  Union-m 

905.344 

843.400 

•Times  Union-S 

633,926 

425.447 

Grand  Total 

2.527.175 

2,254.877 

•Includes  AMERICAN  WEEKLY. 

44,372  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m  . 

1,109.682 

1,200.772 

{Journal-S  . 

409.812 

388.764 

Tribune-^ 

1,104.902 

1,123,323 

Grand  Total 

2.623.896 

2.712.859 

{Includes  PARADE.  45.373 

lines. 

ANDERSON,  IND. 

Bulletin-^ 

776.976 

808,683 

Herald-m 

524.202 

618.942 

Herald-S 

199.070 

190.856 

Grand  Total 

1.600.247 

1.618.481 

ATLANTA,  GA. 

Constitution-m 

1,288.416 

1.266.922 

lournal-e 

Journal  A 

1.880.943 

1,784.472 

Constitution-S 

901.093 

782.928 

Grand  Total 

4.070.451 

3.784.322 

ATLANTIC 

CITY.  N. 

J. 

Prera-m 

721.056 

785.980 

Press-S 

172.004 

208.062 

Grand  Total  . . 

893.060 

994.042 

1  BALTIMORE.  MD. 

•American-S 

608.328 

547.951 

News-Post -c 

1.172.668 

1.216.859 

Sun-m 

1,221,086 

1.138,334 

Sun-e . . . 

1,723.083 

1,740.608 

tSun-S 

1.306.691 

1,139.883 

Grand  Total 

6,031.746 

5.782.635 

•Includes  AMERICAN  WEEKLY. 

44.372  lines. 

tincludes  THIS 

WEEK.  69,604  lines. 

BAYONNE.  N.  J. 

Time»-e 

360.609 

339.253 

BINGHAMTON,  N. 

f. 

Press-e  . 

1,087.736 

1,034.005 

Pre»a-S 

238.190 

Sun-m 

343  596 

375.679 

Grand  Total 

1.718.020 

1.647,775 

BOSTON.  MASS. 

American-e 

562.468 

541.677 

Record-m 

623.778 

613,622 

•Advertiser-S 

306.657 

281.024 

Globe-e 

1.168.117 

981,822 

Globe-m 

946.247 

883,206 

Globe-S 

1.058.968 

911.863 

Herald-m 

974.062 

959.594 

tHerald-S 

955.636 

872.628 

Travoler-e 

1.245.346 

1.115.967 

Post-m 

438.148 

532.763 

?Po«t-S 

259,9R7 

292.743 

Grand  Total 

8  578.404 

7 

•Tne'-des  AMERICAN  WEEKLY. 

44.372  lines. 

tincludes  THIS 

3VF.EK.  69  504  lines. 

{Includes  PARADE.  45.37 

%  lines. 

BUFFAIJJ.  N.  Y. 

Courier  Expres^-m 

914.138 

934.474 

•Courier  Expre^s-S 

827.435 

News-e 

1.910,826 

1.966.336 

Grand  Total 

3.737.349 

3. "28.245 

•Includes  AMERICAN  WEEKLY. 

44,372  lines. 

CAMDEN,  N.  J. 

Courier-Post-e 

912.‘61 

1.023,837 

CHARLESTON.  W.  VA. 

Gazette-m 

826.092 

Gazette-S 

359.421 

Mail-e  . . 

699,216 

{Mail-S 

315.191 

1  Grand  Total 

2.199.120 

1  {Includes  PARADE.  45.373  lines. 

CHARLOTTE.  N. 

News-e 

889.037 

1,053,192 

Observer-m 

1.252.402 

1.193.487 

tObserver-S 

667.001 

552,642 

1  Grand  Tot.il 

2.708.440 

2,799.321 

i  tincludes  THIS 

WEEK.  59.504  lines. 

July  Newgpaper  Linage — 52  Cities 
(Compiled  by  EDITOR  &  PUBLISHER  from 
Media  Records  Measurements) 


1956 

1955 

Ve  of 

E&P 

Linage 

Linage 

19.55 

Index 

Total  Advertising 

July  _  .  „ 

_  213,961,302 

212,279,259 

100.8 

113.8 

June  . .  .„ 

_  239,266,332 

243,717,711 

98.2 

110.0 

Year  to  date 

.  1,664,495,924 

1,593,359,626 

104.5 

- — . 

Display 

July  . 

.  153,436,484 

151,367,972 

101.4 

112.8 

June  . 

.  176,871,786 

182,432,090 

97.0 

108.4 

Year  to  date  . 

.....  1,232,418,473 

1,189,128,088 

103.6 

. 

Classified 

July  — . . 

_  60,524,818 

60,911,287 

99.4 

133.0 

June  . 

.  62,394,546 

61,285,620 

101.8 

114.5 

Year  to  date  , 

_  432,977,451 

404,231,538 

106.9 

_ _ 

Retail 

July  . 

.  108,740,133 

107,401,628 

101.2 

112.2 

June  . 

.  123,005,804 

125,409,383 

101.9 

107.1 

Year  to  date 

860,994,673 

841,949,849 

102.3 

_ 

Department  Store 

July  . 

.  38,596,740 

37,930,862 

101.8 

112.4 

June  . 

_  43,238,444 

45,179,100 

95.7 

101.7 

Year  to  date 

_  311,231,916 

311,865,964 

99.8 

_ _ 

General 

July  . . 

.  27,097,988 

24,967,874 

108.5 

llOJ 

June  . 

.  34,747,204 

34,277,936 

101.4 

109.8 

Year  to  date 

.  238,371,356 

216,131,438 

110.3 

Automotive 

July  . 

. .  12,946,733 

15,226,270 

85.0 

116.6 

June  . . 

.........  15,477,384 

19,541,388 

79.2 

111.6 

Year  to  date 

....  105,250,609 

106,656,152 

98.7 

_ 

Financial 

July  . . 

4,651,630 

3,772,300 

123.3 

145.6 

June  . . 

3,641,394 

3,203,383 

113.7 

132.0 

Year  to  date 

. .  27,801,835 

24,390,649 

114.0 

— 

CHICAGO,  ILL 

COLUMBUS.  OHIO 

1956  1955 

1956 

195S 

Tribune-m 

2,818.804  2.819,640 

Dispatch-e 

1,563,921 

1.668.1M 

Tribune-S 

1.497,989  1,841.700 

Dispatch-S 

1.167.616 

944.8C 

tDaily  News-e 

1,428,954  1,489,817 

Citi*en-e 

636.243 

669.141 

American-e 

724,414  8.54,868 

{Citizen-S 

372.613 

371.1M 

•American-S  . 

294,775  280,917 

Ohio  State 

Sun-Times-d 

1,186.800  1,170.054 

Journal-m 

647.600 

640.T4I 

{Sun-Times-S  . 

471,486  848.679 

Star-w 

62,659 

70.617 

Grand  Total  7,867,671  7,805,665 
Note:  19.56-  2,.318.804  includes  689,270 
lines  of  part-run  advertising. 
1,497,989  includes  839,987  lines 
of  part-run  advertising. 

294,776  includes  179,715  lines 
of  part-run  advertisimr. 
1956—2,319.640  includes  681.147 
lines  of  part-run  adverlisinsr. 
1,341,700  includes  779,498  lines 
of  part-run  advertisinir. 

280.917  includes  172,804  lines 
of  part-run  advertisina. 

‘Includes  AMERICAN  WEEKLY, 

44.372  lines. 

tlncludcs  THIS  WEEK.  61.144  lines. 

SIncludes  PARADE,  45.373  lines. 

CINCINNATI.  OHIO 
Enquirer-m  .  1,642.640  1.617.551 

•tEnquirer-S  1.462,918  1.220.489 

Post-e  . .  1,234.666  1.313.606 

Times-Star-e  .  1,103,046  1,173.663 


Grand  Total  4.431.054  4.364,6U 

{Includes  PARADE,  46.373  lines. 

DALLAS,  TEXAS 

News-m  .  1.776.010  1.941,1?! 

tNews-S  . 766.926  849,40 

Times  Herald-e  .  2.019.418  2.193.644 

•Times  Herald-S  .  709.696  792,834 

Grand  Total  6.271.050  6.777.044 
•Includes  AMERICAN  WEEKLY. 

44,372  lines. 

tincludes  THIS  WEEK,  69,504  lines. 
DAYTON.  OHIO 

Journal-Herald-m  1,626,477  1,666.844 

Nevvs.^  1,8  1  8.323  1.899,404 

New.s-S  _  794,740  656,996 


Gr.ond  Total 


4.133.64  0  4.222.246 


Grand  Total  6,443,170  6.326.099 

•Includes  AMERICAN  WEEKLY, 

44,372  lines. 

tincludes  THIS  WEEK.  59,504  lines. 
CLEVELAND,  OHIO 
Plain  Dealer-m  2.027,247  1.937,271 

•tPlain  Dealer-S  1,860,446  1.666.043 

News-e  .  829,834  870,431 

Press-e  2,318,784  2,266,671 


DENVER,  COLO 
Rocky  Mtn. 

News-m 
{Rocky  Mtn. 

News-S  344.414 

Post-e  1,832.720 

Post-S  .  .  883,657 


1.333.368  1.419.944 


2  95,244 
1.903.084 
769,301 


Grand  Total  . .  7,026.810  6,730,316 
•Includes  AMERICAN  WEEKLY, 
44.372  lines. 

tincludes  THIS  WEEK,  69,604  lines. 


Grand  Total  .  .  4.344,169  4,887,684 

{Includes  PARADE,  46.373  lines. 

DES  MOINES.  IOWA 
Resieter-m  . .  614.763  691.467 

Tribune-e  .  816,106  828.488 

tReerister-S  463.108  487,789 

Grand  Total  ..  1,883.97  7  1,907,734 

tincludes  THIS  WEEK,  59,504  lines 
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41.1?J 

49.4(1 

93.S94 
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77.044 

:kly. 


86.8(4 

99.404 

SS.OK 


22.2(( 


19.944 


!95.244 

tOJ.OW 

r69.S4( 


187,584 

ines. 


>91.45' 

•28.488 

187,788 


>07. 754 
I  linei. 


1956 


Free  Pres»-in 

IFree  Pre»»-S 

New»-e 

tN«w«-S 

Tlmes-e 

♦Times-S 


DETROIT,  MICH 
19$( 

1,166,336 
408,011 
2,020,109 
1,282,626 
992,696 
469,148 


1955 

1,211,229 

381,008 

2,222,781 

1,169,424 

1,189,144 

426,033 


HOfSTON.  TEXAS 
1956 

C1ironiele-«  .  2,249,198 

•Chronicle-S  1,102,473 

Post-m  .  1,767,320 

tPo*t-S  .  ’TlS.lOl 

Press-e  .  806,916 


1955 

2.268.887 

1,076.744 

1,762,044 

716,341 

883,917 


Grand  Total  6.327.724  6.688,619 
•Includes  AMERICAN  WEEKLY, 
44,372  lines. 

tincludes  THIS  WEEK.  69,604  lines. 
{Includes  PARADE.  46.373  lines. 


Heraid-e  . . 

News-Tribune-m 

News-Tribune-S 


DILUTH,  MINN. 

687,290 


494.681 

647,123 


688.667 

649,718 

391,266 


Grand  Total  6,6.69.097  6,705.933 

Note:  Chronicle-e — 2,249.1!’8  lines  in¬ 
cludes  91,368  lines  of  part-run 
advertising. 

(Last  Year) — 2.268.887  lines  in¬ 
cludes  76.726  lines  of  part-run 
advertisinir. 

•Inclules  AMERICAN  WEEKLY. 
44,372  lines. 

tincludes  THIS  WEEK.  69,504  lines. 


Grand  Total  1,728.994  1,629,641  INDIANAPOLIS.  IND. 

News-e  .  .  1,686.868  1.6.66.424 

isiMiDA  M  V  Star-m  1,441,429  1,646,169 

hLMIKA,  N.  Y.  +Star-S  975.662  899.960 

Advertiser-m  364,619  Times-e  944,101  1,080.623 

Star  Gazette-e  726.261  .  5Times-S  ..  419.113  396.291 

rele«ram-S  207,933  .  .  . 

- -  Grand  Total  6.366.668  5.576.367 

Grand  Total  1,298,703  .  tincludes  THIS  WEEK.  69..604  lines. 

{Includes  PARADE.  46.373  lines. 


EL  PASO,  TEXAS 

Tiines-m  .  1,116,728 

ITimes-S  . .  422.829 

Herald-Poat-e  1.222,317 


1,178.372 

433,791 

1.213,895 


Grand  Total  . .  2.761,874  2.821.068 

{Includes  PARADE,  46.373  lines. 


Dispatch -e 
}Dispatch-S 
71mes-<> 
Times-.S 


ERIE.  PA. 

.  .  748.658 

400.328 
1,181.960 
429,278 


696,673 

366,207 

1,096,565 

370,616 


Grand  Total  2.760,124  2.530,061 

{Includes  PARADE,  45,373  lines. 


FOND  DU  LAC,  WIS. 
Commonwealth 
Reporter-e  693.996 


FORT  WAYNE,  IND. 

Journal  Gasette-m  1,003.246  909,353 

{Journal  Gar.ette-S  517,864  468,013 

News  Sentinel-e  ..  1.601,260  1,387,372 


Grand  Total  3.022,369  2,764.738 
{Includes  PARADE,  46.373  lines. 


FORT  WORTH.  TEXAS 


Star-Teiet;  ram-m 

Star-Teleitram-e 

IStar-Telegram-S 

Press-e 

Pr«ss-.8 


790,455 

1,680.447 

663.244 

467.716 

172.814 


Grand  Toiai  8.674.676  3,781,271 

(Inciudea  PARADE,  46.373  lines. 


FRESNO,  CALIF. 


Bee-e  . . 

1,237,785 

1.211,818 

Be^S 

501,814 

447,746 

Grand  Total 

1,739,599 

1.669.564 

GARY, 

IND. 

Post-Tribune-e 

1,063.301 

1,356,045 

Post-Tribune-S 

217.280 

Grand  Total 

1.280,581 

1.356,045 

N.  Y. 


Times-e 

Times-S 


Grand  Total 


1,348.998 


JACKSON,  MISS. 

Clarion  Led(rer-m  .  673.374  758.688 


{Clarion  Lediter 
News-S 
News-e 

State  Times-e 
( note) 

State  Times-S 
(note) 


262.661 

495.597 


260.669 

566,480 


•434.248  616,602 


•243.466  214.219 


JACKSONVILLE.  FLA. 

Times  Union-m  1,696.480  1.675.935 
tTimes  Union-S  638.872  664,667 


797.060 

1.580.006 

651.982 

702,223 


Joumal-m 
•Joumal-S 
News-Sent  inei-e 
{  News-Sent  i  nel-S 


584.412 

•351.442 

919.445 

385.769 


GLENS  FALLS, 

Post-Star 

•  See  Note)  617,119  624,941 

Note:  Post-Star  Morninjr  sold  in  com¬ 
bination  with  Times  Evening. 
LinaRe  of  one  edition, Post-Star 
.MorninR,  only  is  Riven. 

GRAND  RAPIDS.  MICH. 

Press-e  1.807.379  1,810.360 

HAMMOND,  IND. 

969.093 

379,906  . 


LONG  ISLAND,  N.  Y. 

1956  1955 

Newsday -Suifolk-e  1.560,998  1.423,981 

Newaday-Nassau-e  1,766.016  1,676,946 


Grand  Total  2.109.246  2.306.658 

Note:  State  'Pmes  first  edition  Feb¬ 
ruary  28.  1965 

{Includes  PARADE.  45.373  lines. 


Gmnd  Total  2.236.362  2.240.602 
tincludes  THIS  WEEK.  69.504  lines. 


JERSEY  CITY.  N.  J. 

Jersey  Joumal-e  810.106  830.244 

Note:  1956  —  810.106  lines  includes 

103.662  lines  of  part-run  ad- 
vertisinR. 

1955  —  830.244  lines  includes 

89.834  lines  of  part-run  adver- 
tisinR. 


KANSAS  CITY.  MO. 

Star-e  ..  1.327,191  1..500.190 

Sfar-S  1.030.488  971.037 

Times-m  1.477.207  1.602.061 


HARRISBURG.  PA. 

Patriot-m  1,154.842  1.222.282 

{Patriot-News-S  353.670  312,789 


Grand  Totai  1,608,612  1.635.071 

Note:  EveninR  News  carries  same 
amount  of  advertisinR  as  Mor¬ 
ninR  Patriot. 

{Includes  PARADE,  46,373  lines. 
HARTFORD,  CONN. 
Coursnt-m  848.499  797,163 

iCourant-S  663,084  666.973 

Times-e  1,660,896  1.634,324 


Grand  Total  3,172,478  2.898,450 
{Includes  PARADE,  46,373  lines. 
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1956  1955 

La  Patrie-S  .  209,774  192,041 


Grand  To^al 


3,320,013  3,100,926 


Grand  Total  6.613,464  6,009.378 

tincludes  WEEKEND  MAGAZINE. 
70,001  lines. 


LOS  ANGELES.  CALIF. 


Examiner-m 
•Examiner-S 
Tiraes-m 
+Times-S  . . . 
Herald 
Express-e 
Mirror-Newg-e 


1,851.453 

1.079,846 

3.072,097 

2.344.841 


1.720.234 

1,073,946 

2.860,134 

1.986.960 


MUNCIE.  IND. 

Press-e  _  739.636  742,868 

Star-m  .  710,688  748,814 

Star-S  .  230,963  225,079 


1,194.466 

1.273.754 


1,187,041 

1,274,292 


Grand  Total  1,681.187  1,716,761 

NASHVILLE.  TENN. 

Banner-e  .  1,184,923  1,157.718 


Grand  Total  10.816,467  10.092.606 
Note:  Times-S  1956  —  2.344.841  lines 
includes  501,294  lines  part-run 
advertisinR, 

1966 — 1,986,960  lines  includes 
216,788  lines  part-run  adver- 
tisinR. 

Mirror-News-e —  1.273,754  lines 
includes  74,202  lines  part-run 
edvertisinR. 

•Includes  AMERICAN  WEEKLY, 
60.695  lines. 

tincludes  THIS  WEEK.  61,  781  lines. 


Tennessean-m 

Tennessean-S 


1,164.269 

667,266 


1,219.546 

584,196 


Grand  Total  8,006.438  2.961.454 

NEW  HAVEN.  CONN. 

Journal  Courier-m  860,706  360.208 

ReRister-e  1.297,816  1.243.264 

ReRister-S  _  616,470  460.604 


LOUISVILLE,  KY. 
Courier  Joumal-m  1,281,217 
Courier  Journal-S  924,123 
Times-e  .  .  1.395.339 


1,427,665 

779,137 

1,463,822 


Grand  Total  2,273.992  2.064,066 
NEW  LONDON.  CONN. 

Day-e  744,449  701,917 

NEW  ORLEANS.  LA. 
Times-Picayune-m  2,184,666  2.076,674 


Grand  Total  3.600.679  3,660,524 
LOWELL,  MASS. 

.537.069 

181,678  . 


tTimes-Picayune  & 

States-S  . 

Item-e  . 

•Item-S 
States-e 


Sun-e 

Sun-S 


Grand  Total  718,647 

LYNN,  MASS. 

493.041 


Grand  Total  6.727,220  6,338,717 

•Includes  AMERICAN  WEEKLY, 
44,372  lines. 

tincludes  THIS  WEEK.  69.504  lines. 
NEW  YORK,  N.  Y. 


(tem-e 

TcleRram  Newa-e 
TeleRram  News-S 


Grand  Total  994.710 

MEMPHIS.  TENN. 
Commercial 


Appeal-m  .  . 
tCommercial 
Appeal-S 
Press-Scimitar-e 


1,681.063  1,788,900 


802.721 

1.127,983 


739.741 

1.124.650 


Grand  Total  ..  3.834.886  4.073.288 

KNOXVILLE.  TENN. 


Grand  Total  3.611.767  3.653.191 

tincludes  THIS  WEEK.  69.604  lines. 

MERIDEN.  CONN. 

Record  Journal 

(See  Note)  6.34.123  666,372 

Notr:  Record  MorninR  and  Journal 
EveninR  are  sold  only  in  com¬ 
bination.  LinaRe  of  one  edition. 
Record  MorninR  only  is  shown. 


Times-m  . 

Times-S 

Herald  Tribune-m 
tHerald 
Tribune-S 
Mirror-m 
Mirror-S 

#News-m  . 

#News-S  . 

Journal- 

American-e 

•Journal- 

American-S 

Post-e  . 

Post-S 

World  TeleRram  & 
Sun-e  . 


1,586.300  1.480,386 

1.962.764  1,688,911 


745,331  778,180 


621.861 

642.647 

286.130 


556,736 

693.681 

273,137 


1,179,039  1.272,038 

1.399,840  1,155,720 


783,766  787,961 


374.098 

855.865 

91.027 


333,604 

801,942 

93,616 


835,403  820,139 


693,993 

325.681 

846.048 

363,407 


Herald-m 

•Herald-S 

News-e 

tNews-S 


MIAMI.  FLA. 

2.827.268 

_  1,360.962 

1.282.286 

553,907 


2.612,375 

1,1.56.410 

1.181.439 

464,831 


Grand  Total  ..2.241,068  2.128.129 
•Includes  AMERICAN  WEEKLY. 
44,372  lines. 

{Includes  PARADE.  45.373  lines. 


LAWRENCE.  MASS. 

Tribune  (See  Note)  716,610 
Not*:  Tribune  EveninR  and  EaRle 
MorninR  are  sold  only  in  com¬ 
bination.  LinaRe  of  one  edition. 
Tribune  EveninR  only  is  shown. 


LITTLE  ROCK.  ARK. 

Arkansas 
Gazette-m 
{Arkansas 

Gazette-S  469.741  412.502 


Grand  Total  6,024.423  5,314,056 
Note  :  Herald-m 

1966—2.827.268  includes  35,607 
lines  of  part-run  advertisinR. 

1955— 2.612.375  includes  no  lines 
of  part-run  advertisinR. 
Herald-S 

1956— 1.360.962  includes  139.922 
lines  of  part-run  advertisinR. 
1955—1.165,410  includes  132,092 
lines  of  part-run  advertisinR. 

•Includes  AMERICAN  WEEKLY. 
44,372  lines. 

tincludes  THIS  WEEK.  59.504  lines. 


703.956  948,755 


MILWAUKEE,  WIS. 


Grand  Total  ..  1,373.696  1.361.267 

{Includes  PARADE.  46.373  lines. 


Sentinel-m 

•Sentinel-S 

Joumal-e 

tJoumal-S 


1.110.448 

272,341 

2,644.426 

1,590.842 


1,061.348 

271.652 

2,638,017 

1.361,950 


LONG  BEACH.  CALIF. 
Independent-m  1,742,536  1,468.744 

{Independent /Press- 
TeleRram-S  746.3.54  771.961 

Press-TeleRram-e  1,790.692  1.634,626 


Grand  Total  5.618.057  6.232.867 
•Includes  AMERICAN  WEEKLY. 
44,372  lines. 

tincludes  THIS  WEEK.  59,504  lines. 


Grand  Total  . .  4,279,482  3,775,331 
Note:  Independent-m —  1,742.536  lines 
includes  221,997  lines  part-run 
advertisinR. 

1955—1,468.744  lines  includes 
123,166  lines  part-run  adver¬ 
tisinR. 

Press-TeleRram  —  1.790.592  lines 
includes  221,997  lines  part-run 
advertisinR. 

1966—1,534.626  lines  includes 
123,156  lines  part-run  adver¬ 
tisinR. 

{Includes  PARADE,  46.373  lines. 


MINNEAPOLIS,  MINN. 
Tribune-m  1,252,186  1.271,267 

Star-e  ..  1,786.910  1,876,647 

tTribune-S  1.109,739  981,499 


Grand  Total  4.148.834  4,128,403 

tincludes  THIS  WEEK,  59,504  lines. 

MODESTO,  CALIF. 

Bee-e  ..  801,684  777,696 


MONTREAL.  CANADA 
tStar-e  1.999,420  1,787,311 

Gazette-m  1,246.200  1.061,464 

La  Presse-e  . 1.93.3.205  1,844,990 

La  Patrie-e  124,865  133,582 


Grand  Total  11,.362.061  10.735,740 
Note:  Mirror-m 

This  Year  642.647  lines  includes 

122.582  lines  of  part-run  adver¬ 
tisinR. 

Last  Year  693,581  lines  includes 

131,738  lines  of  part-run  adver¬ 
tisinR. 

Mirror-S 

This  Year  285.130  lines  includes 

96,377  lines  of  part-run  adver¬ 
tisinR. 

Last  Year  273,137  lines  includes 

78,432  lines  of  part-run  adver¬ 
tisinR. 

Newvm 

This  Year  1.179.039  lines  includes 
517.284  lines  of  part-run  adver¬ 
tisinR. 

lj»st  Year  1.272.038  lines  includes 
570.507  lines  of  part-run  adver¬ 
tisinR. 

News-S 

This  Year  1.399,840  lines  includes 
1.048.729  lines  of  part-run  adver¬ 
tisinR. 

I-ast  Year  1,156.720  lines  includes 
804.478  lines  of  part-run  adver¬ 
tisinR. 

Journal- American-e 

This  Year  783.766  lines  includes 

81.323  lines  of  part-run  adver¬ 

tisinR. 

I-ast  Year  787,961  lines  includes 

77.281  lines  of  part-run  adver¬ 

tisinR. 

Journal-American-S 

This  Year  374.098  lines  includes 

45,440  lines  of  part-run  adver¬ 

tisinR. 

Ijtst  Year  333,604  lines  includes 

47.434  lines  of  part-run  adver¬ 

tisinR. 

World  Tel.  A  Sun-e 

This  Year  836,403  lines  includes 

162.509  lines  of  part-run  adver¬ 
tisinR. 

Last  Year  820,139  lines  includes 

165,705  lines  of  part-run  adver¬ 
tisinR. 

•Includes  AMERICAN  WEEKLY, 
44.372  lines. 

tincludes  THIS  WEEK,  74,156  lines. 
#Includes  SPLIT-RUN  130,545  lines 
in  (m)  and  136,139  lines  in  Is). 
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NEW  YORK.  (QUEENS),  N.  Y. 

1955 


Loni;  Island 
Press-e 
SLonK  Island 
Press-S 


Grand  Total 


1956 

1.196,874 

501.539 

1,698.413 


includes  PARADE.  45.373  lines. 
NIAGARA  FALLS,  N.  Y. 

1.179,986  1,133.743 


Gazetle-e 


NORFOLK.  VA. 

Ledtter-Dispatch  &  Portsmoutli 
Star-e  1.660.635  1.908.610 

VirKinlan-Pilot-m  1,612.652  1,637,976 

tVirifinian-Pilot  &  Portsmouth 
Star-S  .  868.607  831.431 


Grand  Total  4,121,894  4,377.916 

Note  :  Ledtter-Dispatch  &  Portsmouth 

Star-e 

1956-  1,650,636  includes  347.193  lines 
of  part-run  advertising. 

1955  1.908,510  includes  615.640  lines 
of  part-run  advertising. 

Vir({inian-Pilot-m 

19.56  1.612,652  includes  141,156  lines 

of  part-run  advertisintt. 

1955-1.637,976  includes  176,826  lines 
of  part-run  advertisinK. 

Virttinian-Pilot  &  Portsmrmth  Star-S 

1956  858,607  includes  173,840  lines 
of  part-run  advertising. 

1955  831,431  includes  235,481  lines 
of  part-run  advertising;. 

tincludes  THIS  WEEK,  69,.504  lines. 

OAKLAND,  CALIF. 

Tribune-e  1,649,681  1,632,950 

5Triliune-S  774.738  787,165 


Grand  Total  2,324.419 

§  Includes  PARADE,  60,675 


2.320,115 

lines. 


OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  872.613  969.275 

Oklahoman-S  506,812  509,557 

Times-e  _  976.255  1,048.830 


Grand  Total  .  2.364,580  2.527.662 

Note;  Times  975,256  lines  includes 
92,781  lines  part-run. 

(Liist  Year)  1,048,830  lines  includes 
86,619  lines  part-run. 


OMAHA.  NEBR. 
World-Herald 

(see  notel  1,113,471 

World-Herald-S  767,318 


1.1.38,402 

668.635 


Grand  Total  1,870,789  1.807,037 

Note;  World-Herald  sold  in  com¬ 
bination  Mornintr  and  Eveninjr, 
linaae  of  only  one  edition.  Evening 


is  shown. 


PASADENA.  CALIF. 

Star-News-e  1,044,983 

Star-News-S 
{Independent- Star 
News-S 
Inde|>endent-m 
Indeiiendent-S 


873,227 

401,995 


415.626 

983,746 


932.283 

290,296 


Grand  Total  2,444,355  2.497.800 

{Includes  PARADE,  45.373  lines. 


Times 


PAWTUCKET,  R.  1. 

. .  714,262 

PEORIA,  ILL. 

Journal  Star 

(See  Note)  1.091,264 

{Journal-Star-S  497.803 


1,110,339 

461.589 


Grand  Total  1.689.057  1,571.928 

Note  ;  Journal  EveninK  and  Star 
MorniiiK  sold  in  combination. 
LinuKe  of  only  one  etlitiun.  Journal 
EveniiiK,  is  shown. 

{Includes  PARADE.  45.373  lines. 


PHILADELPHIA,  PA. 
Bulletin-e  1.599,607 

•tBulletin-S  607.874 

Inquirer-m  . .  1,433,334 

Inquirer-S  1.375.828 

News-e  .  507,915 


1,636,587 

429,082 

1,391,064 

1.289.279 

458.258 


Grand  Total  6,424.558  5.204,270 

♦Includes  AMERICAN  WEEKLY. 
44.372  lines. 

tincludes  THIS  WEEK,  59,504  lines. 


PHOENIX,  ARI/.. 

Gazette  (See  Note)  1.701,090  1,589,055 

tRepublic-S  _  629,782  676,385 


PITTSBURGH.  PA. 

1956  1955 

Post  Gazette-m  904.060  880,386 

Pres.s-e  1.279,292  1,369,856 

tPress-S  831.226  814,794 

Sun  Teleirraph-e  ..  f49,262  748.891 

‘Sun  TeleKraph-S  433,699  488,472 

Grand  Total  4,097.639  4,292,399 

♦Includes  AMERICAN  WEEKLY, 
44,372  lines. 

tincludes  THIS  WEEK,  69,504  lines. 
PORTLAND,  ORE. 

Oiepronian-m  1,415.947  1.511,663 

♦Oretronian-S  832,183  749.887 

Journal-e  1,114.483  1,120,377 

+Journal-S  .  444,666  616.625 

Grand  Total  3.807,279  3.998.392 

♦Includes  AMERICAN  WEEKLY, 
60,695  lines. 

tincludes  THIS  WEEK.  61.781  lines. 

POUGHKEEPSIE.  N.  Y. 

New  Yorker-e  747,766  747.269 

New  Yorker-S  256,394  229.396 

Grand  Total  1,004,150  976.665 

PROVIDENCE.  R.  I. 

Bulletin-e  1,37.5.372  1.367.146 

Journal-m  .  838.205  840.343 

tJoumal-S  613.433  532.087 

Grand  Total  2.827.010  2.739.575 

tincludes  THIS  WEEK.  69,504  lines. 

QUINCY,  MASS. 

Patriot  Ledjjer-e  635,332  587,416 

READING,  PA. 

Eattle  (See  Note)  901,624  965.245 

Eatfle-S  .  208.602  183.660 

Grand  Total  ..  1,110,226  1,148,905 

NOTE:  Eagle  Evening  and  Times 
Morning  sold  in  combination, 
linage  of  one  edition.  Eagle 
Evening,  only  is  shown. 

RICHMOND,  VA. 

News  Leader-e  1.438,787  1.449.592 

Times  Dispatch-m  1,207.831  1,214,077 

tTimes  Dispatch-S.  842.286  760,761 

Grand  Total  3.488.903  3.424,430 

tincludes  THIS  WEEK  69,604  lines. 

ROANOKE,  VA. 

Times-m  860.658  882.011 

5Times-S  304.191  290,994 

Wor’d-News-e  866,386  841,141 

Grand  Total  2.0.30.136  2,014,146 
5'ncludes  PARADE  45,373  lines. 

ROCHESTER.  N.  Y. 

Dem;>crat  & 

Chronicle-m  1.277,967  1.372.354 

tDemocrat  & 

Chronicle-S  860.994  767.319 

Times  Union-e  1.204,924  1.282.717 

Grand  Total  3,333,876  3.422.390 
tincludes  THIS  WEEK  69,604  lines. 

SACRAMENTO,  CALIF. 

Bee-e  1.812.885  1,794.109 

Union-m  .  662.317  667.117 

Union-S  384.962  371,717 

Grand  Total  2,750.164  2,732.943 
ST.  LOUIS.  MO. 

Globe  Democrat-m  954.357  1,093.359 

♦tGlobe  Democrat-S  646.917  535,738 

Post  Dispatch-e  1.687.218  1.830.634 

{Post  Dispatch-S  1,221,759  1.114.040 

Grand  Total  4.409.261  4.574,171 

NOTE: 

Globe  Democrat-m  1956  954,357 

includes  79,428  lines  of  part-run 
adverti.sing. 

Globe  Democrat-m  195"  954  357 

includes  29,566  lines  of  part-run 
advertising. 

♦Includes  AMERICAN  W’EEKLY, 
44,372  lines. 

tincludes  THIS  WEEK.  59.504  lines. 
{Includes  PARADE.  44.825  lines. 


ST.  PAUL,  MINN. 


Grand  Total  2,330,872  2.164,440 

Note;  Gazette  is  sold  in  combination 
Morning  and  Evening :  linage  of 
one  edition  only.  Evening,  is 
shown. 

tincludes  THIS  WEEK,  61,781  lines. 


ST.  PETERSBURG.  FLA. 

1956  1955 

Inde|)endent-e  721,182  717,789 

Times-m  .  1..521.481  1,402.492 

{Times-S  711.039  6.37.843 


Grand  Total  2.953.702  2,758.124 

{Includes  PARADE,  46,373  lines. 

SAN  ANTONIO,  TEXAS 

Express-m  .  1,421,910  1,410.053 

tExpress-S  726.626 

News-e  .  1,626,246 

Light-e  _ 1,644.146 

•Light-S  .  689.200 


676.891 

1,512.800 

1,584.505 

641.863 


Grand  Total  ..  6,906.127  6.826.118 

♦Includes  AMERICAN  WEEKLY, 
44.372  lines. 

tincludes  THIS  WEEK.  59.504  lines. 


SAN  DIEGO.  CALIF. 

IJnion-m  1.422,464  1.367.648 

{Union-S  799.962  749.689 

Tribune-e  .  1.872,363  1.760,317 


Grand  Total  4.094.779  3.867.554 

{Includes  PARADE,  46.373  lines. 


SAN  FRANCISCO.  CALIF. 


Chronicle-m 

tChronicle-S 

Examiner-m 

♦Examiner-S 

Cal  I- Bulletin-e 

News-e 


924.771 

566.426 

1.618.916 

969,676 

613.047 

656.768 


860.751 

521,901 

1,531.604 

896,630 

694.956 

700.794 


Grand  Total  . .  6.239.503  5.096.636 

CHRONICLE-m  NOTE:  924.771  lines 
includes  27,405  lines  Part-Run 
advertising. 

(Last  Year)  860,751  lines  includes 
26,463  lines  Part-Run  advertising. 
fTIRONICLE-S  NOTE:  566.426  lines 
includes  18,664  lines  Part-Run  ad¬ 
vertising. 

(Last  Year)  521,901  lines  includes 
23,175  lines  P'rt-R"n  advertising. 
♦Includes  AMERICAN  WEEKLY. 
60.695  li-es. 

tincludes  TH'S  WEEK.  61,781  lines. 
SAN  JOSE.  CALIF. 
Mercury-m  1.324.765  1.276.972 


New's-e 
Mercury-New  s-S 


1.399.890 

668.971 


1.304.484 

514.866 


Grand  Total  3.283.626  3.096.322 

SCHENECTADY.  N.  Y. 
Gazette-m  992.384  1.001.478 


Union  Star-e 


Grand  Total  1,742,595  1.791.010 

SPOKANE,  WASH. 
Simkesman- 

Review-m  .  899,994 

tSpokesman- 

Review-S  646,726 

fhronicle-e  1,037.864 


TACOMA.  WASH. 

1956  1955 

N“W8-Tribune-e  1,186.226  1,164.271 
News-Tribune-S  .  605,160  479,6T( 


730.061  795.188 


Grand  Total  1.722.445  1,796.666 

SCRANTON.  PA. 

Times-e  830.r43  916.941 

SEATTLE.  WASH. 

Post- 

Intelligencer-m  1.056,592  1,118.190 

♦Post- 

Intelligencer-S  626.476  496.976 

Times-e  1.664.670  1.568.444 

Times-S  683.838  621,590 


Grand.  Total  3.820.476  3.796,200 

♦Includes  AMERICAN  WEEKLY. 
60.695  lines. 

SHRKVEPORT,  LA. 

Journal-e  1.010,939  910.761 

Times-m  -  1,099.407  1,046,440 

Times-S  430,821  413,177 


Pioneer  Press-m  1,033.576  1,106,607 

♦Pioneer  Prcss-S  913,172  774,066 

Dispatch-e  1,304,744  1,432,061 


Grand  Total  2,484.584  2.412,155 

tincludes  THIS  WEEK.  61.781  lines. 
STOCKTON,  CALIF. 

Record-e  1.216,730  1.197,655 

SYRACUSE.  N.  Y. 

Herald  Jcurnal-e  1.422.459  1.364,784 

‘{Herald 

American-S  668,120 

Post-Standard-m  862.968 

tPost-Standard-S  400.566 


Grand  Total  3,261.492  3.312.623 

♦Includes  AMERICAN  WEEKLY, 
44,372  lines. 


Grand  Total 


505.160 
1,691,386  1,643.947 


TAMPA,  FLA. 

Tribune-m  .  1,647,4  1  6  1,448.498 


•Tribune-S  717,724  669,3« 

Times-e  568,179  552.905 


Grand  Total  2,833.318  2.660.708 

♦Includes  AMERICAN  WEEKLY, 
44,372  lines. 


TOLEDO,  OHIO 

Times-m  .  918,634  995.307 

Blade-e  .  1.534.366  1.640.947 

Blade-S  .  902.73  2  833.400 

Grand  Total  3.356.73  2  3,469.054 

TORONTO,  CANADA 
Globe  &  Mail-m  1.3  1  0,176  1.209,201 

JTelegram-e  2.062,517  1.898,894 

Star-e  .  2,361.893  2,214,402 

Star-W  68.62  9  76.220 

Grand  Total  5.773.215  6.398,777 

tincludes  WEEKEND  MAGAZINE, 
70,001  lines. 


TRENTON,  N.  J. 

Evening  Times-e  962,829  945.068 

Times 

Advertiser-S  340,664  331,134 

Trentonian-m  .  724,316  709.840 


Grand  Total 


2.027.809  1,986.838 


Record 


TROY,  N.  Y. 

_  835.688  864.101 

NOTE:  Record  Morning  sold  in  com¬ 
bination  with  Times-Record 
Evening.  Linage  of  one  edi¬ 
tion.  Record  Morning  only  ii 
given. 


TULSA, 

OKLA. 

Mir 

Trlbune- 

e  . . 

1.495,6:<5 

1.616,310 

World-m 

1,478.534 

1,608.044 

World-S 

562,095 

538,684 

Pos 

Grand 

Total 

3,536,164 

3,763.038  . 

UNION  CITY.  N.  J. 

Enc 

Hudson 

Dispatch-m 

625,338 

676.294 

Enc 

UTICA,  N.  Y. 


Observer 

Dispatch-e 

Observer 

Dispatch-S 

Press-m 


312,295 

954.665 


260.454 

869,622 


Grand  Total  2.109.503  1 

WASHINGTON,  D.  C. 


News-e  . 

Post  & 

Times-Herald-m 
♦{Post  & 
Times-Herald-S 
Star-e 

tStai-S  . 


835,682  950.344 

1,996,132  2.028.125 


784.63  2  856.484 

2.352.784  2.636.648 

939.2.37  867.791 


Grand  Total  2.541,167  2,370,378 

SOUTH  BEND,  IND. 
Tribune-e  1.214,583  1.316,206 

Tribune-S  .  628.012  475.804 


Grand  Total  6.908.46  7  7.239,394 

♦Includes  AMERICAN  WEEKLY. 
44,372  lines. 

tincludes  THIS  WEEK.  59.504  linM. 
{Includes  PARADE,  45.373  lines. 


WATERBURY,  CONN. 
Rcpublican-S  356,5  1  3  314.722 


836,817 


American-e 
Grand  Total 


1,046,315  949.059 


1,4  02.828  1.263,781 


562.724 

1.012.614 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 
Times-e 
Mount  Vernon 
Argus-e  633,719 

New  Rochelle  Standard 


466,322 


621,691 


679.919 

867.189 

281,061 


448.965 

367,925 


Grand  Total  .  3.364.103  3.092,963 

♦Includes  AMERICAts'  WEEKLY, 
44.372  lints. 

tincludes  THIS  WEEK.  69,504  lines. 
{Includes  PARADE.  46,373  lines. 


Star-e 

Ossining  Citizen 
Register-e  ... 

Peckskill  Star-e 
Port  Chester 
Item-e 

Tarrytown  News-e 
Yonkers  Herald 
Statesman-e 
White  Plains  Reixirter 
Dispatch-e  740,790 


401,420 

579,919 

602.820 


410.553 

382.611 


663,147 

441,381 


548.295 

419.622 


681,720 


Grand  Total 


637.299 
722.501 
6,066,660  4,707.079 
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WICHITA.  KANSAS 

1956  1955 

B-^n-e  .  946.771  1.034.7S1 

.fearon-S  .  m014  401.507 

Eaffla-m  .  ■  ■ 

Eaffle-c  . . 

tE»gle-S 


1.490.186  1.652.629 

524.404  517.972 

1.140.583  1.217.591 


Grand  Total  4.481,968  4.824.430 

•Includes  AMERICAN  WEEKLY. 
44,372  lines. 

tincludes  THIS  WEEK.  69.504  lines. 

WORCESTER.  MASS. 

Teleirram-S  _  659.470  470,979 

TeleKrara-m  .  785.679  856.929 

Gaiette-e  . .  986,619  949,579 


Grand  Total 


986,619 
2,331.668  2,277.487 


YAKIMA,  WASHINGTON 

Reiiublic  (See  Note)  748.188  802,082 

Herald-S  245.318  231.115 

Grand  Total  993.506  1,033,197 

NOTE:  REPUBLIC  Evening  and  HER¬ 
ALD  Morning  sold  in  com¬ 
bination  :  linage  of  one  edi¬ 
tion  only.  Evening,  is  shown. 

YOUNGSTOWN,  OHIO 
Vindicator 


Telegram-e 

{Vindicator 

Telegram-S 


l,211.f03  1,306,106 

678,937  698,416 


Grand  Total  1.890.840  2.004.522 
{Includes  PARADE,  45,373  lines. 

FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN.  S.  D. 


American-News-e 

Aroerican-News-S 

1956 

304,682 

138.054 

1953 

305.088 

144,620 

Grand  Total 

442,736 

449,708 

ALTOO.NA,  PA. 

Mirior-e  . 

802.445 

842,737 

APPLETON,  WIS. 

Post-C  rewcent-e 

1,229,312 

1,148.896 

BATTLE  CREEK,  MICH. 

Enquirer  and 
New»-€ 

Enquirer  and 
New8-S  . . . 

868.196 

269.612 

985,607 

240,418 

Grand  Total  . . 

1.137,808 

1.226.025 

BIRMINGHAM,  ALA 

N’ews-e  . 

New»-S 

Post-Herald-m 

1,551,631 

782.994 

1,099,720 

1.839.927 

775.883 

1.325.225 

Grand  Total 

3.434.345 

3,941,035 

BURLINGTON,  VT. 

Free  Pres»-m 

712.070 

705.732 

CANTON,  OHIO 

Repository-e  .... 
Repository-S  ... 

1,447.236 

686.210 

1,527.904 

595.294 

Grand  Total 

2.133.446 

2.123,198 

CARBONDALE-HERRIN- 
Ml’RPHYSBORO,  ILL. 

Southern 

Illinoisan-e  .  454.790  418,082 

Southern 

Illinoisan-S  .59.360  52.108 

Grand  Total  514.150  470,190 

CASPER,  WYO. 
Tribune-Herald-e  415,282 


Star-m 
Tribune-Herald 
A  Star-S  . . 

Grand  Total 


244.846 

99.498 

759,626 


397.502 

2.59.378 


99.092 

755,972 


CHAMPAIGN-URBANA.  ILL. 
Tourier-e  599,452  fOl.538 

Courier-S  227.500 


Grand  Total 


200.914 

802.4.52 


826.952 
CHILLICOTHE.  OHIO 
fiaiette-e  640,965  673,343 

DAVENPORT.  IOWA 
Times-e  963.522  962,234 

l>eidocrat.S  345.842  304.878 

fVmocrat-m  705.376  726,138 

Grand  Total  2,014,740  1.993.250 

editors:  publisher 


DAYTONA  BEACH,  FLA. 

1956  1955 

News-e  .  582.120  620.274 

News-Journal-S  . .  214,256  194,859 

Journal-m  .  569,100  622,237 

Grand  Total  ...  1,365,476  1,437.370 

DECATUR.  ILL. 

Herald  and 

Review-me  .  880,124  918,596 

Herald  and 

Review-S  .  397.768  340,760 

Grand  Total  . .  .  1.277,892  1,259.356 

EAST  ST.  LOUIS.  ILL. 
Joumal-e  ■  471,408  481,689 

Joumal-S  281.225  249.160 

Grand  Total  752,633  730,849 

GRAND  FORKS,  N.  D. 
Herald-meS  .  575,543  531,902 

GREEN  BAY,  WIS. 
Press-Gazette-e  1,115,548  1.077,856 

GREENWICH.  CONN. 

Time-e  483,910  451.766 

HUNTINGTON.  W.  VA. 
Advertiser-e  ...  940.751  956,941 

Herald 

Diapatch-m  .  .  ■  948,339  1,016,995 

•Herald 

Advertiser-S  . . .  372,253  338.527 

Grand  Total  2.261.343  2.312.463 
•Includes  AMERICAN  WEEKLY, 
44,170  (19561:41.256  11955). 
tXlMIC  WEEKLY.  8.490  (1956); 
1,959  (1955). 

HYANNIS,  MASS. 

Ca|ie  Cod  Standard- 
Times-e  507.472  481.642 

JOHNSTOWN.  PA. 

Tribunc- 

Demociat-d  802.830  974.001 

KENNEWICK-PASCO- 
RICHLAND.  WASH. 

Tri-City  Herald-e  .  439.894  539,952 

•ir.-Cnty  Herald-S  96.747  129,409 

Grand  Total  ...  536,641  669. .361 

KINGSTON,  N.  Y. 

Kreeman-e  657,930  566,720 

LINCOLN.  NEBR. 

.Star-m  780,990  795,522 

Journal-e  757.288  740.320 

Journal  &  Star-S  238,140  224,196 

Grand  Total  . .  1,776,418  1.760,038 

MADISON.  Wise. 

Capital  Times-e  902.874  870,730 

Wise.  State 

Journal-m  919.149  956,543 

{Wise.  State 

Journal-S  415.023  374,738 

Grand  Total  2.237.046  2.202.011 
ilncludes  PARADE,  45.094  lines. 

MOLINE-ROCK  ISLAND,  ILL. 

Argus-e  .  841,512  866,232 

l)ispateh-e  .  893.340  937,104 

Grand  Total  .  .  1,734,852  1,803.336 

MONTGOMERY,  ALA. 
Advertiser-m  .....  919,534  1.019,774 

Advertiser-S  .  .  .  379,204  376,040 

Journal-e  .  945,476  992,796 

Grand  Total  2,244,214  2.388,610 

NEW  BEDFORD.  MASS. 
Standard- 

Times-e  760.354  761.292 

SStandard- 

Times-S  268.303  253.008 

Grand  Total  1.028,657  1,014.300 

Ilncludes  PARADE.  45,087  11956); 

43.274  (1955). 

NORRISTOWN,  PA. 
Times-Herald-e  .  701,553  678,637 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  _  430.682  468.193 

News-Herald-e  . .  275.300  359.632 

Grand  Total  705.982  827,825 

for  September  1956 


ORLANDO.  FLA. 


1956 

1955 

SentineUm  . 

1,267.854 

974,176 

Star-e  . 

1.303.120 

986.916 

3entinel-Star-S 

481,068 

327.292 

Grand  Total 

3,052.042 

2.288,384 

PASSAIC-CLIFTON,  N. 

J. 

Herald'News-e 

911.019 

826.121 

PENSACOLA,  FLA. 

Joumal-m 

811,356 

776,874 

News-Joumal-S 

336.518 

288.022 

News-e  ....... 

.  .  .  575.050 

615,426 

Grand  Total 

1,722.924 

1,680,322 

pine  bluff,  ark. 

Commereial-d 

, . .  482.790 

446.278 

Commercial-S 

. . .  165,620 

131.432 

Grand  Total 

648,410 

577,710 

POTTSTOWN,  PA. 

Mercury-m  .... 

793,590 

766.570 

RAPID 

CITY,  S.  D. 

Journal-e 

499.338 

486.738 

Journal-S  . 

177,604 

164.206 

Grand  Total 

676.942 

650.944 

ROCKFORD.  ILL. 

Star-m  . 

998.872 

889.994 

Register- 

Republic-e 

1.427.258 

1,242,892 

Star-S  . 

502.362 

411,208 

Grand  Total 

2.928,492 

2.544,094 

SALISBURY.  N.  C. 

Post-e 

489.328 

526,232 

Post-S 

.  215,712 

175,882 

Grand  Total 

705.040 

702,114 

SIOUX 

FALI.S.  S.  D 

Argus- Leader-e 

644.238 

640.948 

Argus- Leader-S 

214,494 

234,886 

Grand  Total 

. .  858.732 

875,834 

SUPERIOR,  Wise. 

Telegram-e 

495,264 

486,626 

WAUKEGAN.  ILL. 

News-Sun-e 

916.636 

846.594 

WILMINGTON.  DEL. 

News-Joumal-me  1,356.273 

1,319,479 

CANADA 

CALGARY.  ALTA. 

Herald-e  .  1,317,802  1,226,010 

EDMONTON,  ALTA. 

Journal-e  .  1.410,859  1,326,735 

HAMILTON.  ONT. 

SiK-ctator-e  .  1.849.879  1,651,135 

MEDICINE  HAT,  ALTA. 

JNews-e  _  353,697  317,512 

JWEEKEND  68,874. 

OTTAWA,  ONT. 

tCitizen-e  .  1,413.296  1.194.254 

Jlncluding  WEEKEND  MAGAZINE 
and  COMIC  section. 

VANCOUVER,  B.  C. 

Province-e  .  1.375,922  1.320,488 

tSun-e  2.051,924  1,930.208 

tincludes  WEEKEND  MAGAZINE, 
70,560  (1956),  52,990  (1955). 

WINNIPEG,  MAN. 

Tribune-e  ..  1,778.211  1,7.55.142 

TEXAS 

HARTE-HANKS 

NEWSPAPERS 

ABILENE 


KeiK>rter-NewH-m 
Re|»orter-New»-e 
Re|M>rter-New8  S 

720.286 

736,288 

340,592 

665.252 

649,138 

322,560 

Grand  Total 

1,797,166 

1,636,950 

BIG  SPRING 

Herald-e 

Merald-S  . . 

381.066 

202.112 

.392.<>8f> 

189.769 

Gnind  Total 

583,178 

582,455 

CORPUS 

CHRISTI 

Caller-m  . 

Timefi-e 

Ca  1  le  p-Ti  mes-S 

1.219,120 

1,237.320 

362.866 

1,383.480 

1.300.236 

374.556 

Grand  Total  . .  . 

2,819.306 

3.058,272 

DENISON 


1956 

1955 

318.682 

143,332 

343.896 

126.056 

Grand  Total 

462,014 

469.952 

MARSHALL 

News  Messent^er-e 
News  Messen^er-e 

389,844 

203.952 

362.698 

188.071 

Grand  Total 

593.796 

550,769 

PARIS 

New5ue 

News-S  . 

298.830 

158,615 

314.482 

141,105 

Grand  Total 

457,445 

455.587 

SAN  ANGELO 

Times  m  . 
Evenintr 

Standard-e 
Standard-Tiroes-S  . 

542.458 

547.372 

288,680 

655.858 

611.492 

324.366 

Grand  Total 

1.378,510 

1.591,716 

GREENVILLE 

Hanner-e  . 

Banner-S 

206,759 

108.472 

222.614 

106.967 

Grand  Total 

315,231 

329.581 

SNYDER 

Daily  News-e 

Daily  News-S 

217,672 

132,874 

225.960 

158,214 

Grand  Total  . 

350,546 

384.174 

ADVERTISING  LINAGE 
SERVICE 

AUGUSTA,  GA. 

Chronicle-m  (note)  681.216  767,077 

SChronicle-S  ...  261.335  263.992 

flrand  Total  942.551  1.031,069 

51956-  45.569  lines  PARADE. 

51955  -43.867  lines  PARADE. 

NOTE:  Cpironicle-m  sold  in  combina¬ 
tion  with  Herald-e. 

BLUEFIELD,  W.  VA. 

Tclegraph-m  .  395.063  451,431 

Tclegraph-S  .  187,461  16i.2i(l 

Grand  Total  582,524  618,701 

NOTE:  Telegraph-m  sold  in  combina¬ 
tion  with  Sunset  News-e. 

COLUMBIA.  S.  C. 

State-m  803,222  832,966 

•State-S  .  .  409.531  434.261 

Record-m  .  658.646  763.046 

Grand  Total  1.871.399  2,030.273 
•1956  —  44,577  lines  A.MERICAN 
WEEKLY. 

HAVERHILL,  MASS. 


Gar.ette-e 

477,188 

439.116 

JAMESTOWN,  N.  Y, 

Post-Journal-e 

798,024 

854,990 

LEVITTOWN,  PA. 

Times-e  .  . 

524.006 

592.618 

MONROE.  LA. 

World-m 

612.584 

668.324 

World-S 

274,680 

213,208 

News-Star-e  . 

612.904 

# 

Grand  Total  . 

1,500.168 

881.532 

#Sold  in  Ormbination  with 

World-m. 

PATERSON,  N.  J. 

Call-m  . 

812.590 

731,845 

News-e  ... 

904.492 

888.319 

(Irand  Total 

1,717.082 

1.620,164 

salkm, 

,  ORE. 

Capital  Journal-e  . 
Oregon 

873.-383 

812,222 

Statesman-m 

Oregon 

694.025 

748,831 

Statesman-S 

207,525 

101,913 

Grand  Total 

1.774,933 

1.662.966 

SCRANTON,  PA. 

Tril)une-m  . .  . 

469,258 

479.164 

§Scrantonian-S 

337,883 

323.733 

(■rand  Total 

807,141 

802.897 

51956  45,569  lines  PARADE. 

51955  43.867  lines  PARADE. 

WILKES-BARRE.  PA. 
Record-m  630.807  626,137 

Times-Leader-e  . . .  850,668  849,867 

I  nrlependenUS  . . .  393,094  423.628 


Grand  Total  1,874.569  1.899.632 
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SYNDICATES 

There^s  No  Better  Half 
In  the  Barnes  Family 

By  James  L.  Collings 


Bob  (Pops)  Barnes  and  his 
pretty  wife,  (Grandma)  Ruth, 
are  a  charming  couple  with  a 
knockout  home  on  15  acres  of 
rolling  beauty  in  Roxbury, 
Conn.,  two  clever  comics,  two 
dachshunds  and  several 
thoughts. 

Bob,  dark-haired  at  43  and 
out  of  Portland,  Ore.,  is  a 
highly  successful  magazine  car¬ 
toonist  who  for  four  years  has 
been  one  of  the  top  contributors 
to  the  Saturday  Evening  Post 
and  other  slicks. 

In  1951  Pops  took  his  talent 
to  the  newspapers  when  he  be¬ 
gan  “Double  Take,”  a  panel, 
for  the  Register  and  Tribune 
Syndicate.  Then,  a  few  months 
ago,  he  came  out  with  “The 
Better  Half,”  also  a  panel,  for 
the  same  house. 

He  was  saying  the  other  day 
that  magazines  are  the  best 
school  in  the  world  for  the 
artist  who  eventually  ends  up 
in  the  newspapers. 

“You  learn  your  trade  there,” 
he  said.  “The  competition  is 
terrific,  so  you  have  to  pro¬ 
duce  good  cartoons.  You  learn 
to  cull  out  the  poor  ideas  and 
strive  for  the  best  ones. 

“I  have  a  favorite  idea  I  like 
to  pass  along  to  young  car¬ 
toonists:  Do  1,000  cartoons, 
take  them  out  in  the  backyard 
and  burn  them. 


“I  tell  them  this  because  I 
think  it’s  the  only  way  for  them 
to  get  the  garbage  out  of  their 
systems.  Those  taking  the  ad¬ 
vice  will  be  readier  to  sell  the 
slicks.  They’ll  have  the  bad 
stuff  out  of  the  way  and  also 
learn  to  draw  at  the  same  time. 
They  can  go  on  from  there — to 
newspapers  or  wherever.” 

Robert  Leslie  Barnes  has 
taken  his  1,000  cartoons  and 
burned  them  prior  to  hitting 
big  time.  Before  marrying 
Grandma  Ruth  in  1939,  he  at¬ 
tended  art  school  in  Portland 
and  then  tried  his  brush  and 
personality  at  anything — from 
writing  show  cards  to  local 
freelance  cartooning  to  selling 
and  drawing  ads  to  police  re¬ 
porting  to  ad  managing. 

“Skipping  lightly  over  the 
subject,”  he  said,  “I  at  one 
time  sold,  drew  and  wrote  for 
the  Sparks  (Nev.)  Tribune. 
That  was  in  1940. 

“A  year  later  I  was  ad  man¬ 
ager  of  Sears,  Roebuck  in  Santa 
Ana,  Calif.  It  was  during  this 
period  that  1  started  selling 
cartoons  in  earnest.  I  was  re¬ 
jected  by  the  Army  in  1942  and 
went  to  work  for  a  shipyard  in 
California,  editing  a  house  or¬ 
gan  and  serving  as  art  director. 
From  then  on.  I’ve  been  a 
serious  freelancer.” 


Tools  for  the  chestv! 

A  real  Do-It-Yourself  addict  (aren’t  we  all?) 
values  his  hand  and  power  equipment  and  his 
shop  kits  more  than  the  crown  jewels,  his  wife’s 
mink,  or  his  son’s  foreign  sports  car  !  He’s 
pretty  chesty  about  his  tool  chest... and  points 
with  pride  to  the  marvelous  things  he  makes  from  instructions  of 

Mr.  Fix-It 

by  Harold  Smith,  who  tells  how  to  build  a  cocktail  bar  or  a  kid’s 
playpen . . .  wire  an  electric  circuit  or  a  fence . . .  stop  a  leak  in 
tbe  bird  bath  or  get  a  sprinkler  to  squirt . . .  save  money,  time  and 
temper,  and  have  fun  with  repairs!  The  Do-It-Yourself  audience 
spends  about  $4  billion  a  year,  is  growing  in  number  and 
enthusiasm!  Mr.  Fix-It  gets  the  cream  of  the  crop  with  his  simple, 
practical,  illustrated,  easy  to  follow  weekly  feature . . .  builds 
following,  fans,  and  circulation!  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Cribuno-tVetc  YorlttVotca 
Sgndicate.  Mac. 


Bob  Barnes  and  (mset)  Ruth  Barnes 


Bn 

■  Vm  KEAUY  TMiE  MKmt 

m.'  BerreR 

Pops  and  Grandma  moved 
into  their  home  last  year.  Pops 
is  her  name  for  him  and  he 
calls  her  Grandma  because  she 
is  a  primitive  artist — and  a 
good  one.  Bob  claims  other  ar¬ 
tists  say  of  her. 

Their  home  is  a  high-priced 
dream.  It’s  the  type  place 
they’ve  planned  for  all  during 
the  struggle  to  get  where  Bob 
is.  It’s  California  contemporary 
with  redwood  paneling,  touch- 
plate  lighting,  a  living  room 
that  has  three-sectioned  picture 
windows  that  run  from  floor 
almost  to  ceiling  and  a  blue- 
stone  fireplace  that  has  35  tons 
of  masonry. 

The  studio  is  equally  impres¬ 
sive.  Everything  is  built  in 
but  ideas.  Bob  works  at  one 
desk,  Ruth  at  another. 

At  38  Ruth  has  behind  her 
several  jobs  as  a  newspaper 
classified-ad  saleslady  and  pres¬ 
ently  she  does  all  of  Bob’s 
secretarial  work,  including 
bookkeeping,  cataloging,  mail¬ 
ing. 

Ruth  was  sitting  in  one  of 
those  modern  chairs  you  feel 
you  can’t  get  out  of  once  you 
sit  down,  and  Bob  was  elbow¬ 
ing  on  a  coffee  table  that  Dick 
Cavalli  had  given  them  at  a 
housewarming,  and  the  guest 
was  exchanging  greetings  with 
the  lady  dachshund,  and  a  ques¬ 
tion  was  asked  about  “The 
Better  Half.”  How  come  Bob 
hit  on  the  idea? 

“It’s  a  prototype  of  our 
lives,”  he  said.  “It’s  about  a 
couple  past  40  who  don’t  have 
youngsters.  We  felt  there  was 
a  place  for  a  better-half  comic. 
After  all,  there  are  kid  strips 
and  family  strips,  so  why  not 
one  like  this?” 

Who’s  the  better  half  in  the 
Baines  family? 


“That’s  the  debatable  ques¬ 
tion,”  Ruth  laughed.  “One  day 
I  win,  the  next  day  Ruth  does,” 
Bob  said. 

“This  switching  around,” 
Ruth  said.  “That’s  what  keeps 
us — and  the  panel — going.” 

• 

Locked  in  Trunk 
During  Robbery 

Kansas  City,  Kas. 

David  Staver,  20,  photograph¬ 
er  for  the  Kansas  City  Kansas, 
was  kidnapped  and  locked  in 
the  trunk  of  his  own  car  while 
holdup  men  used  it  to  rob  a 
grocery  store  of  about  $2,000. 

Two  men  forced  their  way  at 
gunpoint  into  his  car  at  a  four¬ 
way  stop  at  about  6:45  p.m.  Aug. 
21.  They  drove  his  car  to  a 
rendezvous  with  a  third  man, 
taped  Staver’s  mouth,  wrists  and 
ankles  and  forced  him  into  the 
trunk.  He  listened  to  the  men 
planning  the  holdup  for  15  min¬ 
utes  in  the  parking  lot  of  the 
store,  then  heard  them  coming 
out  of  the  store,  coins  rolling 
on  the  concrete.  The  store  man¬ 
ager  then  was  forced  into  the 
trunk  also. 

They  kicked,  pushed,  pried 
with  a  tire  tool,  and  the  lid 
wouldn’t  budge.  After  the  rob¬ 
bers  took  off  in  another  car, 
they  pried  the  cardboard  back¬ 
ing  off  the  back  seat,  but 
couldn’t  get  the  seat  out.  They 
yelled,  beat  on  the  inside  of  the 
trunk,  and  the  fifth  car  to  pass 
stopped.  The  teenagers  in  the 
car  finally  were  convinced  it 
was  not  a  joke,  and  pried  the 
lid  open  from  the  outside. 

The  camera  man  took  pictures 
of  the  car  and  the  store  man¬ 
ager,  Ed  Ritterhoff,  before  go¬ 
ing  to  a  nearby  house  to  phone. 
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How  to  hit  the  top 


in  Pennsylvania  s  No.  3  'City” 


Maybe  you  think  you  know  Pennsylvania  .  .  .  can  tick 
off  the  towns  on  your  toes.  So  you  start  with  Philadel¬ 
phia  and  Pittsburgh  .  .  .  OK,  then  where  do  you  go? 
Nope,  you’re  way  off  the  track.  It’s  bigger,  richer,  more 
important  than  any  of  the  rest.  Your  map  won’t  help 
you  much,  nor  your  almanac  .  .  .  but  we’re  no  good  at 
keeping  secrets.  If  you’ll  Just  cast  your  eyes  over  the 
14  cities  at  the  bottom  of  this  page,  you’ll  be  looking  at 
a  key  list  of  important  trading  centers  ...  a  composite 
market  delivering  one-sixth  of  Pennsylvania’s  people, 
pay,  and  profits.  Are  you  doing  justice  to  this  veritable 
Valhalla  of  sales  potential?  You’re  not  unless  you’ve  dis¬ 
covered  that  nearly  one-quarter  million  families  in  this 
vital  trading  area  are  keyed  by  custom  and  convenience 
to  do  their  shopping  through  their  local  newspapers. 
Once  you  put  these  enlightened  dailies  at  the  top  of  your 
media  list,  you’ll  be  sitting  on  top  of  the  world  in 
Pennsylvania’s  No.  3  “City.” 
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Sell  Pennsylvania’s  No.  3  ''City”  with  these  newspapers: 

BEAVER  FALLS  NEWS-TRIBLNE  (E)  •  CHAMBERSBURG  PUBLIC 

OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELL8VILLE 
COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 
DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  <E)  •  NEW  CASTLE 
NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW 
(M)  •  WARREN  TIMES-MIRROR  (E)  *  WASHINGTON  OBSERVER 

REPORTER  (M&E)  •  WILLIAMSPORT  SUN-GAZETTE  (E)  • 

YORK  DISPATCH  (E) 
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Lensmen  Cooperative, 
Margaret  Truman  Says 


By  James  L.  Ceilings 

In  Margaret  Truman’s  story 
of  her  life,  “Souvenir,”  now  be¬ 
ing  offered  newspapers  by  the 
Register  and  Tribune  Sundicate, 
she  recalls  her  experiences  with 
news  photographers. 

“I  have  made  it  a  rule,”  Miss 
Truman— or  Mrs.  Clifton  Dan¬ 
iel,  if  you  prefer — writes,  “nev¬ 
er  to  try  to  run  from  photog¬ 
raphers  or  to  prevent  their 
taking  their  shots. 

“Taking  pictures  is  their  bu.s- 
iness  and  they  mean  to  take  pic¬ 
tures,  with  or  without  the  vic¬ 
tim’s  cooperation.  If  you  act 
coy  or  antagonize  them,  they 
mem  take  bad  pictures — and,  I 
sometimes  feel,  on  purpose!” 

The  author  says  she  has  the 
misfortune  of  photographing 
poorly,  usually  looking  20 
pounds  heavier  and  10-15  years 
older.  At  least,  she  explains, 
that’s  what  her  friends  tell  her. 

As  though  this  weren’t  bad 
enough,  she  complains,  her  col¬ 
oring  and  the  lens  don  t  get 
along  too  well. 

“My  coloring,  which  is  light, 
disappears  in  the  lens,”  is  the 
way  Miss  Truman  puts  it.  “My 
green  eyes  fade  and  any  circles 
that  happen  to  be  under  them 
accentuate.  My  hair  is  general¬ 
ly  described  as  ash-blonde  (it  is 
naturally  pale),  but  in  photo¬ 
graphs  it  becomes  a  drab  no¬ 
color. 

“My  face  has  a  had  side  and 
a  good  side  in  profile,  and  I 
look  much  better  full  face,  but 
I  am  rarely  photographed  thus. 

“By  cooperating  with  pho¬ 
tographers,  I  have  come  out  less 
a  scarecrow  than  I  might  have 
done.  In  turn,  photographers 
have  cooperated  with  me.  When 
I  have  asked  them  not  to  pho¬ 
tograph  me  in  shorts,  slacks  or 
bathing  suit,  or  in  situations 
that  might  embarrass  my  fam¬ 
ily  or  me,  they  have  desisted. 

“Only  one  photographer  ever 
took  advantage  of  me  this  way, 
and  he  was  belabored  by  his  fel¬ 
lows,  so  that  I  didn’t  have  to 
chastise  him.  I  never  quite  for¬ 
gave  him.  I’m  not  vindicative, 
but  I  don’t  forget.” 

Unobtrusive 

In  a  recent  writing,  Tom 
Abercrombie  of  the  Miluavkee 
Journal  had  this  to  say  about 
camera  preference: 

“A  small  camera  allows  me  a 
new  approach  to  my  pictures, 
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and  you  might  even  say  gives  a 
new  kind  of  picture.  It’s  unob¬ 
trusive. 

“In  the  time  it  would  take  me 
to  set  up  a  big  box  on  a  tripod 
and  set  out  remote  lights  I  can 
shoot  three  dozen  .35  mm.  shots 
by  existing  light.  And  the  sub¬ 
jects  don’t  freeze  up  self-con¬ 
sciously,  either. 

“After  the  first  three  or  four 
exposures  with  my  Leica,  my 
subjects  generally  seem  to  for¬ 
get  that  I’m  even  there.” 

Editors  at  first  were  against 
Tom’s  use  of  the  camera,  think¬ 
ing  they  wouldn’t  get  prints  in 
time.  Tom  satisfied  his  bosses 
when  he  showed  them  he  could 
knock  out  prints  from  the  35 
mm.  film  inside  12  minutes.  No 
record,  true,  but  fast  enough. 

Faber  Honored 

John  Faber,  Eastman’s  smil¬ 
ing  ambassador,  has  been  given 
an  honorary  life  membership  in 
Kappa  Alpha  Mu,  honorary  pho¬ 
tojournalism  fraternity,  for  his 
education  work  among  press 
photographers. 

Good  Company 

Torrey  Jackson  of  Marble¬ 
head,  Mass.,  will  soon  be  in  good 
company.  The  19-year-old  pho¬ 
tographer,  winner  of  the  1956 
Graflex  Press  Fellowship,  on 
Sept.  10  will  spend  an  all-ex- 
penses-paid  week  with  the  staff 
of  the  New  York  Daily  News 
covering  assignments  and  learn¬ 
ing  how  it’s  done  in  the  major 
leagues.  The  News  photo  staff, 
you’ll  recall,  won  the  Pulitzer 
Prize. 

• 

(^nieruiiian  Snaps 
Ad  Man’s  Pliinpe 

San  Francisco 

A  police  radio  report  that  a 
“man  might  jump”  from  this 
city’s  highest  building  sent  Jim¬ 
my  Stew'art  to  the  scene  from 
the  San  Francisco  Examiner's 
photo  room,  four  blocks  away. 

Douglas  Meservey,  51,  had 
hesitated  before  plunging  from 
Young  &  Rubicam’s  offices  on 
the  24th  floor  of  the  Russ  Build¬ 
ing,  and  Mr.  Stewart’s  15-inch 
lens  caught  the  fall. 

Ml-.  Meservey  had  complained 
of  nervous  fatigue,  his  associ¬ 
ates  said.  He  joined  Y&R  after 
a  decade  with  J.  Walter  Thomp¬ 
son  Co.  in  Los  Angeles. 


ABA  Acts  Cautiously  on  Canon  35 

Dallas,  Tex. 

The  American  Bar  Association  will  not  act  hastily  on  sug¬ 
gested  revisions  of  its  Canon  35  which  restricts  picture-taking 
in  courtrooms.  Judge  Philbrick  McCoy,  Los  Angeles,  made  no 
mention  of  the  controversial  subject  at  a  meeting  of  his  special 
committee  here  this  week. 

“Canon  35  is  a  touchy  subject  on  which  my  committee  can¬ 
not  be  provoked  into  acting  hastily,”  the  judge  said. 

ABA’s  public  relations  chairman,  Richard  P.  Tinkham,  ad¬ 
vised  that  the  propo.sals  for  revision  may  be  reported  to  the 
House  of  Delegates  which  meets  later. 


Federal  Building  Rule  ^ 


On  Pictures 

Washington 

Becau.se  the  Charleston  (W. 
Va.)  Daily  Mail  resisted  cen¬ 
sorship  in  a  federal  building  in 
that  city,  U.S.  Government  cus¬ 
todians  everywhere  have  been 
instructed  to  abandon  “vague 
and  negative”  rules  barring 
cameramen. 

Last  January,  the  Internal 
Revenue  Service  a.sked  the  Daily 
Mail  to  make  pictures  of  per¬ 
sons  lined  up  to  file  tax  returns, 
bnt  the  building  custodian  acted 
under  General  Services  Admin¬ 
istration  regulations  and  barred 
the  lensmen.  GSA  has  charge  of 
Federal  properties. 

GSA  Commissioner  F.  Moran 
McConihe,  announcing  the 
change,  effective  immediately, 
said: 

“The  old  rule  was  unneces¬ 
sarily  vague  and  negative.  It 
failed  to  reflect  the  actual  fact 
that  GSA  was  always  ready  to 
assist  photographers  in  their 
missions  whenever  possible. 
Therefore,  we  undertook  to 
make  the  rule  fit  the  fact.  In 
this  task  we  acted  on  our  own 
initiative  and  with  the  helpful 
guidance  of  the  subcommittee 
on  Government  Information  of 
the  House  Committee  on  Gov¬ 
ernment  operations.” 

Not  Complete 

The  changeover  was  not  as 
casual  as  Mr.  McConihe’s  state¬ 
ment  suggests.  It  was  more  than 
six  months  ago  (E&P,  Feb.  11, 
page  71)  when  partial  relaxa¬ 
tion  of  the  rule  was  ordered. 
Even  now,  victory  is  not  com¬ 
plete:  a  tenant  federal  agency 
may  withhold  permission  to 
take  pictures  if  its  responsible 
officials  believe  property  dam¬ 
age  or  interference  with  work 
will  result.  But  it  no  longer  is 
necessary  to  get  a  second  clear¬ 
ance,  from  the  GSA  custodian. 

The  Charleston  story  falls 
into  two  parts.  Judge  Ben  V. 


Relaxed 

Moore  had  ordered  cameramen 
not  only  out  of  his  court  but 
also  out  of  other  portions  of  the 
federal  building.  The  Mail  pro¬ 
tested  to  GSA  but  was  told  the 
judge  is  absolute  in  his  domain, 
the  power  stemming  from  his 
right  to  preserve  order  in  his 
court. 

Protest  was  made  again  when 
cameramen  were  sent  to  take 
pictures  requested  by  the  In¬ 
ternal  Revenue  Service.  The 
newspaper  ran  up  against  GS.4 
Rule  No.  10,  reading:  “Photog¬ 
raphy-Taking  photographs  for 
commercial  purposes  within 
(this)  property  is  prohibited 
unless  prior  permission  is  ob¬ 
tained.” 

A  footnote  directed  that  such 
permission  be  obtained  from  the 
building  custodian. 

‘Helpful  Guidance’ 

The  “helpful  guidance”  which 
Commissioner  McConihe  attrib¬ 
uted  to  the  Moss  Committee 
appears  to  hav-e  been  more  than 
that.  When  Rep.  John  E.  Moss, 
committee  chairman,  learned  of 
the  Charleston  situation  he 
called  on  GSA  for  justification. 

Under  the  new  rule,  GS.\  said, 
“generally,  no  permission  is 
needed  to  take  photographs  of 
murals  or  historic  or  other  fea¬ 
tures  of  the  buildings  open  to 
the  public.”  The  circular  said  a 
rule  as  to  other  photography  is 
necessary  to  avoid  violation  of 
security  regulations,  safeguard 
government  property,  prevent 
interference  with  orderly  busi¬ 
ness,  and  protect  the  Govern¬ 
ment  from  prejudicial  use  of 
photographs  in  advertising. 

But  news  cameramen  still 
must  clear  through  the  GSA 
custodian.  If  the  photographer 
presents  evidence  of  permission, 
or  invitation,  from  the  occupant 
agency,  he  will  be  admitted. 
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That’s  about  the  only  thing  you  won’t  find  in  the 
1957  Fditor  &  Publisher  MARKET  GUIDE. 

But  the  newspaper  advertiser  or  agency  media  or  research  executive 
will  be  readily  able  to  find  the  latest  information  on  population, 
income,  and  retail  sales  for  all  daily  newspaper  markets,  w  ith 
forecasts  for  1957 — eighteen  vtonths  ahead  of  auy  other 
puhlieatioii!  W’ith  the  latest  data  on  housing,  transiiortation,  industrv, 
agriculture,  utilities,  weather,  retailing,  banking — for  more  than  1,500 
daily  newspaper  markets — MARKET  GUIDE  users 
will  be  able  to  make  their  marketing  plans,  select 
the  markets  and  the  newspapers  they’ll  use  during  the 
coming  year.  And  comprehensive  maps  will  make  their  sales 
planning  easier. 

These  are  reasons  why  the  1957  E&P  MARKET  GUIDE  is  a 
must  medium  for  your  promotion  schedule.  Located  near  the  data 
listing  for  your  individual  market,  your  ad  can  fill  in  the  story  of  how 
you  cover  your  market,  and  add  the  characteristics  of  your  newspaper  .  .  . 
furnish  the  clinchers  to  the  imjiortant  buyers  of  newspaper  space. 

Make  your  space  reservation  now.  The  1957  MARKET  GUIDE 
will  be  published  next  November;  the  closing  date  for  copy,  (Xtober  1 . 
It’s  a  real  promotion  bargain  at  S440  per  page;  U’-page,  S25(); 

*/3-page,  SI 85;  V4-page,  SI 40;  Vk-page,  S95. 


Plan  now  to  advertise  In  the 

E&P  Market  Guide 

Suite  1700,  7475  Broadway,  New  York  36,  N.  Y. 
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Ladies  of  Press 

(Continued  from  page  11) 

In  it  she  told  completely  and 
straightforwardly  how,  in  her 
words,  “the  ‘gift’  of  longer  life 
is  more  a  punishment  than  a 
blessing.” 

To  illustrate  his  point  that 
on  the  Herald  Tribune  they 
have  just  reporters  —  some, 
men;  some,  women — Mr.  Carroll 
named  Marguerite  Higgins  and 
Judith  Crist.  Now  assigned  to 
the  Washington  Bureau,  Miss 
Higgins  has  covered  interna¬ 
tional  and  domestic  news  of 
every  variety. 

“She  is  a  very  feminine  re¬ 
porter  with  very  masculine  en¬ 
durance  and  persistence,,’  Mr. 
Carroll  said.  “She  moved  with 
Allied  troops  during  World 
War  II,  was  later  head  of  the 
Herald  Tribune  Berlin  Bureau. 

Frontline  in  Korea 

“When  hostilities  broke  out 
in  Korea  she  hopped  over  from 
the  Toyko  Bureau  which  she 
was  then  heading.  She  was 
ordered  back  to  the  rear,  but 
she  won  her  battle  to  stay  with 
the  soldier  and  marine  in  the 
front  lines.  She  reported  all 
aspects  of  the  fighting,  includ¬ 
ing  the  Inchon  landing,  where, 
for  the  first  time  in  history,  the 
Marines  allowed  a  woman  to 
join  them  in  a  beachhead  in¬ 
vasion.” 

In  five  years  Miss  Higgins 
has  won  15  journalistic  awards, 
including  the  Pulitzer  Prize  for 
distinguished  foreign  corres¬ 
pondence  in  1951.  She  has  re¬ 
ported  from  Russia,  covered 
the  Argentine  revolution,  do¬ 
mestic  political  news  and  the 
State  Department  beat. 

Similarly,  on  the  local  staff, 
Mrs.  Crist  has  handled  every 
kind  of  assignment.  Within  the 
past  few  months,  for  example, 
she  interviewed  Marilyn  Mon¬ 
roe  and  Jayne  Mansfield.  She 
turned  in  exclusive  stories  on 
the  investigation  into  alleged 
corruption  among  Suffolk 
County  officials  and  the  actual 
hearings.  She  won  national  re¬ 
cognition  for  her  investigation 
and  stories  on  a  bad  school  sit¬ 
uation  in  Yonkers.  Drama  page 
and  education  page  stories,  na¬ 
tional  political  conventions  and 
local  murders  are  all  grist  for 
Mrs.  Crist. 

“The  variety  of  stories  and 
day-to-day  production  are  per¬ 
haps  her  strongest  points”,  Mr. 
Carroll  summed  up.  “That’s 
the  best  of  any  top  reporter, 
male  or  female.” 

\  Nebulous  Beat 

In  Fort  Wayne,  Miss  Jeanne 
Franke  has  as  her  regular  as¬ 


signment  the  seemingly  boring, 
mundane  beat  of  “Business,  In¬ 
dustry,  Chamber  of  Commerce 
and  associated  agencies,  and 
railroads.”  As  odds  and  ends 
tacked  on  to  this  beat  are  the 
Fort  Wayne  Historical  Society, 
reviews  and  features. 

“She  has  done  creditably 
with  schools,  city  and  county 
governmental  affairs,  and  even 
police”,  her  city  editor,  Mr. 
Keller,  added. 

“One  of  the  outstanding  jobs 
was  her  treatment  of  a  serious 
downtown  traffic  jam.  She  did 
personal  field  work  on  the  mat¬ 
ter,  quickly  contacted  traffic 
authorities  and  whipped  up  a 
public  service  story.  The  time¬ 
ly  report,  we  were  advised,  was 
of  great  help  in  circumventing 
the  trouble. 

“On  her  regular  beat,  a  neb¬ 
ulous  and  difficult  one,  she  reg¬ 
ularly  comes  up  with  city  news 
headliners.  She  is  shy  of  spe¬ 
cialization.” 

In  Doctor’s  Confidence 

Mr.  Griswold  has  several 
“very  competent  girls”  on  the 
staff  of  the  Buffalo  Evening 
News.  He  singled  out  Miss 
Spencer  because  of  her  ability 
to  do  almost  anything. 

“Her  main  forte,”  he  said, 
“is  the  scientific  medical  story, 
not  just  features  about  pa¬ 
tients,  but  about  the  experi¬ 
ments  and  progress  being  made 
by  surgeons  and  physicians.” 

On  August  1,  a  front  page 
Spencer  story  in  the  Evening 
News  told  of  the  first  patient 
in  upstate  New  York  to  under¬ 
go  open-heart  surgery  for  the 
repair  of  a  hole  in  the  ven¬ 
tricular  wall.  The  patient  was 
a  four-year  old  boy,  which  ad¬ 
ded  to  the  human  interest.  But 
the  Spencer  story  was  scien¬ 
tifically  accurate  as  well  as  be¬ 
ing  written  from  the  heart. 

In  Atlanta,  Miss  Sibley  has 
recently  been  confined  mostly  to 
writing  a  daily  column,  which 
her  city  editor,  Mr.  Jones,  de¬ 
scribes  as  “among  the  best  read 
features  of  the  paper.” 

In  addition  to  declaring  that 
she  is  “good  at  anything”,  Mr. 
Jones  concluded  with  this  a 
story  that  won  a  Christopher 
Award  for  Miss  Sibley: 

“A  little  girl  was  seated  with 
her  mother  in  a  very  busy 
lunchroom.  She  looked  at  her 
mother  and  asked:  ‘Don’t  these 
people  say  blessings?’  Every¬ 
one  in  the  room  stopped  eating, 
folded  their  hands,  and  listened 
quietly  as  the  tiny  one  said 
grace.” 

‘No  Special  Consideration’ 

The  city  staff  of  the  Cleve¬ 
land  Plahi  Dealer  has  three  wo¬ 
men  reporters,  who,  according 


to  James  W,  Collins,  city  edi¬ 
tor,  “rate  high  in  their  work.” 

“While  the  field  for  women 
reporters  will  never  be  so  broad 
as  that  for  men,  it  is  widen¬ 
ing”,  Mr.  Collins  said.  “Today 
they  expect  no  special  consider¬ 
ation. 

“I  remember  a  girl  reporter 
a  long  time  ago  who  sprinkled 
her  copy  with  X’s.  X  meant 
something  the  copy  desk  should 
supply  —  a  missing  name,  ini¬ 
tial,  word  or  date.  Such  de¬ 
pendence  is  vanishing.” 

Josephine  Robertson,  Jan 
Mellow  and  Mary  Hirshfeld, 
all  have  “outstanding  compe¬ 
tence,”  in  Mr.  Collins’  eyes. 

Mrs.  Robertson  is  the  medi¬ 
cal  reporter.  One  of  her  recent 
notable  stories  was  a  feature, 
Feb.  26,  headlined  “Repairing 
the  Human  Pump.”  It  dealt 
with  the  heart  research  and 
operations  of  Dr.  Claude  S. 
Beck,  famous  professor  of  car¬ 
diovascular  surgery  at  Western 
Reserve  University,  and  his  as¬ 
sociates.  The  surgeon  had  such 
confidence  in  her  that  she  was 
allowed  to  have  a  photographer 
take  pictures  of  one  of  his  op¬ 
erations. 

“Her  qualities  as  a  writer  of 
human-interest  stories  are 
great”,  Mr.  Collins  continued. 

‘  She  has  written  tales  of  holi¬ 
day  celebrations  on  her  family’s 
Ohio  farm  that  have  aroused 
warm  recollections  and  brought 
praise  from  many  readers. 

“In  the  field  of  nature  and 
gardening  she  has  such  a  wide 
knowledge  that  she  has  been 
honored  by  Audubon  and  sim¬ 
ilar  groups.  Her  Outdoors 
Diary  is  a  daily  part  of  the 
editorial  page.” 

Mr.  Collins  hired  Mrs.  Mel¬ 
low  when  she  told  him  she 
could  do  anything  a  first-class 
reporter  could  do. 

Any  Assignment 

“She  was  making  no  over¬ 
statement”,  Mr.  Collins  agreed. 
“When  the  Sheppard  murder 
trial  was  in  progress  she  did 
the  best  and  fastest  job  of  turn¬ 
ing  out  many  columns  of  sum¬ 
marized  testimony.” 

Mr.  Collins  has  found  out 
that  Mrs.  Mellow  prefers  fea¬ 
tures  about  unconventional  sub¬ 
jects,  but  is  not  sympathetic  to 
material  labeled  as  “the  wo¬ 
man’s  angle.”  Here  listed  by 
her  city  editor  are  a  few  of 
her  “best”  stories: 

A  moment-by-moment  account 
of  the  doings  of  bleacher  fans 
from  dawn  until  sunset  at  the 
World  Series. 

Her  infiltration  into  a  notor¬ 
ious  liquor  cheat  spot  in  a  one¬ 
time  mansion. 

A  visit  to  the  hideout  of  an 


eastern  bank  embezzler  imme¬ 
diately  after  his  capture. 

Disclosures  of  filthy  condi¬ 
tions  at  public  beaches. 

Like  the  rest  of  the  staff, 
the  third  on  this  PD  trio.  Miss 
Hirschfeld  will  cover  anything 
from  a  fire  to  a  murder.  She 
has  done  a  great  deal  of  trav¬ 
eling,  including  17  trips  to 
Latin  America  and  three  to 
Europe.  Her  South  and  Cen¬ 
tral  American  journeys  have 
helped  promote  Cleveland’s  ex¬ 
port  trade. 

Mr.  Collins  noted  that  Miss 
Hirschfeld  “handles  with  skill 
interviews  with  persons  of  wide 
experience  and  background.” 
She  has  talked  with  the  Pope — 
and  also  Peron. 

16  Girls  Around 

On  the  Cleveland  News,  City 
Editor  John  W.  Rees  does  not 
subscribe  to  the  cliche  that  “all 
newspaper  girls  spend  too  much 
time  in  the  powder  room,  are 
too  temperamental,  ill  too  much, 
or  not  dependable.”  He  could 
and  did  give  a  hearty  salute 
to  16  girls  staffers,  including 
the  editor’s  secretary. 

“They  are  punctual,  more 
eager  for  assignments  and  less 
the  prima  donna  than  some 
men”,  he  reported.  “It  is  true, 
though,  a  woman  rarely  re¬ 
places  a  man  on  fast  rough-and- 
tumble  rewrite,  but  one  is 
usually  around  to  give  a  hand 
on  a  fast  breaking  story.  And 
I  can  trust  them,  too.” 

“The  women  on  my  staff 
(God  Bless  Them)  have  saved 
my  skin  many  times,”  he 
added. 

Doris  O’Donnell,  who  has 
worked  for  the  News  for  12 
years,  recently  went  to  Russia. 
In  24  days,  covering  3,500 
miles,  she  gathered  material  for 
nearly  60,000  words  in  a  series 
of  39  stories  published  in  the 
News. 

When  the  chips  are  down 
and  time  is  running  out  her 
CE  said,  she  writes  leads  in 
longhand. 

‘Slightly  Terrific’ 

The  only  woman  reporter  on 
the  staff  of  the  Jacksonville 
Florida  Times-Union  is  Neil 
Meffert,  who  is  correspondent 
at  Ocala,  Fla.  Hebert  Bayer, 
state  news  editor,  advised  that 
her  best  reporting  was  on  court 
trials  or  crime  stories  general¬ 
ly,  but  she  has  a  personal  lik¬ 
ing  for  politics  and  has  won 
awards  for  political  stories. 

In  July,  she  was  admitted 
into  the  new  Florida  women’s 
prison  to  do  two  stories,  one 
on  the  plant;  the  other  on  the 
varied  backgrounds  of  the  pri¬ 
son  population. 

“We  have  a  girl  on  our  staff 
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who  is  slightly  terrific,”  Bob  •  1  I  •  1 

ii  Girl  Keporters  Only  Girls 

Miki  Mahoney.  She’s  26.  Unat-  _  A 

tached.  And  cute  as  hell.  She’s  %V  /"I  *  C?' j.  * 

s  TryZunt 'co>i'“  W  hcn  GivcH  otunt  otories 

V6Jirs 

■  Miss  Mahoney  was  named  the  frl  reporter  is  only  a  and  flown  in  a  one-man  heli-  made  pictures  of  herself  whUe 

Pennsylvania  Press  Woman  for  when  she  is  on  a  stunt  copter;  and  talked  to  a  boy  donating  blood  to  prove  « it 

assignment  ,  Muriel  Fischer,  who  fell  from  a  10-story  build-  didn  t  hurt  at  all  ,  and  then 

ritv  Fditor  Barrett  believed  member  of  the  general  staff  of  ing  and  got  up  unscathed.  In  fainted  in  a  corral,  while 

her  outstanding  reportorial  job  New  York  World-Telegram  the  case  of  the  ex-marine,  she  making  pictures  of  bulls  on  the 
was  her  coverings  of  the  War-  *  ®t)sei-ved  the  other  day.  was  showing  women  readers  assignment  immediately  follow- 

flond  last  March  Warren  Miss  Fischer  is  one  of  five  some  jujitsu  tricks  so  that  they  ing  the  blood  donation.  She  also 

[s  about  70  miles  from  Erie  ^  ®  staff,  could  protect  themselves.  enjoys  stories  that  require  un- 

Mr  Barrett  asked  Miki  to  give  Others  are  Carol  Taylor,  Mari-  “General  assignment  report-  dercover  work, 

him  some  details  of  the  trin  in  ^^”s  Cominel,  and  ing  means  covering  anything  One  presumes  that  women, 

her  own  words.  Here  they  are:  MacDougall.  The  New  from  motherhood  to  mayhem,”  while  quite  agreeable  to  being 

“We  went  over  at  noon  talk-  Scripps  -  Howard  news-  remarked  Miss  Cominel,  who  called  reporters,  may  balk  at 

ed  to  and  took  pictures  of  peo-  f?®®®  stunts,  keep-  has  been  with  the  paper  since  being  referred  to  as  veterans, 

nip  hpino-  pvaciiatpd  •  visited  Red  '"8  this  feminine  contingent  1952.  She  was  hired  as  a  copy  But  certainly  Sally  MacDougall 
Crosf  stations  churches  ‘’“^y.  girl  when  the  “ink  on  my  Hunt-  should  be  proud  of  her  long 

schools  where  neonle  were  he-  “They’re  all  good  at  all  kinds  er  College  diploma  was  still  dry-  career,  including  some  years  on 
ing  sheltered;  followed  evacu-  reporting”,  Norton  Mock-  ing,  to  say  nothing  about  the  the  old  World. 

ation  of  patients  from  flooded  ^jd^®'  ®>ty  editor,  and  his  as-  area  behind  my  ears.”  She  “With  the  exception  of  a 
Warren  General  hospital  to  ®*®tant,  Arthur  Williams,  said,  broke  into  writing  as  the  teen  purgatory  spell  on  the  W’oman’s 
Warren  State  hospital;  took  “^^®y  cover  hard  news,  court  columnist  for  two  years.  Page,  life  with  the  W’T&S  has 

nictures  of  babies  born  durintr  trials,  investigations,  every-  In  the  city  room  they  call  been  as  pleasant  as  a  job  could 

flood,  most  difficult  cases  to  ®9ually  well  with  the  Carol  Taylor  “Mama.”  That  possibly  be”,  she  declared, 

move  etc  *  arrived  back  in  Erie  ”'®"-”  because  of  her  series  of  “Brilliant  and  congenial  editors 

about  2:30  A.M.  in  a  miserable  Speak  for  Themselves  modem  motherhood  have  pven  me  a  chance  to  do 

snow  storm;  wrote  story;  iden-  Valuing  their  friendship  Mr  perhaps  been  the  best 

tified  nictures  windinir  un  about  t  -li  ^  “Susie”.  work  I  am  capable  of  doing.” 

4  A^M  Z  w^at  a  “Mama”  can  more  than  Sally  has  won  two  journal- 

Mi«  Mahoney  hS  Sn  '^e  rewrite  istic  awards.  One  was  for  “The 

that  cold  day  at  8  A  M  R®®®"tly  ®he  handled  the  Wounded  Speak”,  a  series  on 

“She’s  an  all-around  eal  in  Weinberger  kidnaping  and  the  hospitalized  veterans  of  World 

the  newt  Apartment  She  Dona  collision.  In  1951  War  II.  A  second  prize  was  for 

writes  oWts  .J^eataer  stories  ®»'®  ®  ®®"«®  the  prob-  a  story  on  the  work  of  Dr. 

dirre-wntes  leatarL  tar  the  m  April  1950  ,,^3  drinkers.  Albert  Schweitzer,  French  mis- 

Sunday  mlSzine^  s^^^^^^^  to  give  up  the  position  of  as-  ^  native  of  Clinton,  Mo.,  sionary  in  Africa, 

sunaay  magazine  supplement,  sistant  society  editor  to  join  ra-ni  fu.  o  n  »  c  *  1, 

color  stories  on  news,  and  the  citv  staff  Carol  has  been  with  the  WT&S  Sally’s  first  newspaper  work 

writes  the  best  cutlines  in  the  ..j  hippily  "exchanged  the  So-  was  wf^^the  ^aL  newspapers, 

country,”  Mr.  Barrett  said.  cial  Reirister  for  a  Police  Card  v  The  staff  was  small  ,  she 


the  city  staff. 


for  14  years.  Before  that  she  was  on  Milwaukee  newspapers. 


writes  me  best  cutiines  in  the  ‘.j  happily  exchanged  the  So-  was  with  the 

country,”  Mr.  Barrett  said.  cial  Register  for  a  Police  Card  Times  and  the 

Star  woman  reporter  on  the  (laminated) ;  the  hat-and-gloves  i lue field  (W  VaT  Daita  TaZe  ■•®*"®>"bered.  “Men  were  usually 
St.  Louts  (Mo.)  Globe  Democrat  luncheons  for  the  pencil-jotting,  SopA  Sh^"  coJeled  of  special  runs 

is  Marguerite  Shepard,  who,  ac-  eat-on-the-run  existence  of  a  E  Ws  sto^mv  nShic^  r  u\  interviewing  celebrities 

cording  to  George  A.  Killen-  ^i-i  reporter  ”  she  recalled  ^  stormy  political  fell  to  the  woman  reporter. 

berir  citv  editor  “handles  al-  ^"®  r®®aJted.  rallies  and  several  mine  disas-  **i  remember  former  Presi- 

oerg,  city  eaiior,  nanaies  ai  «j  niore  romantic  ters  .  ^  m,®  ,  ® ,  ■  rresi 

most  anything  a  male  reporter  ^alf  of  an  engaged  couple  in  „  ,  ,  ‘^®P‘  Taft  looking  uncomfort- 

would,  except,  of  course,  late-  gej^^ch  of  an  apartment  (for  Resourceful  ably  oversight  as  he  walked 

night  assignments  in  hazardous  ^  series  determining  the  local  Marianne  Cole’s  first  big  across  his  hotel  suite,  over  and 

neighborhoods.”  housing  situation) ;  I  was  a  assignment  came  a  week  after  back,  over  and  back,  peeling 

Miss  Shepard  specializes  in  model-to-be  (for  a'  series  ex-  ®^®  '^®"^  ^be  Hunts-  and  eating  oranges.  He  was 

medical  reporting.  Early  this  pogmg  the  malpractices  of  cer-  (Ala.)  Times.  A  woman  holding  forth  eloquently  on  the 

year  she  did  a  series  of  stories  tain  modeling  schools  and  ^f  a  rattlesnake  bite  at  a  sins  of  the  young  generation.” 

agencies);  I  was  a  stewardess  backw^ds  religious  service.  After  weeks  of  job-hunting 

The  Battle  for  Health  ...  ^  Chicago  flight  for-men-  ^°*®  ^be  story  to  m  New  York,  Miss  MacDougall 

And  Dollars.”  The  series  was  j  ^  hat-check  girl*  United  Press  and  International  wrote  a  story  and  took  it  to 

pre.sented  to  acquaint  the  pub-  ’  j  .^^g  ‘night  worker’  News  Service.  There  followed  John  O’Hara  Cosgrave,  editor 

lie  with  the  scope  of  the  eight  gtalking  Manhattan  streets  ®  bombardment  of  telephone  of  the  Sunday  Magazine  of  the 

national  health  agencies,  and  midnight.  Otherwise  I  was  newspapers  that  World.  He  couldn’t  use  it,  but 


rallies  ana  several  mine  aisas-  «i  remember  former  Presi- 
^®^®*  dent  Taft  looking  uncomfort- 

Resourceful  ably  overweight  as  he  walked 

Marianne  Cole’s  first  big  across  his  hotel  suite,  over  and 

assignment  came  a  week  after  back,  over  and  back,  peeling 


with  the  great  disparity  be¬ 
tween  the  funds  raised  and 


a  reporter  sans  sex.” 


wanted  more  information.  The  offered  her  a  job.  For  years  a 


tween  the  funds  raised  and  ^  series  of  six  articles  ®®®"®  ^be  story  was  20  miles  secretary  and  Sally  were  the 

need,  judged  by  objective  tahnlatpH  the  life  ®'^®y  “"‘I  ®be  didn’t  have  a  car.  only  women  with  18  men  on  the 

standards.  cLr  and  hectic  tempo  of  ^be  solved  this  p^blem  by  magazine  staff  Her  desk  neigh- 

•  Fabulous  Seventh  Avenue-the  ®®«ching  the  law  books  with  bor  was  the  late  Karl  K  Kiteh 

July  Linage  Report  Garment  Center.  “This,  I  guess,  ®  L  ^  k I  f  *  Th  nffiee 

,  .  ®  j  j  T^er«nnei  hio^h  ^  ® forbidding  exhibition  of  The  office  boy  was  Norman 


July  Linage  Report  Garment  Center.  “This,  I  guess, 

July  linage  data  received  too  was  my  own  personal  high 
late  to  insert  with  others,  spot,”  she  said. 

(Pages  50-53.)  Anything  for  a  Story 
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WARWICK,  VA. 
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To  carry  on  the  stunt  idea:  angle. 


poisonous  snakes  in  public  and  Krasna,  now  a  Hollywood  pro- 
she  got  a  deputy  to  drive  her  ducer.  In  cubicles  across  a  half- 
to  the  scene  for  the  second  day  partition,  Franklin  P.  Adams 


and  Heywood  Broun  whacked 


Miss  Cominel  has  beaten  an  Miss  Cole,  reporter  and  pho-  out  their  columns. 


Preu-mS  ..  1.097,782  996.772  ex-Marine  twice  her  size;  has  tographer,  has  posed  as  an  un-  Nowadays  Sally’s  city  desk 

rinws-Heraid-e  872.032  804.694  had  her  face  lifted;  crashed  wed  mother  to  do  an  expose  on  assigns  her  to  do  features 

Crand  Total  1^969^  ^801.366  »  high  school  prom;  been  laced  the  black  market  baby  racket,  mostly. 
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Conventions 
Didn’t  Hold 
TV  Audience 

TV  rating  confusion  reached 
a  new  high  this  week  as  the 
several  audience  measurement 
services  reported  on  the  Demo¬ 
cratic  and  Republican  conven¬ 
tions. 

Sindlinger  &  Co.,  of  Ridley 
Park,  Pa.,  reported  that  fewer 
people  saw  the  conventions  on 
all  three  networks  than  often 
watch  a  regular  entertainment 
program  on  one.  Advertisers 
had  paid  $15,000,000  to  get  their 
commercials  into  the  political 
picture,  expecting  premium  au¬ 
diences. 

According  to  Sindlinger,  the 
audiences  were  bored  and  com¬ 
plaining.  During  the  week  of 
the  Democratic  convention, 
Sindlinger  reported  a  total  of 
1,172.1  million  TV  viewing 
hours,  describing  it  as  “the  low¬ 
est  figure”  in  the  (>4  weeks  in 
which  the  company  has  made 
such  weekly  measurements. 

“About  30,000,000  people  who 
usually  average  two  hours  and 
37  minutes  with  TV  during  the 
aveiage  day  in  July  spent  over 
four  hours  a  day  with  TV 
watching  the  convention,”  the 
report  stated.  “Another  35,000,- 
000  people  who  also  averaged 
two  hours  and  37  minutes  with 
TV  each  week  in  July  cut  their 
use  during  the  week  of  the  con¬ 
vention  to  less  than  .34  minutes 
per  average  day.” 

Viewing  Is  I.«ss 

Of  the  average  daily  total, 
therefore,  of  fi2,HOS,000  viewers, 
more  than  half  had  their  sets 
turned  on  for  only  34  minutes. 
Compared  to  this  estimate  of 
35,000,000  was  the  audience  of 
54,000,000  shared  by  Kd  Sulli¬ 
van  and  hilvis  Presley  when 
they  appeared  opposite  each 
other  on  a  lecent  Sunday  eve¬ 
ning. 

During  the  Republican  con¬ 
vention  the  average  daily  audi¬ 
ence  dropped  to  about  57,000,- 
000. 

Sindlinger  said  the  average 
number  of  sets  in  operation  dur¬ 
ing  the  conventions  appeared  to 
be  about  27%  of  the  total  of 
40,000,000  receivers  in  exist¬ 
ence.  The  week  before  the  con¬ 
ventions,  he  said,  the  average 
in-use  figures  was  approxi¬ 
mately  46.3%. 

Furthermore,  according  to 
the  Sindlinger  survey,  tw’o- 
thirds  of  the  people  who  were 
“talking  about”  the  Democratic 
convention  were  complaining: 


“Why  do  all  the  networks 
carry  it?”;  “Can’t  get  my  fa¬ 
vorite  program”;  “Too  long  and 
dull”;  “Why  can’t  the  other  net¬ 
work  carry  it  so  I  can  get  my 
program  ?” 

A  Different  Katimate 

Trendex,  another  rating  ser¬ 
vice,  came  up  with  different  fig¬ 
ures  than  Sindlinger.  According 
to  Trendex,  more  of  the  na¬ 
tion’s  40,000,000  television  sets 
were  in  use — about  45% — dur¬ 
ing  the  convention  than  the 
week  before. 

Trendex  makes  random  tele¬ 
phone  calls  in  15  cities  to  get 
its  estimate.  Sindlinger  makes 
both  telephone  calls  and  per¬ 
sonal  interviews  —  7,000  each 
week  in  all  of  the  238  counties 
throughout  the  country. 

An  audience  action  report  for 
the  week  ending  .4ug.  11 

showed  that  while  64,680,000 
(.53.3%.  of  the  total  of  121,361,- 
000  people  who  participated) 
watched  TV,  01,811,000  (7.5.7%) 
read  newspapers.  More  people 
listened  to  radio  than  watched 
TV. 

Readers  of  amusement  pages 
of  newspapers,  40,544,000,  was 
the  second  highest  in  49  weeks. 

Newspaper  Sales  Up 

While,  according  to  rating 
services,  people  were  tuning  out 
television  during  the  political 
conventions,  newspaper  circula¬ 
tions  increased. 

New  York  Timen,  for  exam¬ 
ple,  reported  that  on  top  of  pre¬ 
vious  “substantial  circulation 
gains,  circulation  increased  6% 
during  the  convention  weeks.” 

R.  F.  Marx,  circulation  man¬ 
ager,  Lon  Angeles  Times,  re¬ 
ported  sales  up  5%  during  the 
Democratic  convention;  3‘i% 
during  the  Republican.  “Modest 
gains”  were  reported  bv  Louis 
Trupin,  circulation  manager, 
Philadelphia  Bulletin,  while  the 
Washington  (D.  C.)  Star  re¬ 
ported  a  “regular  pattern  of  in¬ 
crease  over  the  previous  year.” 
In  St.  T.ouis,  Walter  I.  Evans, 
circulation  director,  Globe-Dem¬ 
ocrat,  said  a  slight  loss  in  night 
sales  was  offset  by  increa.sed 
morning  sales,  with  circulation 
up  over  the  two  weeks  preced¬ 
ing  the  two  conventions. 

Not  Enough  of  ‘Joe’ 
Herbert  R.  Reynolds.  Balti¬ 
more  (Md.)  Sunpapers,  said 
circulation  was  up  all  month. 
The  conventions  may  have 
helped;  didn’t  hurt.  “Leading 
nights  on  TV  cost  some  bulldog 
sales  but  we  made  them  up  on 
the  final,”  he  reported. 

Edward  T.  Sechtman,  Balti¬ 
more  Netvs-Posf,  Sunday  Amer¬ 
ican:  “Little  or  no  effect.” 

“There  was  not  enough  of  Joe 
Smith,”  commented  J.  H.  Mc- 


Courtney,  ciiculation  manager 
of  the  Oakland  (Calif.)  Trib¬ 
une,  when  asked  the  Republi¬ 
can  convention’s  effect  on  news¬ 
paper  sales  locally. 

San  Francisco  circulation 
managers  reported  gains  of  “a 
few  thousand.”  F.  E.  Howard, 
San  Francisco  Call-Bulletin, 
and  Arvey  Drown,  San  Francis¬ 
co  News,  pointed  out  that  con¬ 
vention  and  hotel  sales  were 
heavy  but  street  sales  were  also 
affected  by  the  temporary  dis¬ 
location  of  the  routines  of  regu¬ 
lar  readers. 

On  the  morning  side,  San 
Francisco  Chronicle  and  San 
Francisco  Examiner  sales  were 
good  but  affected  by  the  quan¬ 
tities  of  free  newspapers  flown 
to  the  city. 


Coverage  Abroad 


(Continued  from  page  9) 


“Another  aspect  is  the  ex¬ 
clusive  tieups  with  the  State 
news  agency.  Some  of  these 
contracts  are  quite  valuable, 
and  the  local  news  agency  man¬ 
ager  is  sometimes  hard  put  to 
decide  where  his  allegiance  lies. 
This  is  also  true  where  the 
manager  is  an  American.  I’m 
thinking  of  Spain,  for  example, 
where  one  agency  has  an  ex¬ 
clusive  contract  to  supply  in¬ 
coming  news  to  Spanish  news¬ 
papers.  How  far  out  on  a  limb 
is  the  correspondent  apt  to  go 
in  digging  into  the  local  situ¬ 
ation  when  his  agency  faces  the 
loss  of  an  important  contract? 
Perhaps  that  is  why  the  late 
Camille  Cianfarro  of  the  Times 
scored  beat  after  beat  in  Spain 
during  the  recent  crisis. 

“I’ve  not  touched  upon  pres¬ 
sures.  In  Spain  we’re  repre¬ 
sented  by  Americans.  At  the 
worst  they  could  be  expelled. 
But  this  is  not  the  situation  in 
other  countries.  Perhaps  the 
Dutch  correspondents  for  the 
American  news  agencies  had 
some  nationalistic  qualms 
when  they  reported  the  recent 
Queen  Juliana  story.  But  other 
than  being  cut  dead  by  some 
of  their  stodgier  colleagues,  I 
doubt  anything  serious  might 
happen. 

“But  how  free  are  the  non- 
American  correspondents  in 
Lisbon,  Belgrade,  Helsinki,  or 
even  Austria  to  report  news 
detrimental  to  their  countries? 
In  this  respect,  I  think  that 
both  AP  and  UP  were  short¬ 
sighted  in  replacing  their 
American  staffers  in  Belgrade 
with  local  help  last  year.” 

The  speaker  said  his  chief 
concern  was  the  employment  of 
European  correspondents  by 


the  “prestige  newspapers.”  He 
proposed  a  system  of  pools.  One 
such  arrangement  with  four 
non-competing  newspapers,  he 
said,  would  provide  a  16-man 
staff  available  for  world  cov¬ 
erage,  at  a  cost  of  about  1% 
of  the  editorial  budget. 

Carl  E.  Lindstrom,  executive 
editor  of  the  Hartford  (Conn.) 
Times,  would  like  to  see  Ameri¬ 
can  newspapers  more  concerned 
with  content  than  with  the  cir¬ 
culation  figure  and  the  rate 
card. 

He  told  the  ACEJ  meeting  at 
Northwestern  University,  Aug. 
30:  “I  would  like  to  see  news¬ 
papers  so  demanding  of  their 
recruits  with  regard  to  educa¬ 
tion,  apprenticeship  and  regi¬ 
men  that  only  men  of  dedicated 
fibre  could  aspire  to  the  priest¬ 
hood  of  journalistic  service. 
These  men  would  command  the 
kind  of  salaries  paid  in  the  jobs 
for  which  only  the  few  are 
chosen.  We  have  enough  of 
culls.” 

He  asserted  that  despite  long- 
delayed  salary  reform,  two 
things  are  .still  apparent,  at 
least  in  contractural  schedules: 
There  are  too  many  overpaid 
incompetents  in  America’s  city 
rooms  today.  Moreover,  the  best 
help  is  still  underpaid. 

Mr.  Lindstrom  said  further: 

“I  would  like  to  look  ahead 
to  the  newspaper  that  won’t  feel 
it  has  to  belittle  its  readers  with 
gratuitous  prejudices  in  the 
form  of  interpretive  writing 
around  news  facts  which  are 
perfectly  able  to  explain  them¬ 
selves  if  properly  reported. 

“I  would  like  to  see  a  news¬ 
paper  to  lead  the  people  who 
need  leadership  for  it  will  also 
be  a  paper  for  those  fewer  peo¬ 
ple  who  are  capable  of  leader¬ 
ship. 

“I  would  like  to  see  a  return, 
not  of  the  power  of  the  press, 
but  the  influence  of  the  pre.ss. 

“We  respect  the  common  man 
and  properly  so.  We  may  exalt 
him,  but  I  don’t  think  we,  as 
editors,  should  accept  him  as 
our  leader  when  it  is  he  who 
needs  leadership.  It  is  impossi¬ 
ble  to  create  a  newspaper  for 
all  the  people  except  on  so  broad 
and  thin  a  base  that  it  is  inevi¬ 
table,  purposeless,  completely 
complacent  and  a  follower  of 
the  common  will  on  its  common¬ 
est  level.” 


Home-Buying  Foriiiiis 

Chicago 

Five  public  home-buying  for¬ 
ums  will  be  spon.sored  by  the 
Chicago  Daily  News  during  Na¬ 
tional  Home  Week,  Sept.  16-22. 

A1  Jedlicka,  Real  Estate  Edi¬ 
tor,  will  be  the  moderator. 
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FCC  Examiner  Okays 
Triangle’s  Expansion 


Washington 

Protests  against  the  exten¬ 
sion  of  television  operations  by 
Triangle  Publications,  Inc.  of 
Philadelphia  to  Lebanon,  Pa. 
would  be  denied  in  an  initial 
decision  by  J.  I).  Bond,  hearing 
examiner  for  the  Federal  Com¬ 
munications  Commission. 

The  examiner  held  that  Tri¬ 
angle’s  far-flung  interests  in 
newspapers,  radio,  television 
and  magazines  were  not  an  im¬ 
pediment  to  its  application  for 
approval  of  its  acquisition  of 
W  L  B  R-T  V  at  Lebanon.  The 
UHF  station,  owned  partly  by 
Lebanon  News  Publishing  Com¬ 
pany,  was  on  the  air  only 
about  a  year.  Its  operation  was 
unprofitable.  Triangle  proposes 
to  restore  service. 

4  Unprofitable  Stations 

Objections  to  Triangle’s  entry 
into  the  TV  picture  in  Lebanon 
were  made  by  the  Patriot-News 
Comi)any  of  Harrisburg,  per¬ 
mittee  of  WHP-TV;  by  WHP, 
Inc.  of  Harrisburg;  by  Eastern 
Radio  Corp.,  WHUM-TV,  Read¬ 
ing;  and  by  Rossmoyne  Corp., 
WCMB-TV’,  Harrisburg. 

Testimony  showed,  according 
to  the  examiner’s  report,  that 
the  four  protestants’  stations, 
all  UHF,  represented  an  aggre¬ 
gate  investment  of  $2,:i60,00U  in 
plants  and  e<iuipment  and  their 
net  operating  loss  was  in  excess 
of  $1,220,000. 

The  plea  that  undue  concen¬ 
tration  of  control  of  communi¬ 
cations  media  would  result  in 
a  grant  to  Triangle  lacks  per¬ 
suasive  merit.  Examiner  Bond 
ruled.  In  none  of  the  fields  in 
which  Triangle  operates  does 
the  company  occupy  a  position 
0  f  communications  monopoly, 
he  pointed  out. 

“If  economic  weaknesses 
plague  or  threaten  Triangle’s 
competitors,”  he  wrote,  “they 
are  not  shown  to  flow  from  the 
multiple  ownership  position  or 
operating  plans  of  Triangle.” 

Triangle  Interests 

Triangle’s  interests  in  com¬ 
munications  media  were  de¬ 
scribed  as  follows : 

Triangle  Publications,  Inc., 
Philadelphia,  is  a  closely  held 
corporation.  Walter  H.  Annen- 
berg  is  president,  a  director  and 
a  98%  stockholder;  he  holds 
about  65%  of  the  stock  in  trust, 
but  as  to  slightly  more  than 
50%  his  voting  powers  are  un¬ 


restricted.  He  is  the  son  or  a 
brother  of  8  of  the  10  other 
directors.  Joseph  M.  First,  one 
of  the  two  non-family  directors, 
is  vice-president,  secretary  and 
general  counsel.  Roger  W.  Clipp 
is  general  manager  of  T  r  i- 
angle’s  Radio  and  Television 
Division,  which  conducts  all  of 
the  company’s  broadcasting  ac¬ 
tivities,  but  he  is  not  an  officer 
or  director  of  the  corporation. 

Triangle  owns  and  operates 
AM  stations  WFIL  (560  kc, 
5  kw,  I)A-2)  in  Philadelphia, 
WFBG  (1340  kc,  250  watts)  in 
Altoona,  and  WNBF  (1290  kc, 
5  kw,  DA-N)  in  Binghamton,  as 
well  as  FM  stations  WFIL  and 
WNBF;  Triangle  also  owns 
50%  of  the  stock  in  the  licensee 
of  WHGB  (1400  kc,  250  watts) 
in  Harrisburg. 

Triangle  operates  three  tele¬ 
vision  stations  whose  Grade  B 
contours  within  the  State  of 
Pennsylvania  include  areas  hav¬ 
ing  an  aggregate  population  of 
5,697,114  persons,  or  54.3%  of 
the  10,498,012  persons  in  the 
state. 

8  Publications 

Triangle  is  the  owner  of: 

(1)  The  Philadelphia  Inquirer, 
a  daily  newspaper  published  in 
Philadelphia  with  an  average 
paid  circulation  o  f  610,048 
daily  and  1,142,118  Sunday; 

(2)  the  Morning  Telegraph,  a 
newspaper  of  nationwide  circu¬ 
lation  published  in  New  York 
City  which  is  devoted  to  horse 
breeding,  racing  and  other 
sporting  news,  film  and  theatri¬ 
cal  news,  and  editorial  com¬ 
ments;  (3)  Daily  Racing  Form, 
a  newspaper  of  nationwide  cir¬ 
culation  which  is  concerned  pri¬ 
marily,  as  its  name  implies, 
with  racing  news  and  which 
has  been  designated  as  the  offi¬ 
cial  newspaper  of  the  National 
Association  of  State  Racing 
Commissioners;  (4)  the 
Monthly  Chart  Book  which  is  a 
compilation  of  the  result  charts 
of  all  horse  races  in  North 
America  during  the  preceding 
month,  which  is  distributed  on 
a  subscription  basis  only  and 
during  1955  sold  an  average  of 
1,480  copies  per  month;  (5)  the 
American  Racing  Manual,  an 
annual  encyclopedia  with  a  to¬ 
tal  1955  circulation  of  4,683 
copies;  (6)  Seventeen,  a  month¬ 
ly  magazine  circulated  on  a 
nationwide  basis  specializing  in 
topics  of  interest  to  the  average 
teen-age  girl;  (7)  TV  Guide,  a 


weekly  television  magazine;  and 
(8)  Official  Detective,  a  month¬ 
ly  magazine  which  is  circu¬ 
lated  on  a  nationwide  basis. 

Triangle  Publications  this 
week  became  sole  owner  of 
WNHC,  WNHC  -  FM  and 
WNHC-TV,  formerly  operated 
by  the  Elm  City  Broadcasting 
Corp.,  New  Haven. 

WNHC,  on  the  air  since 
1944,  is  an  NBC  affiliate. 
WNHC  started  FM  operations 
in  1948.  WNHC-TV,  also  inaug¬ 
urated  in  1948,  is  a  primary 
affiliate  of  the  ABC  network 
and  also  carries  CBS-TV  net¬ 
work  programs. 

• 

Engravers 
Seek  Accord 
On  Job  Claims 

Boston 

Wilfrid  Connell,  president  of 
the  International  Photo-En¬ 
gravers  Union,  proposed  this 
week  that  representatives  of 
five  printing  trades  unions  and 
other  interested  parties  come  to 
“a  workable  understanding”  on 
the  jurisdictional  claims  in 
photocomposition  processes. 

The  Montreal  convention  of 
his  union  last  week,  Mr.  Con¬ 
nell  said,  reiterated  the  en¬ 
gravers’  intention  to  protect 
their  jobs  in  all  those  branches 
of  platemaking  over  which  they 
have  had  jurisdiction. 

Charge  Bad  Faith 

The  engravers’  leader  said 
the  delegates  went  on  record 
as  feeling  that  the  Internation¬ 
al  Typographical  Union  had 
not  acted  in  good  faith  under 
the  terms  of  the  Milwaukee 
Agreement  of  December  1954. 
It  was  agreed  then,  he  insisted, 
that  this  pact  should  not  be 
considered  a  pattern  for  adju¬ 
dication  of  all  differences. 

Mr.  Connell  remarked  that 
the  Milwaukee  Agreement  was 
reached  at  a  time  when  the  ITU 
did  not  have  a  contract  cover¬ 
ing  the  proces.ses  dealt  with 
and  he  noted  that  the  printers’ 
union  has  not  succeeded  in  in¬ 
serting  its  claim  to  jurisdiction 
although  there  have  been  40 
meetings  with  the  publi.shers. 

The  engravers  have  asserted 
their  right  to  process  film  ma¬ 
terial  from  the  Fotosetter  and 
other  photocomposing  machines, 
leaving  the  keyboard  operation 
to  the  printer.  The  ITU  claims 
the  jobs  all  the  way  up  to  the 
traditional  plate-making  pro¬ 
cesses. 


1,000  Join 
‘Club’ to  Cover 
Suez  Parley 

By  Dan  (rilmure 

United  Press 

London 

The  Suez  Canal  conference 
was  covered  by  nearly  1,000 
correspondents  from  all  the 
world  capitals,  but  only  one  got 
inside  the  conference  room  in 
Lancaster  House  each  day. 

The  lone  on-the-spot  reporter 
was  I.  P.  Plyshevskij  of  the 
Communist  party  newspaper 
Pravda.  Like  his  one-time  edi¬ 
tor,  now  Foreign  Minister  Dmi¬ 
tri  Shepilov,  Plyshevskij  was  an 
official  member  of  the  Soviet 
delegation.  To  all  other  work¬ 
ing  press  the  conference  was 
closed. 

The  British,  as  host  nation, 
set  up  a  tastefully-appointed 
press  center  with  bar  and  res¬ 
taurant,  workroom,  handouts 
and  resident  briefing  officer.  But 
the  real  journalistic  work  was 
done  by  old-fashioned  leg  work 
— reporting  on  hotel  huddles, 
visiting  embassies,  attending 
private  and  regular  briefings, 
buttonholing  delegates  and  lis¬ 
tening  intently  for  the  faintest 
drip  of  a  potential  “leak.” 

The  press  office  was  located 
wrong  to  begin  with — ^at  10 
Carlton  House  Terrace.  That 
was  a  half-mile  sprint  across 
St.  James  Park,  past  crowds  of 
curious  tourists,  from  Lancas¬ 
ter  House. 

The  major  news  agencies 
were  supplied  with  neat,  self- 
contained  offices  and  private 
telephones.  The  bar  was  open  as 
long  as  the  conference  was  run¬ 
ning.  To  circumvent  Britain’s 
strict  licensing  laws  the  con¬ 
ference  press  headquarters  was 
classified  as  a  “club.”  Newsmen 
were  not  accredited  to  the  Suez 
conference  as  such  but  to  the 
“club” — and  were  admitted  as 
members.  More  than  500  mem¬ 
bers  were  “initiated.” 

Downstairs,  chief  foreign  of¬ 
fice  spokesman  Sir  George 
Young — a  six-foot,  impeccable, 
typical  British  diplomatic  type 
— gave  a  daily  briefing — that 
and  the  bar  were  the  most  im¬ 
portant  reasons  for  going  near 
10  Carleton  Garden  Terrace. 

The  trouble  was  that  as  many 
as  five  or  six  important  brief¬ 
ings  would  be  running  all  over 
London  simultaneous  with  the 
British  briefing.  Each  had  to  be 
covered.  More  than  once,  the 
first  textual  remarks  of  a 
Dulles  speech  came  first  from 
the  French  briefing. 
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Tryout  Plan 

{Continued  from  page  13) 


BOY! 


a  good  reporter,  yet  he  agreed 

that  if  the  plan  worked  out,  I 

every  attempt  would  be  made  stiL  — 
to  give  tryouts  even  to  those 
individuals  whom  he  had  some 

doubts  about.  He  stressed  that  1*^7/®* 

the  plan  was  being  given  a  (  /  J  Ilf 

trial  for  one  year.  _ jV  jO 

The  first  tryout  was  begun 
Sept.  6,  1955.  The  person  S 

selected  had  been  working  for  A 

the  Post  since  April  16,  1951. 

He  performed  excellently  during 

the  three  months  of  his  appren-  I 

ticeship  and  was  so  informed 

by  City  Editor  Bott. 

In  general,  the  same  experi- 
ence  held  for  the  next  two  men 
who  got  their  press  cards.  Man- 

agement  quickly  discovered  that  fl 

the  tryout  reporters  were  ag-  ■ 

gressive,  hardworking  men  who  I 

were  determined  to  make  the  f 

best  possible  impression.  ( 

One  immediate  result  was 
that  the  need  for  an  additional 
reporter  was  filled  by  these  y°“ ' 

determined  men.  Another  major 
result  was  that  the  morale  of  ^ 
the  staff  improved  immeasura-  SHoD  Tain 

l^lv-  TVlP  rnritn  o+»vir...T.Ur...rt  ^ 


{Continued  from  page  68) 


reporter  was  filled  bv  these  '"“y^®  yo“'ll  never  be  promoted.  But,  just  thinid  When  you're 

determined  men.  Another  major  _ ready  to  retire,  they'll  still  be  calling  you  a  boy!" 

result  was  that  the  morale  of  volume  of  advertisements  that 

the  staff  improved  immeasura-  SkoD  Talk  published  in  relation  to 

bly.  The  city  room  atmosphere  ^  matter.  This  should  be 

was  more  relaxed.  {Continued  from  page  68)  a  matter  for  management  to 

P  ,  ,  *  -  decide  and  not  government.  And 

ec  are  a  succes.s  may  be  “subject  to  limita-  it  seems  only  one  small  step 

On  July  23,  1956,  less  than  11  tions,”  among  which  are  these  removed  from  government  con- 
months  after  the  plan  went  into  ambiguous  phrases :  “expres-  trol  of  news  space  and  news, 
effect,  Mr.  Wechsler  stamped  it  sions  .  .  .  which  promote  dis-  However,  the  proposed  UN 
with  his  enthusiastic  approval,  order;”  “which  are  dangerous  convention  on  Freedom  of  In- 
On  that  day  he  issued  a  second  for  youth “expressions  which  formation  states  a  nation  may 
list  of  four  editorial  assistants  .  .  .  defame  reputations.”  “take  measures  which  it  deems 

and  copyboys  who  would  receive  Interpi'etation  and  applica-  necessary  in  order  to  develop 
tryouts.  tion  of  these  limitations  could  and  protect  its  national  news 

In  addition,  he  promoted  Jack  mean  whatever  a  government  enterpri.ses  until  such  time  as 
Fox,  one  of  the  three  men  who  wanted  them  to  mean.  they  are  fully  developed;  and 

had  already  been  out  on  the  The  situation  in  India  pin-  to  prevent  restrictive  or  mo- 
street,  to  permanent-reporter  points  another  potentially  dan-  nopolistic  practices  or  agree- 
and  indicated  that  there  might  gerous  pai't  of  the  draft  in  ments  in  restraint  of  the  free 
be  more  promotions  from  the  Article  7:  On  the  recommenda-  flow  of  information  and  opin- 
first  list  as  time  passed.  tion  of  a  government-appointed  ions.” 

The  plan  has  the  complete  press  commission,  the  Indian  xhe  Indian  government,  if  it 
indorsement  of  Post  Publisher  Parliament  is  about  to  pass  a  should  sign  the  UN  Convention 
Dorothy  Schiff,  who  has  been  bill  empowering  the  government  in  its  present  form,  could  cer- 
closely  consulted  on  every  as-  to  regulate  the  price  and  size  tainlv  justify  its  present  ac- 
pect  of  it.  of  newsj»apers  as  well  as  the  tion.s  under  that  clause. 

. . . . . . . . Russia  can  justify  its  cen- 

;  ;  sorship  under  the  clause  per- 

j  We  handle  negotiations  for  the  sale  or  purchase  ;  fitting  ‘‘limitations”  of  press 

,  .  .  .»  ;  freedom  for  “the  protection  of 

;  of  daily  newspapers  from  coast  to  coast— four  j  jj^tional  security.” 

I  offices  conveniently  located.  Contact  the  nearest  •  Colombia  could  refer  to  the 

:  ;  “expression.-  .  .  .  which  promote 

j  office  for  a  confidential  discussion.  :  disorder”  limitation  for  its  own 

:  ;  censorship  and  suppression  of 

j  BLACKBURN-HAMILTON  COMPANY  I  « 

•  ^  ;  In  other  words,  if  a  govern- 

;  Newspaper  -  TV  -  Radio  Brokers  •  ment  wants  to  restrict  press 

:  WASHINGTO.N,  D.  c.  CHICAGO  SAN  FRANCISCO  j  freedom,  or  freedom  of  infor- 

S  James  W.  Blackburn  Ray  V.  Hamilton  William  T.  StubbleSeld  ■  mation  in  any  way  it  Can  find 
!  Jack  V.  Harvey  Tribune  Tower  W.  R.  Twining  !  i  •'  i  '  j  •  t 

:  Washincton  Bide.  Delaware  7-2755-6  111  Sutter  St.  !  ^  logical  eXCUSe  and  inter- 

•  steriine  3-4341-2  Exbrook  2-5671-2  !  national  Support  in  the  Conven- 

:  •  tion  on  Freedom  of  Information 

;  Clifford  B.  Marshall  ;  ...  -n  l  u-  ^  e 

:  1161  Healey  Bide.  ;  which  Will  be  the  subject  for 

•  Jackson  5-1576-7  j  further  UN  debate  in  the  Gen- 

imm. . . eral  Assemblv  late  this  Fall. 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — four 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTO.N,  D.  C. 
James  W.  Blackburn 
Jack  V.  Harvey 
Washincton  Bldf. 
Sterlinc  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


ATLANTA,  GEORGIA 
Clifford  B.  Marshall 
1101  Healey  Bide- 
Jackson  5-1576-7 


SA.N  FRA.NCISCO 
William  T.  Stubbleheld 
W.  R.  Twininc 
111  Sutter  St. 
Exbrook  2-5671-2 


Egypt  Expels 
3  Writers  for 
British  Press 

Egypt  expelled  three  western 
reporters  this  week,  giving  no 
reasons  for  the  action.  Those 
told  to  leave  the  country  within 
24  hours  were  William  Ste¬ 
venson,  Toronto  Star;  Eileen 
Travis,  London  Daily  Mail;  and 
Ann  Sharpley,  London  Evening 
Standard.  Mrs.  Travis,  whose 
home  is  in  Buffalo,  is  a  United 
States  citizen. 

Later,  in  Rome,  Mr.  Steven¬ 
son  sent  a  dispatch  to  his  paper 
saying  the  trio  had  been  ex¬ 
pelled  because  they  had  learned 
that  a  former  Nazi  propagan¬ 
dist  was  masterminding  Cairo’s 
anti-Israel  policy. 

An  Egyptian  government 
spokesman  said  the  three  re¬ 
porters  had  failed  “to  adhere 
to  honest  or  objective  reporting, 
aiming  by  so  doing  at  mislead¬ 
ing  world  public  opinion.” 

The  Toronto  Star  correspon¬ 
dent,  whose  home  is  in  Hong 
Kong,  said  he  filed  a  report  of 
a  one-hour  interview  with  the 
propagandist  who  “graduated 
from  Hitler  to  Peron  of  .Argen¬ 
tina  to  Nasser.”  He  identified 
him  as  Prof,  Johann  VonLeers. 

“I  and  Miss  Sharpley  hit  on 
the  key  figure  of  Egypt’s  anti- 
Israel  propaganda  and  we  had 
a  one-hour  interview  with  him 
Saturday  morning,”  Mr.  Steven¬ 
son  said.  “He  was  a  former  key 
figure  in  the  Nazi  propaganda 
machine  of  Dr.  Goebbels  and 
had  been  a  hunted  man  for  10 
years.” 

“.At  our  interview  the  propa¬ 
ganda  man  immediately  started 
to  talk.  He  gave  the  usual  cov- 
erup  story  about  what  he  did 
during  the  war.  But  he  soon 
switched  to  the  familiar  racial 
theories. 

“The  Egyptians  had  denied 
his  existence,  but  when  they 
saw  Ann  Sharpley  and  me  leav¬ 
ing  his  place,  the  trouble  starr¬ 
ed.” 

Mr.  Stevenson  said  he  was 
arrested  three  times  during  hi.s 
three  weeks  in  Cairo. 

“Each  time  it  was  for  trying 
to  see  former  Premier  Moham¬ 
med  Naguib.  On  one  occasion 
Miss  Sharpley  was  arrested 
with  me.  Ail  we  were  trying  to 
do  was  get  some  color  around 
Naguib’s  villa.  But  they  ques¬ 
tioned  me  first  at  police  head¬ 
quarters  and  then  at  the  interior 
ministry  for  12  hours,”  he  said. 

.A  uniformed  captain  of  the 
Egyptian  police  delivered  the 
eviction  notice  to  Stevenson. 
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Shimo  Dead; 
Noted,  Nervy 
Photographer 

Honolulu 

The  Honolulu  Advertiser^a 
chief  photographer,  Kazuto  Shi- 
mogaki,  died  Aug.  22  following 
a  stroke.  He  was  47. 

Mr.  Shimogaki,  Shimo,  a 
roly-poly  little  man  with  a  game 
leg  whom  Honolulu  knew  as 
‘•the  colonel,”  had  been  an  .Ad¬ 
vertiser  photographer  for  15 
years. 

Shimo  earned  the  nickname 
‘‘the  colonel”  during  the  war 
from  his  habit  of  ordering 
.Army  generals  around  like  pri¬ 
vates  as  he  posed  them  for 
photographs. 

After  the  Japanese  attack  on 
Pearl  Harbor,  he  worked  for 
three  days  and  nights,  round 
the  clock,  without  sleep.  His 
photos  were  used  all  over  the 
world. 

His  nerve  was  legendary.  For 
instance  at  the  1949  world’s 
bantamweight  fight  at  Honolulu 
Stadium  between  Dado  Marino 
and  Manuel  Ortiz; 

The  bell  rang  for  round  one 
and  the  two  fighters  made  for 
each  other.  Suddenly  into  the 
ring  stepped  Shimo  with  raised 
arm.  The  action  stopped.  He  or¬ 
dered  the  two  fighters  to  stand 
together  and  pose  for  a  picture. 
Picture  posed  as  he  liked  it, 
Shimo  snapped,  grunted  his 
thanks  and  waddled  out  of  the 
ring.  The  bell  clanged  for  the 
second  time  and  the  fighters 
went  back  to  hitting  each 
other. 

.Another  time  he  confronted 
a  lady  political  figure  of  ma¬ 
tronly  proportions.  He  ordered 
her  to  ‘‘stand  facing  me.” 

When  she  sweetly  asked 
why,  he  answered  “so  your 
double  chin  won’t  show.” 

Of  course,  she  did  as  she  was 
told. 

«  *  * 

John  A.  O’Hearn,  70,  man¬ 
aging  editor  of  the  Lawrence 
(Mass.)  Eagle  and  Tribune 
since  1946,  a  member  of  the  or¬ 
ganization  since  1907;  Aug.  29 
on  a  vacation  motor  trip  at 
Bartlett,  N.  H.;  cerebral  hemor¬ 
rhage. 

*  *  * 

Kenneth  C.  Beaton,  86,  who 
conducted  the  syndicated  KCB 
Column  for  40  years;  Aug.  26, 
at  Van  Nuys,  Calif. 

*  *  * 

Francis  A.  Carman,  79,  a 
former  parliamentary  corres¬ 
pondent  for  the  Canadian  Press 
and  Montreal  Star;  Aug.  20. 
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Mack  Aide  Dies 

Buffalo,  N.Y. 

Maurice  D.  Condon,  85,  man¬ 
ager  of  the  Norman  E.  Mack 
Estate  since  1933  and  before 
that  an  executive  of  the  old 
Buffalo  Times  and  a  lieutenant 
of  its  former  publisher,  died 
Aug.  16.  His  65-year  association 
with  the  Mack  family  began  in 
1889,  when  he  started  as  an 
office  clerk. 

«  *  * 

Constance  Drexel,  68,  for¬ 
mer  feature  writer  for  the  old 
Philadelphia  (Pa.)  Public 
Ledger;  Aug.  28. 

«  *  * 

Gene  Rouse,  64,  veteran 
newspaperman  and  radio  an¬ 
nouncer,  of  cancer.  He  had 
been  a  reporter  for  the  Visalia 
(Calif.)  Times-Delta  for  the 
past  10  years;  .Aug.  26. 

*  *  * 

George  M.  Carlton,  widely 
known  for  his  column  “The 
Mad  Hatter”  in  the  Cleveland 
(Ohio)  News;  Aug.  21. 

^  ^  ^  I 

.Amster  Spiro,  63.  former 
city  editor  of  the  Neiv  York  I 
Journal- American,  of  cancer; 
.Aug.  2.5. 

*  *  * 

Claude  C.  Mansmith,  61,  as¬ 
sistant  circulation  manager  of 
the  Journal-Tribune  publica¬ 
tions,  Sioux  City.  Towa,  of  a 
heart  attack;  Aug.  23. 

*  *  * 

Earl  C.  W.  Bridson,  48, 
chief  night  photographer  of  the 
Portland  (Me.)  Press  Herald; 
Aug.  23. 

*  «  * 

Poe  B.  Vandament,  73,  pub¬ 
lished  newspapers  in  Oklahoma 
for  45  years.  He  published  the 
Yxikon  (Okla.)  Sun  for  19 
years  before  his  retirement  in 
1949;  Aug.  14. 

• 

Mark  Felher  Reliros 

.Akron,  Ohio 

Mark  L.  Felher,  dean  of  Ak¬ 
ron  newspapermen  and  one  of 
the  oldest  employes  on  the  pay¬ 
roll  of  the  Goodvear  Tire  & 
Rubber  Co.,  retired  Sept.  1.  He 
had  been  editor  of  Goodyear’s 
weekly  newspaper,  the  Wing- 
foot  Clan,  since  1941.  Newly 
appointed  editor  is  Mort  I.eg- 
gett.  son  of  a  former  editor  and 
business  manager  of  the  Ash¬ 
tabula  Star-Beacon. 

• 

Diviilend  Passed 

San  Francisco 

Hear.st  Consolidated  Publica¬ 
tions  directors  voted  to  omit 
dividend  action  at  a  two-day 
session  here  which  ended  Aug. 
29. 
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Newspaper  Brokers 


counselor,  friend,  iruide  to  the 
buyers  and  sellers  of  America's  news¬ 
papers  .  .  .  The  DIAL  Anency,  640 
W.  Willis,  Detroit.  Mich.  TE  1-0903. _ 

RALPH  J.  ERWIN 
Newspapers  and  radio  stations.  1443 
S.  Trenton.  Tulsa.  Okla. 

MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iowa 
WE  WILL  be  Kl.^d  to  neeotiate  for 
the  size  Southern  newspaper  you  want 
where  you  want  it.  NEWSPAPER 
SERVICE  COMPANY,  601  Georiria 
Savintrs  Bank  Bidir.,  Atlanta,  Geortria. 
•fHk  SOUND  Investments  in  selected 
Publication  Properties.  Stypes,  Roun¬ 
tree  &  Co.,  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'Ihis 
is  why  we  insist  on  person.al  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

MAY  BROTHERS,  BinRhamton,  N.  Y. 
Established  1914.  Newspain'rs  boutrht 

and  sold  without  publicity. _ 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder.  12163  W.  Wash- 
inRton  Boulevard,  Los  Anireles  66, 
Cal.  Day  or  Kite  Phone:  EX  l-.')238. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3132,  Greensboro,  N.  C. 


Newspaper  Appraisers 

NEWSPAPER  VALUA-nONS 
Tax  and  all  other  purposes 
Over  126  valuations  made 
Papers  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitte<l 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N,  Y. 


Publications  For  Sale 


I  LARGE  WEEKLY,  $200,000  trross, 
steady  trrowth.  Chart  Area  6.  State 
I  and  nation  prize  winner.  Box  3630, 

I  Editor  &  Publishers 
4  ROCKY  MOUNTAIN  DAIIJES— 
One  at  $176,000  ;  two  at  near  $200,000 ; 
one  at  $80,000.  Proof  of  financial  re¬ 
sponsibility  required.  Bailey-Krehbiel, 

Box  88,  Norton.  Ks.  _ 

'  new  DAILY  OPPORTUNmESI 
I  Dailies  are  beinR  established  in  Cali- 
!  fornia  cities  where  population  irrowth 
I  demands  them.  We  have  properties 
with  ample  plants  to  convert  now 
RrossinR  ui>  to  more  than  $400,000. 

I  J.  R.  GABBERT 

I  3937  Orantte,  Riverside,  Cal. _ 

I  Whn'lKUES-DAILIhfs 

WE  OFFER  an  outstandinir  list  of 
:  Western  jiapers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charRe 
or  obliirations. 

j  JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldg., 

j  6381  Hollywood  Blvd. 

I  IxM  Angeles  28,  Calif. 

I  WEEKLY  NEWSPAPER,  thriving  60.- 
I  000  community,  tremendous  potential 
I  Localed  Chart  Area  2,  can  l>e  pur- 

I  chased  with  or  without  fully  equipped 
printing  shop.  Box  3634,  Editor  & 

Publisher.  _  _ 

OLD  community  weekly  in  major 
Rocky  Mountain  city.  Gross  now  run¬ 
ning  at  $36,000  yearly  and  growing 
rapidly.  Well  equipped  plant.  Priced 
low  at  $25,400;  terms.  Just  right  for  ^ 
city  man  who  wants  his  own  profitable  I 
weekly  without  moving  to  the  country!  > 
Write  fully,  please.  TTie  DIAL  Agency,  I 
640  W.  Willis,  Detroit,  Mich.  , 


Publications  For  Sale 


A  RARE  OPPORTUNITY.  Upstate 
New  York  weekly  grossing  $80,000,  net 
over  $30,000.  Small  down  payment. 
Box  3615,  Editor  &  Publisher. 
ibwA"  COUNTY'  SEAT  WEEKLY  IN 
$40,000  gross  class,  circulation  2100, 
population  30,000,  price  $40,000  with 
$15,000  down.  Bailey-Krehbiel,  Box 
88,  Norton,  Kansas. 

MIDWEST  DAILY  grossing  $400,000. 
Circulation  11,000.  Will  sell  for  gross 
with  29%  down.  Price  includes  real 
estate.  Broker  Box  3639,  Editor  & 
Publisher. 


Publications  Wanted 


WEEKLY — Well  established  within  76 
miie  radius  of  New  York  City.  Will 
buy  complete  property  or  60%  partner¬ 
ship.  Will  consider  trade  paiier.  Box 
3641.  Editor  &  Publisher. 

PAPER  in  town  from  10.000  to  50,000 
population  within  250  miles  of  north¬ 
ern  Indiana.  Box  3609,  Editor  &  Pub¬ 
lisher. 

FOREIGN  SERVICE  Officer  finishes 
Indochina  tour  January,  interested 
purcha.se  weekly  newspaper,  small  pub¬ 
lication  or  interest  in  same.  Can  cor¬ 
respond  details  meantime.  Box  2610, 
Editor  &  Publisher. 


Business  Opportunities 


BE  YOUR  own  bnssl  We’ve  just  con¬ 
verted  to  daily  and  will  lease  well- 
established  job  printing  department  to 
qualified  individual.  Hurry.  This  won’t 
^  available  long.  Daily  News,  Port 
Clinton,  Ohio. 

AD  MAN  or  editor  needed  as  partner 
for  live  magazine.  Not  much  invest¬ 
ment  involved.  The  Uranium  Pros- 
[lector.  Box  936,  Albuquerque.  N.  M. 


NEWSPAPER  SERVICES 


National  Advertising  Space 


MILLINE  rate  is  for  the  pigeons. 
Get  cardinals,  buy  by  the  Inch  in 
Sanders  ABC  Three,  Geneseo,  N.  Y. 

GULF  BEACH  JOURNAL 
TREASURE  ISLAND,  FLORIDA 
P.O.  Box  8008,  MADEIRA  BEACH_ 
HOW  WOULD  that  ad  look  printed 
by  offset?  Schedule  prize-winning 
(ABC)  Comer  Cupboard,  Drawer  8029, 
Orlando.  Florida. 


Syndicates  -  Features 


TELEVISION  NOTES,  a  weekly  col¬ 
umn  of  TV  news.  $1  per  week.  Free 
Sample.  Elbl  News  ^rvice,  181  W. 

42nd  St.,  New  York  86. _ 

'  GRAPHS-PIfrrOGRAPHS 
MARLirrr 

5403  Black  St..  Pittsburgh  6,  Pa. 


Mailing  Lists 


POLLARD-ALI.ING 
MAILING  List  Maintenance 
Stencil  cutting  accepted. 
CHARLES  ALBANO 
7605-18th  Ave.,  Brooklyn  14,  N.  Y. 


Press  Engineers 


PAUL  F.  BIRD 

Press  Erector.  Moving.  Rebuilding 
Flatbed  Semi-Qrlindrical  'Tubular. 

7  Oak  Court,  Islip,  New  York 
JU  1-0687 

News|)a|>er  Press  Installations 
MOVING-  REPAIRING- TRUCKING 
Ex|iert  Service — World  wide 
SKIDMORE  AND  MASON.  INC. 
56-69  Frankfort  Street 
New  York  38,  N.  Y. 

Barclay  7-9775 
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NEWSPAPER  SERVICES 


MACHINERY  and  SUPPLIES 


Pres*  Engineers 


UPECO,  INC. 

SPECIAUZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co..  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  “Turn  Key**  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 
Phone:  Bywater  7634 

MACHINERY  and  SUPPLIES 

Composing  Room 


Composing  Room 


COMPLETELY  reconditioned  Ludlow 
Unit  Ga.s  or  Electric.  May  be  seen  in 
oiieration.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intertype  Magazines. 
Also  side  Aux.  Midwest  Matrix  Mart, 
633  Plymouth  Court.  Chicago  5,  III. 


Newsprint 


REID  V  belt  motor  drive  for  Lino- 
tyi)e-Intertyi)e  in  use  several  years. 
Users  very  well  pleased.  Reid  mapta- 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid.  William  Reid  Co., 
2271  Clybourn,  Chicapro  14,  Ill. 


MODEL  14  LINOTYPE  No.  48930  jfood 
daily  operation.  Complete  motor, 
molds,  mats  $5,000.  Leader,  Ruston,  La 
THE  NATION’S  Newspaper  Forma 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles^ --$76.60  to  $88.60.  Write 
for  literature.  L.  &  B.  Sales  Company. 
P.O.  Box  .660,  Elkin,  North  Carolina  — 
World’s  Larprest  Manufacturer  of 
Newspaper  Form  Trucks. 

INTERTYPE  Maptazines  I’all  Size  $160 
—  Linotype  Full  (Brass)  $135.  Guar¬ 
anteed.  Foster  Mfpr.  Co.,  13th  & 
Cherry,  Phila.,  LOeust  8-2166. 

LINOTYPES  FOR  SALE 

Closinp:  down  tyiiesettinpr  department. 
Have  model  32  (serial  No.  52692)  and 
moelel  14  (serial  No.  49291),  both  in 
A-1  condition,  fully  e<iuipped  with  pras 
Mopomtits,  four  molds,  blower,  etc. 
Model  32  has  practically  new  Tele- 
type.setter  oijcratini?  unit  and  TTS 
multi-face  keyboard.  Will  sell  with  or 
without  ’ITS.  Also  140  fonts  mats, 
magazines,  proof  presses,  steel  pr.alley 
cabinets,  matrix  cabinets  etc.  D.  F. 
Buckinirham,  owner,  1414  Roscoe  St., 
Chicasro  13,  Illinois.  BI  8-8817. 


Advertisirtf!  RatPS 

CLASSIFIED 

Lin*  Rates  Each  Conseculiv* 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  (S  454  per  line  each 
insertion;  3  times  O  50$;  2  0  554; 
1  0  654.  Add  154  lor  Box  Sentice. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  0  904  per  line  each  insertion; 
3  times  0  954;  2  times  0  $1.00; 
1  0  $1.10.  3  line  minimum.  Add  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 
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$405 
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110 

70 
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95 

84 
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66 

35 

62 

54 
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45 

40 

Editor  &  Publisher 

1700  Times  Tower.  N.  Y.  36.  N.  Y. 
Phone  BRyant  9-3052 


HIGHEST  QUALITIES 

STANDARD  WHITE  NEWSPRINT 

Prompt  Delivery  Schedules. 

Regular,  Future  and  Contract  Ship¬ 
ments. 

Few  Hundred  tons  61”  Spot. 

Larpre,  Half  and  %  Rolls, 
also  smaller  widths. 

BUNGE  PULP  &  PAPER  CO. 

46  W.  46th  St.,  New  York  36,  N.  Y. 

Phone  JU  2-4830;  JU  2-4174 
_ DOMES’nC— IMPORT— EXPORT 

NEWSPRINT 

Warrensburg  Newsprint  now  in  pro¬ 
duction.  Inspection  invited.  Mill 
location  Glens  Falls  Airport,  Lake 
George  area.  Formerly  Schroon  Lake 
Pulp  &  Paper  Corp. 

Large  tonnages — immediate  delivery 
Newsprint  being  utilized  by  Eastern 
Publications.  Samples  and  prices 
I  upon  reguest. 

THOMAS  A.  GALANTE 
&  SONS,  INC. 

'  P.O.  BOX  150 

I  MECHANICVILLE,  NEW  YORK 

:  WE  OFFER 

I  JAPANESE  NEWSPRINT 

Immediate,  deferred  shipments 
^  ALL  WID’THS,  REEL  SIZES 

Priced  below  European  sources 
I  Contact  Feanza  Tradintt  Co. 

i  P.O.  Box  416,  Tarzana,  Calif. 

I  BEHRENS  SALES  CO. 

Newsprint  Specialists 

'  16V4- 16  16'/j  17— 17'4-  31 

I  34  45  60  61  62—64—66 

I  Rolls,  Sheets  Your  Siz.e. 

BEHRENS  SALES  CO. 

427  2nd  Ave.  NYC,  NY  MU  6-6960 

I  'fWANDARD  NEWSPRli^  ROLL^ 

Inquiries  invited.  R.  H.  Silverslein 
395  Grand  St.,  N.Y.C,  AL  4-8728 

DIRECT  MILL 
SHIPMENTS 

DOMES'nC 

I  NEWSPRINT  TONNAGE 

In  I,ar:ze  Si7.e  Rolls 
And  Si7«  Rolls  Available  for 
Immediate  Shi))ment8  and  for 
Deferred  Deliveries  During  ’The 
Third  and  Fourth  Quarter  at 
Attractive  Prices. 

SIDE  RUNS  Also  Available  in 
Carload  Lots  for  Immediate 
Shipment 

ST.  STEPHEN 
PAPER  CORP. 

1.60  Ejist  3.6th  Street 
New  York  16,  New  York 
MUrray  Hill  5-8564 

SCANDINAVIAN.  AUSTRIAN  and 
DOMES’nC  Newsprint. 

ALL  SIZES 
BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.  Y.  MU.  6-6960 


CANADIAN  NEWSPRINT  standard 
32  lb.  16%”  16”  16%”  17”  22%” 

24”  31”  32"  33”  34”  36”  rolls.  Also 
European  newsprint  45-60-62-64-70” 
rolls  for  September,  October,  Novem¬ 
ber  shipments. 

BROOKMAN  PAPER  CORP. 

655  Westchester  Ave.,  N.  Y.  65.  N.  Y. 
MOtt  Haven  6-6022  Est.  1930 


MACHINERY  and  SUPPLIES 


Photo  Engraving  Equipment 

COMPLETE  Photo-Entrravinjr  Equip- 
nnent,  excellent  condition,  full  paize 
size.  Also  supplies  on  hand  $2,000.00. 
Howard  M.  Kingston.  5116  Circle 
Dr,  Pleasant  Hill,  Harrisburq,  Pa. 


Press  Room 


4  UNIT  HOE  PRESS 

High  Speed — Steel  Cylinder — Roller 
Bearing — Reels,  Tensions,  Pasters — AC 
Drive — 22%  ”  cutoff.  Installed  new  in 
1938  shut  down  January  1947  at  the 
former  Philadelphia  Record.  Available 
Immediately. 


a  UNITS— 2  PR  FOLDERS 

Duplex  Metropolitan :  Leads  for  spot 
color :  Roll  Arm  Brackets ;  A.C.  Drives 

TUBULAR* 24  PAGE 

DEKATUBE,  Goss ;  new  in  1962 ;  Bal¬ 
loon  Former:  A.C.  Drive:  Complete 
Stereo. 

•  •  • 

3  UNITS  COLOR 

5  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed,  AC  drives. 
Pony  auto-plate.  23  %e”  cutoff. 


MACHINERY  and  SUPPLIES 

Press  Room 


For  Sale 

8  PAGE  GOSS 
COMET. 

AC  Motor.  Chases  and  Rollers. 
NOW  RUNNING 
AVAILABLE 

THOMAS  W.  HALL  CO. 

Stamford,  Conn. 


USED  PRESSES 
Rotary  and  Flatbed  I 

Investing  in  used  printing?  equipment 
is  very  imiiortant  to  the  publisher  in 
this  nruirket.  Therefore  it  is  wise  to  j 
investigate  thoroughly  before  making  ! 

a  decision,  and  to  study  your  needs  I 
with  the  help  of  the  men  who  know  I 
the  pres'ses  best. 

Because  so  many  plants  are  con¬ 
tinuously  installinj;  new  Goss  Presses 
and  stereotype  equipment,  we  usually 
have  a  list  of  the  best  available  used 
equipment. 

We  invite  your  corresiwndcnce,  in 
the  hope  of  helping  you  obtain  the 
best  pres's  for  your  needs  and  also 
the  best  value  for  your  money. 


•  •  • 

15  UNITS— 3  PR  FOLDERS 

GOSS-HiKh  Speed  on  low  Substructure ; 
A.C.  Drives  :  23  %(5”  cutoff. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  Oxford  7-4690 


PRESS  MOTOR  DRIVES  of  25,  40. 
50.  76,  100  and  160  H  P.  AC.  Two  75 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  Geortze 
C.  Oxford,  Box  903.  Boise.  Idaho. 


GOSS  OCTUPLE  PRESS 
4  LOW  Construction  Units 
1  DOUBLE  Central  Folder 
LENG’TH  sheet  cutoff  22  %” 
END  roll  brackets,  electric  hoists 

JOHN  GRIFFITHS  CO.  INC 

416  Lexington  Ave. 

New  York  86.  N.  Y. 


COMPLETE  PRESS  &  STEREO— 
$10,000 

Urgent  need  for  more  space  makes  us 
offer  this  2-unit  Hoe  for  such  a  ridicu¬ 
lously  low  figure.  New  equipment  al¬ 
most  ready ;  come  see  press  while  still  ; 
in  operation.  It’s  doing  excellent  work.  | 
$10,000  gives  you  press,  furnace,  cast-  | 
ing  box,  trimming-shaving  equipment.  ' 
complete  electrical  equipment  includ¬ 
ing  2  motors,  48  stereo  chases.  Write 
David  Blacker,  South  Omaha  Sun,  800  | 
Brandeis  Theater  Bldg.,  Omaha,  i 
Nebraska. 


i  FOR  SALE 

4  Kemp  Immersion  burners  equipped 
I  with  thermocouples 
'  2  Turbo  compressors.  No.  2,  Series  T 
A  flame  outage  control  system 
2  Weston  Sensitrol  relay  systems 
1  Kemp  steel  metal  ix>t,  1%  ton 
capacity. 

I  Contact  Arthur  Willsey,  Pressroom 
Foreman.  Olean  Times  Herald,  Olean, 
New  York. 

STEREO  NEWS  PRESSES 
GOSS  16  page  press,  23%”  cut-off 
:  SCOTT  16-24  page.  23-9/16”  cut-off 
SCXIIT  48  page,  22-9/16”  cut-off 
:  Tompkins  Printing  Equipment  Co. 

I  '712  S.  Clark  Chicago.  Illinois 

i  FOR  SALE: 

I  Goss  64  page  Decker  type  double  width 
press,  ^rial  No.  1086,  added  color 
I  deck,  22% ”  cutoff,  80  HP,  AC  drive, 
I  spare  parts,  gears.  Also  stereo  pot  and 
casting  equipment.  Located  in  ^uthem 
California.  Available  immediately.  Box 
I  3414.  Editor  &  Publisher. 


THE  GOSS  PRINTING 
PRESS  CO. 

6601  West  31st  Street,  Chicago  50,  III. 
PHONE  Bishop  2-3300 


GOSS  4  DECK  PRESS 

Two  Plate  wide.  Color  cylinder,  four 
i  color  work.  A  C.  drive.  All  stereo- 
j  type  equipment.  Available  now. 

GEORGE  C.  OXFORD 

I  P.  O.  Box  903  Boise,  Idaho 

I  HOE  MAIL  %  —  FOLDER 
I  Rebuilt  (5  years  ago).  Have  connect¬ 
ing  parts,  gears,  etc.,  for  Hoe  Simplex 
I  Press.  Can  also  be  attached  to  almost 
any  single  or  double  width  newspaper 
'  press.  Can  be  seen  running  on  our 
floor  until  Sept.  Ist.  Available  for 
immediate  delivery. 

Mattia  Press,  Belleville.  New  Jersey. 
I  PLymouth  9-0600. 

A-B  DUPLEX  press,  8-pagc.  roll-fed. 

'  all  equipment.  Top  condition.  Ideal 
for  large  weekly,  small  daily.  Avail- 
I  able  now.  W.  H.  Bradfield,  Garland 
i  (Texas)  Daily  News. 


Stereotype 


HALL 

MAT  ROLLER 

with  6  HP  Motor.  Medium  Weight 
roller  for  General  Service. 

25  DURAL  Chases  for  8  Column. 

#1  ROUSE  Power  Rand  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CAS’nNG  BOXES, 
all  sizes  and 

MANY  OTHER  ITEMS 

THOMAS  W.  HALL  CO, 

Stamford,  Conn. 

_ Wanted  to  Buy _ 

LUDLOWS  for  rebuilding.  Highest  cash 
price.  Also  surplus  composing  room 
equi|>ment.  Midwest  Matrix  Mart.  6,3$ 
Plymouth  Ct.,  Chicago,  Webster  9-3238. 

WANTED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available  —  Northern  Machine  Works. 

,  323  N.  4th  St.,  Phila.  6,  Pa. 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment  anywhere  in  U.S.A. 

PRINTCRAFT  REPRESENTA’HVES 
277  Broadway,  New  York  7,  N.  Y. 

WANTED:  Curved  piate  router  for 
1 22%  inch  plate  also  fork  truck  with 
palter  roll  handling  clamp.  Box  3406, 
Editor  A  Publisher. 
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MACHINERY  and  SUPPUES 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Wanted  to  Buy 

Classified  Advertising  i 

Display  Advertising  1 

Editorial 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  NY  17  OXford  7-4590 

TELETYPESETTER  Perforator  multi¬ 
face.  Anzel,  611  Broadway,  New  York 
City.  N.  Y.  GRamercy  7-8600. 
WANITD.  Duplex  or  Goss  Flat  B«i 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supidy  Co.,  422  West  8th,  Kansas 
City  6.  Mo. 

HELP  WANTED 
Administrative 

BUSINESS 

MANAGER 

SMALL  Daily  newspai^er  Chart  Area  2. 
Must  be  familiar  with  all  phases  of 
newspaiwr  business.  Salary  accordinft 
to  ability.  Box  3544,  Editor  &  Pub¬ 
lisher. _ 

ASSISTANT  BUSINESS  MANAGER. 
SouKht  by  old  established  daily  news¬ 
paper  under  30,000  circulation  in  lower 
New  England.  Prefer  man  under  40 
with  newspaiwr  business  office,  ac- 
countinK.  and  other  all-round  news¬ 
paper  experience  seekinp:  permanent 
future  in  financial,  credit,  and  man- 
afterial  capacity.  New  job  created  to 
understudy  present  business  mana$ter. 
Has  his  approval.  Will  take  man  of 
promise  as  trainee.  State  full  newst 
paper  background,  salary  range,  etc. 
Box  3606.  Editor  &  Publisher. 

CHIEF 

ACCOUNTANT 

Large  Publishing  House 


Chart  Area  2 

seeking  top  flight  Chief  Accountant 
with  experience  in  publishing  field. 
Must  be  used  to  handling  20  to  40 
Iteople. 

Reply  in  Confidence. 

Box  3637,  Editor  &  Publisher 

LEADING  Trade  newspaper.  New  York 
City,  desires  experienced  younpr  ac¬ 
countant  to  establish  cost  system. 
Newspaper  accounting:  and  shop  rela¬ 
tions  backfrround  essential.  Unusu.nl 
advancement  opportunity.  Salary  open. 
Send  resume.  Box  3f08,  Editor  & 
Publisher. 

_ Circulation 

CIRCULATION  MANAGER  for  daily 
in  Chart  Area  11.  Must  be  experienced 
in  all  phases.  Box  3423,  Editor  A  Pub¬ 
lisher. 


CIRCULATION  MANAGER 

THOROUGHLY  experienced 
home  delivery  specialist  for 
reven-day  evening  newspai>er 
in  Metropolitan  Market,  Chart 
Area  2. 

BROAD  circulation  and  admin¬ 
istrative  experience  desirable, 
hut  accurately  directed  enthu¬ 
siasm  and  sales  drive  vitally 
important. 

STABLE  organization,  good 
salary.  Limitless  opportunity 
for  good  newspaiterman.  Give 
complete  details,  all  replies 
confidential.  Box  3616,  Editor 
&  Publisher. 


TELEPHONE  SUPERVISOR 

Eastern  metropolitan  combination  daily 
and  Sunday  newspaper,  leader  in  its 
field,  located  between  Chart  Areas  2 
and  S,  has  an  immediate  opening  for 
an  experienced  telephone  room  super¬ 
visor.  This  is  an  exceptional  oppor¬ 
tunity  for  a  comx>etent  woman  who  is 
capable  of  organizing  and  controlling  a 
large  group  of  girls.  Write,  giving  age. 
salary  expected  and  resume  of  past  ex¬ 
perience  to  Box  3343,  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  ADVERTISING  SALES¬ 
MAN  for  daily  newspaper  in  metro¬ 
politan  area.  Good  starting  salary  plus 
monthly  bonus  and  car  allowance.  Ex¬ 
cellent  future.  Box  3424,  Editor  &  Pub¬ 
lisher. 


Correspondents 

CORRESPONDENTS 

who  are  employed  on  newspaiiers, 
know  news  values,  can  write  good 
features  are  wanted  in  cities  where 
daily  newspapers  are  published.  String 
rates ;  free  subscription.  Box  3533, 
Editor  &  Publisher. 


Display  Advertising 

OPPORTUNITY  FOR 

RETAIL  SALESMAN 

We  need  a  SALESMAN  who  may  be 
a  better  merchandiser  than  a  produc¬ 
tion  man  :  — who  can  talk  the  language 
of  merchants,  winning  and  holding 
their  confidence  in  his  ability  to  mer¬ 
chandise  their  advertising. 

In  addition  to  excellent  salary  and 
bonus,  there  are  side  benefits,  includ¬ 
ing  company  paid  hospitalization,  life 
I  insurance,  retirement  program  and  op- 
i  tional  personal  savings  plan.  Comfort- 
1  able  dry  climate  in  Eastern  Cascade 
1  area  with  wonderful  fishing  (trout, 
steelhead,  salmon),  hunting  (quail. 

I  pheasant,  ducks,  deer  and  elk),  and 
j  five  months  of  skiing.  Summer  water 
I  sports  in  nearby  lakes.  Write  Charles 
L.  Nicholson,  Advertising  Director, 
Herald  and  Itepublic,  Yakima,  Wash¬ 
ington.  All  replies  in  strict  confidence. 

ADVERTISING  MANAGER  for  one  of 
the  best  small  city  5  day  evening  papers 
in  North  West.  Hospital  plan,  vacation, 
wonderful  fishing  and  hunting.  Want 
man  who  likes  to  develop  accounts  and 
who  enjoys  the  friendliness  of  a  small 
town.  Salary  $340  month  and  override. 
Permanent.  Apply  North  Idaho  Press, 
Wallace,  Idaho. 

CENTRAL  ILLINOIS  daily  of  18,000 
has  opening  for  advertising  man  ca¬ 
pable  of  directing  staff  of  four.  Prefer 
man  about  30  with  selling  and  layout 
experience.  Hospitalization,  life  insur¬ 
ance  plans.  Annual  vacation.  Box  3442. 
Editor  A  Publisher. 

NEW  HAMPSHIRE  weekly  with  un¬ 
usual  potential  seeks  person  with  ad¬ 
vertising  know-how  or  willingness  to 
learn  advertising-business  phase  of 
weekly  field.  Give  full  details  in  first 
letter.  Box  3429,  Editor  A  Publisher. 

ADVERTISING  MANAGER  for  small 
75  year  old  southern  daily.  Staff  of  4. 
Give  full  particulars.  Box  3502,  Editor 
I  A  Publisher. 

I  ADVERTISING  MAN  WANTED  for 
I  layout  and  selling  for  twin  weekly 
I  newspapers.  Maybe  you  are  a  second 
man  looking  for  a  better  job.  This  is 
a  good  and  permanent  position.  Write 
all,  salary,  etc.  first  letter.  Humboldt 
Newspapers,  Humlmldt,  Iowa. 

EXPERIENCED  advertising  salesman 
wanted.  State  salary  needed,  references 
etc.  first  letter.  Good  insurance,  hos¬ 
pitalization.  pension  plans.  Aurora 
I  Beacon-News,  Aurora.  Illinois. 

,  OHIO'S  100th  daily  (4500  circulation) 

I  has  unusual  opportunity  for  aggressive 
I  young  man  with  sales  record  for  top 
job  in  fast  growing  area.  Write  fully 
,  — all  replies  confidential.  Daily  News, 
;  Port  Clinton,  Ohio. 


TWO  EXPERIENCED  j 
i  DISPLAY  SALESMEN  | 

'  PERMANENT  positions  open  now  on 
I  six-day  24,000  paiier.  Must  know  sell-  I 
I  ing,  layout  and  copy  work.  Excellent 
I  working  conditions  and  benefits  includ- 
I  ing  retirement  plan.  Prefer  men  with 
:  families.  Above-average  salaries.  Air- 
j  mail  details  to  Joe  D.  Smith,  Business 
I  Manager,  Town  Talk,  Alexandria.  La. 

i  i 

I  ADVER'nSING  MANAGER  for  group  | 
I  of  small  newspapers,  including  week- 
•  lies  and  daily,  upper  Hudson  Valley.  | 

1  Must  be  able  to  sell  as  well  as  direct 
others  and  assume  responsibility.  Write 
Oliver  Staffer,  Examiner  -  Recorder,  I 
Catskill,  N.  Y. _ 

ADVER’nSING  MANAGER 
PERMANENT  position  offered  as  Ad¬ 
vertising  Manager  on  Arkansas  daily, 
circulation  2,000,  which  also  publishes 
weekly,  circulation  2.100.  Base  salary  , 
plus  commission  would  pay,  on  present  ' 
lineage,  from  $100  to  $125  weekly, 
but  we  want  the  right  man  to  make 
more  for  himself  and  us.  CJhallenging  | 
opportunity  for  salesman  on  staff  of  : 
metropolitan  paper  to  advance.  Must  ' 
know  layout  and  he  alert  salesman.  , 
Write  Box  3607,  Editor  A  Publisher.  i 

DISPLAY  SALESMAN,  good  on  lay-  ; 
out  and  sales.  Wonderful  Pacific  ' 
Northwest  city  of  30,000.  Fine  out-  ‘ 
door  recreational  area,  excellent  oppor-  . 
tunity  for  advancement.  Many  benefits. 
Give  full  particulars,  salary  require¬ 
ments,  references  first  letter.  Box  3610,  i 
Editor  A  Publisher. 

EXPERIENCED  DISPLAY  “  S^esman  ' 
with  cracking  good  advertising  depart-  ' 
ment  on  midwest  daily  10.000  city.  { 
Start  at  $80  or  better  deiwnding  on  j 
background.  Bonus  paid  on  your  ac-  | 
counts  over  80%  of  same  month  year  j 
ago.  This  is  a  good  job  with  a  future,  j 
Rush  application.  Box  3638,  Editor  A  | 

Publisher. _ _  , 

WE  NEED  a  suiter  copy-layout  man  ; 
who  can  develop  an  idea  from  scratch 
for  small  list  accounts  and  staff  sales¬ 
men.  Old  established  southern  daily 
and  Sunday  in  25,000  circulation  class. 
In  general  vicinity  New  Orleans- 
Atlanta.  Permanent.  Terrific  oppor¬ 
tunity  for  advancement  to  promotion 
:  manager.  Above  average  salary  and 
j  incentives.  Interview  at  our  expense. 

;  Give  complete  data  in  strict  confidence, 
i  Our  entire  staff  knows  of  this  ad. 
Address  Box  3628.  Etlitor  A  Publisher. 


EXCELLENT  OPPORTUNITY 
!  FOR  EXPERIENCED,  TOP  FLIGHT, 
j  DISPLAY  AD  SALESMAN 

!  LEADING,  7-day.  Metropolitan  News- 
I  pap<-r  in  (Xhart  Area  6  has  permanent 
I  position  for  experienced  retail  ad 
I  salesman.  Man  we  seek  must  he  pri¬ 
marily  a  salesman,  but  able  to  turn 
I  out  professional  copy  and  layout,  and 
know  retailing  well  enough  to  counsel 
retailers  on  proper  newspaper  adver¬ 
tising  programs.  Recent  journalism 
school  graduate  could  qualify.  Excel¬ 
lent  working  conditions,  5-day  week, 
plus  g<Kid  salary,  commission  and  pen¬ 
sion  arrangements.  Airmail  resume 
j  giving  age.  education,  experience,  and 
I  salary  retpiirements  to  Box  3640,  Edi- 
1  tor  A  Publisher. 


PAINSTAKING  WRITER,  young  wo¬ 
man  or  man  interested  chiefly  in  maga¬ 
zine  Journalism,  to  join  staff  of  serv¬ 
ice  club  magazine  in  September.  Clhart 
Area  6.  Resume  to  Box  3329,  Editor 
A  Publisher. 

REPORTER  SPORTS,  general,  some 
copy  reading.  J-Grad  preferred.  Solid 
future.  Write  in  detail  publisher  Car¬ 
teret  County  News  Times,  Morehead 
City,  North  Carolina. 

southern”  pm”  DAILYT~ciV  of 
175,000  seeks  applications  from  re- 
porter-deskmen.  Write  George  Shan¬ 
non.  Editor,  Shreveport  (Louisiana) 
Journal. 


GROWING,  UVEWIRE  downstate 
Illinois  daily  has  immediate  opening 
for  general  assignment  rejiorter-pho- 
tographer.  Newspaper  and  community 
have  much  to  offer  in  good  living 
and  working  conditions,  modern,  pros- 
Iierous  surroundings,  merit  raises, 
generous  extra  benefits,  salary  to  meet 
qualifications.  Send  resume  to  Box 

3407,  Editor  A  Publisher. 

SPORTS  EDITOR  for  8000  afternoon 
daily  Southern  California  isolated 
desert  area.  Immediate  opening.  In¬ 
terview  necessary.  Send  resume,  ref¬ 
erences,  samples  of  work  to  Box  3443, 
Editor  A  Publisher. 

TELEGRAPH  EDITOR  for  U.P.  wire. 
Work  also  includes  occasional  feature 
stories  which  applicant  illustrates  with 
Speed  Graphic  pictures.  Job  starts 
at  $60  week  with  guaranteed  raise 
after  six  months.  Must  be  J-grad  or 
experienced.  This  is  chance  to  work 
on  midwest  award-winning  daily  of 
5000  circulation.  Require  interview 
and  references.  Box  3412,  Editor  A 
Publiriier. 

YOUNG  MAN: 

If  you  are  a  real  newsman,  competent 
with  both  writing  and  pictures,  there 
is  a  fine  career  awaiting  you  with 
prize  winning  downstate  Illinois  daily. 
Pleasant  working,  living  conditions  in 
growing,  prosperous,  friendly  city. 
Lilieral  starting  pay,  profit  sharing, 
free  insurance,  merit  raises,  increas¬ 
ing  responsibility  and  reward.  Write 
details  training,  experience  to  Box 

3408,  Editor  A  Publisher,  and  per¬ 
sonal  interview  will  be  arranged^ _ 

combination” REPORTER  and  ad¬ 
vertising  man  by  New  Hampshire 
weekly  newspaper.  Write  Box  3519, 
Editor  A  Publisher. 

EXPERIENCXED  REPORTER-EDITOR 
for  3-weekly  chain.  New  Jersey.  Op¬ 
portunity  here.  Car  required.  Manville 
(New  Jersey)  News. 

t  NEWSPAPER  EDITORIAL  POSI¬ 
TIONS  OPEN  FOR  YOUNG  MEN 
AND  WOMEN  BETWEEN  THE  $60 
$90  LEVEL  IN: 

California 

Florida 

South  Carolina 

Illinois 

Colorado 

AND  MANY  OTHER  STATF-S.  SUB¬ 
MIT  RESUMES  TO:  BILL  McKEE 
BIRCH  PERSONNEL.  SUITE  1417.  59 
E.  MADISON  ST..  CHICAGO.  ILL. 
CE  6-5670. 

DESKMAN  —  Need  man  to  do  desk 
work  with  occasional  reporting  assign- 
I  ments  on  morning  paper  in  South 
'  Atlantic  coastal  city.  Starting  salary 
$70  to  $85  weekly  according  to  ex¬ 
perience.  Send  references  please.  Box 

351^.  Editor  A  Publisher. _  _ 

rM”BEHIND  THE  8,  in  chart  area,  that 
is  I  Need  a  combo  news-ad  man  at 
I  once.  Good  small  town  weeklies.  If  you 
I  are  qualified  and  getting  nowheres, 

I  here’s  a  chance  to  get  ahead.  Tops  In 
pay  plus  eventual  working  interest— or 
more — on  your  own  terms.  A  real  oii- 
portunity  if  you  like  the  weekly  field. 
Box  3529.  Editor  A  Publisher. 

NEED  GOOD  CITY  EDITOR  from 
eastern  Metropolitan  area  to  help  a 
small  Florida  daily  grow  bigger.  Prefer 
man  who  has  been  at  least  assistant 
city  editor  on  big-time  tabloid.  Must 
show  knowledge  of  news  practices  that 
produce  mass  circulation.  Box  3520, 
Editor  A  Publisher. 

REPORTER  —  Experienced  newsman, 
now  employed  in  Midwest,  who  ai^ 

I  predates  value  of  accuracy,  with  better 
I  than  average  writing  ability.  Prefer 
1  man  from  daily  of  10,000-25.000  cir- 
I  culation.  Chart  area  6.  Write  details 
j  of  experience  and  salary  requirements 

I  to  Box  8507 ,_  Editor  A  Publisher^ _ 

^  REPORTER  —  For  morning  paper  to 
cover  beat  in  city  over  50.000  population 
I  chart  area  3.  Starting  salary  $60  to  $80 
weekly  depending  on  experience.  Good 
i  opportunity  for  right  man.  Send  refer¬ 
ences.  Box  3514,  Editor  A  Publisher. 

REPORTER  who  uses  camera.  For 
Jersey  Shore  Tabloid.  Show  ability  and 
becomes  assistant  editor.  Send  full 
details.  Box  8517,  Editor  A  Publisher. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Promotion — Public  Relationg 


WRITERS  SERVICE 


Book  Revietc$ 


WIRE  COPY,  gporti  editor,  small  daily.  REPORTER-PHOTOGRAPHER  wanted  ASSISTANT  PROMOTION  MANAGER  WEEKLY  BOOK  COLUMN  FREE 

Camera  experience  helpful.  Bryan,  as  general  assignment  statfman  on  wanted  by  one  of  the  Southweat's  for  four  months.  After  that  two 

Ohio,  Times.  picture  conscious  prize  winning  Kan-  largest  newspaper  with  a  long  and  dollars  a  month.  Metropolitan  colosi. 

dPi  pvnin  nT>prin'rii\.^i'rv  r,  kakte,  Illinois  Daily  Journal;  24,000  consistent  record  of  outstanding  pro-  nist  and  critic,  latest  books.  Boi 

interested^  in”  teroming^S^rts  Editor  circulation  in  fasUgrowing,  prosperous  motion.  Several  years  of  all-around  3617,  Editor  &  Publisher, 

of  17,500  daily  in  northern  Illinois.  cn^P«Per  city.  Finest  working  con-  newspaper  promotion  experiente  r^  _ 

Immediate  opening.  Located  within  I'Dons,  profit  sharing,  bonus,  fr^  quir^.  Knowledge  of  layout,  art  and  SITUATIONS  WANTED 

driving  distance  of  four  Big  Ten  •ns'irance,  liberal  starting  pay,  merit  production  helpful.  Principal  duties  aiiUAiiVFiia  WAi'iiiiaU 

universities.  Complete  planning  and  raites.  five  day  week.  Give  full  resume  will  be  to  supply  i^as,  spark  and  ' 

layout  of  sporU  pages  necessary.  Two  **r8t  letter.  Interview  essential.  _  know-how  for  stepped-up  cirralation  _ Aaminutrativo _ 

srurjss  L'SK  sr.?  newspaper 

f;.*".'-  SSb",!;."'  production  manager 

t  Ki-  il  c»r.  Write  full  details  to  Hoiiewell  terview  will  be  arranged  later  when 

.  _  ..  Hopewell.  Virginia.  ^ou  Xw  Jam^let  B^f  Edfter  EXPERIENCED  _  Professional  _,itl 


Editor  &  Publisher. 


show  samples.  Box  3411,  Editor  EXPERIENCED  Professional  with 


WANTED,  editorial  writer.  Give  full  pppnpTvV — A  Pnhliaher  *  proven  mechanical  background  on  larst 

information,  experience,  education,  ref-  *  Publisher.  Available  immediately.  G». 

erences  and  work  samples.  Dominant  ^  “  up  to  weexiy,  PUBLIC  RELATIONS  ASSISTANT  at  graphic  location  unimportant.  Replia 

mid-western  newspatier,  over  100,000  ^  experience.  Box  College,  Whittier,  California.  in  confidence.  Box  3460,  Editor  k 


circulation.  Box  3627,  Editor  &  Pub¬ 
lisher. 


Editor  &  Publisher. 


recent  college  graduate,  some  writing  Publisher. 


WIRE  EDITOR  on  morning  news-  experience  preferred.  Write  Raymond 


WANTED— Experienced  reporter  Chart  P®!’**'-  Willing  to  train  young  man  Iteatzsch.  Director  of  Public  Relations,  BUSINESS  MANAGER  available  who 

Arens  fi  7  nnd  g  Write  Vews  t'.a;<er  "’tb  Some  experience.  Write  Edward  Whittier  College.  Include  resume.  knows  hew  to  make  the  most  proUt 

Telegraph-Herald,’  Dubuque.  Iowa.  ’  P;  Schuyler.  The  Morning  Press,  -  out  of  a  market’s  jmtential.  Write  P.O. 

. . .  . . . .  Bloomsburg.  Pennsylvania.  Henertn.enc.  Box  611  or  call  968-M  Hamilton,  Mu- 

WOMAN’S  NEWS  REPORTER  for  big  FHiteV  "with  rarioua  UepartnienU  snehusetts,  for  deUils. 

city  morninif  d&ilv  fGHart  Ar^n  iVANlED.  M&nAgmg  Eoivor  with 

The  lady  should  have  the  ability  to  ''''  weekly  experience  in-  JOBS  IN  WYOMING ;  Reporters  and  PUBLISHER,  publisher's  assisUnt  or 

get  along  with  people  and  some  experi-  P“rt  owner,  advertising  men.  Send  full  inflation  pjitor.  smaU  daily  or  lant 

ence  in  writing  fashions  and  features  "’’"P  included.  100  miles  from  te  Wyoming  Press  Assn.,  318  t>o.  llth,  Complete  knowledge  and  ex- 

Good  pay,  pleasant  surroundings  Write  York.  Excellent  living  conditions.  Laramie.  Wyoming.  perience  front,  back.  40,  18  years  sant 


fully  to  Box  3500,  Editor  &  Publisher,  t^nx  3641,  Editor  &  Publisher^ _ 

YOUNG  MALE  SPORTSWRITER.  col-  SPORTS  WRITER  with  lively,  fresh 
lege  degree,  on  small  up-state  P.M.  thorough  understanding  of  all 

daily.  Good  opportunity,  write  full  sPorts.  with  desk  experience.  Pay  up 
details  to  Box  3610,  Eilitor  &  Publisher,  ^o  8116  depending  on  experience.  To 

-  arrange  for  interview  phone  collect 
aCCICTamt  rniTr-xn  Personnel  Manager.  Rockfortl  Morning 


ASSISTANT  EDITOR 


Star,  Rockford.  111. 


INSTRUCTION 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


CAa»»ified  Advertising 


firm.  Prize  winner  as  editor,  proved 
money-maker  in  business  office.  Record 
will  stand  careful  scrutiny.  Now  re¬ 
ceiving  $10,000  plus  bonus  as  publisher. 
Family  health  reason  for  change.  Chart 
areas  10,  11,  12.  Box  3516,  Editor  A 

I  Publisher.  _  _  _ 

ASSISTANT  TO  PUBLISHER.  Ex¬ 
ceptional  young  man,  34,  wishes  op- 
Iiortunity  to  learn  all  departments 
thoroughly.  Five  years  daily  editor, 
unusual  knowledge  of  management 
principles,  personnel.  Hard  worker, 
can  assume  responsibility.  Box  3431. 
Editor  &  Publisher. 


WANTCD:  Editorial  man,  30  or  under,  . _  Free  Information  portunity  to  learn  ’all  ’departmenu 

ter  leading  weekly  business  news,  _ free  Lance - - thoroughly.  Five  years  daily  editor, 

otrice*‘"Go<^  starti.yrsaiaTy'^  ^d"exl  ^ELL  YOUR  feature  material  to  the  I  CAassified  Advertising  unusual  knowWge  of  inana^^t 

cellent  future.  Box  3627  EdRor  &  3.000  house  I  - - principles,  personnel.  Hard  worker. 

Publisher.  *  organs  buy  I  Payrnent  from  $10  to  „oRE  SALES-POWER  EditorATubUrr""*”' 

$100  for  single  pbot^and-caption  fea-  .QgiFtm  gTAUFirRc  i  fublisner. - - 

ASSISTANT  TO  SOCIETY  FIDITOR—  tures.  Free  information.  Gebbie  Press  bDK  Ut-ASMflf.u  E>lArrn,KSi  GENERAL  MANAGER  —  57,  thor- 

Qv'aan  ■  community  of  Services.  151  W.  48  St.,  N.Y.C.,  N.Y.  ABILITY  to  sell  more  linage  and  sign  oug'hly  experienced  all  phases.  Envi- 

first  “letw*  n?uT‘'‘T'*’''  ""  -  up  more  contracts  .  .  .  New  pride  able  record  for  economical  o;Hratios. 

Register  Mechanical  and  happiness  in  their  work— these  Unquestionable  references  from  pr^ 

Kegister-Star-.News,  Sandusky,  Ohio.  - - -  are  benefits  enrollees  from  over  200  ent  and  past  employer.  Desire  chanp 

DESKMAN,  26  to  30,  1  or  2  years’  ROTARY  PRESSMAN-STEREOTYPER  daily  paiiers  report  they’ve  gained  for  personal  reasons.  Chart  area  14, 

experience,  wanted  ter  morning  news-  needed  by  south-central  Pennsylvania  fr„m  the  Howard  Parish  Course  In  H.  or  12  preferred.  Box  3601.  Editor 

paiier  city  of  50,000,  Chart  Area  2.  daily.  Send  application  to  PNPA,  2717  Classified  Advertising.  *  Publisher. 

Five-day  week,  full  benefits.  Executive  Harrisburg.  Pa.  _  GENERAL  OR  BUSINESS  manager. 

future  ter  right  man.  Write  Box  nnutpngTTnRU _ x/lnat  K.  YOU  get  individualized  attention  in  Production  Executive  for  16  years. 


ruK  oxAcrr-ivai  GENERAL  MANAGER  —  57,  thor- 

AP,ILITY  to  sell  more  linage  and  sign  I  oughly  experienced  all  phases.  Envi- 
up  more  contracts  .  .  .  New  pride  1  able  record  for  economical  o;Hratioa. 
and  happiness  in  their  work — these  I  Unquestionable  references  frr.m  pr»- 
are  benefits  enrollees  from  over  200  ent  and  past  employer.  D^ire  chanp 


DESKMAN,  25  to  30,  1  or  2  years*  ROTARY  P RES9M AN-STkHEOT Y PSR  daily  pai)er8  report  they’ve  gained  1  for  personal 

experience,  wanted  ter  morning  news-  needed  by  south-central  Pennsylvania  fr„m  the  Howard  Parish  Course  In  H.  or  12  preferred.  Box  3601,  Editor 

paiier  city  of  50,000,  Chart  Area  2.  daily.  Send  application  to  PNPA,  2717  Classified  Advertising.  *  Publisher. 

Five-day  week,  full  benefits.  Executive  N.  Front  St..  Harrisburg.  Pa.  _  GENERAL  OR  BUSINESS  manager. 


rKbl,7£.  """•  pOMPOSITORS-M....b.i.bn,.,n»,b  ESrr..SE“'w£  Hf.Jd’c: 

daily,  complete  charge  news  depart-  ing  condition^  Wages  commensurate  fopywr.ting  techr.  ques  that  pay  off  Delaware.  Replies  confidential, 

ment,  handling  A.P.  wire,  copy  of  with  ability.  Chart  Area  2.  Apply  Box  easy-to-follow  style.  HARRY  NASON,  efficient,  experienced 

one  reimrter  and  society  girl,  and  3334,  F-ditor  &  Publisher.  mrvriT  icff  *rk  Fo-  mnro  “"d  reliable  newspaper  executive,  sert 

paper  make-up.  Must  be  tops  local  “  '  „  - - TOTAL  FEE,  $66.  For  rnore  sa  e^  preferably  in  small  town  in 

news,  pictures,  and  fit  into  com-  PRINTER — Foreman  or  assistant  su-  liower,  increas^  copywriting  ability  Pennsylvania,  New  Jersey  or  Belt- 

munity.  Prefer  family  man.  Desire  Perintendent  for  daily  newspaper,  must  and  greater  jotehappiness.  mail  your  j  where  salary  paid  will  permit 

reference.  Contact  F’ranklin  Yates,  I  around  capable  newspaper  application  with  initial  $15  payment  ,  decently.  Who’s  Who  In 


^mes-Gazette.  Shelbyville,  Tennessee’  Printer.  Open  shop.  Apply  Box  8333,  today. 
GENERAL  REPORTER,  eastern  p.mT  '  *  Publisher.  Chart  Area  2. 

daily,  medium-sized  city.  Prefer  some  PRINTER.  COMBINATION  OR  ! 
experience,  but  potential  ability  more  FLOOR  MAN  good  on  ads.  Union 
imiKirtant.  Box  3430,  Editor  &  Pub-  or  plan  eligible.  Scale  $2.68  hour. 
lisher.  Hospital  plan,  vacation.  Wonderful  T, 

GENERAL  REPORTER,  experienced,  fishing,  hunting.  North  Idaho  Press, 

40,000  -  circulation  afternoon  daily,  Wallace.  Idaho. 

Chart  Area  2.  Top  scale,  ginid  op-  MACHINIST  —  for  6  Intertypes.  Lud- 
portunity.  Write  Box  3426,  Editor  &  low  and  Elrod.  Union  or  eligible.  6-  ' 

Publisher.  jay  week,  4 :00  p.m.  to  12 :80  a.m.  - 

IMMEDIATE  Opening  for  fast,~accu^  Scale  $103.60.  Apply  Wilfrid  Boisvert, 

rate,  and  deiiendable  copy  reader.  Six-  foreman.  VINEI.AND  (New  Jersey) 

day  afternoon  daily  with  75,000  cir-  T^MES-JOURNAL^ _ _ _ 

culation.  Chart  Area  Two.  Box  3632,  STEREOTYPER  wanted  at  once.  Write  ' 

Editor  &  Publisher.  _ |  or  wire  manager.  Billings  Gazette.  ; 

NEWS  EDITOR  for  9,000  daily  in  i  Billings.  Montana. _ ' 

fast  growing  North  Texas  city.  $100  |  vVANTED :  Lino-lyis-  operator  and  job  ! 

for  quahfi^  man.  Mad  resume,  printer  for  one-man  shop  for  HERALD, 

references  irnmediately  to:  Box  3611,  Montgomery,  West  Viririnia.  Also,  all-  :  i 

Editor  &  Publisher.  around  printer  for  TRIBUNE,  Oak  '  I 

REPORTER-E<litor  for  weekly  news-  Hill,  West  Virprinia.  Write  Uol>ert  K.  r 

I)at>er.  Immc>diate  oi>eninff.  H.  Bor-  Holliday.  Publisher.  1 


HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  Street, 
Miami  47,  Florida 


America  gives  full  background.  Ad¬ 
dress  Harry  Nason,  care  of  Thomii 
B.  Cantwell,  attorney,  Saranac  Lake, 
New  York. 

LABOR  RELATIONS  —  Young  min 
well  versed  in  newspaper  operation 
wishes  job  combining  experience  wKh 
excellent  knowledge  of  labor  rclatiom. 
Box  3529.  Ikliior  &  I’ublisi.ei. 


EDITOR  Am  PUBLISHER'S  CHART  AREA 


wick.  Evening  News,  Monticello,  N.  Y. 
REPORTER  for  jKilice  run  and  gen- 


W ANTED — Union  foreman  for  night 
composing  room.  Man  we  want  must 


eral  assignment  on  Texas  morning  |  sober,  reliable’,  fair,  impartial,  know 
daily,  medium  sized  ,  u*"  |  production  and  how  to  get  along  with 

more  years  experience.  Write  fully,  ,  to  get  an  honest  day’s  work, 

personal  background  job  record  ref-  ghop  is  air  conditioned  has  excellent 
erences.  Box  3636,  Editor  &  Publisher.  '  po„inn,ent  with  over  30  situations. 
REWRITE  MAN,  reiKirter,  editor  for  |  Good  salary,  plus  overtime,  insurance 
relif?ious  news  ntrcncy  in  New  York  and  hospital  prosrram  and  an  out- 
City,  Press  association  or  similar  ex-  standinjr  pension  plan — Address  Box 
[lerience  preferred.  Good  opportunity  !  3600,  Editor  &  Publisher,  statinir  aire. 
in  growinfr  field  for  hijjh  type  expert.  I  experience,  qualifications  and  refer- 
Give  full  details.  Box  3528,  Editor  &  i  ences. 

Publish^ -  I  Qpjrj^  union  shop  composing 

SPORTS  EDITOR -Meditim-sizeil  d  lilv.  room  employes  needed  on  Pennsylvania 
Chart  Area  2.  Must  be  tops.  This  is  newspapers.  Send  application  to 
1  real  opiKirtunity.  Box  3425,  Fklitor  I  PNPA.  2717  N.  Front  St..  Harris- 
i  Publisher.  *  burg  Pa. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


Circulation 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


A  VERY  ACTIVE  MAN  of  60  with  WISH  TO  RSTTURN  to  feature  writ- 
fxperience.  understanding  and  knowl-  ing,  general  editorial,  etc.  Now  in 
(dge  and  from  Pennsylvania  wants  a  advertising.  Now  in  Boston.  Will  re¬ 
circulation  Manager's  position  in  the  locate.  Box  8432.  Eklitor  &  Publisher, 
mid  or  far  west  on  a  small  daily 

with  plentv  of  promotional  activity.  AMBITIOUS  YOUNG  JOURNALIST, 
All  data  furnished  to  publisher  not  married,  vet,  college  grad,  seeks  re- 
afraid  to  hire  me.  Earl  Bond,  Brad-  Porter  si>ot  medium  daily  to  start  De- 
ford,  Pennsylvania.  cember  1.  22  Months  experience  wire 

desk,  ail  types  reporting  (accent  poli- 
Prefer  east,  west 

Uatttfted  Advertttmg  J588  Editor  A  Publisher. 

advertising  MANAGER,  10  years  COMPETENT  Newspaper  men  and 
small  daily  experience.  Advertising  women  available  for  all  parts  of  the 
manager  4  years.  Proven  success,  country,  carefully  screened  by  Dan 
Chart  Area  8,  9,  10.  Will  consider  Gordon,  a  veteran  newsman.  We  are 
others.  47, .500  minimum.  Box  8624,  the  only  private  employment  agency 
Editor  A  Publisher.  in  the  East  with  a  special  desk  to  fill 


Editor  A  Publisher.  in  the  East  with  a  special  desk  to  fill 

_  newspaper  jobs.  AT  NO  COST  TO 

Dunlay  Adn^rtiminm  EMPLOYER.  Write  Dan  Gordon.  Mid- 

^  ^  town  Personnel  Agency,  180  W.  42 

TOP  NOTCH  SALESMAN— wanU  job  S*  - if*’'  Y°rl‘._Nj_Y:_ _ 

with  future,  lifetj^me  of  (family)  EDITOR-REPORTER,  5  years,  dead 
*  sA**?  ended  on  midwest  weekly,  wants  coun- 

witt  80.000  daily,  80.  family  inan,  ty,  city  beat  on  small  daily,  east  or 

Liberal  Arts  Degree,  very  K<>^  lay-  west  coast.  80.  Single.  Vet.  J-Grad. 

out  and  copy,  a  go-getter  with  ex-  gDX.  Some  law.  Box  8686,  Editor  A 
e«ll«ot  references.  Relocate  chart  area  Publisher. 


{^b?rahir  *  EDITORIAL  RESEARCH.  Can  fur¬ 

nish  clear  reports.  Box  3615,  Editor  A 
WANT  TO  LOCATE  second  man  on  Publisher. 

local  advertising  staff  of  Pekin  Daily  ______  .  ^  " 

Times,  Pekin,  Illinois,  as  advertising  EDITOR,  manned,  mature,  heavy  ex¬ 
manager  of  newspaper  of  10,000  to  P«ricnce  city,  cable,  photo,  copy  desks; 
15,000  circulation  or  as  salesman  on  seeks  relocation  on  daily  under  100,000, 
larger  newspaper.  Employer  will  give  preferably  Chart  Areas  10  or  11.  Sal- 
top  recommendations.  “T  prime  consideration.  Box  3506, 

-  -  Editor  A  Publisher. 

17,500  gets  you  TOPNOTCH  MAN  „ 

in  Sales.  Layout,  and  Promotion.  Fully  EDITOR,  31,  Chart  Area  2.  Outsmnd- 
experienced,  a  real  go-getter.  Young  1  record  in  makeup,  photo  editing, 
and  married.  Prefer  Chart  Area  6-  i  Sunday  sections,  feature  ideas.  A  thor- 
11-12.  Box  :162fi.  Editor  A  Publisher.  1  "“khly  experienced  professional.  Box 
W  4  D  nr  n  «r,  U  A  VT  .  3625,  Editor  A  Publisher. 

34-YE.AR  OLD  AD  MAN  seeks  op¬ 
portunity  as  Advertising  Manager  on  FOREIGN  CORRESPONDENT,  seven 
-msll  daily  in  Oart  Area  11.  8  or  6.  '  years  abroad,  wire  service  reporting 
Six  years  experience.  Married,  draft  and  executive  assignments  Middle  East, 
exempt.  Now  in  Nebraska.  Box  8614,  Europe,  Africa,  desires  permanent  con- 
Editor  A  Publisher.  nection  preferably  Washington  solid 

reporting  or  other  responsible  capacity. 
'  —  Now  in  Europe  and  would  remain  there 

Editorial  depending  on  offer.  Resigning  from 

i  present  job  held  11  years  to  seek  some- 

SPORTS  EDITOR-WRITER,  6  years  thing  bigger.  Excellent  recommenda- 
daily  exiierience,  82.  looking  for  larger  tion  from  present  employer.  Earlier 
newspaper.  Knows  makeup,  heads,  experience  Washington,  Chicago  and 
camera.  Worker.  Box  3806,  ^itor  smalltown  midwest  newspapers.  Avail- 
A  Publisher.  able  mid-November.  Write  Box  3504, 

JOURNAUS.M  BEGINNERS^”  We 

“  SPORTS.  COPY  DESK,  reporting- 


connections.  Also  have  journalism 


irr  Bi^^^’-Zersifn^el  lo  Yo7>‘*-“l»  ‘a"rts*=“tr‘ain^“i!''Va^i^ 

aages  Bireh  Person ne  69  E.  Mad.-  rts,  news  background.  Now  on  West 

lon  St..  Chicago  2.  Illinois.  metropoliUn  desk.  Job  solid. 

CAN  YOU  USE  a  farm  editor  with  *  >'“1’  *’'P*"*"'*- 

master's  degme  in  European  histo^.  Tnc;^ 

ihS".  sxr"  ‘ 

some  knowledge  of  press  photography, 

ipecialiiation  in  rural-urban  writing.  LOOKING  FOR  GENIUS  T— I'm  sorry 
fi^lance  mles  in  aviation  and  a  rm  not  one.  but  perhaps  there's  a 

Box  3409,  Editor  &  Publisher.  manaKinsr  editor  in  Chart  areas  1,  2, 

Fnirnn  cniTTOPOM  tvativ”  6  or  11  who  wants  a  hardworking,  de- 

EUITOR,  SOUraERN  DAILY,  cir-  pendable  day  side  slot  or  rim  man 

M  ye*"  '“''ed  experience.  Mar- 

I  .600,  minimum  of  112,000.  ried,  children,  ambitious,  determined- 

Proven  ability,  42,  with  23  yeara*  Box  3518.  Editor  &  Publisher, 
experience,  includinir  10  in  present  tit  a  etTTVTr<*rrkvr  aaavt  u  j  j 
affiliation.  Editor.  Managing  Editor.  WASHINGTON  MAN  hogged  down  in 
Public  Relations.  Prefer  Chart  Areai  bureau  seeks  switch  or  chance 

9  S  1  9  TTeiUevs.  SL  O..K  localire  national  beat,  write  column 

li'sher  ’  Box  3532,  Editor  A 

—  *  -  —  -  Publisher. _ 

VET.  34,  BA.  five  years  dailies  all  WILLING  TO  LEAKN  all  phases  news 
beats,  heavy  features.  some  desk,  and  features ;  prefer  in  or  near  larsre 
Want  to  move  up.  Consider  wire  city.  Girl,  25,  BA.  Limited  news  ex- 
wrvice.  magazine,  public  relations,  perience  Wasbinfirton.  D.  C.  bureau 
Prefer  East  Coast.  Box  3440,  Editor  small  daily.  Box  3525,  Editor  &  Pub- 
«  Publisher.  lisher. 

WIDELY  copied  EDITOR,  with  ex-  ABT.E  NEWSMAN.  7  ye.irs  exiierience 
wptional  knowledge  of  politics,  cur-  on  3  dailies  10.000  plus  class,  now 
mnt  trends  and  international  affairs,  city  editor  ad  assistant  to  managing 
AuUior  of  historical  works.  Box  3401,  !  e<Iitor,  seeking  better  spot.  Oi>en  to 
Witor  &  PubHsher.  1  su(r$restions.  B.A.  Journalism,  wire 

AMRlTtnTTQ  irni'rr\T>  Nervier  correspondent,  other  journalism 

4  win  MANAGING  EDITOR  experience  .md  eilucation.  handle  press 

camera.  36.  Rockies  native,  family, 
mmparablc,  equivalent  post  Chart  Area  3540  *  Publisher. 

•  on  livewtre  paper  in  wide  awake  I 

location.  Family,  vet,  AB.  28,  10  years  '  AMBITIOUS,  enthusiastic  J-grad,  24. 
wperience  all  beats,  desk.  Box  8621,  I  to  become  ex-army  officer  early  Sep- 


Editor  A  Publisher. 


RESULTS?? 

See  Page  48!! 


tember.  Experienced  city  b«ats,  re¬ 
write,  copy  desk,  some  state  capitol 
and  farm.  SDX,  family  man,  car,  can 
handle  camera.  Good  recommendations. 
Grew  up  in  newspaper  family.  John 
j  Scamehorn,  Jr.,  1440  Cedar  St.,  Niles. 
'  Michigan. 


REPORTER  experienced  all  beats  and 
sports,  superior  writer.  large  or  medium 
daily.  Age  36,  college  grad.  Soonest. 
Box  3639,  Editor  A  Publisher. 

ALL-AROUND  MAN— Can  step  in  to 
job  or  combination  in  any  part  of 
news  room:  11  years  experience  in¬ 
cluding  desk,  sports,  general  and  fea¬ 
ture  news ;  magazine  writing ;  etc.  i 
Looking  for  spot  for  advancement, 
present  employer  perfectly  satisfied. 
Draft  exempt,  cold  sober,  do  anything, 
go  anywhere.  Can  also  do  cartooning,  ' 
art  retouch  and  limited  photography. 
Unafraid  of  long  hours.  If  you  are 
looking  for  a  combination  desk-re¬ 
write  -  reporter-feature-sports-cartoon- 
ist-hard  worker,  write  to  Box  3620, 
Editor  A  Publisher. 

AVAILABLE  October  15 — reporter, 
experienced  general  assignments, 
sports,  layout,  wire,  heads,  features. 
Vet.  26,  single,  B.A.  Car,  free  to 
relocate,  prefer  15.000  circulation  or 
greater.  Box  3602,  Editor  A  Publisher. 

COPYREADER — Fast,  accurate,  fully 
experienced.  Mature  newsman,  widely 
experienced  all  phases.  Police,  courts, 
city  hall.  Features,  human  interest, 
profiles.  Can  sub  as  proof-reader.  Fair 
editorial  writer.  Excellent  character, 
business  and  work  references.  Job 
stability,  career  possibility  important. 
Salary  secondary,  though  should  meet 
or  approximate  ANG  standards,  unless 
exceptional  opportunity.  Prefer  mid¬ 
west.  consider  anywhere.  Married,  new 
car.  Affable,  sober,  honest,  industrious. 
Now  employed  ns  advertising  copy¬ 
writer.  Usual  Notice.  Box  3633,  Edi¬ 
tor  A  PubHsher. 

EDITOR,  experienced,  seeks  part-time, 
assignment,  or  take-home  work  for  > 
book  or  magazine  publisher.  Copy  I 
editing,  re-write,  proofreading.  Box 
3636.  Editor  A  Publisher. 

EDITORIAL  WRITER.  Able  writer,  i 
speaker.  Master’s  degree.  Sound,  young 
family  man.  Now  top  notch  city  I 
I  editor  on  outstanding  paper.  Ready  I 
1  to  take  charge  of  editorial  page,  pref-  | 
I  erahly  in  South.  Box  3604,  Editor  A 
Publisher. 

MANAGING  EDITOR  prize-winning 
daily  wishes  similar  position  20-60,000 
circulation  field  or  general  manager¬ 
ship  small  daily.  Top  production  man  :  ' 
quality  product ;  gets  along  exception-  I 
ally  with  public,  staff.  Knowledge  of 
all  departments.  West  preferred.  Why 
not  write  for  details?  Box  3630,  Edi¬ 
tor  A  Publisher. 

MANAGING^EDI’TOR  :~twice  at  APiT 
15  years  city.  wire.  snorts  d“sks : 
top  makeup :  PM  only ;  Chart  Areas 
L  2  ;.  Box  3631,  Editor  A  Publisher.  I 
SPORTS  REPORTER  seeks  responsible  I 
position.  Seven  years  experience  large 
morning  daily.  Hit  your  S-zone  with 
skill,  speed.  Box  3618,  Editor  A  Pub¬ 
lisher. 

EXECUTIVE  -  MANAGING  EDITOR,  j 
Top  younir  news  executive.  Now  ■ 
heads  city  staff  of  30  on  first  class  I 
daily.  Able  public  speaker.  Good  or- 
fTAoizer.  Master*s  decree.  Married,  two 
'  children.  Ready  to  move  to  manafrinp 
I  or  executive  erlitorship.  Prefer  South  ; 

[  cfinsider  elsevhere.  H'j\  3'’03.  Kxllt  »r 
j  &  Publisher. 

SPORTS  WRITER — year  daily  experi¬ 
ence,  two  year-i  frt'c  lance,  all  sports, 

I  now  wants  to  settle.  College.  A.B. ; 

I  Graduate  M.S.  in  Journalism.  Award- 
I  winning  writer.  Samples,  references, 
resume  readily  furnished.  Single,  car. 

’  Available  immediately.  Will  go  nny- 
,  \v^  ere.  Ik».\  3521,  F^litor  &  Publisher. 

WRITER,  nationally  published  (pub- 
\  licity/copy)  ;  ’TJHOST’* ;  Magazine 
I  features,  syndicates:  wide  contact-s. 
Per  day/project.  TR  4-5750  (NYC) 
or  Box  3612,  Editor  &  Publisher. 

Mechanical 

MECHANICAL  SVPERINTENDENT 
— thorough  knowledge  of  composing 
room.  Age  42  with  24  years  experi¬ 
ence.  Write  Box  3522,  Editor  & 
Publisher. 

PRESSROOM  foreman  available  Sep¬ 
tember  16.  Twelve  years  experience  on 
Duplex  and  r<»tary  press.  Box  3644, 

I  Editor  &  Publisher. 


SITUATIONS  WANTED 


Mechanical  _ 


Newspaper 

Superintendent-Foreman 

(Union  or  Open) 

DAILY  Publications  with  production 
problems  desiring  production  analysis 
and  installation  of  productive  sys¬ 
tems  in  the  composing  room,  will  find 
immediate  and  permanent  relief  under 
this  approach.  Will  work  with  and 
train  your  present  personnel  to  con¬ 
form  to  present-day  methods  and  sys- 
,  terns  or  will  assume  complete  charge. 
All  replies  held  in  strict  confidence. 
Box  3606,  Editor  A  Publisher. 

PRODUCTION  EXECU'nVE  available. 
Qualifications,  recommendations  in  bro¬ 
chure.  Write  Harold  C.  Berg.  P.O. 
Box  1172,  Wilmington,  Delaware.  Re¬ 
plies  confidential.  _ _ _ 

COMPOSING  ROOM 
SUPERINTENDENT 

or  foreman.  Metropolitan,  100,000  up. 
Experienced,  progressive,  fully  quali¬ 
fied.  Employed,  early  forties,  union, 
excellent  references.  Good  record.  Box 
3642.  Editor  A  Publisher. 

PRODUCTION  MANAGER 
OR  UNDERSTUDY 

Qualified  by  experience,  training 
and  education  to  direct  all  pro¬ 
duction  on  medium  (26M)  or 
large  (lOOM)  daily.  Anxious  to 
work  on  new  plant  construction, 
new  process  innovation,  or  direct 
technical  research.  Employed ;  ex¬ 
cellent  references.  Box  3643,  Edi¬ 
tor  A  Publisher. 

' _ Photography _ 

INTERNA-nONAL  EXPERIENCTID 
i  PHOTOGRAPHER.  Press,  Picture 
Stories,  Commercial,  over  20  years  re- 
I  liable  worldwide  Experience.  Seeks 
'  permanent  poaition  with  Witorial, 

1  Public  Relation.  Own  car  and  Rollei- 
flex-Outfit.  Prefer  California.  Florida. 
Available  immediately.  Box  3543,  Edi¬ 
tor  A  Publisher. 

NEWS  PHOTOGRAPHER  SEEKS 
PERMANENT  POSITION  WITH 
I  CALIFORNIA  OR  PACIFIC  NORTH¬ 
WEST  MEDIUM  /  LARGE  DAILY. 
Eight  years  experience,  photo-journal¬ 
ism  graduate.  Recent  work  experience 
in  Southern  California,  prior  training 
Pennsylvania  dailies.  Member  Cali- 
.  fornia  and  National  Press  Photogra¬ 
phers  Association.  Single,  27,  Vet. 

I  Full  camera  equipment,  strobe  and 
car.  Available  today.  Wire  collect: 

!  Jay  H.  Auslander,  Jr.,  1235  E.  Coast 
Highway,  Santa  Barbara,  California, 
woodland  9-2969  or  9-2422. 

PHOTOGRAPHER,  available  October 
I  16  for  chart  area  ten.  Six  years  ex- 
I  perience  in  Army,  newspapers,  and 
i  visual  aids.  Three  years  colli-ge — 
journalism  and  archeology.  Twenty 
;  seven  years  old.  own  car  and  Pace- 
[  maker.  Hate  Wisconsin  weather.  An¬ 
drew  Gregg,  4716  Hammersley  Road, 
Madison,  Wisconsin. 

Promotion — Public  Relation! 

PRO.MOTION— PUBLIC  RELA'HONS 
Desire  responsible  ixisition  at  man¬ 
agement  level.  Versatile  writer,  editor, 
public  speaker,  photographer.  Experi¬ 
ence  includes  professional  fund  rais¬ 
ing,  sales  promotion,  office  manage 
ment.  University  graduate.  Prefer 
West  Coast.  Relocation  OK.  Write 
John  Baldwin,  3427  82nd  Avenue.  Oak¬ 
land  6,  California. 

CHALLENGING-Interesting  corporate 

■  I  Public  Illations  opportunity  desired 
I  by  ambitious  reporter-writer  with  some 

•  !  Public  Relations  experience  and  9 
'  j  years  New  York  City  daily  and  wire 
:  service.  Prefer  Chart  Area  6,  2.  Mar- 

■  I  ried,  34.  References.  Box  3613,  Editor 

A  Publisher. 

I  KNOW  WHAT  I  WANT.  I  want  a 
.  ;  job  in  public  relations.  I  will  do 
1  ;  anything,  go  anywhere  and  accept 
,  '  any  pay  you  care  to  give  me.  Box 
I  3619,  Editor  A  Publisher. 
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Shop  Talk 

By  Hoherl  U.  BroMn 

After  10  years  of  lip  service 
to  the  cause  of  world  -  wide 
freedom  of  information,  mem¬ 
bers  of  the  United  Nations’ 
General  Assembly  will  once 
again  discuss  the  draft  Con¬ 
vention  on  Freedom  of  Infor¬ 
mation  at  their  session  opening 
Nov’.  15. 

VVe  don’t  think  that  the  dis¬ 
cussion  will  get  any  further 
than  it  has  in  the  past  be¬ 
cause  there  are  such  conflicting 
views  on  the  document  as  now 
written.  Leaders  of  the  Western 
nations  are  opposed  to  it  be¬ 
cause  of  the  specified  limita¬ 
tions  to  freedom  which  are 
open  to  numerous  interpreta¬ 
tions.  Some  other  nations  l)e- 
lieve  press  freedom  should  be 
hedged  with  such  limitations. 
Agreement  among  the  nations 
has  not  existed  since  the  Con¬ 
vention  was  first  written  in 
1948  and  there  is  no  reason  to 
believe  any  agreement  can  be 
reached  now.  The  English- 
speaking  nations  are  unalter¬ 
ably  opposed  to  the  draft  in 
its  present  form  because  it  is 
so  contrary  to  our  own  concept 
and  practice  of  freedom  in  this 
field. 

*  *  * 

The  whole  idea  was  a  good 
one  when  in  January  1946  the 
preparatory  commission  of  the 
UN  referred  to  the  General 
Assembly  a  Philippine  propo¬ 
sal  to  call  an  international 
press  conference  to  ensure  the 
establishment,  operation  and 
movement  of  a  free  press 
through  the  world.  That  lan¬ 
guage  was  simple  and  straight¬ 
forward  and  could  be  under¬ 
stood. 

Rut  it  didn’t  last  long.  The 
Commission  on  Human  Rights 
soon  got  into  the  act  recom¬ 
mending  that  the  Economic  and 
Social  Council  set  up  a  sub¬ 
commission  on  freedom  of  in¬ 
formation  and  press.  This 
Ecosoc  did  almost  immediately 
empowering  the  Commission  on 
Human  Rights  to  establish  a 
sub-commission  “with  the  func¬ 
tion  of  examining  what  rights, 
obligations  and  practices  should 
be  included  in  the  concept  of 
freedom  of  information.’’ 

That’s  when  the  trouble 
started.  It  was  bound  to  happen 
under  such  a  broad  term  of 
reference  linking  journalistic 
practices  with  obligations  and 
rights.  Accepted  news  tech¬ 
niques  in  one  country  might  be 
frowned  upon  in  another.  Some 
people  would  define  “obligation” 


at  Thirty 


as  responsibility  to  government 
instead  of  the  people.  Others 
could  not  undeistand  the  con¬ 
cept  of  a  free  press  as  being 
a  right  of  the  people  and  not 
of  the  individual  newspaper 
publisher. 

Before  the  Geneva  Confer¬ 
ence  on  Freedom  of  Information 
was  held  in  March  and  April 
of  1948,  the  sub  -  commission 
had  debated  the  question  at  two 
meetings,  the  Commission  on 
Human  Rights  had  discussed 
it  twice,  the  Economic  and  So¬ 
cial  Council  went  over  it  three 
times,  and  the  General  As¬ 
sembly  deliberated  twice.  Dur¬ 
ing  that  period  the  Russian 
delegates  launched  their  “war¬ 
mongering”  propaganda  drive 
again.st  the  U.S.  press.  It  was 
a  deliberate  buildup  for  pre¬ 
senting  their  own  variety  of 
limitations  on  press  freedom. 

However,  the  U.S.  delegation 
won  most  of  the  propaganda 
victories  at  Geneva  and  came 
a  w'  a  y  heartened  that  some 
jjrogress  could  be  made  in  this 
field.  But  the  draft  convention 
on  freedom  of  information  they 
wrote  there  was  subsequently 
“examined  and  reformulated” 
by  Ecosoc,  a  polite  way  of  say¬ 
ing  it  was  almost  ema.sculated 
so  that  it  became  completely 
unacceptable  to  the  U.S. 

Just  to  indicate  the  merry- 
go-round  various  phases  of  free¬ 
dom  of  information  have  been 
on  since  that  time  until  now: 
the  sub-commission  discussed  it 
three  times  and  even  tried  to 
draft  an  international  code  of 
ethics;  the  Commission  on  Hu¬ 
man  Rights  has  been  over  the 
same  field  four  times;  the  Eco¬ 
nomic  and  Social  Council  has 
studied  the  problem  at  12  dif¬ 
ferent  sessions;  and  the  Gen¬ 
eral  Assembly  has  discussed  it 
nine  times  with  the  tenth  com¬ 
ing  up. 

*  *  * 

In  the  view  of  most  U.S.  ex¬ 
perts  the  proposed  Convention 
on  Freedom  of  Information  is 
dangerous  because  it  will  do 
more  harm  than  good  by  pro¬ 
viding  justifications  for  restric¬ 
tions  on  press  freedom  to  those 
countries  that  are  seeking  such 
loopholes. 

For  instance.  Article  2  of  the 
draft  states  “the  exercise  of  the 
freedoms  referred  to  in  Article 
1  carries  with  it  duties  and 
responsibilities.”  Then  it  pro¬ 
ceeds  to  enumerate  that  free- 

(Coiitinued  on  page  62) 
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Sept.  7-8 — Allied  Daily  Newspapers  of  Washington,  annual  meet¬ 
ing,  Alderbrook,  Hood  Canal. 

Sept.  7-9 — Now  England  Weekly  Press  Association  Fall  Conference, 
The  Belmont,  West  Harwich,  Cape  Cod,  Mass. 

Sept.  8-14— International  Typographical  Union,  98th  annual  con- 
vention.  Municipal  Auditorium,  Colorado  Springs,  Colo. 

Sept.  10-12 — New  England  Association  of  Circulation  Managers, 
summer  convention,  Chatham  Bars  Inn,  Chatham,  Cape  Cod,  Mass. 

Sept.  10-14— International  Staraotypars  and  Elactrotypers  Union, 
annual  convention,  Benjamin  Franklin  Hotel,  Seattle,  Wash. 
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Sept.  15 — Indiana  Republican  Editorial  Association,  annual  Fall 
meeting,  Claypool  Hotel,  Indianapolis. 

Sept.  15— United  Press  Editors  of  Pennsylvania,  first  annual 
working  session.  Holiday  Motor  Hotel,  Mechanicsburg,  Pa. 

Sept.  16-17 — Midwest  Newspaper  Advertising  Executives'  Assoc'a- 
tion,  Fall  Meeting,  Fort  Des  Moines  Hotel,  Des  Moines,  Iowa. 

Sept.  16-18 — New  York  State  Publishers  Association,  annual  meet¬ 
ing.  Whlteface  Inn,  Whiteface,  N.Y. 

Sept.  16-18 — Pennsylvania  Newspaper  Publisher's  Association  Clas¬ 
sified  Clinic,  Fort  Bedford  Inn,  Bedford,  Pa. 

Sept.  16-18 — Central  States  Circulation  Managers  Association, 
fall  rrteeting,  Pere  Marquette  Hotel,  Peoria,  III. 

Sept.  16-19 — Southern  Circulation  Managers'  Association,  annual 
meeting,  Buena  Vista  Hotel,  Biloxi,  Miss. 

Sept.  23-28 — Newspaper  Food  Editors'  Conference,  Waldorf- 
Astoria  Hotel.  Now  York  City. 

Sept.  24-28 — International  Printing  Pressmen  and  Assistants' 
Union,  36th  convention.  Municipal  Auditorium,  Philadelphia,  Pa. 

Sept.  26— Canadian  Press,  directors'  Fall  meeting,  Macdonald 
Hotel,  Edmonton,  Alta. 

Sept.  27-28 — Newspaper  ROP  Color  conference,  sponsored  by 
the  American  Association  of  Newspaper  Representatives,  Sheraton 
Hotel,  Chicago. 

Sept.  28 — Oklahoma  State  Fair  Press  Day,  Oklahoma  Press  Asso¬ 
ciation.  Oklahoma  City. 

Sept.  29-30 — Illinois  Newspaper  Mechanical  Conference,  Hotel 
Wolford,  Danville,  111. 

Oct.  1-8 — National  Newspaper  Week 

Oct.  4-5 — American  Association  of  Advertising  Agencies,  Central 
region  annual  meeting.  Hotel  Blackstone,  Chicago. 

Oct.  4-6— West  Virginia  Press  Association,  35th  annual  conven¬ 
tion  and  State  Journalism  conference,  Daniel  Boone  Hotel,  Charles¬ 
ton,  W.  Va. 

Oct.  7-10— American  Association  of  Advertising  Agencies,  West¬ 
ern  region  annual  meeting.  Hotel  Del  Coronado,  Coronado,  Calif. 

Oct.  8-9 — New  York  State  Associated  Press  Association,  meeting, 
Sheraton-Ten  Eyck  Hotel,  Albany. 

Oct.  8-l(^— New  York  State  Circulation  Managers  Association, 
Fall  meeting.  New  York  City. 
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Your  taxes  helped  build  this  federal  government  power  plant.  owned  TV  A  steam  plant  doesn’t  pay  a  fair  share  of  taxes, 

And  that  was  just  the  beginning.  Because  this  government-  your  taxes  have  to  be  higher  to  make  up  the  difference. 


Is  federal  government  electricity  really  "cheap”? 

Federal  government  electricity  isn’t  “cheap”  at  all  These  days,  when  all  tax  practices  are  under 

—it’s  subsidized.  review,  shouldn’t  the  inequality  and  basic  unfair- 

Consider  the  subject  of  taxes  alone.  The  more  ness  of  this  kind  of  subsidy  and  tax  exemption  be 
than  400  independent  electric  companies  pay  their  given  full  publicity  and  critical  study  ? 
fair  share  of  taxes.  Federal  power  systems  pay  no  This  question  affects  you  and  everyone  else  who 

federal  taxes  at  all,  and  little  or  no  state  taxes.  This  pays  part  of  the  subsidy.  That’s  why  these  facts  are 

means  that  their  electric  rates  can  be  lower,  be-  brought  to  you  by  America’s  Independent  Electric 
cause  you  and  other  taxpayers  have  to  pay  the  Light  and  Power  Companies* . 

share  of  taxes  they  don  t  pay.  *Samea  »«  requmt  frum  thU  magazine 
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